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“Advertising  News”  in 
The  Chicago  Daily  News 

The  representative  Chicago  family  confidently  looks  to  The  Daily  News  not  only  for  full  and  authentic  political, 
ercial,  social  and  sporting  information — but  with  equal  confidence  looks  to  the  same  m^ium  for  full  and  authentic 
-ertising  information  covering  the  entire  Chicago  market. 

To  the  housewife  intent  on  the  most  judicious  outlay  of  the  family  budget,  this  advertising  news  is  of  vital 
once.  To  have  it  complete  and  dependable  in  one  newspaper,  minimizes  her  shopping  efforts  and  promotes  her 
mies — just  as  it  minimizes  the  expenditures  and  increases  the  sales  of  the  advertiser. 


Because  it  enjoys  the  interest  and  confidence  of  the  great  rr.ajority  of  Chicago  buyers,  The  Daily  News  prints, 
year  after  year,  a  greater  total  volume  of  advertising  than  any  other  Chicago  daily  newspaper.  In  the  first  eight  months 
of  1923,  for  example.  The  Daily  News  printed  a  total  of  13,101,674  agate  lines  as  against  10,994,537  printed  by  the 
Daily  Tribune,  the  newspaper  having  the  next  highest  score. 

The  well  rounded  nature  of  The  Daily  News’  reader  interest  is  reflected  in  its  leadership  in  major  advertising 
kations  as  illustrated  below,  the  figures  (supplied  by  the  Advertising  Record  Co.,  an  independent  audit  service 
stained  by  all  Chicago  newspapers)  being  for  the  first  eight  months  of  1923. 


AUTOMOBILES 

The  Daily  News  First . 426,963  lines 

The  Daily  Tribune  next . 371,201  lines 

BOOKS 

The  Daily  News  First . 80,476  lines 

The  Post  next . 53,755  lines 

CHURCHES 

The  Daily  News  First . 48,963  lines 

The  Daily  Tribune  next . 14,408  lines 

CLOTHING 

The  Daily  News  First . 1,436,771  lines 

The  Daily  Tribune  next . 1,416,044  lines 

DEPARTMENT  STORES 

The  Daily  News  First . 3,890,851  lines 

The  American  next . 1,715,155  lines 

EDUCATIONAL 

l_  The  Daily  News  First . 65,120  lines 

t*'  The  Daily  Tribune  next . 54,023  lines 

REAL  ESTATE 

The  Daily  News  First . 77,694  lines  • 

The  Daily  Tribune  next . 76,749  lines 


“OUT  OF  THE  LOOP”  STORES 

The  Daily  News  First . 626,870  lines 

The  American  next . 219,097  lines 

FOODSTUFFS 

The  Daily  News  First . 504,856  lines 

The  American  next . 470,428  ,lines 

FURNITURE 

The  Daily  News  First . 615,151  lines 

The  American  next . 414,884  lines 

OPTICIANS 

The  Daily  News  First . 17,461  lines 

The  Daily  Tribune  next . 15,672  lines 

HOUSEHOLD  UTILITIES 

The  Daily  News  First . 108,575  lines 

The  American  next . 58,558  lines 


RADIO 


The  Daily  News  First . 81,756  lines 

The  American  next . 79,929  lines 


TOTAL  DISPLAY  ADVERTISING 

The  Daily  News  First . 9,616,876  lines 

The  Daily  Tribune  next . 7,390,060  lines 

These  facts  and  figures  embody  the  judgment  of  experienced  advertisers  in  the  Chicago  field  who  today,  as  for 
years  past,  rank 

THE  CHICAGO  DAILY  NEWS 


First  in  Chicago 
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Another  New  Intertype  Series — 

Kennerley  with  Cloister  Bold 

The  Intertype  General  Offices  are  at  50  Court  Street,  BROOKLYN,  New  York.  Branch  Offices 
are  maintained  in  Chicago,  Memphis,  and  San  Francisco,  and  there  are  Sales  Offices  in  Boston  and 

The  Branch  Offices  ADDRESSES  are:  Rand-McNally  Building,  Chicago;  160  Madison  Avenue, 
Memphis;  560  Howard  Street,  San  Francisco;  49  Federal  Street,  Boston;  1240  South  Main  Street, 


10-point 

12-point 

14-point 

18-point 

24-point 

30-point 

36-point 


KENNERLEY  with  Cloister  Bold  is  an  excellent  face  for  newspaper  advertising  dis¬ 
play,  as  well  as  for  job  composition.  It  is  attractively  distinctive  and  at  the  same  time 

The  advertising  AGENCIES  often  specify  Kennerley  and  Cloister  Bold  for  newspaper 
and  other  advertisements,  folder  and  booklet  work,  and  other  items  of  printing  which 


You  will  find  no  dead-wood  among  the  INTERTYPE  matrix  faces;  all  are 
usable  faces,  good  for  a  great  variety  of  both  news  and  job  composition 

Intertype  matrix  BRASS  is  made  to  our  own  specifications  and  must  pass 
our  own  exacting  tests,  to  insure  durability  and  satisfactory  service  to  buyer 

The  use  of  Intertype  hard-brass  MATRICES  is  not  confined  to 
Intertype  machines,  for  they  are  freely  interchangeable  with  the 

Every  composing  room  FOREMAN  should  have  a  copy  of  the 
Intertype  matrix  specimen  book,  to  be  sent  without  charge  upon 


VARIETY  is  the  spice  of  life;  the  variety  of  Intertype 

Complete  SPECIMENS  of  Intertype  mat 

An  excellent  face  for  a  wide  range 

Kennerley  with  Cloister  Bold 


INTERTYPE  CORPORATION,  50  Court  Street,  Brooklyn,  N.  Y. 


Every  line  on  this  page  was  set  on  an  Intertype  in  the  Kennerley  with  Cloister  Bold  Series 


The  Cleveland  PresS'^189,397''ha8  the  Lai^^  Qrculation  of  any  Daily  Paper  in  Ohio 


189,397 


has  mofe  circulation  in 

’'■'Greater  Cleveland^  than  any^ 
other  daily;  ^0^64^ more  than 
anv  Sunday  newsl>al>er  and  the 
larg:esi  total  circulation  of  any 
newspaper  in  the  State  of  Ohio. 


including  the  Scripps-McRae  League 


National  Representatives 

ALLIED  NEWSPAPERS,  Inc 

52  Vanderbilt  Ave.,  New  YorK 


CHICAGO 

CLEVELAND 

CINCINNATI 


ST.  LOUIS 
ATLANTA 
SAN  FRANCISCO 


The  Press  has 35*000 more  CLEVELAND  MARKET  Chrculatioathinany  odierdiily  paper 


Selling  pianos,  phonographs  and 
other  musical  goods  in 


Philadelphia 


Recognized  throughout  the  world  as  a 

musical  centre. 

more  than  100  organizations  devoted  to  the 
^  ^  composition  and  production  of  music  of  every 
type,  to  suit  every  taste,  Philadelphia  offers  a  big 
market  for  makers  of  musical  goods.  Thousands  of 
individuals  are  ardent  musicians,  buying  instruments 

To  help  manufacturers  of  musical  goods  to  route  their 
salesmen  so  that  dealers  may  be  covered  economically 
JBU and  efficiently.  The  Philadelphia  Bulletin  has  prepared 

musical  goods  dealers  in  Philadelphia 

/  and  Camden. 


\  Musical  goods  makers  will  prosper  by  advertising 
because  through  the  Bulletin  they  can  reach  nearly  every  family  in  and 
around  Philadelphia  and  Camden. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody” 
reads — 

Wnt  3xiiidm 

PHILADELPHIA’S  NEWSPAPER 


IJ.  S.  Post  Office  rejjort  of  net  paid  circulation  for  six  months  ending  March  31,  1923 — 505,098 

NEW  YORK  DETROIT  LONDON 

‘ Mortimer  Bry.ns 
(46, h  an.l  Park  Avenue.)  V^„ee  &  Conklin,  Inr.  ,25  p,„  g 

niitt'  Lafayette  HoulevarcJ. 

V  r  LI  I  SAN  FRANCISCO  PARIS 

Verree  &  Conklin,  Inc.  »  wr.  • 

28  East  Jarkson  .  Ray  A.  Washburn 

Boulevard  m  l".  IP’  *"•  5  rue  Lamartine  (9) 


DETROIT 
C.  L.  (f  'eaver 
Verree  &  Conklin,  Inr. 
117  Lafayette  Boulevard. 

SAN  FRANCISCO 
Harry  J.  Wittsrhen 
Verree  &  Conklin,  Inr. 
681  Market  St. 
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Failure  of  the  commit¬ 
tee  to  keep  its  promise, 
followed  by  a  vote  to 
strike  cast  by  240  mem¬ 
bers  present  in  meetinR 
of  the  total  membership 
of  ZOOO  in  Weh  Press¬ 
men’s  Union  No.  25. 

Strike  of  all  pressmen, 
except  some  foremen  and 
assistant  foremen,  in  prac- 
tkallv  every  newspaper 
in  Manhattan  and  llrsxsk- 
Ivn.  effective  at  12.05 
A.  M.  Tuesday. 

Refusal  of  the  news¬ 
paper  owners  to  deal  fur¬ 
ther  with  Union  No.  25 
and  demand  by  them  that 
President  Berry  keep  his 
promise  to  cancel  the 
rharter  of  the  local  and 
lom  a  new  union. 

Suspension  of  the  local 
onion  charter  on  Thurs- 
''a-  bv  President  Berry 
and  the  international  i 
directors. 

Submission  to  the  news- 
nner  owners  of  a  new 
"'cnnsal  for  a  contract  hv 
Presi^t  Berrv  and  his 
''"’ciitfs  which  was  he- 
i^  considered  in  i  iint 
'^fc'enre  at  the  Waldorf 
'stnna  when  Kditor  & 
went  to  press. 
Tni'  contract  it  is  mider- 
**eod  is  between  the  in- 
trrnvionnl  union  and  the 
publishers’  association. 

W  ith  their  regular 
'"rres  on  the  street  the 
T''sWs  took  instant 
to  assure  the  city 
of  news  service  Everv 
[^'Raper  at  once  orean- 
’'ed  a  Dress  room  force 
from  office  workers,  .od- 
'Wising  and  circulation 
^rtment  employes,  and 
ue  scattering  few  press- 
who  had  remained 
^dufv.  A  small  num- 
non-union  press- 
Dut  to  work  in 
'^"'e  offices. 

^eiw  plant  was  in 
an<l  on  Thurs- 
•  *he  third  day  of  the 
gency,  the  combined 
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FINISH  nCHT  IS  EXPECTED  IN  NEW  YORK  STRIKE 

Unexpected  Outlaw  Action  of  Pressmen  Meets  Solid  Opposition  From  Newspapers — International 

OfBcers  Attempt  Middle-of-Road  Course. 


CTRIKING  illegally.  New  York’s  news- 
^  paper  pressmen  this  week  forced  a 
showdown  in  their  campaign  to  reduce 
newspaper  printing  in  the  Greater  City  to 
chaos  and  anarchy  in  order  to  prove  their 
contract  with  the  publishers  unworkable. 
Chronologically,  the  chief  developments 
in  the  situation  have  been  : 

.Arrival  at  a  tentative  agreement  on 
hours,  one  of  the  principal  points  in  dis¬ 
pute.  on  Monday,  l)etween  the  publishers’ 
committee  and  Major  George  L.  Berry, 
president  of  the  International  Printing 
Pressmen’s  and  Assistants’  Union. 

Agreement  of  the  local  union  commit¬ 
tee  to  present  this  proposition  to  a  meet¬ 
ing  of  the  local  union 


By  ARTHUR  T.  ROBB.  JR. 


output  of  the  morning  papers  was  over 
1,200,000,  while  on  Wednesday  the  eve¬ 
ning  papers  turned  out  almost  7(K),000 
copies.  Complete  figures  for  Thursday 
evening  |>apers  were  not  available,  Ixit  it 
is  understotxl  that  their  run  exceeded  that 
of  Wednesday  by  almost  lOO.OfX).  All 
papers  carried  the  head  “The  Combined 
New  York  Morning  Newspapers’*  and 
“The  Combined  New  York  Evening 
Newspapers,”  with  the  name-plates  of 
each  paper  under  the  streamer.  Each  plant 
followed  its  regular  typography  and 
selection  of  news  and  distribution  was 


throughout  the  circulation  area  as  usual. 
Eight- page  paixrs  were  printed  after  the 
first  day. 

Plans  for  Sunday  issues,  in  case  the 
strike  remains  unsettled,  call  for  an  8- 
page  news  section  with  such  other  sec¬ 
tions  as  can  be  turned  out  in  each  plant. 
Full  crews  were  kept  at  work  in  all  other 
mechanical  departments. 

Philadelphia  newspapers,  the  Inquirer 
especially,  rushed  large  editions  into  New 
York.  'The  Inquirer  is  said  to  have  sent 
200,000  copies  by  special  train  on 
Wednesday,  the  heavy  play  given  New 


York  news  in  the  edition  creating  a  wide 
sale.  The  Christian  Science  Monit«)r 
rushed  5,000  copies  by  airplanes  from 
Boston.  Suburban  papers  also  found  an 
eager  reception. 

Advertising  in  the  combined  New  York 
I'apers  was  limited  to  small  financial, 
tlieatrical  and  classified,  all  large  display 
copy  being  omitted.  Several  department 
stores’  executives  interviewed  by  Editor 
&  Publisher  declared  that  their  sales 
had  not  suffered  from  lack  of  two  days 
of  newspaper  advertising,  expressing  sur¬ 
prise  that  any  falling  off  should  have 
t)een  looked  for  in  so  short  a  time.  They 
regard  newspaper  advertising  as  a  cumu¬ 
lative  force  supplement¬ 
ing  the  reputation  of  the 
stores  for  meritorious 
wares,  they  said,  and  will 
not  resort  to  other  media 
unless  the  strike  continues 
longer  than  anyone  ex¬ 
pects.  Some  of  the 
stores  are  .sending  broad¬ 
sides  to  their  customers, 
others  are  posting  proofs 
of  their  scheduled  news¬ 
paper  copy  in  their  win¬ 
dows.  None  of  the  out 
of  town  newspapers  have 
vet  carried  any  New 
York  advertising,  al¬ 
though  several  of  the 
suburban  papers  have  se¬ 
cured  new  department 
store  business. 

As  to  the  strike  itself,* 
and  the  events  leading  to 
it,  its  occurrence  was  not 
expected.  Since  Septem¬ 
ber  1,  when  the  previous 
contract  expired,  negoti¬ 
ations  had  been  progress¬ 
ing  between  the  publish¬ 
ers  and  the  international 
l)oard  of  directors.  The 
l<Kal  union  in  Julv  had 
agreed  to  conciliation 
with  the  publishers,  any 
unsettled  points  to  be  re¬ 
ferred  to  the  international 
board  for  direction  as  to 
future  procedure.  The 
conciliation  meetings 
broke  up  after  two  ses¬ 
sions,  the  local  union 
committee  refusing  to  dis¬ 
cuss  matters  after  hearing 
what  the  publishers  pro- 
l)osed.  President  Berr^ 
and  the  international  di¬ 
rectors  then  opened  nego¬ 
tiations  direct  with  the 
publishers,  warning  the 
local  union  that  a  strike 
on  expiration  of  the  con¬ 
tract  would  not  be  sanc¬ 
tioned. 

Strike  talk  was  thick 
in  the  air  on  .August  30. 
Ixjt  President  Berry  suc¬ 
ceeded  in  securing  post¬ 
ponement  of  a  vote  to 
September  10.  which  was 
again  postponed  until  Sep- 
temb«>r  17.  Meanwhile 
the  international  direc¬ 
tors  and  the  publishers 
-  carried  on  their  parleys. 


BLINDFOLDED! 


By  C.  R.  Macauley 
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with  the  result  on  September  17,  agree¬ 
ment  had  been  reached  tentatively  on  a 
change  in  hours  from  48,  day  or  night,  to 
42  night  and  45  day  per  week.  The  pul^- 
lishers’  committee  agreed  to  report  this 
to  tile  owners  and  President  Berry  re- 
jKirted  to  the  local  committee,  which  in¬ 
formed  him  that  it  would  place  the  pro- 
(losal  Ix-fore  the  meeting  that  night. 

So  far  as  can  lie  learne<l,  the  proposed 
settlement  was  not  mentioned  at  the  lo^l 
meeting  held  in  an  East  Side  hall,  with 
240  members  present,  including  President 
Simons,  all  of  the  chaiiel  chairmen  and  a 
large  proportion  of  junior  memliers  of 
the  union.  President  Berry,  who  is  not 
on  friendly  terms  with  the  New  York 
union,  did  not  attend  the  meeting,  on  ad¬ 
vice  of  the  local  committee  with  which 
he  had  conferred  during  the  day.  His 
absence  was  made  the  excuse  for  a  strike 
vote  by  the  Focal  union  officers  and  the 
show  of  hands  on  the  call  was  reported 
to  Ik-  unanimous.  Chapel  chairmen  were 
instructed  to  return  to  their  offices  at 
once  and  call  out  their  forces.  They  did 
so,  and  the  only  newspapers  which  were 
able  to  operate  Tuesday  morning  were 
the  Corriere  I)'.\merica,  which  printed  in 
English  for  the  day,  the  New  York  Call, 
the  union-owned  daily,  which  has  been 
printing  lengthy  reports  of  the  strike  de¬ 
velopments,  and  the  Commercial,  which 
was  not  a  party  to  the  contract.  None 
of  these  papers  has  had  any  pressroom 
walkouts. 

President  Berry  returned  to  New  York 
the  following  morning  and  ordered  the 
men  back  to  work,  threatening  to  revoke 
their  charter  if  they  did  not  oljey.  He 
issued  a  public  statement  calling  the 
strike  illegal  and  promising  that  the  in- 
ternatiotial  would  make  every  effort  to 
print  the  newspapers.  The  publishers’ 
association  issued  a  long  statement  to  the 
effect  that  the  newspaper  t>wners  had 
made  substantial  concessions  to  the  union 
demands,  that  they  were  paying  and  were 
willing  to  continue  to  pay  the  highest 
pressroom  wages  in  the  United  States, 
and  that  the  outlaw  strike  was  the  first 
of  any  kind  in  more  than  30  years  on  the 
New  York  papers. 

Efforts  of  Major  Berry  to  bring  the 
union  back  to  negotiations  with  the  pub¬ 
lishers  failed. 

The  publishers  definitely  refused  to  deal 


further  with  the  union  which  had  broken 
its  obligations  to  the  newsuaiK-rs  and  had 
defied  its  international  officers  and  called 
on  Major  Berry  to  organize  a  new  local 
in  accordance  with  his  promise.  They 
reiterated  their  willingness  to  arbitrate  all 
questions  with  the  international  or  with  a 
new  local,  and  declared  that  iK-nding  es¬ 
tablishment  of  a  new  local,  they  would 
continue  to  print  their  combined  news¬ 
papers  indeiK-ndent  of  the  old  U)cal  or¬ 
ganization. 

President  Berry  meanwhile  hesitated  to 
revoke  the  local  charter,  so  long  as  there 
remained  any  possibility  of  compromise. 
He  informed  the  union  that  its  strike 
action  had  automatically  susiKiided  its 
charter  and  formal  action  of  the  interna¬ 
tional  board  to  this  end  was  announced 
Thursday.  He  also  stated  to  the  local 
members  in  meeting  that  he  would  not 
revoke  their  charter  i)ending  the  outcome 
of  conferences  with  the  newspaiK-r  pro¬ 
prietors  as  distinct  from  the  publishers. 

President  Simons  proiM)sed  at  this 
meeting  that  the  men  would  return  at 
once  provided  they  received  ct)ntinuance 
of  the  present  wage  scale  of  $45  and  $48 
for  journeymen,  with  other  scales  as  at 
present,  and  adoption  of  the  hours  and 
working  conditions  in  effect  prior  to  the 
Manton  award  of  March  1.  1922.  This 
demand  in  effect  was  for  return  to  the 
six-hour  night  and  for  relaxation  of  the 
publisher’s  control  over  the  operation  of 
his  plant  which  the  Manton  award  abol¬ 
ished.  It  was  not  even  discussed  by  the 
publishers. 

Major  Berry  proiK>sed  at  the  meeting 
that  the  dispute  be  referred  to  a  nine- 
man  board  of  mediation,  three  to  be 
elected  by  the  publishers,  three  by  the 
union  and  three  by  the  first  six.  The 
union  members  declared  that  they  would 
not  agree  in  advance  to  be  lH>und  by  this 
board’s  decision. 

Thursday  morning  the  international  di¬ 
rectors  went  into  session  at  the  Waldorf- 
Astoria  at  nine  o’clock.  They  discussed 
a  proposal  for  a  new  contract  to  be  made 
for  the  time  being  between  the  interna¬ 
tional  union  and  the  publishers’  associa¬ 
tion  and  late  in  the  afternoon  notified 
the  newspaper  proprietors  that  they 
would  welcome  a  conference  on  its  terms. 
This  was  granted  without  delay  and  the 
joint  meeting  was  still  in  session  when 


Editor  &  Publisher  closed  this  form. 
Its  outcome  was  not  known,  nor  were  the 
terms  of  the  contract  presented  by 
international  union. 

The  local  union,  in  addition  to  the 
change  in  lumrs  demanded  and  tentatively 
granted  in  modified  form,  also  called  for 
an  increase  of  $(>  to  night  meii  and  $9  to 
day  men,  equalizing  wages  at  day  and 
night  at  $60  a  week  for  pressmen-in- 
charge.  $54  for  journeymen,  and  $38  for 
junior  pressmen.  Another  demand  was 
for  an  extra  man  on  sextuple  presses. 
This  man  was  removable  by  the  foreman, 
under  the  Manton  contract. 

Under  the  Manton  award,  pressmen, 
who  had  been  working  six  hour  nights 
and  on  Fridays,  Saturdays  and  Sundays, 
had  been  receiving  overtime  after  six 
hours,  were  required  to  work  any  eight 
hours  in  twelve  at  regular  scale.  The 
shift  hours  began  and  eixled  at  7  a.  m. 
and  7  p.  m.,  and  disputes  over  this  jKiint 
resulted  last  Election  night  in  a  walkout 
in  the  Evening  World  plant,  evening 
paper  pressmen  refusing  to  work  after 
7  p.  m. 

The  World  also  suffered  last  Sunday 
from  a  strike  of  several  press  crews, 
which  comiK-lled  omission  of  some  eilitions 
of  the  Evening  World  and  of  a  number  of 
sections  from  the  Sunday  edition. 

Newspajicrs  affected  by  the  strike  are 
the  American,  Herald,  Times,  Tribune, 
World,  Journal  of  Commerce,  Morning 
Telegraph,  Daily  News,  Staats-Zeitung.  11 
Progresso  Italo-.^mericano,  Evening 
Journal,  Evening  World.  Evening  Post, 
Evening  Telegram,  Sun,  Evening  Mail. 
Brc^lyn  Eagle,  Brooklyn  Standard 
Union,  Brooklyn  Citizen.  Brooklyn 
Times,  and  the  New  Yorker  Herold. 

In  addition  to  the  combined  newspapers 
issued,  the  publishers’  as.siKiation  broad¬ 
cast  some  news  from  WEAF.  the  radio 
station  of  the  American  Telegraph  & 
Telephone  Company.  The  Standard 
Union  also  sent  news  bulletins,  prepare<l 
under  direction  of  J<>seph  J.  Early,  man¬ 
aging  editor,  to  160  Brooklyn  and  Queens 
motion  picture  houses  each  afteriuKin, 
omitting  all  reference  to  itself  as  the 
originator  of  the  information  iqion  repre¬ 
sentations  of  other  Brooklyn  iiajK-rs  that 
such  reference  would  give  the  Standard 
Union  an  unfair  advantage. 

Newspapers  from  as  far  away  as 
Philadelphia  and  Boston  were  rushed  to 


New  York  distributing  centers  in 
town  and  up-town  shopping  distrJ”"’ 
the  Willis  J.  .Abbot,  editor  ol  the  Oiriii!«. 
Science  -Vlointor,  announced  m 
luesday  that  an  extra  edition  olw 
ne«  spaiKT  was  issued  in  Boston  and 
copies  rushed  by  airplane  to 
It  IS  U-lieved  this  is  tlie  iirst  timeUKj 
plain-  has  iK-eii  used  to  .suiniiy  ,h, 
with  iiewsiMpers  ni  connection 
strike.  * 

All  I’hiladelpliia  new.spa,,ers 
extra  cclition.s  iK-annj;  New  \j>rkrxT^ 
tile  cars.  '  ^ 

New^liaper.s  from  New  York  suburbs 
however,  did  the  liest  Inisiness. 
bonkers  News- Statesman  printed  lOllli 
extra  copies,  giving  the  late  basey 
scores,  the  Bronx  Home  News,  tW 
Long  Island  City  Star,  the  HuslT 
Journal,  and  the  .Morristown  (N  j, 
Kecord,  were  among  others  whohas^ 
to  supply  the  reading  public  with  nety 
.Newark,  llolMiken  and  Jersey  City  pawr, 
were  also  on  sale. 

Meanwhile,  however,  circulation  oi|i» 
“Combined  .New  N'ork  Evening  N«s 
paiK-rs"  and  the  “Combined  New  Yaf 
.Morning  .\ewspaiK-rs"  U-gaii  slowly 
steadily  to  increase,  as  amateur  prts 
hands  iK-came  more  e.xiiert. 

How  these  combine-d  newspapers  wt 
printed  by  volunteers  from  the  busbfc 
circulation,  and  advertising  depanmar 
of  the  various  newspapers,  is  interesriu 
in  itself.  The  ease  of  the  New  Ym 
Times,  iK-rhaps,  is  typical  of  them  jl 
.\s  .soon  as  it  iK-came  known  the  prevs 
men  had  walked  out,  large  numbers 
men  from  these  departments  volunteere: 
to  fill  the  gap.  .Arnold  Sanchez,  assisor 
business  manager  of  the  Times, 
charge  of  organizing  the  advertising  i- 
partment. 

“More  men  applied  for  this  extra  win 
than  we  could  iKissibly  use,"  he  said. 

“These  amateurs  working  all  nip 
until  7:30  a.  n:  .wre  able  to  tumoBi 
total  of  290.IJIK)  copie--- 

While  no  new  -  r  ->m  men  were  btt 
used  to  fill  the  places  of  the  strikers,  so® 
volunteers  from  the  mechanical  dejr 
ment  were  utilized,  (.'harles  Hart,  a 
chanical  su|K-rintendent,  and  his  assk-;- 
proved  very  valuable,  Sanchez  said. 

Not  one  union  pressman  of  170  b- 
ployed  by  the  Times  remained  at  wnrl 
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EDWARD  W.  BOK  ESTABLISHES  AWARDS 
FOR  ADVERTISING  MEN 

Eight  Annual  Prizes  to  Be  Presented  Under  Direction  Harvard 
Business  School — Publishers  Will  Be  Honored  for  “Dis¬ 
tinguished  Service” — Plan  Wins  Hearty  Approval 


itorial  comment  on  your  well  directed 
generosity.” 

The  other  man,  not  knowing  anything 
about  the  peace  award,  looked  suspicious. 

‘T  don't  believe  it.”  he  boomed.  “Why, 
Mr.  Bok  only  told  the  team  yesterday — ” 

"Gentlemen !  Gentlemen !”  Mr.  Bok 


Without  the  slightest  hesitation,  he 
slipped  it  back  into  the  envelope,  saying. 
■■()f  course,  we  can't  take  that !” 

He  returned  the  check  and  went  out 
and  borrowed  enough  money  to  meet  the 
week’s  payroll. 

In  establishing  the  Harvard  awards. 


By  JAMES  M.  MOSELY 


calmed  them.  “You  are  speaking  of  dif-  which,  it  should  be  noted,  go  under  the 
ferent  matters.  My  friends  don’t  seem  name  of  Harvard,  not  Bok,  Mr.  Bok 
to  be  able  to  keep  up  with  my  awards.”  stressed  that  he  wanted  the  subject  of 
In  fact,  around  Camden  it  has  been  clean  and  truthful  advertising  to  have 
f  fj  A  w  H,.!,  ac  tn  wtir.  Hiirintr  tVi.>  vpar  /t.u.s  tii..  s"KKested.  good-naturedly,  to  Mr.  Bok  a  prominent  part  in  the  decisions. 

rig*™!  5L>inguhhi  that  hg  change  hi.  nan,c  to 'Ed-Av,,,d”  The  Harvard  Seh^l  of  Bu.ine.s  i. 

fnr  the  best  newsoaoer  and  maga-  tising,  for  which  a  gold  medal  will  be  xv.  i  •  r  i  pn  ^ii  years 

awards  for  the  best  new  spa i)er  ana  rnaga  ,  j  The  editor  was  insistent  that  individual  enrollment  numbered  307  students,  all 

nne  advertising  each  year,  announced  this  xl  nrizes  of  ‘'SI  500  each  will  be  should  be  rewarded.  graduates  of  colleges.  They  were  from 

H^r?aS  cTadu'Ae awarded  in  the  second’ class  for  planning  “I.‘  ^as  decided  that  in  the  case  of  lo8  colleges  43  states  and  nine  foreign 
of  the  Harvard  Graduate  Sch(H>l  o  research  of  adverti.sing  campaigns  meritorious  advertising  that  interested  countries.  Only  20  per  cent  of  the  men 

which  have  been  directed  primarily  the  judges  the  firm  which  was  resjmn-  were  .  Har'^rd.  Ten  per  cent  of 


01  lilt  - —  -- 

ness,  has  teen  received  as  one 


*' «'fnradvx^sing  Through  newspapers  aiid^^xiiKlicX.^one  s'^le  for  the  advertising  should  te  called  < he  men  hailed  from  California. 


cent  years  for  advertising 
Letters  expressing  enthusiastic  ap¬ 
prove  of  the  annual  award  plan  as  one 
which  will  raise  the  standards  of  m<Klerii 
advertising,  give  a  great  impetus  to  the 
_ ..oMWATif  frtr  “triitli  in  ;wKTrti»;iniy**  mu! 


a  national  campaign,  another  a  ’kicM  ""  designate  the  man  who  had  done  The  school,  which  was  founded  in 
campaign  and  for  scientific  research  in  *he  work,”  .\ssistant  Dean  Borden  em-  1908,  bases  its  instruction  largely  on  the 

advertising.  phasized.  ’  case  plan,  an  idea  borrowed  from 

Still  a  further  group  of  f.iur  prizes  of  “Mr,  Bok  kejit  insisting  upon  that  idea  schools  of  law.  It  has  30  men  on  salary 

$1,000  each  for  excellence  in  the  tech-  — personal  reward.  'N'ow  see  here,’  he  who  spend  their  full  time  mingling  with 


movement  for  truth  in  .id  ert  .'  g  niiiue  or  substance  of  particular  adver-  said  as  we  were  discussing  the  most  dis-  e.xecutiyes  in  business  to  gather  material 

OI  .  '  ,  .  ,  ,  *  .  _ _ I  ... _ : _ for  thpir  raca  nt-r.hlpmc  XUp  o„l _ ^1  I _ 


create  a  new  appreciation  on  the  part 
the  public  of  the  importance  of  .idvertising 
as  a  great  business  force,  are  inuiidating 
the  Harvard  institution.  I^caders  in 
business,  in  statcmoits  to  Khitor  &  I’l  B- 
lishe*.  also  heartily  praise  Mr.  Bok  for 
his  move. 

The  1922  awards  in  the  .series  of  I’ulit- 
rer  prizes  had  just  been  annoiincwl  last 
Spring.  Richard  J 
Collier's  and  himself  a  writer  of  adviT 
tising.  commented  eilitorially : 

“Ilere  arc  rewards  for  the  liest  play, 
the  b«t  biography,  the  best  newspaper 
editorial,  the  best  novel,  the  test  hook 
of  poems,  and  .so  on.  Why  has  not  the 
time  come  for  someone  to  encourage  tet¬ 
ter  advertising  writing  by  offering  an 
award  for  the  best  advertisement  during  a 


tisements,  which  have  come  to  the  atten-  tinguished  personal  service  to  advertising  case  problems.  The  school  has 

tion  of  the  jurv  of  award  ami  which  done  by  any  one  person  and  culminating  published  hve  textbooks,  based  on  the 
have  apiK’ared  in  established  .'Vinerican  within  the  year,  'this  winner  will,  more  “case”  idca^  one  or  more  of  which  are 
or  Canadian  newspapers  or  periodicals,  than  likely,  be  a  manager  or  director,  used  in  105  colleges.  That  it  is  filling 
will  be  presented.  The  annouiicement  of  Ikm’t  you  think  so?  He  will  already  a  need  in  the  business  community  of  the 
the  first  winners  will  he  made  the  first  have  a  big  position — so  I  don’t  believe  he  country  is  indicated  by  the  fact  its  grad- 
week  in  January,  1925.  "ill  want  money  as  a  reward.  I^et’s  give  nates  are  yearly  snapped  up  by  business 

..N.  'Vhilc  the  plan,  a”s ’announced  and  as  him  a  gold  medal!  He  will  like  that  firms  and  the  supply  does  not  equal  the 
Wnlsh  ixlitnr  of  reproduced  in  detail  further  in  this  arti-  better.’  ”  ,  ,  ,  demand. 

cle.  will  hold  good  for  the  first  vear,  the  When  Mr.  Bok  was  editor  of  the  La-  Dean  Donham,  who  will  be  a  promi- 
Harvard  authorities  made  it  plain  that,  dies  Home  Journal  a  little  over  three  nent  figure  in  the  operation  of  the  Bok 
if  advisable,  the  college  will  make  such  years  ago  voluntarily,  although  in  .\-l  plan,  formerly  was  vice-president  of  the 
changes  in  future  years’  plans  of  opera-  health  and  at  the  full  tide  of  his  remark-  Old  Colony  Trust  Company  of  Boston, 
tion  as  experience  shows  is  wise.  Hav-  able  success,  to  “retire,”  he  since  has  He  has  had  a  very  large  business  ex- 
ing  started  the  plan  and  agreed  to  finance  written  “The  .\mcricanization  of  Edward  jierience.  In  recent  years,  in  addition  to 
it.  Mr.  Bok  will  leave  the  entire  working  Bok.”  a  biography  which  was  awarded  his  work  at  the  college,  he  has  handled 
of  it  to  the  School  of  Business  and  will  the  Pulitzer  prize  as  the  best  biography,  important  bankruptcy  cases,  among  them 
not  attempt  to  interfere  in  the  detail.  ba*  twice  turned  down  the  offer  of  the  those  of  the  Northwestern  Leather  Com- 
"I  want  to  make  people  think  and  at  job  of  Minister  to  Holland,  has  written  pany  and  the  Bay  State  Railway  Com- 
the  same  time  encourage  merit.”  That  several  other  books  and  has  established  pany. 

in  brief  explains  in  his  own  words  the  several  liberal  annual  rewards.  ‘‘These  awards  are  offered  in  the  con- 

nn*  iX  Vn 'taw'p  fiill  rrpHit  VAr  flip  VrVAA  pucpose  of  “Eddie”  Bok,  One  time  poor  As  an  editor,  Mr#  Bok  was  well  known  viction  that  advertising,  wisely  utiliz^, 
^If-arldhp  turned  it  over  immigrant  boy  from  Holland,  now  retired  as  an  uncompromising  fighter  for  clean  is  a  great  economic  power  to  broaden 

TV  id«  tn  him  llnW  U  a  Tln^e  from  active  work  to  devote  tile  remainder  advertising  and  m  particular  he  oppos^  markets  and  decrease  the  cost  of  distrib- 

frimH  of  FlWv  Sedffwirk  i-ditor  of  the  of  his  life  to  furthering  the  public  good,  patent  medicine  fakers.  He  wrirte  ad-  uting  goods,  but,  if  unscientifically  em- 
\tWic  Monthlv  wte  U  a  mem^^^  Mr.  Bok’s  establishment  of  a  $100,000  vertising  about  the  features  of  the  U-  ployed,  is  wasteful  to  the  community” 

iv  Board  of  Overseers  of  Harvard  Gnt.  reward  for  a  pcace  proposal  likewise  is  dies  H^e  Journal.  In  his  aut^iography  the  university  announces.  “The  focusing 

I  not  intended  so  much  to  bring  about  he  confesMS  that  ‘the  science  of  advertise-  of  public  attention  on  the  successful  prac- 

The  former  editor  of  the  Indies  Home  immediately  or  directly  as  ment  writing”  .  .  .  ‘‘the  capacity  to  say  tical  use  of  advertising  through  a  recog- 

lounul  renupsted  Mr  Spdtrw  irW  tn  sound  '*  is  to  make  people  think  about  that  sub-  much  in  little  space,  apj^led  to  him  nition  of  meritorious  work  will,  it  is 
ont  the  Harvard  authorities  as  tn  whether  Down  in  Maine,  where  Mr.  Bok’s  even  more  strongly  than  the  .writing  of  hoped,  stimulate  improvement  in  adver- 

or  not  the  ntan  of  siu-h  awards  if  niared  summer  home  overlooks  Mt.  Desert  Isl-  his  literary  letter,  his  editorials  and  hjs  tising,  thereby  making  it  serve  business 

under  direction  of  ilip  'scIvm.I  of  *'ltiisi-  “"‘f-  be  has  offered  a  prize  to  the  boys’  brxik  reviews.  He  always  believed  in  and  society  even  more  effectively.” 

ness  would  he  accentahle  Mr  ‘spdff-  baseball  team  of  Camden.  the  use  of  typography  which  is  really  at-  Details  of  the  awards  are  as  follows: 

^  .  .  .  .  g  other  day  he  went  into  the  Cam-  tractive,  plenty  of  white  space  and  artis-  The  prizes  will  be  (pven  for  the  best 

den  hotel  to  have  a  hair-cut.  While  he  tic  pictures.  work  in  advertising  within  the  terms  of 

was  covertxl  with  the  usual  barter  shop  In  the  early  days,  when  he  and  Mr.  the  several  awards  in  accordance  with 
hoth^'of  whonT '  approval'  h'  ^^Tlie'' CO-  c‘"'taiu  of  white,  a  frieml  walked  in.  Curtis  were  having  their  struggles,  the  the  decisions  of  a  Jury  of  Award  at^ 
nneratinn  of  the  of  Rnsiness  hi  .\nother  came.  too.  Due  had  heard  two  were  opening  the  mail  rather  anx-  pointed  by  the  Dean  of  the  Harvard  Busi- 

aiioiit  the  $100,000  peace  award  proposal,  iously  one  Friday.  The  payroll  “ghost”  ness  School.  Since  from  an  administra- 
the  other  about  the  baseball  prize  dis-  was  scheduled  to  “walk”  that  nigbt  and  tive  standpoint  some  limitation  is  essen- 
closed  the  day  before.  there  were  insufficient  fui^s  to  pay  the  tial.  these  awards  are  restricted  to  news- 

“Congratulations !”  they  chorused,  help.  A  check,  certified,  in  five  figures,  paper  and  periodical  advertising  and  to 
“That  was  a  fine  award!”  Mr.  Bok  rollixl  out  for  a  contract  for  five  pages  advertising  research  acme  in  the  United 

or  its  eiiuivalent.  It  looked  tempting.  States  arid  Canada.  Obviously,  it  will 


Edward  Bok  read  the  editorial — it  is 
characteristic  of  the  man  that  he  does 


wick  took  the  matter  up  with  Dean  Wal¬ 
lace  B.  Donham  of  the  School  of  Busi¬ 
ness  and  President  A.  luiwrence  I-owell. 


handling  the  comiilete  detail  was  pledged. 

Mr.  Bok  did  not  lay  down  the  exact 
manner  in  which  he  wished  the  plan  op¬ 
erated.  Instead,  he  outlined  what  he 
wanted  it  to  .stand  for  ami  left  it  to  the 


about  that  award  in  a  German  paper  to  which  Mr.  Curtis  did  not  think  should  survey  the  whole  field  of  publicity.  Con- 


i  college  authorities  to  submit  to  him  what  .j"  ,  V.'’  '*A  ‘‘  u  ? 

=*  thes  felt  should  be  the  form  of  operatimi  ' _  I  jbe  advertising  was  bw  a  Pr<“ucj  he  impossible_^  for  the  Jury  of  Award 

y . 

1 


operatuni 

.Veil  11.  Borden,  assistant  dean,  at  Mr. 
link’s  summer  home.  Camden.  Vie.,  made 
the  final  arrangements  as  to  this  form  of 
operation. 

It  originally  had  teen  exjiected  that  the 
plan  would  not  go  into  cTTect  until  Jan¬ 
uary,  but  Mr.  Bok  decided  that  Octoter 
IS  the  time  when  business  executives, 
bacK  from  vacations,  arc  getting  into 
harness  and  consequently  plans  were 
pushed  so  that  the  first  group  of  rewards 
can  te  made  for  work  between  October 
of  this  year  and  Octoter  of  next.  There 
will  be  a  gold  medal  and  $8  500  in  cash 
prizes  each  year. 

Members  of  the  jury,  who  will  receive 
compensation  and  who  will  act  on  the 
various  classes  of  contestants,  will  te 
chosen  within  a  short  time.  The  selec¬ 
tion  of  the  judges  will  be  made  by  the 
Harvard  Business  School  under  direction 
of  Dean  Wallace  B.  Donham. 

There  will  te  three  main  classifications 
of  awards — for  distinguishixl  personal 
services,  for  the  planning  and  research 
of  adverti.sing  campaigns  and  for  dis¬ 
tinguished  individual  advertisements  in 
newspapers  and  other  publications. 
•Assistant  Dean  Piordcn.  in  outlining 
.  purpose  of  the  awards  in  an  interview 
with  EniTOR  &  PrBi.isiiF.R,  brought  out 
mat  newspaper  publishers,  trade  jiaper 
editors,  writers  and  others  will  be  given 
consideration  in  the  decision  of  the  judges 


to 


which  I  subscribe — there  was  a  long  ed-  te  in  the  magazine. 


“Batter  advertiting”  U  reeponti- 
ble  for  the  Edwird  W.  Bok  awanis 
announced  tide  week.  The  donor  ia 
'amoua  aa  an  editor. 


sequently.  in  order  to  insure  considera¬ 
tion,  all  advertisements  and  all  manu¬ 
scripts,  when  required,  must  be  sub¬ 
mitted  to  the  .secretary  of  the  Harvard 
Business  School  in  accordance  with  the 
regulations  .set  forth  in  this  announce¬ 
ment.  However,  any  advertising  within 
the  scope  of  the  awards  which  may  come 
under  the  attention  of  the  jury  may  be 
considered. 

To  the  end  that  truth  shall  be  recog¬ 
nized  as  a  factor  of  greatest  practical 
value  in  advertising,  the  jury  is  in¬ 
structed  to  lay  particular  stre.ss  on  ac¬ 
curacy  and  fair  statement  in  all  manu¬ 
scripts  and  advertisements  considered. 

For  the  current  year  in  all  awards  only 
advertising  published  or  advertising  re- 
.search  conducted  wholly  or  in  part  dur¬ 
ing  the  period  from  October.  1923,  to 
October.  1924,  are  eligible  for  considera¬ 
tion.  In  awards  involving  advertising 
campaigns  where  only  part  of  the  copy 
has  actually  appeared  during  the  year, 
the  whole  series  of  advertisements  mav 
be  submitted,  but  only  as  part  of  the 
campaign  and  not  for  consideration  for 
the  individual  advertising  awards. 

The  awards  .shall  be  under  three  clas¬ 
sifications  : 

First :  For  Distinguished  Personal 
Seriice.  A  gold  medal  will  be  gpvcn  to 
the  individual  who  is  considered  by  the 


o 


eptember  22,  1923 


Jury  of  Award  to  have  done  most  to 
raise  the  standards  of  advertisinj;  thronnh 
acts  performed  or  brought  to  a  culmina¬ 
tion  during  the  year.  The  jury  will  in¬ 
clude  publishers  as  well  as  advertising 
men. 

Second:  For  rianniiig  and  Research. 
Three  prizes  of  fifteen  hundred  dollars 
($1,500)  each  for  advertising  campaigns 
or  systematic  research.  These  awards 
will  be  given  for  the  best  advertising 
campaigns  and  for  the  best  advertising 
research  which  is  believed  by  the  jury 
to  be  of  practical  or  scientific  value. 
Only  advertising  campaigns  which  have 
been  directed  primarily  through  the  media 
of  newspapers  or  periodicals  may  be  sub¬ 
mitted.  These  awards  require  submis¬ 
sion  of  manuscripts,  as  later  described. 

1.  For  a  Naiionai  Cainf<aign.  This 
award  will  be  given  for  the  advertising 
campaign  of  the  year  which  has  come 
under  the  consideration  of  the  jury  of 
.\ward,  as  the  campaign  most  conspic¬ 
uous  for  the  excellence  of  its  planning 
and  execution  which  seeks  publicity  on 
a  national  scale  or  over  a  large  territory 
for  pnxlucts  or  an  institution. 

2.  For  a  Focal  Caiii/’aign.  This 
award  will  be  given  for  the  advertising 
campaign  of  the  year  which  has  come 
under  the  consideration  of  the  Jury  of 
.\ward  as  the  campaign  most  conspicuous 
for  the  excellence  of  its  planning  and 
execution  which  seeks  publicity  in  a  rel¬ 
atively  limited  territory  or  in  a  single 
locality  for  products  or  an  institution. 

3.  For  Scientific  Research  in  Adt'cr- 
tising.  This  award  will  be  given  for  the 
advertising  research  of  the  year  which 
has  come  under  the  consideration  of  the 
Jury  of  Award  as  most  conspicuous  be¬ 
cause  (a)  it  has  brought  about  economy 
or  secured  efficiency  in  advertising  by 
producing  information  of  general  value  in 
furthering  the  knowledge  and  science  of 
advertising,  or  (b)  it  has  reduced  or 
precluded  unwise  and  wasteful  expendi¬ 
ture  in  a  specific  advertising  program. 
Research  connected  with  any  advertising 
campaign  which  receives  an  award  under 
(1)  or  (2)  above  will  not  be  eligible 
also  for  this  award. 

Third:  For  Distinguished  Jndk'idual 
Adivrtisement.  Four  prizes  of  one 
thousand  dollars  ($l,(XMi)  each  for  ex¬ 
cellence  in  the  techni<|ue  or  substance  of 
particular  advertisements  which  have 
come  under  the  attention  of  the  Jury  of 
.\ward  and  which  have  appeared  in  es¬ 
tablished  .American  or  Canadian  news¬ 
papers  or  periodicals. 

1.  For  the  advertisement  most  effective 
in  its  use  of  English. 

2.  h'or  the  advertisement  most  effec¬ 
tively  accomplishing  its  purpose  in  a  few 
words,  with  or  without  illustration.- 

3.  F'or  the  advertisement  most  effective 
in  its  use  of  typography. 

4.  For  the  advertisement  most  effective 
in  its  use  of  pictorial  illustration  in  any 
form. 

Gener.m.  Provisions 

In  order  to  carry  out  the  desire  to 
encourage  individual  merit  each  money 
award  accompanied  by  an  appropriate 
certificate  will  be  given  to  the  individual 
responsible  for  the  successful  work.  In 
the  case  of  every  entry  the  name  of  the 
individual  responsible  for  plan.  copy,  or 
illustration  must  be  determined  in  ad¬ 
vance  of  the  final  awarding,  and  any 
award  will  be  given  to  the  contestant 
thus  formally  accredited. 

.\n  appropriate  certificate,  and  in  the 
publication  of  awards,  suitable  recogni¬ 
tion.  will  also  he  given  to  the  firm  or  cor¬ 
poration  with  which  a  successful  con¬ 
testant  is  directly  associated. 

To  insure  consideration  by  the  Jury  of 
.\ward  any  individual  or  organization 
may  submit  manuscripts  des'ribing  the 
planning  and  execution  of  a  campaign 
bringing  out  the  reasons  which  wer<’ 
weighed  in  determining  partic.ilar  deci¬ 
sions  made  and  lines  of  action  followed. 
Presentation  of  the  following  basic  ele¬ 
ments  in  the  planning  and  administration 
of  any  such  campaign  will  be  helpful  to 
the  jury  in  its  consideration  of  a  manu¬ 
script. 

’.  The  market  analysis  or  study  upon 
which  the  advertising  program  was 
based. 

2.  Particular  problems  met  in  adapting 
the  advertising  to  marketing  conditions 


and  the  methods  used  to  meet  these 
problems. 

3.  The  objectives  chosen  for  the  cam¬ 
paign  and  why  these  weTe  selected. 

4.  The  choice  of  the  advertising  ap¬ 
peals  as  governed  by  the  analysis  of  the 
product  and  the  study  of  motives  con¬ 
trolling  possible  purchases  of  the  prid- 
uct. 

5.  The  reasons  governing  the  prepara¬ 
tion  of  copy  and  art  treatment  adopted. 

6.  The  method  of  determining  the  ap¬ 
propriation  for  the  campaign. 

7.  The  considerations  governing  the 
choice  of  media,  including  media  reinforc¬ 
ing  the  newspaper  and  periodical  adver¬ 
tising. 

8.  The  consideration  of  factors  involved 
in  scheduling  the  advertising. 

For  the  award  for  Scientific  Research 
in  .Advertising  under  the  classification 
Planning  and  Research,  sufficient  evidence 
should  be  submitted  to  show  the  scien- 
litic  basis  and  practical  value  of  tbe  re- 
.earch. 

Manuscripts  submitted  must  not  exceed 
five  thousand  words,  exclusive  of  adver¬ 
tising  copy  or  other  exhibits  which  may 
Ik-  apiiendcd. 

Manuscripts  mu.st  be  typewritten  on 
one  side  of  plain  paper.  They  must  not 
be  rolled  or  folded. 

Manuscripts  must  not  Iwar  the  name 
of  the  author  or  organization  or  contain 
anything  by  which  the  author  or  organ¬ 
ization  may  be  identified.  Identification 
should  be  made  by  an  accompanying  let¬ 
ter  addre.ssed  to  the  secretary  of  the  I  lar- 
vard  Business  School  which  will  not  go 
to  the  jury.  Identification  of  the  author 
or  organization  will  in  no  resjiect  be  re¬ 
vealed  to  the  jury  until  an  award  has 
been  agreed  upon. 

All  advertisements  submitted  for 
awards  must  as  far  as  practicable  be 
taken  from  the  run  of  press. 

.Advertisements  should  be  mounted 
upon  Manila  tag  paper  of  the  basis  of 
22'/,  inches  x  ^54  inches — 100  lbs.,  on 
that  one  of  the  following  sizes  of  sheet 
which  each  advertisement  shall  most 
nearly  fit,  viz. : 


tisement  is  deemed  best  by  the  jury.  It 
should  not  lx;ar  any  other  distinguishing 
mark  which  may  identify  the  contestant. 

All  manuscripts  will  be  held  confi¬ 
dential  by  the  Harvard  Business  School 
and  the  Jury  of  .Award  and  will  not  be 
u.sed  or  published  without  the  consent 
of  the  author.  Material  submitted,  how¬ 
ever,  cannot  be  returned  to  those  sub¬ 
mitting  it  on  account  of  the  practical 
difficulties  involved. 

.All  manuscripts  or  advertisements 
must  be  received  at  the  office  of  the 
secretary  of  the  Harvard  Business  School 
by  12  o’clock  noon  on  October  10,  1924. 
.Announcement  of  the  awards  for  the 
year  October.  1923.  to  October,  1924,  will 
be  made  during  the  first  week  of  Jan¬ 
uary,  1925,  or  as  soon  thereafter  as  prac¬ 
ticable.  The  Jury  of  .Award  may  with¬ 
hold  at  its  discretion  the  awarding  of 
any  particular  prize  or  prizes. 

The  Harvard  Busine.ss  School  reserves 
the  right  to  make  any  regulations  which 
may  become  expedient  in  the  administra¬ 
tion  of  these  awards  or  to  modify  the 
terms  thereof. 

The  Jury  of  .Award  will  be  appointed 
each  year  by  the  dean  of  the  Harvard 
Graduate  School  of  Business  Adminis¬ 
tration  from  among  business  and  pro¬ 
fessional  men  who  by  training  and  ex- 
lierience  are  considered  especially  fitted 
to  serve  as  judges. 


NEW  ENGLAND  AD  la 
MEET  TOMORRO^ 


Cyrui  Curtis,  Who  Was  «  Neinfco. 
Portland,  Me.,  Will  Bs  Ckid  " 
Speaker  Monday 
Convention  There 


DAVENPORT  TIMES  SHIFTS 


Changes  in  Business  Office  and  Adver¬ 
tising  Staff  Announced 


20  inches  x  25  inches. 

12  inches  x  15  inches. 

9  inches  x  12  inches. 

1  inches  .\  10  inches. 

For  double  spreads  the  mounting  paiicr 
may  be  doubled  in  dimensions  and  then 
folded  after  mounting. 

Each  advertisement  not  incorporated 
as  an  exhibit  with  a  manuscript  should 
have  attached  an  envelope  containing  the 
name  and  address  of  the  individual  to 
whom  the  award  should  go  if  the  adver¬ 


E.  P.  .Adler,  publisher  of  the  Daven¬ 
port  (la.)  Times,  a  Lee  syndicate  paper, 
announced  many  changes  in  the  business 
and  advertising  staffs  as  the  result  of 
the  death  of  .A1  F.  O’ Hern,  business 
manager. 

Fred  Rus.sell.  advertising  manager  for 
two  years,  has  licen  made  business  man¬ 
ager,  and  Leland  M.  Turnlnill,  advertising 
staff  memlwr  two  years,  is  the  new  ad¬ 
vertising  manager.  Willis  A.  Weld  is 
made  copy  department  manager :  Joseph 
Klouda  becomes  manager  of  the  real 
estate  and  classified  departments,  and 
Frank  Gorman,  compositor,  enters  the 
advertising  staff  as  a  solicitor. 


EVERYBODY  HAPPY  HERE 


The  fourth  annual  convention  of  tk 
New  England  .Association  of  .Advmi.^ 
Clubs  opens  tomorrow.  Sept.  23,  atp”* 
land.  Me.,  to  continue  until  Sept  25 
The  program  commences  Sunday 
a  reception  at  the  City  Hall  at  tS 
P.  M  followed  by  an  organ  recital  k 
the  Municipal  Organist,  Edwin  H  U 
mare.  Rev.  Dr.  Henry  Stiles  Brafe 
will  talk  on  advertising  at  4:30.  ^ 

-An  address  by  Cyrus  H.  K.  Cmti, 
publisher,  scheduled  for  10:45  Moab 
morning,  is  the  feature  of  the  progi^ 
Mr.  Curtis  was  born  in  Portland  aai 
began  his  career  selling  newspapers# 
the  streets  of  that  city.  Lou  E.  Hollani 
president  of  the  Associated  Advertise 
Clubs  of  the  World,  is  another  sp^ 
Other  addresses  will  be  made  bj-  G« 
ernor  Percival  C.  Baxter,  Mayor  (anot 

S.  Chaplin,  John  Calvin  Stevens,  prn. 
ident  Portland  Chamber  of  Comincrci 
Harold  F.  O’Keefe,  president  Portlni 
.Ad  Club,  and  diester  1.  Campbell,  vis- 
president  of  the  New  England  District  ( 
A.  C.  W. 


Monday  afternoon  and  all  day  Tues¬ 
day  will  he  given  over  to  discussions « 
the  theme  “How  We  Build  New  Engl* 
Business.” 


Fred  G.  Hamilton  is  chairman  of  tkt 
convention,  while  Harrie  B.  Coe  is  seen- 
tary  and  James  .A.  Travers  is  the  tress 
urer  of  the  asscKiation. 


O.  K.  ON  K.  O.  STILL  PICTURES? 


Huntington  (W.  Va.)  Adverdne 
“Almoat  Indicted” 


Newapaper  Plant  Near*  Completion 

The  Norristown  (Pa.)  Evening  Regis¬ 
ter  is  rapidly  pushing  its  new  home  to 
completion,  and  it  will  be  finished  in  a 
short  time.  .All  of  the  machinery  is  also 
on  hand. 


Judge  George  W.  McClintic,  of  tkBioi 
United  States  District  Court  for  Soak-Bre] 
ern  West  Virginia,  urged  the  grand  javW  ■ 
at  the  opening  of  the  September  teni**iti 
the  federal  court  to  indict  the  HbHij-iBg 
ton  Advertiser,  an  evening  newsp>|ra|} 
for  publishing  pictures  of  the  Det^-Hls 
Firix)  fight.  Later,  however,  the  judp  Pm 
withdrew  his  request  to  the  grand  jmt  fjT; 
following  a  conference  with  U.  S.  Dt 
trict  .Attorney  Elliot  Northcott.  M) 

Judge  McfTlintic  held  that  the  fedsi  »(i 
.statute  prohibiting  transjiortation  of pris  , 
fight  pictures  extended  to  newspapers » ij. 
well  as  to  motion  picture  films.  «!«»' 
Northcott  contended  the  .Advertiser  4i  ■.. 
not  know  it  was  violating  the 
publishing  the  fight  photos  and  that  sc 
action  was  without  precedent. 

Washington  authorities  backed  •’'V 
Northcott’s  .stand.  Newspapers  in  *■ 
capital  have  made  free  use  of  picture  4 
the  championship  liout.  p 


PAPER  STAGES  BIKE  RACE 


Victoria  (B.  C.)  Colonist  Aw»idi9| 

ver  Trophy  in  First  Annual  Eissl  | 

Staged  by  the  Victoria  (B.  C.)  IW, 
Colonist,  a  bicycle  race  over  an  eifk 
and  one-half  mile  course  was  held  !»■ 
lore  a  large  crowd  of  spectators.  FmI! 
riders  entered  the  competition,  the  **• 
ners  being  divided  into  five  classes.  ■ 
silver  trophy  and  gold  medal  l*fl 
awarrlpH  trt  tVii*  in  ClSSS  A 


awarded  to  the  leader  in  G»5S  A  j 
Charles  Staples. 

Prizes  were  presented  at  a  public  j 
ing  by  Brig.  Gen.  R.  P.  Clark,  * 
introduced  by  J.  L.  Tail,  manager  of  ® ' 
Colonist.  The  Colonist  has  P***"*^  J 
make  the  bicycle  race  an  annual  i 
believing  interest  in  the  sport  is  oo » I 
increase  in  Canada.  I 


When  Mrs.  WilUsm  Bandolph  Hearst  sailed  away  for  a  vacatlen  in  Europe,  two  well  known 
newipaper  men  went  down  to  the  Homeric  to  with  her  well.  It  it  mmored  W,  B.  H.  (left) 
wiU  join  her  in  Fmnce  nest  month,  but  Arthur  Brisbane  (ri(ht)  will  atny  on  tbe  Job. 


English  Ad  Man  Visit*  New 

W.  M.  Teasdale,  advertising 
of  the  London  &  North  EastOT 
way,  arrived  yesterday  on  the  BeroPJ 
and  is  in  New  York  at  the  W*®’' 
•Astoria. 


e  pt  e  m  her  22,  1923 


LLOYD  GEORGE  TO  MAKE  FIRST  ADDRESS 
IN  U.  S.  AT  A.  B.  C.  DINNER 


0  •*  iV*  War  Premier  Also  to  Be  Guest  at  Big  Chicago  Mass  the  pressmen  s  strike,  at  a  time  when  it 
Meeting,  Oct.  17— Inland  Free.  AwocUtlon  Meet.  vU’"''' 

Same  Week  at  Nearby  Hotel  .  Norman  Thomas,  formerly  of  The  Na- 

tion,  is  erlitor  of  the  new  enterprise; 

.  C  •  U  •  -ru  Heber  Blankenhorn,  at  one  time  city 

nWTD  LLOYD  GLOROL,  Great  system  of  increasing  subscriptions.  The  editor  of  the  New  York  Evening  Sun,  is 
U  Britain’s  War  Premier,  will  be  the  association  represents  247  daily  publish-  managing  editor,  and  Evans  Clark,  of  the 
ivmor  eucst  of  the  .\udit  Bureau^  of  _Cir-  er.s.  Labor  Bureau,  is  business  manager, 

fflhtions  at  the  dinner  at  the  Hotel  I-a  It  is  the  intention  of  the  new  manage- 

sjlle,  Chicago,  Oct.  17,  on  the  occasion  TO  ENTER  EVENING  FIELD  ment,  according  to  the  announcement,  to 

of  the  tenth  annual  meeting  of  the  bit-  ,  -  so  enlarge  and  improve  the  paper  as  to 

reau  Following  the  dinner,  the  A.  B.  C.  pj  y.  Call,  Socialiat  Newspaper,  An-  "take  it  a  general  newspajier  rather  than 
the  Association  ot  Commerce,  to-  Chungs,  Effective  Oct.  1  ‘'"1  m  ‘"Berests, 

eether  with  other  organizations  in  Ghi-  •  .After  Oct.  1  labor  will  have  dailies 

^0  will  be  hosts  to  Mr.  Lloyd  George  The  New  York  Call  published  this  owned  and  controlled  exclusively  by 
g  a  mass  meeting  to  be  held  in  the  Audi-  week  a  page  announcement  telling  of  its  unions  in  New  York,  Minneapolis,  where 
■torium  Theater,  at  which  the  distin-  reorganization  under  new  management  the  Minnesota  Star  is  published,  and 
raished  visitor  will  make  his  first  and  and  informing  its  readers  that  it  will  Seattle  with  the  Union-Record. 

^cipal  speech  in  .\merica.  appiar  as  an  evening  paper  Oct.  1.  - - 

^  .1  I  i«v./t  r.er.rtrp  will  be  the  truest  of  The  Call,  which  has  been  published  . 

■  in  ’of  is  fr  Workingmon’s  »•  W.  ri...h.,  Tot,. 

Heart  and  will  be  feted  bv  the  Cooperative  Publishing  Association,  was  B.  W.  Fleisher,  proprietor  of  Th« 

„  w  r  TT_  ...Ml _ : _  rPTpntlv  taWpn  nvpr  hv  a  orniin  r»f  tinirtn«  A  _ _ aI..  u _ 


Schlossberg,  treasurer,  and  Robert  W.  QUAKE  PUTS  HUGE  TASK 

Bruerc,  seerttar^.  A  preliminary  an-  lADANICCC  CAADACC^^ 

nouncement  hinting  at  change  in  policy  0J\m  /AINTjOri  CLAUS AdOT 

and  time  of  publication  appeared  on  the  - 

front  page  of  The  Call  the  first  day  of  OrienUl  Word  Signs  Uncommunicable 


by  Radio  so  Messages  Are  Trans¬ 
lated  from  English  and 
Back  Again 

Not  since  the  Washington  Conference 
on  the  Limitation  of  Armament  has  the 
large  force  at  the  Japanese  Embassy  in 
Washington  been  put  to  such  a  task  of 


Labor  Bureau,  is  business  manager.  \  “iL,"  ■'“Pf  c-moassy  in 

- It  is  the  intention  of  the  new  manage-  ''^hington  been  put  to  such  a  task  of 

TO  ENTER  EVENING  FIELD  ment,  according  to  the  announcement,  to  l«"dliiig  communications  ^  in  the  weeks 

_  so  enlarge  and  improve  the  paper  as  to  following  the  recent  d.sartrous  earth- 

N,  Y.  Call,  Socialist  Newspaper,  An-  make  it  a  general  newspai>er  rather  than  mo^sT  ^f'^wSLre'^fSiHL^w^^ 

nounces  Change,  Effective  Oct.  1  ‘'"xherSt  tl^  e^se  by  which  cable  and  radio  com- 

Th.  N,w  York  C.,1  published  .his  cLlSM“‘LS.e?;''b;  ““r.’r.L 

week  a  page  announcement  telling  of  its  unions  in  New  York,  Minneapolis,  where  imHpr  whirii 

reorganization  under  new  management  the  .Minnesota  Sta^  is  published,  and 

^..'."'^^.1..:;?  ■'  STuf' iSSef  IS"' p^s^rpSS 

r'ail  which  must  be  translated  from  Japanese 

daily  for  15  years  by  the  Workingmen’s  «»  Tokyo  phwetic  syllables  into  English  or  French. 

Cooperative  Publishing  .Association,  was  B.  W  Fleisher.  proprietor  of  The  Ja^'n^e  ^nd^ STn«e"‘diIra^^^^^ 


B.  W.  Fleisber  in  Tokyo 


Loyal  Order  of  Moose.  He  will  arrive  ^  Sroup  of  unions  Japan  .Advertiser,  has  recently  been  a  have  been  sent  by  telegraph,  cable 


“'Chicago  Oct.  16.  and  will  be  met  by  a  C'ty- 


guest  at  the  Imperial  Hotel  in  Tokyo,  radio  successfully.  For  this  reason  the 


ioimni^e  of  leading  citizens  representing  ^  ^  while  his  wife  and  daughter  are  still  at  official  messages  must  be  phrased  in 

;^1  phases  of  the  city’s  social,  political  Press  .Association.  S.  John  their  ^mmer  home  in  Karuizawa.  Wil-  phonetic  words  for  transmission,  words 

fd  industrial  activities.  Mr.  Lloyd  is  president  of  the  asswiation;  frid  Fleisher.  his  son,  and  his  daughter  designed  so  cleverly  and  accurately  as 

fIGeorge  is  particularly  interested  in  get-  g  Garment  expect  to  leave  for  Japan  at  an  early  to  convey  the  Japanese  meaning  or  char- 

fiueoiKc  _  i~  „..Ki;.i,„,.c  /xf  vV  orkers,  is  vice-president ;  Joseph  date.  .i,„  m/i.-.  ..u-  _i _ 


1  :ing  his  message  across  to  publishers  of 
iiilv  papers  in  the  United  States  and 
[[Canada,  and  is  desirous  of  meeting  as 
'-jany  of  them  as  possible  during  his  visit 
l;io  Chi^. 

'  .\nd  the  attention  of  the  North  .\meri- 
«n  publishing  and  advertising  world  will 
fje  directed  to  Chicago  that  week.  In 
I  ^ition  to  the  A.  B.  C.  convention,  there 


EDITOR  &  PUBLISHER  JAPANESE  NEWSPAPER 
RELIEF 


piROM  the  devastated  region  of  destruction 
Japan,  where  work  of  reconstruc-  stricken  citv 


acter  to  the  receiver.  When  the  phonetic 
■  message  is  received  by  the  Embassy  staff 

k  in  Washington,  it  must  be  translate  imo 

AP ANEISE  NEWSPAPER  Japanese  characters.  Special  blanks  with 

pp  vertical  rules  are  prepared  for  this  pur- 

pose  and  the  big  staff  of  translators  and 
character  writers  are  put  to  work.  Once 

destruction  were  the  newspapers  of  the  tJ^rJhLrSer^ir 
stnrWpn  ritv  The  Same  cable  contained  characters  it  must  be  re  trans- 


vill  be  many  other  gatherings  of  like  tion  is  now  rapidly  progressing,  a  pub-  the  information  that  Nichi  Nichi,  Hochi,  ‘  "u  n.ngiim.  ^  a  r 

nature.  The  ninth  anniversary  of  the  bu-  lisher  of  a  Tokio  newspaper  cabled  Edi-  and  Asahi  are  publishing  four  page  edi-  t  k  ^  lir  u-  lu* 

reau’s  founding  will  be  celebrated.  The  tor  &  Publisher  this  week,  expressing  tions  daily,  aiding  greatly  in  the  work  u® Emtossy  m  Washmgton  me 
convention  and  anniversary  festivities  are  appreciation  of  the  fund  this  papec  is  of  relief  and  reconstruction.  naraest  working  organization  in  me 

scheduled  for  Oct.  17-18.  Election  of  raising  to  provide  for  newspaper  men  of  It  was  from  Seiichi  Uyeno,  managing  service.  Most  Embassies,  even 

Hinvfnrs  of  the  bureau  for  the  ensuine  the  Orient  mtire  than  2  000  nf  whr>m  it  Hirertnr  r>f  the  Asahi  a,hn  arrive,!  in  **?  times  ot  greatest  StrCSS,  ClOSe  Up 


directors  of  the  bureau  for  the  ensuing  the  Orient,  more  than  2,000  of  whom,  it  director  of  the  Asahi,  who  arrived  in  ' ?  w  ®  , j®®’ 

two  years  will  take  place  at  2  P.  M.  is  reported,  are  out  of  work  and  their  New  York  this  week  on  board  the  c  ^Idom  that  the 

pet.  18,  and  the  present  members  of  the  families  destitute.  Mauretania  from  London,  that  it  was  ^5  Jai»neM  Embassy  does  not 

board  of  directors  will  be  reappointed  or  On  the  same  dav  was  received  a  tele-  learned  that  more  than  2,000  newspaper-  ™  Arms  t^- 

telacedwith  new  men.  gram  from  Henry  .M.  Pindell,  publisher  men  in  Japan  were  thrown  out  of  work, 

1  The  present  directors  are :  W.  Laugh-  of  the  Peoria  ( Ill.)  Transcript  and  Jour-  Many  of  the^  Japanese  newspaper 


On  the  same  day  was  received  a  tele-  learned  that  more  than  2,000  newspaper- 
gram  from  Henry  M.  Pindell,  publisher  men  in  Japan  were  thrown  out  of  work, 


1  n«  present  aireCtOrS  are  :  V\.  L.aUgn-  ,  w..<»  l  i  ii,i  onu  jwu.-  llicsc  JdpdUCSC  newspaper  r,,nrpcpntst:v,>c  /sthr-r  Prswars  tia,!  to 

[lin,.\nnour&  Co.,  Chicago;  F.  R.  Davi.s,  nal,  offering  a  contribution.  To  him  also  men.  Uyeno  declared,  are  penniless  and  w  *bLv  nkrht  ^a^d  daiT  to ’ke^  uo 
l^cral  Electric  Co..  S^henect.-^dy ;  B.  H.  Koni  R  &  Pvbi.i.sher’s  fund  was  "thor-  hotneless.  But  all  have  courage  and  are  withX  pre^saS. 


tators.  Fmi! 
ion,  the 
ive  classes.  • 


Bp, ramble,  American  Chicle  Ch.,  L/ing  oughly  right. 
Hlsland  City,  N.  Y. :  L.  B.  Jones,  East- 
L.man  Kodak  Company,  RcKhester;  E.  E.  ' 
r  Taylor,  Carnation  Milk  Products  Com¬ 
pany.  Ocononiowoc,  W'is.,  and  C.  C. 

Tounggreen.  J.  I.  Case  Plow  Works 
Tompany,  Racine.  Wis.,  resigned. 

Other  positions  up  for  reappointment 
Dr  appointment  are : 

.\dvertising  agent,  Frank  Seaman,  New 
Tork,  incumbent. 

Newspaper,  W.  Strong,  Chicago 
Daily  News,  incumbent. 

Magazine.  S.  R.  I.atshaw,  Butterick 
Publishing  Company,  New  York,  incum- 

lent. 

Farm  paper,  B.  Kirk  Rankin,  Southern 
Griculturist.  Nashville,  incumbent. 

Business  publication,  E.  R.  Shaw,  Pow- 
T  Plant  Engineering,  Chicago,  incum- 
Xnt. 

AJ"  **^^'*'*p'’  directors  and  other 

l^hwrs,  there  will  be  many  important 
K^Jters  which  will  come  up  before  the 
divisional  meetings  of  the  con- 
liKf’V*”’'  ?  recent  bulletin  all  members 
w*  t?*  ‘'■^B^nization  were  urged  to  attend. 

[)  dinner  of  the  A.  B.  C.  each  year 

baome  famous  among  advertising 
■  publishing  men  and  they  predict  that 
will  “beat  ’em  all.” 

■  On  October  16-17  the  big  Inland  Daily  In  the  c; 


ready  to  make  a  new  start. 

The  Japanese  managing  director  is  in 


Since  the  earthquake,  or  at  least  since 
communications  have  been  established 


this  country  to  purchase  new  newspaper  areas  tJ^  EmbTsy 

equipment  to  repbee  that  totally  demol-  making  public  daily  official^iorts 

ished  m  Tokio.  His  newspai^r  formerly  ^  ^  situation;  and  those  elaborate  re- 

print.^  12  pagw  daily  but  smee  the  containing  the  number  of  dead  and 

catastrophe  has  been  cut  to  4  The  Asahi  ^  ^  description  of  the  sit- 

was  fouled  47  years  ago  by  R  Mura-  knowledge  of  the 

yama,  at  present  president  of  the  pub-  catastrophe  increases,  all  have  to  be  sub- 
ishing  comply,  and  Uyeno  s  father  n,itted  to  the  tortuous  process  of  double 
yanuTrY^™*^  ^  ^  translation  before  being  given  to  the 


He  also  expressed  his  thanks  for  the 


cooperation  of  Editor  &  Publisher  in 
securing  money  for  relief  work  among 
Japanese  newspapermen. 


New  York  Herald  Issues  Survey 

The  Research  Department  of  the  New 


Pindell’s  telegram  from  Peoria  reads  as  !?^®  issued  a 

follows;  “The  Market  for  Mens  Apparel  in  New 

“Put  me  down  for  $100  to  Japanese  York  City,  desiftoed_  to  assist  the  mer- 
Relief  Fund  and  more  if  necessary.  I  mens  lur- 

believe  the  fund  is  the  thoroughly  right  nishings  in  New  York  to  gajn  a  broader 
thing  to  do.  A  complete  accord  between  understanding  of  the  conditions  govem- 
the  newspaper  men  of  these  two  great  'J'8  his  market.  The  book  is  diviOM  into 
nations  will  do  more  to  secure  lasting  hwe  sections,  as  follows:  (1)  Number 


peace  than  any  other  agency.” 

To  date  Editor  &  Publisher’s  Japan- 


and  kind  of  customers;  (2)  Qinsump- 
tion;  (3)  Retail  outlets;  (4)  Non-resi- 


SEIICHI  DTEMO 


ese  Newspaper  Men’s  Relief  Fund  ^ 

stands:  ^®wr  York,  and  (5)  Conclusions. 

Contributions  acknowledged - $2,596.50  IT  _ 

Fjiitor  &  Publisher  .  500.00  Change,  on  Davenport  Tune. 

H.  M.  Pindell,  Peoria  Transcript  100.00  Fred  Russell,  advertising  manager  of 

Ben  Mellon  . .  10.00  the  Davenport  (la.)  Daily  Times,  has 

-  been  appointed  business  manager,  suc- 


ucioDer  10-17  the  big  Inland  Daily  In  the  cabled  message,  which  was  ^  been  apjwmtea  Dusiness  manager  suc- 

rcss.Associat  meeting  will  be  held  at  from  the  publisher  of  the  Tokio  Main-  Total  . $3,206.30  c^jng  Alexander  F.  O  Hem  Lel^d 

Ur,!-  Hbtel,  just  one  block  down  ichi,  besides  the  expression  of  gratitude.  On  the  very  day  of  the  earthquake  in  Turnbull  has  made  adY^ismg 

n*  r^T***^^  Senator  Ir-  came  further  news  of  the  destruction  to  Tokio,  Editor  &  Pubusher  received  a  manager;  Joseph  Kloitoa,  clasyn^  ad- 

iu .  of  Wisconsin,  is  sched-  newspaper  plants  in  the  Japanese  capi-  limited  number  of  copies  of  a  book  writ-  vertismg  manager ;  Willis  A.  Weld,  ad- 

*he  Inlanders  Oct.  17,  his  tal,  increasing  the  first  estimate  of  dam-  ten  by  M.  Ohta,  vice-president  of  the  dep^mmt  manager,  and 

nJf?  “The  Press  and  the  Govern-  ages.  $10,000,006,  by  many  millions.  Hochi,  entitled  “Society  and  the  News-  Frank  Gorman,  advertismg  solicitor. 


j  . - -  ociiaior  ir-  came  lurtner  news  oi  me  oesiruciion  lo  iokio,  e.ditdr  «  ruBusHEK  rcccivcu  a 

lieH  t  Wisconsin,  is  sched-  newspaper  plants  in  the  Japanese  capi-  limited  number  of  copies  of  a  book  writ- 

kT-  Inlanders  Oct.  17,  his  tal,  increasing  the  first  estimate  of  dam-  ten  by  M.  Ohta,  vice-president  of  the 

nent  ”  I  and  the  Govern-  ages.  $10,000,000,  by  many  millions.  Hochi,  entitled  “Society  and  the  News- 


Pfnt  ’  Frank  Carroll,  of  the  N.  A.  N 
c’fpected  to  speak  on  adver- 


“Offices  of  all  the  Tokio  newspapers,  paper.”  Up  to  date  in  every  detail,  a 
except  those  of  Nichi  Nichi,  Miyako,  imd  well-written  account  of  the  Japanese 
Hochi,  were  destroyed,”  the  cable  reads,  newspaper  situation,  this  book  should 


Frank  Gorman,  advertising  solicitor. 

James  L.  Fergiuon  a  Visitor 

James  L.  Ferguson,  managing  director 


Q/  F  ,  nocni,  were  aesiroyea,  me  cauic  rcau^.  newspaper  siiuaituii,  uus  uiiuik  diiuuiu  i 

""P?*'^^bce  on  the  Inland  The  plant  of  Hochi  was  badly  damaged.  prove  of  value  to  all  newspapermen,  and  of  Lever  Bros.,  arrived  yesterday  from 

fe  mt  discussion  and  action  are  the  “As  yet  the  total  casualties  among  especially  to  students  of  Japan.  While  London  on  the  Berengaria  and  is  a  guest 
situation,  more  reasonable  newspaper  men  and  their  families  are  un-  the  limited  number  lasts,  a  copy  will  be  at  the  Biltmore  Hotel.  Mr.  Ferguson 

paster  ar  rates,  better  and  known,  but  believed  heavy.  Members  of  presented  everyone  who  contributes  to-  will  make  a  tour  of  the  country  for  the 

ter  j  dlmg  of  second  class  mail,  bet-  the  staff  of  Nichi  Nichi  alone  lost  18  wards  the  Editor  &  Publisher  fund  for  purpose  of  studying  advertising  methods, 

tfcromni  account  keeping,  more  houses,  totally  destroyed.”  Japanese  newspapermen.  Contributions  particularly  in  the  automobile  indurtry. 

P  system  of  paying  accounts,  better  First  to  rise  up  from  the  earthquake’s  should  be  sent  to  the  Japan  Fund  Editor.  He  will  visit  Detroit,  among  other  cities. 


Editor  &  Publisher  for  September  2  2,  1923 


AMERICAN  INDUSTRY  MUST  CHANGE  ITS 
METHODS  OF  OPERATION 


Expensive  and  Wasteful  Advertising  Partially  Responsible  for 
High  Prices — Ford’s  Plan  of  Ads  in 
Local  Press  Best 


By  JASON  ROGERS 


stated  that  the  greatest  affliction  he 
could  wish  on  a  competitor  is  their  em¬ 
ployment  of  efficiency  experts.  Viewed 
in  the  large  it  would  seem  that  big  busi¬ 
ness  as  a  rule  is  obsessed  with  this  dis¬ 
ease.  There  are  too  many  highly  paid 
bosses,  too  many  generals,  colonels,  par¬ 
asites  and  hangers-on  in  nearly  every 
business  I  know  anything  about. 

Mere  place  holders  paid  small  or  large 
salaries  fill  the  shoes  of  those  who  should 


/AN  every  side  and  in  every  trade  eliminates  the  hordes  of  middlemen  who 

^  paper  related  to  manufacturing  and  liave  attachwi  themselves  to  the  machin-  ^ipp^rt  an  armv^of  those  who  do  not 

«onomics  there  is  a  growing  feeling  that  cry  of  d,str^^^^  ^  constructive  dav’s  work  in  a 

American  industry  is  awakening  to  the  tlure  arc  lessons  in  Fords  methods  for  .month’s  time  Ford  succewls  in  eettine 

fact  that  there  must  be  a  partial  if  not  -art  enough  to  see  and  benefit  iTpr^Sn  5  pat^J  higher  • 

complete  ni(^ification  in  our  methj^s  o  _ .  than  others  in  the  industrv  for  stated 


economics 

American 


than  others  in  the  industrv  for  stated 


distribution  While  other  automobde  manufacturers  of  output  in  everv  detail 

and  handling  is  costing  too  much,  an-  'le  with  one  another  to  see  how  much  pj  v  c, ores  doiiie  both  a  wholesale  and 
other  that  what  they  call  advertising  is  munt^-  they  can  spend  m  order  to  sell  on  Cape  CikI  put  city 


too  expensive,  while  others  are  inclining  cars  at  a  higffier  enough  pri«  to 


counter  from  where  it  is  delivered  to 


to  the  idea  that  we  have  gone  too  far  in  a  profit  for  their  stockholders.  Ford  ^mUer  ‘ from" ^here  it  i/  deHve7ed  to 

refinements  which  cost  more  money  than  lets  the  price  at  ''h‘ch  he  sells  a  sound  ^  fishermen.  They  pay  3,  5 

they  are  worth.,  .  ,  ,  and  10  cents  a  pound  for  whai  they 


For  a  generation  or  more  industry  has  reportcxl  to  be  arranging  to  spend  $4  a 
been  drawing  more  and  more  people  from  ear  for  newspaper  advertising.  The 


car  do  most  of  his  advertising  and  is  ,  osmcm  cu  pay  a  a 

sefl  for  3o!40  and  ^  cents.^'^IHs  an  out- 


been  drawing  more  ana  more  people  irom  ‘U*  ..cvvjpapti  i  iic  rageous  imposition  on  the  public.  City 

rural  sections  to  industrial  centers  on  pleased  customer  and  more  and  more  include  the  amount  paid  fisher- 

the  theory  that  quantitative  production  cars  on  the  road,  are  more  effective  than  Ln  a  prX  for  the  AoleSr  pS^ 
was  the  final  and  ultimate  goal  of  all  magazines  and  trade  freight,  handling*^  and 

business,  and  that  mere  size  and  traffic  Rti  '  p-.-j  l__  ,u-  •  ♦  i.  transportation,  to  the  city  retailer,  the 

would  bring  its  own  reward  All  in-  .  retailer’s  profit  and  house  delivery  cost. 


dustry  has  been  organized  on  the  principle  ^^./fg.t^ding  a  price  reduction  in 


of  shipment  of  raw  commodities  to  cer-  order  to  stimulate  further  sales,  he  uses  par^mers  pr^ucing  milk  ffir  the  mar- 
tain  centers  for  manufacture  and  then  re-  space  m  im^rtant  newspapers,  and  lets  “  "ery  — all  JaS  oMhe 

shipment  throughout  the  country.  li's  dealers  do  the  same  in  local  papers  20  ccntrwc  pay  ffir  a  q^art  ^ 

Instead  of  buying  home  manufactured  ‘^eur  own  e^^^^  j  kLw  the  details  of 

goods  the  tendency  has  been  to  use  ^o  °  *be  charges  inflicted  on  the  product  by 

massed  capital  first  to  kill  off  the  local  f^PH^  ‘bose  who  haul,  handle  and  deliver  it.  but 

manufacturer  and  then  to  force  people  d  he  indulged  in  the  methods  of  other  others  feel  thev  are  exorbitant  On 
to  buy  the  so-called  standard  goods  with  manufacturers  other  ha"^  co^n^y  prices  f^r  m^ 

nsitinnal  rlistrihiition  Ml  this  has  cost  Ford  has  been  envied  because  he  is  .  prices  lor  mi^ 

national  aisiriDuiion.  .-vu  uu»  naD  to  citv  consumers  on  vacation  is  18  or  20 

and  IS  costing  the  American  public  dea^  Thereffi  lief  nart  o7  hil  tI  fnv'  cents  a  quart,  showing  that  the  farmer 

ly.  Fish  caught  at  Cape  Cod  are  shipped  therein  lies  part  of  his  genius.  If  any  j  j  capable  of  profiteering  if  given 

Rrvctnn  and  then  re-shipped  back  to  man  would  find  a  way  to  make  a  good  vapauic  oi  proin^MiiK  gi 

retaU  dealers  on  Cape  cZ  ^Nheat  is  loaf  of  bread  to  be  sold  to  the  public  at  'be  chance  as  the  city  distributor, 
shipped  to  Minneapolis,  processed  and  5  cents,  he  w'ould  not  have  to  advertise  1“®*  exactly  the  same  regarding 

re-shipped  to  country  stores  in  the  same  m  order  to  have  the  fact  known  or  to  ."’5 

nlare  ffie  wheat  was  shipped  from.  ge’t  widest  possible  publicity.  along  the  line  is  out  to  add  on  every 

pl^e  the  wneat  vvas  snipe  -  •  ,  .  ,  ,  .•  .r  .  possible  charge  he  can.  Henry  Ford  is 

Consequently  soda  crackers  which  used  rora  stands  in  a  class  by  nimselt  be-  ,  .  ,  Wnow  of  who  oneratpc  on 

to  sell  for  "i  cents  a  pound  out  of  the  cause  he  has  largely  cmicentrated  on  me  .only  man  i  know  ot  who  operates  on 
barrel  now  bring  30  cents  a  pound  in  getting  the  price  of  his  car  down  through  a  big  scale  on  the  other  principle,  that 
sanharv  Mckae«  •  lhaving  sticL  at  35  improved  methods  of  manufacture  and  "’^^ing  a  price  low  enough  to  create 
c«  s  in  office  of  shaving  soap  at  3  cakes  celling.  He  has  never  cheapened  quality,  large  consumer  demand  and  reachmg  the 

f ^  renVs  Ld  SO  on  Straight  down  the  A  cent  saved  here,  and  another  there,  in  possibility  of  meeting  that  price  through 

Iffie  ^  We  haff  loaded  the  traffic  to  the  the  aggregate,  accounts  for  his  marvelous  qu^titative  production  and  re- 

Sint  ^herSh  is  a£st  certairthat  re-  performance.  With  it  all  the  Ford  car  ^‘t.cted  profits  al  along  the  line, 

forms  must  be  instituted  or  our  present  ts  made  better  today  than  at  any  pre-  Many  other  large  businesses  have 
dav  big  enterprises  go  by  the  board.  ''■ous  time,  and  of  better  material  made  sought  to  adopt  parts  of  the  Ford  plan 
Henrv  Ford^  the  genius  of  modern  in-  “P  to  fixed  standards  by  Ford  plants.  for-  distribution  and  sales,  but  such  in- 

riLlIlj  f  6  _  T  v/»ctiorotirtn  fViMt*  ^n/kt-nfirkne  oe  T  Vin\rA 


dustrv  has  shown  us  the  most  marvelous  I”  competition  with  men  and  concerns  vestigation  of  their  operations  as  I  have 
example  of  quantitative  production  func-  whose  impelling  motive  is  to  get  all  the  been  able  to  make,  does  not  indicate  any 
tinning  with  greatest  known  efficiency.  Profit  the  traffic  will  bear.  Ford  knows  such  purpose  of  lowering  prices  through 
Other  business  will  do  well  to  closely  no  opposition.  He  does  not  need  patents  improved  or  superior  production  and  sell- 

V^UiCi  :  .  -  ..._  ...I _ and  trad/*  marts  rvr  nrtrA  tnointAnran^A  ♦/x  intr  as  Ffird  Vias  dnn/*  T1i/*v  Tn/»r#*lv  aim 


rtudv  his  methods  for  application  to  their  and  trade  marks  or  price  maintenance  to  ing  as  Ford  has  done.  They  merely  aim 

if  tViPv  are  tn  survive  protect  him.  He  does  not  need  expensive  to  meet  the  market  and  to  roll  up  added 

problems  11  tney  are  ro  survive.  cirvpvs  tn  author  farts  nmfite 


^  Ford  found  himself  with  greatly  en-  surveys  to  gather  facts  regarding  eco-  profits. 

larged  facilities  for  output  at  the  end  of  nomic  possibilities,  but  go«  merrily  Strange  to  discover  they  have  thus  lost 
the  war  and  the  price  of  his  cars  higher  ahead  pricing  his  cars  so  that  almost  sight  of  their  greatest  opportunities.  The 

than  people  would  pay  for  them  in  suf-  everybody  can  buy  one  either  for  cash  profit  per  unit  blinds  them  to  the  far 

ficient  quantities  to  keep  his  shops  op-  o'-  on  the  instalment  plan.  greater  profits  to  be  made  by  narrows 

erating  at  capacity.  He  realized  on  the  ^enry  Ford  is  on  record  as  havmg  margin  on  five  or  ten  times  the  traffic. 


They  hate  to  reduce  prices  m 
secure  the  vastly  heavier  tri*^ 
are  men  brought  up  in  the 
They  will  not  awake  from  their  ,1^ 
until  some  one  in  their  line  com-l  i 
and  applies  the  Ford  method 

L.xpensive  and  wasteful  geneTu 
vertising  as  indulged  in  by  n^  Z 
concerns  is  also  partially  respoSS 
high  prices.  It  costs  more  money  to  h 

iScSr””'”''  "■* 

Retail  distributors  of  standard 
throughout  the  country  will  gladlvtS^ 
that  the  heavy  national  advmuJt 
the  magazines  of  manufacturers 
sell  goods,  and  that  they  would  get 
larger  sales  if  the  manufacturer  to 
local  newspapers  over  their  own 
tiires.  They  know  for  they  are  S 
enormous  volume  through  newspai^ 
vertising  every  day. 

More  and  more  manufacturers  are 
mg  out  that  the  whole  machinery  of 
advertising  departments  and  the  agende 
through  whom  the  business  is  pUett 
have  not  as  much  concern  regardi^ 
suits  as  in  getting  out  pretty  loot 
copy  and  making  quickest  profiu 
handling  the  advertising. 

Ford  has  demonstrated  that  dem¬ 
and  outlets  will  carry  the  local  adve 
tising  burden  for  a  commodity  proTkfe 
they  are  fairly  protected  and  allowed  i 
fair  margin  of  profit. 

That  there  is  unlimited  opportunitj 
the  United  States  for  new  industrial 
velopment  along  the  up-to-date  !t 
discovered  by  Henry  Ford  is  obvious 

I-et  anyone  get  out  a  10  cent  shar- 
.stick,  in  plain  paper,  to  cost  dealers  s 
5  or  6  cents,  backed  by  reasonable  lot 
newspaper  advertising,  and  he  wo: 
have  more  business  than  he  could  U. 
care  of.  Those  trying  to  force  higt- 
priced  stuff  on  the  public  throigh  it 
economic  methods,  would  be  forced 
meet  prices  or  go  in  the  de  luxe  class. 

If  the  10  cent  shaving  stick  is  not 
national  possibility,  it  would  be  inte 
esting  to  watch  the  result  of  loti  dr 
onstration.  If  transportation  e-xpense  ■ 
the  stumbling  block,  local  manutacliiii- 
and  distributing  machinery  could  be  c 
ployed. 

Instead  of  sending  wheat  and  con  e; 
to  Minneapolis,  Chicago,  Kansas  & 
and  other  places  to  ^  processed. 
people  of  the  various  outlying  r;  . 
would  be  better  off  if  they  manuhetme 
at  home  under  local  brands  and  sold ' 
the  readiest  market. 

The  possibilities  are  limitless.  If  c 
banks  as  at  present  constituted  would  r 
help  finance  the  effort,  the  people  ba 
it  in  their  power  to  open  new  banks  wtei 
will  use  their  (the  people’s)  money  fc, 
greatest  local  advantage.  ( 


stock  on  hand,  closed  down  his  shops, 
and  reopened  with  a  mark-down  which 
resulted  in  increased  sales  warranting  still 
further  enormous  expansion  in  facilities. 

Very  early  in  the  game  Ford  appar¬ 
ently  realized  that  distribution  was  going 
to  play  a  very  important  part  in  the 
selling  of  a  cheap  car  in  large  quantities, 
so  he  distributed  assembly  plants  in  vari¬ 
ous  sections,  shipped  his  product  flat, 
and  through  consequent  economies  can 
make  money  when  others  are  dangerously 
near  if  not  in  red  ink. 

Ford  has  gone  a  step  further.  He  has 
apparently  found  that  there  is  a_  limit  to 
economical  and  effective  production  at  a 
single  huge  plant.  He  is  segregrating  his 
work  and  various  producing  units  are  be¬ 
ing  located  at  points  where  he  can  make 
them  cheaper  and  more  satisfactorily — 
closer  to  cheaper  power  and  sources  of 
basic  supply. 

W'hile  other  automobile  dealers  make 
and  sell  assembled  cars,  made  up  of  units 
bought  from  outside  manufacturers  each 
with  added  on  profit.  Ford  has  sought  to 
get  absolute  freedom  from  their  dicta¬ 
tion  and  prices,  and  to  pass  on  to  his 
customers  a  large  part  of  the  economies 
that  are  possible  through  his  simplifying 
processes. 

Not  every  manufacturer  has  a  product 
which  would  justify  so  complete  or  in- 


RUBBER  GLOVE  MISSING  •  oi 


THEY’LL  SHOW  WHAT  THE  LADIES  CAN  DO 


San  Francisco  Printer  to  Sae 
Who  Operated  on  Him 

When  surgeons  operated  upon  Jc" 
Wyant,  a  pioneer  printer  and  tot  ' 
expert  of  the  Pacific  Coast,  they  ^ 
moved  a  rubber  glove  from  his  blaife 
Wyant,  who  resides  in  San  Frandc 
was  operated  upon  about  two  years  V- 
Three  months  later  another  operza 
was  found  necessary  and  surgeom 
moved  a  sponge.  Seeking  to  regain - 
strength,  he  went  to  Salem,  Ore,  ^ 
three  months  ago  to  visit  rdatives. 

After  a  steady  decline  in  health,  Wjt 
submitted  to  an  X-ray.  The  plto^T 
vealed  the  presence  of  several  sm^P:’ 
stones  and  a  dark  substance, 
operation  identified  as  a  rubber  tf- 
Whether  the  glove  was  left  in  the 
at  the  first  or  second  operation  cw  ^ 
be  determined.  The  glove,  " 

presence  of  three  f"-]  t, 

nurses,  was  sealed  in  a  jar  and  ; 
used  as  “Exhibit  in  a  damage  - 
against  the  California  practitioners. 


What  women  have  done  in  advertising  will  be  shown  Sept.  24-a  at  the  Commodore  Hotel  by 


dap^dtnt  production  ,and^  distributing  . 


machinery  as  that  of  the  Ford  car.  which 


Hall  Stmmons,  chairman. 


Son  of  Special  Wwb 
Christopher  George  Krogness, 
Miss  .\nnette  De  Voe  were  y, 
tember  5  in  Greenwich, 
Krogness  is  the  son  of  George 
well  known  special  newspajw  rep^ 
ative  of  San  Francisco,  Cal. 


V 


Editor  &  Publisher  for  September  2  2,  1  923 


eight  hundred  sporting  writers 

COVER  DEMPSEY-FIRPO  BOUT 

Over  Half  a  Million  Words  Sent  from  Ringside  to  All  Parts 
of  Globe — Fully  12,000  to  South  America — 

Many  Difficulties  Presented 


/\V  Saturday  morning.  Sept.  15,  the  circuits."  he  said,  “one  being  to  serve  nigton  y>tar,  uaslimgton  rimes,  and  the 

0  „t,nle  world  read  accounts  of  how  alxmt  l.IXX)  newsi>apers  in  the  United  major, ty  of  New  York  newspiipers. 

laA  Dempsev,  of  Salt  Lake  City,  States  and  Cuba,  a  second  exclusively  for  .  *  >mse  who  reported  the  tight  described 

Mr.  ja^  1., necked  out  Sr.  Luis  Angel  South  .Xmerica,  and  a  third  as  an  etner-  '*  3='  'me  of  the  most  difficult  they  had 

r  ^  ('  the  .\rgentinc,  in  three  min-  gency  wire,  over  which  we  also  sent  gen-  experienced.  One  sports  writer,  it 


words  on  ti  e  li,;lit  from  the  ringside. 

Three  s.  ndjcat^s  had  leas^-d  wires,  the 
Xorth  .\inerican  Xi  w  spaj  er  .\lliance,  the 
Hell  Syndicate,  and  the  McXaught  Xews- 
paper  Syndicate.  Xewspapers  having 
special  wire-  to  the  Polo  tirounds  in 
clinkd  the  Chicago  Tribune.  Chicago 
I'aily  Xews.  Philadelphia  Public  Ledger. 
Philadelphia  Bulletin.  Itoston  .American. 
Boston  (iIoIh;.  Bo.^t<■n  .American.  Wash¬ 
ington  Star.  Washington  Times,  and  the 
majority  of  Xew  A'ork  newsptipers. 

Those  who  reported  the  fight  described 


Firpo  of  the  Argentine,  in  three  min¬ 
utes  and  57  sanguinary  seconds  at  the 
Polo  Grounds,  Xew  A  ork  City,  the  eve¬ 
ning  before. 


eral  descriptive  stories. 

"The  chief  South  .American  iiewspajR-r 


is  said,  started  to  light  his  cigar.  When 
he  had  finished  lighting  it  the  fight  was 


we  serve  is  La  Xacioii  of  Buenos  .Aires.  ‘•ml  he  hadn’t  seen  a  single  blow. 


”'0  tKon  snortinu  writers  repre-  This  paper  was  able  to  print  as  complete  .Added  to  the  terrific  speed  of  the  con- 
i^newspapers*^!!  all  important  cities  a  report  Saturday  morning  as  that  which  test  was  the  difficulty  brought  about  by 
f  Unit^  States,  were  on  hand  to  apiR-ared  in  the  Xew  York  newspapers.’’  ‘he  poor  seating  arrangements  made  for 
liattle.  Renresentatives  The  I  nited  Press,  according  to  I- reel  '■'•me  pre:,s  representatives. 
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Article  the  liattle.  Representatives  1  he  I  nitetl  t'ress.  according  to  1- reel  '-...c  ,..e,s  reprtscm,uivcs. 
fTsouth  American.  Mexican.  Cuban,  hergu.son,  vice-president,  sent  on  the  As  an  example  200  newspaper  reporters 
Ssh  Japanese  and  French  newspapers  night  of  the  fight  from  the  ringside  5,0(X)  were  crowded  up  in  the  press  stand  used 
I  rpMrt^  the  event.  words  to  South  .America.  Of  the  total  mr  covering  baseball  games.  The  only 

Union  alone  handled  a  total  number  of  words.  1.500  were  sent  full  way  they  could  see  the  fight  was  by  climb- 
aMroximately  675,000  words  Friday  rate  and  1.500  press  rate.  "ig  up  the  vvure  netting.  One  reporter, 

from  the  ringside.  Of  this  num-  "We  had  a  direct  special  wire.’’  Fer-  representing  75  newspapers,  was  unable 
w  fiillv  12000  went  by  cable  to  South  ^uson  said,  “serving  more  than  100  news-  lo  climb  up  and  also  was  unable  to  have 
^erica  at  a  cost  of  more  than  $3,000.  papers  throughout  the  States,  an  exclu-  even  a  iR-ep  at  the  championship  scram- 


Seventy  leased  wires  were  run  into  the  sive  cable  wire  and  a  third  wire  for  the  nn 
-  ■  -  •  .  United  Xews.  ' 


Polo  Grounds,  each  manned  with  an  op-  L  nited  Xews.  Radio  Station  MOX  of  the  Radio  Cor- 

mtor  and  a  sporting  editor.  Four  spaces  ’’In  South  America,  the  United  Press  poration  of  .America,  at  Montegrande. 
.we  provided  for  radio.  Station  WEAF  report  was  handled  by  La  Razon  at  near  Buenos  Aires,  probably  holds  the 
broadcasted  the  fight,  with  Major  J.  A.  Buenos  .Aires,  and  relayed  from  there  to  record  for  the  greatest  expense  for  cov- 
White  as  announcer  Hundreds  of  pic-  '’lore  than  a  score  of  other  newspapers  in  ering  the  Dempsey-Firpo  fight,  as  the  en- 
tures  were  taken.  .Argentina.  Chile.  Brazil,  Bolivia,  Peru  tire  Rocky  Point  Lsland  station  of  the 

\o  fight  ever  presented  so  many  diffi-  Uruguay,  with  direct  sendings  to  Radio  Corporation  of  .America  was  tied 

in  renortinir  and  transmission  I-'ma,  and  Santiago.  up  for  more  than  one  hour,  in  order  to 

For  this  statem^t  there  is  no  less  an  “To  the  Graphico  in  Mexico  City,  the  flash  the  result  of  the  big  fight  without 
authority  than  R.  J.  Murphy,  manager  ^-.mted  Press  sent  2,000  words  Friday  delay.  ... 

of  sporting  events,  and  general  inspector  .  ,  .  ,  ^'wpo.c^Uon  of  .Ainerica 

of  the  Metropolitan  Division  of  the  West-  Other  foreign  countries  served  by  the  was  besieged  by  special  writers  and  rep- 
eni  Union  Murphy  has  been  present  at  United  Press,  according  to  Ferguson,  resentatives  of  South  .American  papers 
all  important  fistic  engagements  during  were  England.  France.  Sweden,  Japan  for  the  week  previous  to  the  fight,  each 
the  paM  twentv-five  years  in  his  official  ^"*1  Spain.  About  500  words  on  the  publication  wanting  the  right  to  get  their 
capaX  that  of  arranging  for  transmis-  '’Kht  were  sent  to  London,  from  where  story  over  first.  In  view  of  the  heavy 
sion  of  the  news  over  the  AV'estern  Union  w®re  relayed  to  the  other  coimtrie.“.  expense  incident  to  holding  open  a  trans- 

George  Sluir,  editor  and  manager  of  (Keanic  wireless  circuit,  and  because  of 
'The  remarkable  thing  atiout  the  International  Xews  Service,  Cosmopoli-  the  large  number  of  publications  that 


’In  South  .America,  the  United  Press  poration  of  .America,  at  .Montegrande, 


thing  atiout 


International  Xews  Service,  Cosmopoli-  the  large  number  of  publications  that 
tan  and  Universal,  reported  that  1.  N.  S.  wanted  first  crack  at  the  news,  the  Radio 
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f  Dempsev-Firpo  fight  transmission.”  Mur-  ‘an  and  Universal,  reported  that  1.  N.^  wanted  first  crack  at  the  news,  the  Radio 
ohv  Mid  “was  that  there  wasn’t  a  single  276  words  to  Buenos  Aires  and  3,000  C  orporation  decided  to  cover  the  event 
m  thp  Qi'rvJrp  Tt  wa«i  100  nt‘r  rent  words  to  Mexico  Citv,  El  Dorado  and  with  their  own  stations,  making  it  pos- 
fi^the  very  start' of  the  evem  Excelsior  Mexico.  sYble  for  any  owner  of  a  receiving  set  in 

after  2  o’clock  Saturday  morning,  when  ‘n®  United  States,  Snor  .said  I.  X.  S.  Buenos  Aires  to  get  the  news  a  few  see¬ 
the  wires  were  finally  clear.  '  Universal  served  approximately  86  onds  after  the  finish. 

“To  establish  this  perfection,”  Murphy  'wire  clients  and  29  ponies.  At  the  Broad  street  office  of  the  Radio 

explained  ‘‘we  worked  ten  days  before  Other  news  agencies  which  covered  the  Corporation  a  radiola  receiving  set  with 

•  the  night  of  the  fight.  Besides  the  sev-  included  the  Havas  .Agency,  which  ordinary  loud  speaker  attachments  was 

f  enty  expert  operators  we  had  a  wire  ®^nt  1,000  words  to  South  .America  and  set  up  in  a  special  section  of  the  Broad- 

*  chief,  three  supervisor's,  and  three  lines-  words  to  Paris,  and  Reuter’s,  which  cast  Central  Office,  where  a  special  auto- 

[  men  on  hand.  Every  possible  precaution  ^®nt  approximately  700  words  to  Ijondon  matic  transmitter  had  been  installed.  This 
«  wai  taken  anH  tVi/  i^cnlts  nrovpH  the  and  the  Same  number  to  .Australia.  transmitter  was  operiUed  by  perforated 


Probably  the  largest  cable  service  ever  Reuter  s  Agency  declar^  that  45  sec 
sent  regarding  a  prize  fight  was  filed  after  Dempsey  knocked  out  Firp< 


d  the  same  number  to  .Australia.  transmitter  was  operated  by  perforated 

Isroy  M.  Xorr,  acting  general  manager  tapes,  much  after  the  manner  of  the  tele¬ 


graph  transmitters  used  on  land  lines. 


from  New  York  for  La  Xacion,  Buenos  ‘hi’ news  was  in  their  London  office 
.^ires.  on  the  night  of  the  fight.  .Tne  special  Xew  York  correspor 


iiids  after  Dempsey  knocked  out  Firpo  Into  this  transmitter  was  fed  the  tape, 
fie  news  was  in  their  London  office.  The  entire  aerial  eiiuipment  at  Rocky 
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W.  \V.  Davies,  general  representative 
\  of  La  Nacion,  .said  that  La  Xacion  had 
I  two  .special  leased  wires  on  the  ringside. 
>i|  It  published  on  Saturday  morning  not 
f_  only  a  very  lengthy  account  of  the  fight 
hot  long  interviews  with  Firpo.  Dempsey 

Sand  Firpo’s  trainer,  Sr.  Horacio  Lavalle. 
Of  the  seventy  leased  wires,  the  Asso- 
6atod  Press  had  3,  the  United  Press  .As- 
s^tions,  3 :  International  News  Ser- 
vice.  2.  and  Universal,  2. 

In  describing  how  the  .Associated  Press 
covered  the  fight.  Kent  Cooper,  assistant 
[  general  manager,  declared  that  South 

.\nierica  was  served  a  more  complete  re- 
^  than  the  general  domestic  members. 
More  than  8,0W  words  were  sent  to  As- 
^  wiated  Press  newspapers  in  South 

P-'  ;  Central  .America. 

(ie|i  .Associated  Press  newspapers  in 

kt>l  *’'4h  and  Central  .America  received  the 
t'' ,  *!*'•'’*!  fiftht  service.  These  newspapers 
Argentine,  Chile,  Colum- 
i’.  »  ^luxico,  Panama,  Peru  and 

Rico.  Two  South  .American  gov- 
1,  cK  emments.  San  Salvador  and  Guatemala. 


The  special  Xew  York  exurespondent  Point.  L.  I.,  over  nine  miles  in  length, 
)f  Petit  Parisien  sent  his  newspaper  2.000  was  taken  out  of  service  for  this  stunt, 


LONDON  ALSO  WINS 


Weds 

■ogness, 
re  mamefl 

h. 

leorge  K^. 
paper  repf***^ 

Cal. 


words  to  Australia 
Francisco,  and  a  full 
of  the  fight  by  wireless  from  San 
Philippines  and  Hawaii^ 
the  A..  •  "rKemon,  superintendent  of 
in  Press,  with  headquarters 

»red  Tj°"^’  how  A.  P.  pre- 

Parrt  to  cover  the  bout. 

®  d  at  the  ringside  three  general 


No  man  cot  more  out  of  tho  Dempoey-Firpo  Scht  than  Tom  Wobator,  cartoooiat  of  tho 
London  Daily  Mall,  who  worn  a  Dompioy  awoater  and  wavod  the  Amorican  flac  and  tho 
champion'i  clovoa  whan  ha  tailed  for  homo. 


two  trans-iR'eanic  circuits  being  switched 
to  other  less  powerful  circuits. 

.At  Montegrande  at  Station  MON, 
Capt.  Powatan  Page,  in  charge,  listened 
for  the  spark  note  of  the  Xew  York  Sta¬ 
tion,  with  the  local  broadcasting  station 
in  full  oiR-ralion,  so  that  the  word  re¬ 
ceived  from  Xew  York  could  be  flashed 
over  the  air,  aiiii.iuncenients  being  made 
111  several  languages. 

.At  the  New  York  office  of  the  RC.A 
special  t.aiR's  covering  practically  every 
emergency  I,ad  been  prepared  in  advance, 
much  after  the  methn<l  of  a  daily  news¬ 
paper  preparing  advance  headlines,  etc., 
on  similar  events.  When  the  fighters  en¬ 
tered  the  ring,  the  tape  announcing  that 
fact  was  fed  into  the  machine,  quickly 
followed  with  other  tapes  outlining  the 
progress  of  the  fight. 

The  operations  at  the  Xew  A’ork  office 
were  under  the  personal  direction  of  \V. 

.A.  Wiiiterbottom.  traffic  mana.ger  of  the 
Radio  Corporation  of  .America.  Over 
1,200  amperes  of  current  were  attained 
in  the  antenna  at  Rocky  Point. 

Jose  Campruli,  owner  of  La  Prensa, 
Spanish  daily  newspaper,  publishetl  in 
Xew  York,  presided  over  a  meeting  in 
honor  of  Angel  Firpo.  Sept.  13.  the  day 
iR'fore  the  “Wild  Bull  of  the  Pampas” 
t(x>k  the  count  in  the  second  round  at  the 
Polo  grounds. 

Firpo  was  presented  a  gold  medal  and 
a  pair  of  boxing  gloves,  paid  for  by  sub¬ 
scribers  of  La  Prensa.  The  meeting  was 
held  at  the  Union  Benefica  Espanola, 
Xew  York  City.  More  than  1,000  per¬ 
sons  packed  the  hall,  while  3,000  others 
gathcreil  in  the  street  to  catch  a  glimpse 
of  the  Argentine. 

Eighteen  consuls  of  South  .American 
republics  were  on  the  reception  stage. 
There  was  much  handshaking  and  felici¬ 
tation  between  the  fighter  and  the  com¬ 
mittee  of  honor.  George  A.  Brower, 
member  of  the  Boxing  Commission,  pre¬ 
sented  the  gloves,  keeping  the  sealed 
package  until  the  night  of  the  battle. 

The  names  of  the  men  and  women  who 
covered  the  fight  for  the  press  of  the 
world  follow : 

NEWS  SERVICES.-!  harles  W.  Dunkley. 
Carl  S.  Brandebory.  A.  J.  Gould.  V.  G. 
Byers,  F.  M.  Blunk.  J.  H.  Uly,  G.  \V. 
Turner.  .Associated  Press;  Henry  Farrell. 
Jack  Mc.Auliffe,  Nina  Wilcox  Putman,  United 
Press  Associations;  Westbrook  Pegler,  Jack 
Britain,  United  News;  Arthur  Brisbane, 
Universal  .Service;  I>avis  J.  Walsh.  Jack 
Lait.  Ford  C.  Frick,  Warren  Brown,  Inter¬ 
national  News  Service. 

CAUFORNIA -Mark  Kelly,  Los  Angeles  F-x- 
aminer;  William  F.  Dugan,  Los  .Angeles 
Record;  Fane  Norton,  Los  Angeles  Evening 
Herald. 

CONNECTICUT— Frank  H.  Smith,  New  • 
Haven  Register;  Dirk  Howell.  Bridgeport 
Herald;  Avery  I).  Toohey,  New  Haven 
Times  Leader;  C.  J.  Cassin,  Waterbury 
Democrat.  \ 

DELAWARE— Joseph  D.  McLaughlin,  Wil¬ 
mington,  Del.)  Morning  News;  Ben  Green- 
stein,  Wilmington  (Del.)  Evening  Journal; 
Harris  Samonisky,  Wilmington  (I>1.)  Every 
Evening. 

DISTRICT  OF  COLUMBIA-(  Icne  Kessler. 
WashinKton  Daily  News;  N.  VV.  Baxter, 
Washington  Post;  Bryan  Morse,  Washing- 
Urn  Herald;  Frederic  William  Wile,  of  Wish- 
infTton  for  London  Sunday  Times  and  I-nTn 
Advertiser;  Denman  Thompson,  Washin^toa 
(D.  C.)  Star. 

FLORIDA— J.  Parmely,  Tampa  (Fla.)  Times. 
GEORGIA— J.  P.  Miller,  Savannah  Mornmif 
News. 

ILLINOIS  J(>in  Corkery,  Aurora  (IH.)  Bea¬ 
con  News;  P.  J.  Ryan.  Hunf^arian  Tribune, 
Chicago.  111.;  Harry  Neely,  Oiicago  Ameri¬ 
can;  Warren  Brown.  Ray  Pearson,  (Chicago 
Herald  Examiner;  Fred  Ha3mer,  ^icago 
Daily  News;  Charles  W.  Dunkley,  A.  P., 
Chicago. 

INDIANA— Ben  Crose.  Indianapolis  Star. 
LOUISIANA  -Fred  Digby,  New  Orleans  Item. 
MAINE— Ray  Shaw,  Lewiston  (Me.)  Sun. 
MARYLAND  —  Fred  Turbyville,  Baltimore 
Evening  Sun;  R.  H.  Pippen,  Charles  M. 
Donahue,  Baltimore  News;  Tom  Doerer, 
Baltimore  (Md.)  Post. 

MASSACHUSETTS— Steve  Mahoney,  Boston 
Advertiser;  Jack  ^ean,  Herman  Nickerson, 
Boston  Travder;  Jack  Conway,  Boston 
American;  (George  O.  Almy,  Wm.  B.  Cun¬ 
ningham,  Alex.  A.  Macl.ean,  Boston  Post; 
W.  F.  ^ton,  Boston  Telegram;  James  M. 
Durant,  Brockton  (Mass.)  'Times;  J.  H. 
Burke,  Brockton  Daily  Enterprise;  F.  J. 
(ollins,  Springheld  (Mass.)  Republican; 
A.  W.  Keane.  Springfidd  Union;  W.  C. 
Nickerson,  Boston,  Boston  Transcript;  Burt 
Whitman,  Bf^ston,  Boston  Herald. 
MICHIGAN — John  Crell,  Grand  Rapids.  The 
Grand  Rapids  Press;  Bert  Walker  Detroit 
Times;  H.  G.  Salsinger,  A1  Weeks.  Detroit 
News;  Harry  Bullion,  Detroit  Free  Press; 
E.  W.  Dickerson,  Grand  Rapids  Herald; 


12 


Editor  &  Publisher  for  September  2  2,  1923 


Fmicrick  A.  VanFlcct,  lousing  State  Jour¬ 
nal. 

MINNESOTA-Sandy  Mcl>mald.  Ihiluth  Her¬ 
ald;  (fe<»rge  Karton,  Minneapolis  Tribune; 
KdN^ard  ii.  Walker,  Minneafiolis  Jmimal; 
(Tiarles  JoIiumjii,  Minneaiiolis  Star. 
MISSOURI— K.  W.  Cochrane.  Kansas  City 
Jounial;  I.  R.  Kirkwtjod  and  C.  K.  McBride. 
Kansas  ('ity  Suir  and  Times;  J.  Wray, 
St.  !>»uis  I*ost  Dispatch;  Ije*}  Hey  man,  St. 
Ixmis  Times. 

NEBRASKA -I- red  S.  Hunter,  Omaha  (Neb.) 
Bee. 

NEW  YORK  CITY-W.  S.  Farnsworth,  Damon 
KunycMi.  Ed  Furley.  lake  Karpf,  Joe  Mc- 
(iurk,  lluKS  Haer.  American;  tieorpc  Daley. 
Bert  iKoe,  Ned  Brown,  .Morning  World; 
W.  J.  McBeth,  Freii  ll.-»wthorne,  \yilli.im 
Sloctim,  Jack  I.awrence,  Josetjh  WM.  Tribune; 
W.  O.  McJieehan.  .\1  Steimer,  Wilbur  Wood. 
Karl  Hampton,  Herald;  Bernard  Th'mn>son, 
James  Daw-son.  Jack  Know,  Times;  James 
Sinnott,  Sam  Taid,  Telegraph;  Harry  Cross. 
I’ost;  James  t'rusinlK-rry,  Harry  Newman, 
.Al  Co|>cland,  l>aily  News;  \\ .  H.  Hicks, 
Joe  Banmm.  Sid  Mercer.  Warren  Brown, 
loumal;  Vincent  Treanor,  John  l*olh)ck, 
Vrank  Marney,  F.  Jenkins,  Ibck  Freyer, 
Evening  World;  Joe  S'ila,  Fred  Keats.  Mur¬ 
ray  l.ewin,  Sun-Globe;  Nat  Fleischer.  Gcstrge 
Fnderwiswl.  Frank  O’Connell,  Fred  Ueb. 
Telegram;  Eal  Hughes,  Mike  tasale,  Eal 
Sullivan.  The  Mail;  William  Granger.  Br<»k- 
Ivn  Citizen;  .\be  Jager.  Bn*>klyn  Eiagle; 
William  Rafter.  Bnoklyn  Standard  T’nimi; 
l.en  Wooster,  Brooklyn  Times;  J.  M.  Wat¬ 
son,  Our  Navv;  .Mian  I'pdegraff.  Tlie  l.it- 
erary  Ibgest;  H.  I*.  Sanipairz,  (Vmrrier  Des 
Eitats-Cnis;  ia)ring  Pickering,  North  .\meri- 
can  Newspaper  .Alliance;  (i.  tamer'in-Em- 
slie.  Physical  Culture;  James  N.  Aoung. 
T^e  .American  I.egion  Weekly;  John  (i. 
Mulder.  I.a  Prensa;  Harold  Ross.  The 
American  I.egiim  Weekly;  M.  O’Omnell. 
Judge;  E'red  Meyer,  The  National  Herald; 

(  has.  T.  Brennan.  Collier’s;  W.  P.  Sarver, 
TTie  .Associated  Newspapers. 

NEW  YORK  STATE^U  H.  Stolz.  Schenec¬ 
tady,  Schenectady  Gazette;  A.  Sayles.  .Al¬ 
bany  Journal;  Bill  l.ipman,  Albany  Tele¬ 
gram;  T.  J.  O’Neill,  Albany  Times-l’nion; 
John  M.  fields.  Auburn  Citizen;  J.  B. 
I’arke,  Buffalo  News;  Billy  Kelly,  Buffalo 
Courier;  T.  Flaherty,  Johnstown  Herald;  B. 
R.  Mann.  Rochester  Ekemocrat  (Thronicle; 
IJaniel  J.  Duval.  Schenectady  I’nion-Star; 
Bob  Kenefick,  Syracuse  Journal;  H.  Homer 
Thonie.  Syracuse  Post  Standard;  Rutherford 
Hayner,  Troy  Times;  Marty  MeIXntough, 
Trov  Record. 

NEW  JERSEY  Thomas  F.  W’aldron.  Trenton 
Times;  Gerard  Ike  Muro,  Garfiehl  Guardian; 
James  -A.  ('anm.ly,  Trenton  State  Gazette; 
Nick  Kenny-,  Bayonne  Times;  'Thefxhrre  El- 
lick.  Camden  Post  -  Telegram ;  W.  J.  Bi>s- 
tock,  Elizabeth  Times;  Fred  M.  Vance, 
Morristown  Jerseyman;  George  H.  (jreen- 
field,  Passaic  Ikaily  News;  .A.  J.  Green. 
Paterson  News;  Morris  1.  Rosenberg.  Bay 
onne  Eivening  News;  Bert  IX>dge.  Harry 
Mendel.  Newark  Star-Ekigle. 

NORTH  CAROLINA— B.ailey  Groom.  CTiar- 
lotte  Observer;  .A.  1).  .Alackie,  Greensboro 
Daily  Times. 

OHID-J.  M.  Alii  son,  Bill  I*lielon.  Cincinnati 
Times  Star;  ^die  Francis,  Akron  Beac<m 
J*»umal;  H.  \V.  August,  Akron  Press;  Elmer 
P.  Fries,  Cincinnati  P«)St;  Ed  F.  Bang. 
Kay  rami*l)ell,  Cleveland  News;  Henry  P. 
Edwards,  (leveland  llain  Dealer;  I-ew 
Byrer.  ^Iambus  Citizen;  Harry  L.  Ken¬ 
nedy,  DayPHi  Herald;  (».  R.  Pulford,  Toledo 
Blade;  Sf.  J.  McHale,  Youngstown  Tele¬ 
gram. 

PENNSYLVANIA— Joseph  McCarron,  Allen- 
town  (all;  Wilson  W.  Edgar,  Allentown 
Kectvrd;  A.  M.  Powell,  Easton  Free  Press; 
(liarlcs  A.  Reilly.  Easton  Express;  V.  H. 
Berghaus.  Harrisburg  Evening  News;  ( arl 
N.  Neische.  I^ncastcr  Intelligencer;  B<»b 
(leeting.  McKeesport  Daily  News;  James  H. 
Kirchner,  M*ihanoy  City  Record  American; 
Gordon  Mackay,  Philadelphia  Impiirer; 
James  C.  Isaminger,  Iliiladelphia  North 
American;  J.  J.  I>ugan,  I*hiladelphia  Bulle¬ 
tin;  William  Rocap,  Frank  McOacken.  Jay 
House.  Louis  Jaffe,  Stnney  Mcl.iim,  J.  S. 
McGlynn.  Iliiladelphia  Public  ledger;  Har¬ 
vey  Boyle.  Pittsburg  (lironicle  Telegra|>h ; 
C.  L.  Smith.  Pittsburg  Gazette-Times;  J.  J. 
Long,  Pittsburg  Sun;  A.  R.  ('ratty.  Pitts¬ 
burg  Press;  Regis  M.  Welsh.  Pittsburg 
Post;  Gordon  Williams,  Reading  Tribune; 
William  T.  Reedy,  Reading  F.agle;  Sam 
“CTiic”  Feldman,  Scranton  Stinday  Tele¬ 
gram;  Joe  M.  Butler.  Scranton  Republican; 
T«my  Gill,  Scranton  'Hmes. 
sou™  CAROLINA-J.  C.  Latimer,  Green 
ville  Piedmont. 

TENNESSEE— Bob  Pique,  Memphis  News 
Scimitar. 

TEXAS—George  W.  White,  Dallas  Dispatch. 
VIRGINIA— Tom  Hanes,  Norfolk  Ledger  Dis¬ 
patch. 

WEST  VIRGINIA— Duke  Ridgley.  Huntington 
Herald  IHspatch;  Hyde  Wellman,  Hunting- 
t»)n  .Advertiser;  Francis  J.  Miillaney,  Wheel¬ 
ing  Register. 

WISCONSIN— Phil  Stitt,  Milwaukee  Journal. 
SYNDICATES- -Frank  G.  Menke.  Mr.  K^ien- 
igslterg.  Mr.  Gortatowsky,  James  J.  CVirbett, 
Kings  Features  Syndicate.  Inc.;  John  N. 
Wheeler,  Bob  Edgren,  Ring  Lardner,  Bud 
Fisher.  The  Bell  Syndicate,  Inc.;  Rube 
Goldberg,  The  McNaught  Syndicate.  Inc.; 
Thornton  Fisher,  The  Thornton  Fisher  News¬ 
paper  Features  Syndicate;  Christy  Walsh. 
Christy  Walsh  Syndicate;  H.  Kimher,  Mur¬ 
ray's  Newspaper  Services.  Inc.;  Miss  Sarah 
Comst'xrk.  .A.  A.  Preciado,  Thompson  Fea¬ 
ture  ^rx'ice;  Wood  Cowan,  George  Mathew', 
Adams  Service;  Boh  Dorman,  Nea  Service, 
Inc. 

CANADA— (Tlifford  Baker,  Montreal  Daily 


Star;  I»u  E.  Marsh,  Toronto  Star;  Jack 
Corcoran,  Toronto  Sunday  World;  B.  C. 
I>ong  l.ance.  Winniijeg  Tribune;  Elmer  Fer¬ 
guson.  Montreal  Herald. 

ENGLAND  J.  W.  T.  Mason,  Lmdon  Daily 
Express;  ('apt.  E.  V.  ('handler,  Tom  Web¬ 
ster.  L-nd«»n  Daily  Mail;  Percy  S.  Bullen. 

J.  ('lark,  Lond<m  Daily  TelcgTai>h. 

MEXICO  J.  M.  Duran,  El  Cniversal. 

SOUTO  AMERICA-Manuel  ('.  Hernandez. 
Buenos  Aires  C'ritica;  W.  W.  l^vis.  A1 
Mayer,  Buenos  Aires  La  Nacion. 

CUBA— Joseph  Massaguer,  Mora,  Havana,  El 
M  undo. 

PHOTOGRAPHERS  Fred  U  Eischl.  Tlic 
Picture  Press;  I*.  Trenchard  Jones,  Foto- 
grams;  F'rank  Merta,  Paul  Thompson  Photo¬ 
graphs;  Dick  Same,  Ewing  Galloway;  V.  O. 
Kubes  and  Fred  Must,  New  York  American; 
Benjamin  Aniuller,  New  York  Evening  Jour¬ 
nal;  Herbert  McCory,  Henry  Olcn,  Theodore 
Dalton  and  John  Tresilian,  P.  &  A.  Photos; 
Jack  Price,  New  York  World;  Carl  Nesen- 
sjihn,  William  Wolford  and  Charles  Stefhn, 
New  York  Times  World  Wide  Ser>'ice; 
Joseph  Lyons  and  Edward  Pickwood,  New 
York  Herald  &  Sun;  Andrew  Ilalbran,  Cicorge 
Kadel  and  Edward  Herbert,  Kadel  &  Her¬ 
bert;  Joseph  Marsland.  Caveo  Sileo,  Samuel 
Fox,  Mark  Barron  and  Will  Ironson,  In¬ 
ternational  News  Reel  Corporation;  Bob  Dor¬ 
man,  Newspaper  Enterprise  Association;  C. 
L.  NIathieu,  1.  Kaplan,  C.  Albers,  W.  Boes- 
ser.  United  News  Pictures;  Joseph  Barrios, 
Underwood  &  Underwood. 


MEDILL  ASS(X:iAT10N 
PROVES  SUCCESS 


Building  and  Loan  of  Chicago  Tribune 
Employe*  Has  Prosperous  First 
Year — Has  10  Per  Cent 
Profit 


PRINTERS’  HOME  ADDITION 


$350,000  to  Be  Spent  for  Increased 
Facilities  and  Hospital 


Denver,  Sept.  19. — Final  arrangements 
have  been  made  for  a  $300,000  addition 
to  the  Union  Printers  Home  at  Colorado 
Springs,  according  to  Charles  P.  How¬ 
ard  of  Detroit,  president  of  the  Interna¬ 
tional  Typographical  Union,  interviewed 
here.  This  will  increase  the  capacity  of 
the  Home  50  per  cent,  an  increase  made 
necessary  by  the  rapidly  growing  mem¬ 
bership.  Part  of  the  addition  will  be  a 
hospital  anne.x  completely  etjuipped,  in¬ 
cluding  X-ray  and  surgical  laboratories. 
In  addition  to  the  cost  of  the  new  build¬ 
ings,  $50,000  will  be  spent  for  hospital 
equipment. 

The  present  hospital  annex  has  already 
K'en  removed  to  the  rear  of  the  institu¬ 
tion,  to  be  used  as  a  segregated  unit  in 
connection  with  the  ten  colony  and  so¬ 
larium  for  the  treatment  of  tuberculosis 
and  other  trade  diseases.  .\n  entire  new 
wing,  including  siin  iwrchcs  and  sleeping 
rooms,  will  be  addccl  to  the  main  build¬ 
ing.  Foundation  work  for  the  additions 
are  alreadv  under  wav. 


ASKS  FOREST  FIRE  INSURANCE 


New  York  State  College  Wants  Work¬ 
able  Risk  System 


Sioux  City  Herald  Chartered 


The  Mcdill  Building  and  Loan  .\sso- 
ciation.  formed  a  year  ago  by  the  person¬ 
nel  of  the  Chicago  Tribune  that  they 
might  help  each  other  to  build  or  pur¬ 
chase  homes  and  as  a  savings  institution, 
has  achieved  such  success  that  the  Trib¬ 
une  ran  a  story  this  week  telling  its  fam¬ 
ily  of  readers  of  the  first  year’s  work. 

During  the  twelve  months  the  asso¬ 
ciation  has  authorized  real  estate  loans 
totaling  $297,000  and  stock  loans  of  $26.- 
000,  a  total  of  $323,000.  Out  of  1.700 
employes  eligible  for  membership,  600 
have  joined  the  organization.  They  have 
subscribed  for  18,6(X)  shares  of  stock  and 
pay  in  $4,600  every  week. 

One  fifth  of  the  memljers  have  bor¬ 
rowed  from  the  Tribune  “bank.”  Profits 
divided  during  the  first  year,  the  Trib¬ 
une’s  story  stated,  amounted  to  10  per 
cent  on  the  money  invested  by  the  mem- 
liers. 

To  aid  the  association  in  beginning 
business,  the  Tribune  Company  loaned 
$.50,000.  The  personnel  of  the  Tribune  is 
in  complete  control  of  the  association, 
which  is  organized  under  Illinois  laws. 
Only  conservative  loans  are  accepted  and 
real  estate  pledged  is  valued  at  111  per 
cent  more  than  the  loans  made.  The  ex¬ 
pense  of  operating  the  ass(Kiation  was 
.0024  percent  of  its  resources. 

'The  officers  of  this  novel  newspaper 
association  are:  President,  E.  M.  .-An¬ 
trim,  traffic  manager;  vice-president, 
Donald  Swinehart,  composing  room ;  sec¬ 
retary,  E.  A.  Lutze,  auditing  department ; 
treasurer,  .\lfred  T.  Ward,  cashier  of  the 
Tribune;  auditor,  W.  H.  Whalen,  busi¬ 
ness  department.  Directors  are  W.  J. 
Merrill,  display  advertising ;  William 
Sandman,  circulation  department ;  O.  A. 
Mather,  news  department;  J.  M.  Hough, 
engraving  department ;  Thomas  E.  Cos¬ 
tello,  stereotype  department,  and  N.  E. 
Meyers,  pressroom. 

The  appraisal  committee,  which  serves 
without  charge,  is  composed  of  Holmes 
Onderdonk.  manager  of  Tribune  Iniild- 
ings ;  D.  M.  Deininger,  auditor  and  con¬ 
troller  of  the  Tribune,  and  C.  P.  Ken¬ 
ning,  vice-president  of  the  Union  Trust 
Uompany  and  in  charge  of  the  real  estate 
department. 


story.  Recently  he  was  traileil 
Congress  Hotel  by  a  battery  of  Ji? 
day  reporters.  Buchanan  introdnr^^' 

“I’m  sorry  boys,  but  there  isn’t 
story  in  it,  he  explained.  “I’ve  co,,^ 
ffits  of  romance  stuff.  We  didn’t  ^ 
Her  folks  didn  t  have  anythine 
me.  Her  [lapa  didn’t  chase  us  in  an^ 
She  didn’t  slip  out  of  her  home  at  ^ 
night.  I  never  carried  her  bookUt 
school.  We  just  fell  in  love  and  cat! 
here  and  got  married.  If  there 
story  in  it,  fellows,  I’d  know  it.  Thank 
for  dropping  over,  anyway.” 


An  important  factor  in  the  saving  of 
the  forests  of  the  United  States  would  be 
a  workable  system  of  timber  insurance, 
says  the  New  York  State  College  of 
Forestry  at  Syracuse.  In  this  connection 
the  college  urges  public  education  in 
forestry  as  a  means  to  prevent  careless- 


SUES  ANOTHER  PAPER 


Texas  Lawyer  Accused  of  L**it, 
Prosecutor  File*  A(ud 


The  destruction  of  the  forests  by  fire 
through  individual  carelessness  will  go 
on,  it  is  pointed  out,  until  people  are 
brought  to  a  proper  realization  of  the 
necessity  of  timberland.  Several  com¬ 
panies  have  endeavored  to  establish  in 
this  (Xjuntry  an  equitable  fire  insurance 
on  woodland,  but  they  have  not  persisted. 
Fire  insurance,  the  college  states,  would 
put  forestry  on  a  business  basis.  It 
would  decrease  the  uncertainty  in  forest 
investments,  facilitate  loans  on  forest 
property,  and  attract  capital  from  all 
sources. 


H.  J.  Passmore,  attorney  of  Robstor 
Tex.,  who  served  as  District  Attonir 
Pro  Tern  for  the  Special  Grand  Jury  i 
the  28th  Criminal  District  G)nn  ■ 
Xueces  County  last  .April,  has  fikd  k 
third  libel  suit  in  connection  with  £ 
article  in  the  Mathis  News,  weekly,  i* 
later  re-published  by  other  papers.  Ts 
last  suit  to  be  filed  is  against  C  L 
Tanner,  named  as  owner,  editor  andp6 
lisher  of  the  .Mice  (Tex.)  News,  wetki? 
In  this  suit,  as  in  the  other  two,  Pat 
more  seeks  recovery  of  $2,500  actual  aa 
$2,500  exemplary  damages. 

The  articles  in  question  attacked  Pa.t 
more  in  connection  with  the  indictment  :: 
officials  of  Nueces  County  and  of  thee 
of  Corpus  Christ!  over  his  protest,  a: 
the  later  quashing  of  these  indictment) 


VETERAN  U.  S.  PRINTERS  FETED 


Articles  of  incorporation  have  been 
filed  of  the  Sioux  City  Daily  Herald 
Company,  with  a  capital  of  $r50.000,  of 
which  $100,000  must  be  paid  in  before  the 
company  starts  business.  The  shares  will 
number  6.000  at  $25  each.  .Ml  powers 
will  be  vested  in  a  board  of  directors  of 
not  less  than  one  and  not  more  than  five 
members.  L'ntil  the  annual  meeting  in 
September,  1924,  the  board  will  consist  of 
K.  K.  Fobes  and  E.  C.  Sigler,  the  in¬ 
corporators.  By  the  articles  Fobes  is 
president  of  the  corporation  and  Sigler 
is  secretary  and  treasurer. 


NO  STORY  IN  THIS 


LA  NACION  KEEPS  M’NEIL 


Concludes  Second  Contract  will 
American  Circulation  Director 


_  J.  A.  McNeil  has  concluded  hb  seccr 
contract  with  La  Nation,  Buenos  .fc 
as  director  of  circulatioa  He 
to  arrive  in  New  York  October  1. 

Since  AIcNeil  became  connected  tr 
I-a  Nacion  in  February,  1920,  their  to 
and  Sunday  circulation  has  inertase 
more  than  50  per  cent.  During  hb  sa¬ 
in  South  .America  he  was  also  conuecS': 
with  El  Mercurio,  a  group  of  newspaper 
of  Santiago  and  Valparaiso,  Chile,  h- 
vious  to  going  to  South  .America,  he  w 
circulation  manager  of  the  Bridgepr 
(Conn.)  Post-Telegram.  Hewasows 
the  organizers  and  the  first  preside 
of  the  New  England  .Association  oi  G 
culation  Managi-rs. 


UNOTYPE  BUSINESS  BRISK 


Two  Employes  with  Century  of  Service 
Honored  by  Fellow* 


Mergenthaler  Company  Gets  Oide 
for  Hundreds  of  Machines 


Two  employes  of  the  Government 
Printing  Office,  whose  united  service 
covers  a  century,  were  honored  by 
George  H.  Carter,  Public  Printer,  and 
more  than  200  of  the  older  employes  on 
Sept.  13,  the  50th  anniversary  of  their 
employment.  They  are  VV.  A.  (Andy) 
Smith  for  the  last  48  years  in  charge  of 
the  Congressional  Record  at  the  Capitol, 
and  James  Nally,  who  retires  pext 
month. 

Visitors  at  the  Capitol  should  remem¬ 
ber  the  corner  in  Statutary  Hall  where 
an  alert  little  man  sits  behind  a  bird’s  eye 
maple  desk.  The  man  is  “.Andy”  Smith 
and  from  that  desk  the  work  of  the 
Record  at  the  Capitol  end  is  directed. 
The  first  telephone  used  commercially 
between  Government  Departments  in 
Washington  was  a  contraption  utilized  by 
Mr._  Smith  to  communicate  from  the 
Capitol  to  the  printing  plant.  The  same 
telephone,  installed  in  1879,  is  in  use 
today. 


The  Mergenthaler  Linotjpe  Conpr 
announces  that  450  master  composs? 
machines  have  been  sent  out  recently,  ffli 
that  orders  for  several  hundred  stc 
have  been  received. 

The  Chicago  Evening  Post  has  ode* 
14  Model  8’s  and  a  Model  14;  thefi-l 
cinnati  Times-Star.^  7  Model  8’s  adj 
Model  14 ;  the  Pioneer  Company,  S 
Paul,  5  Model  8’s ;  the  Kerr  Typesetti- 
Company,  Chicago,  3  Model  Ss  ad- 
Model  14’s;  the  Norristown  Erec! 
Register,  2  Alodel  5’s,  2  Model  8’s  adil 
Model  14. 


Poster  Association  Meet*  Oct  I 

In  a  general  invitation  to  the  pul)lk*j^ 
attend  its  33rd  annual  conventioo  at 
cinnati  October  8-12,  the  Postff  Ad»e-B 
tising  Association  calls  attention  to  *L 
campaign  to  improve  outdoor  advertisotj 
and  claims  that  poster  boards  hdp  • 
beautify  the  landscape  by  I 

many  vacant  lots  covered  with  rubbisi 


Ex-Reporter  Tells  of  Wedding  But 
Denies  Romantic  Angle 

James  A.  Buchanan,  chief  of  the  in¬ 
formation  bureau  of  the  Chicago  post- 
office,  is  a  former  newspaper  reporter. 
He  believes  he  knows  what  makes  a  good 


Linograph  to  Be  Exhibitc*!  j 

The  first  public  exhibition  of  tht 
Model  12  Linographs  will  be  at  the  of 
cific  Coast  Graphic  Arts 
Oakland.  Cal.  'The  Linograph  Coy.i 
also  will  have  Model  1  and  UdB  ■  j 
Linographs  on  exhibition. 
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the  Great  Unarrived 


We  must  remember  that  this  is 
America,  country  of  the  interminable 
immigrant,  who  is  arriving  always.  More 
new  wealth  is  created  and  more  generally 
distributed  here  than  anywhere  else  in 
the  world.  The  economic  standards  are 
high  and  the  progress  is  always  upward. 
In  Europe,  Sweeney,  the  street  sweeper, 
prays  that  his  son  may  be  a  good  street 
sweeper;  here  Sweeney  provides  that  his 
son  will  be  something  better.  Here 
Sweeney  reads  newspapers, 
uses  toothbrushes,  owns  pianos 
and  automobiles,  earns  more 
money  year  after  year;  and  ^ 

spends  more.  Through  advert  / 
rising,  you  can  sell  Sweeney  al' 
most  anything  worth  buying 
— but  you  must  sell  him  before 
he  arrives! 

Never  in  the  history  of  the  world  was 
there  so  wide  nor  so  wealthy  a  mass  mar^ 
ket  as  in  New  York  City  today.  A  mih 
lion  families  here  have  incomes  of  from 
one  thousand  to  five  thousand  dollars  a 
year.  Sweeney  pays  more  rent  to  hve 
here,  spends  more  to  stay  here,  a  ready 
customer  for  everything. 

And  never  in  the  history  of  American 
journalism  has  there  been  an  advertising 
medium  like  The  News.  Its  six  hundred 
thousand  odd  circulation  is  the  largest 
morning  circulation  in  America.  Its  dis' 
tribution  is  96.9^^^  New  York  City  and 
suburbs,  concentrated  circulation 

&  covers  this  compact  market. 

Its  tabloid  size  fits  the  readers' 
need,  insures  attention  to  the 
advertiser.  And  its  rate 
makes  it  a  more  economical 
distribution  fiictor. 

Tell  It  to  Sweeney  now 
in  The  News.  Get  the  facts. 
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J^ow  times  are  altered:  if  I  care 
To  buy  a  thing,  I  can; 

The  pence  are  here  and  here’s  the  fair, 

But  where's  the  lost  young  man? 

— from  A.  E.  Housman  s  “LAST  POEMS' 


WHEN  the  little  boy  who  used  to 
press  his  nose  against  the  baker^^ 
window  grows  up  and  becomes  a  luil' 
lionaire,  he  too  often  has  indigestion.  His 
pep  decreases  with  his  pepsin.  His  joy  in 
living  languishes  and  the  doors  of  many 
delights  are  closed  to  him.  On  the  long, 
hard,  upward  climb,  aspirations  are  at' 
tained  and  abandoned ;  hopes  bloom  and 
fade.  Enthusiasms  are  traded  for  experi' 
ences ;  desires  dwindle,  die  and  are 
dropped.  A  few  big  wants  eat  up  all  the 
little  wants ;  and  with  less  to  look  for' 
ward  to,  more  is  taken  for  granted.  After 
a  certain  stage  new  impressions  become 
indigestible.  The  Successful  are  not  the 
good  customers  they  were  on  the  way  up. 

When  a  family  makes  the  social  regis' 
ter  or  the  coupon  clipping  circle,  most 
national  advertisers  can  withdraw  its  card 
from  the  prospect  file;  the  prospect  is 
dead.  Shooting  at  stars  is  wasteful,  ex' 
pensive  and  highly  competitive.  Bring 
your  advertising  down  to  the  lucrative 
level  of  addressing  the  Great  Unarrived. 
Tell  It  to  Sweeney,  the  average  man,  the 
average  woman,  the 

average  family.  /| 
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of  class  pros' 
pects  is  very  limited, 
but  the  democracy 
of  mass  customers 
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BETTER  “BUSINESS  BUREAUS”  LAUNCH 
NATIONAL  TRUTH  CAMPAIGN 

Simultaneous  Drives  On  Bucketshops,  etc.,  Suggested  at  Kansas 
City  Convention — Necessity  of  Public  Understanding 
of  Organization’s  Purpose  Emphasized 


(By  Telegraph  to  Editor  i  Publisher) 


IJAXSAS  ITY,  Supt.  19. — Truth, 
crushed  to  earth,  is  being  assisted 
to  its  feet  by  the  ISetter  Business  Com¬ 
mission  of  the  Assixiated  Advertising 
Clubs  of  the  World. 

At  the  annual  convention  just  ended 
here,  officials  and  delegates  formed 
plans  for  “World  Wide  Truth  Week,’ 
to  be  held  in  February. 

Probably  no  convention  has  lieen  held 
here  at  which  more  actual  business  has 
been  consummated.  Better  Business  of¬ 
ficials  from  every  important  city  were  on 
hand  from  the  rap  of  the  gavel  to  the 
final  adjournment.  Sjieaker  after  speaker 
went  into  details  on  the  operation  of  his 
respective  bureau,  each  bringing  out  some 
vital  point  which  formed  a  basis  for  the 
recommendation  committee  to  deliberate 
upon. 

William  P.  Green,  New  York,  presi¬ 
dent  of  the  National  Commission,  asso¬ 
ciate  director  of  the  National  Vigilance 
Committee,  and  the  principal  speaker  of 
the  convention,  assailed  false  advertisers 
of  stocks  and  wares,  directing  his  at¬ 
tack  on  the  misrepresentation  of  a  recent 
sale  of  oil  stocks  in  southern  California. 

He  warned  the  public  against  “high 
tension  salesmen”  who  sjieeded  prospects 
to  the  so-called  oil  fields,  entertained 
them  lavishly,  and  urged  them  to  “get  in 
on  the  gilt-edge  stuff.” 

A  great  concerted  campaign  to  purify 
advertising  and  to  terret  out  illegitimate 
business  practices  will  lie  started  this 
Winter  bv  the  Better  Business  Commis¬ 
sion.  An  outline  of  this  campaign  was 
presented  by  S.  T.  LeamiiiKy  maiiaK<^r  of 
the  Providence,  K.  '..  Bureau. 

Discussion  of  clear  trade  names  also 
had  a  big  inning.  Howard  fool,  director 
in  Washington,  1).  C.,  pointed  out  what 
the  mission  of  the  bureau  should  1h‘  in 
this  respect. 

“We  are  not  trying  so  much  to  curb 
fraudulent  advertising  as  we  are  striv¬ 
ing  to  get  advertisers  to  inspire  the  pub¬ 
lic  with  confidence,”  Mr.  Cool  said. 

Tribute  to  the  commission  for  the  ef¬ 
forts  it  is  putting  forth  was  paid  by 
Bernard  T.  Hurwitz,  Deputy  Commis¬ 
sioner  of  Finance  for  Missouri. 

While  the  convention  condemned  the 
practices  of  the  false  advertisers  and  the 
misleading  trade  names,  it  took  oppor¬ 
tunity  to  laud  the  honest  advertisers  and 
business  men. 

Edward  L.  Greene,  manager  of  the 
Boston  Bureau  and  creator  of  the  slogan. 
“Before  you  invest,  investigate.  ’  said  that 
most  advertisers  were  honest.  He  con¬ 
tinued  : 

“It  is  better  to  reform  an  improper 
advertiser  than  to  prosecute  him.  The 
majority  of  fal.se  advertising  is  due  to 
carelessness  and  ignorance.” 

In  this  connection  Lou  E.  Holland,  of 
Kansas  City,  president  of  the  .\ssociate<l 
Advertising  Clubs  of  the  World,  pre¬ 
sented  another  thought.  He  said  : 

“We  must  let  the  public  know  we  are 
fighting  the  crooks,  yet  we  must  impress 
upon  the  public  that'  most  advertising  is 
dependable  and  creditable.  We  must  ex¬ 
ercise  care  that  the  public  does  not  form 
an  impression  all  advertising  is  un¬ 
truthful.” 

Mr.  Holland  related  several  incidents 
of  Better  Business  Bureaus  “calling  on 
the  carpet”  certain  persons  accused  of 
promoting  fraudulent  advertising  or 
schemes. 

“In  several  instances,”  he  said,  “the 
bureaus  not  only  succeed  in  causing  the 
promoters  to  drop  their  plans  but  start 
tl.  -m  out  again  in  a  legitimate  venture.” 

.\nothcr  valuable  speaker  was  Edward 
S.  Jordan,  president  of  the  Jordan  Mo¬ 
tor  Company,  Cleveland.  He  pleaded  for 
bi’rran  advertisements,  as  follows: 

“The  keynote  of  all  advertising  in¬ 
cludes  elements  that  are  dominating  the 
lives  of  every  member  of  the  family. 


-Merchandise  must  lie  sold  on  a  basis  of 
pride  in  ownership.  If  the  merchandise 
or  advertisements  are  false,  the  end  of 
the  firm  is  near.  The  average  advertiser 
often  goes  out  to  sell  from  his  own  view¬ 
point.  This  is  a  mistake.” 

The  committee  of  recommendations, 
headed  by  Edward  L.  Greene  of  Boston, 
submitted  many  suggestions  for  the 
standardization  of  bureau  operation. 

Under  the  subject  of  “Standardized 
Methods  of  Department  Operation.”  Mr. 
Cjreene  recommended  that  the  commis¬ 
sions  work  in  specific  fields  at  the  same 
time,  and  in  this  way  operate  on  a  na¬ 
tional  plan  with  the  co-operation  of  the 
-National  Vigilance  Committee.  Under 
the  above  plan,  all  of  the  commissions 
would,  for  instance,  operate  on  a  cam¬ 
paign  against  bucketshops.  Thus  the 
work  would  t>e  a  subject  of  l)oth  national 
and  local  publicity  which  would  result 
in  securing  accumulative  evidence  from 
each  of  the  bureaus. 

The  following  committees  were  ap- 
IKiintcd  to  carry  on  work  planned  by  the 
commission : 

Truth  Week  Committee — Harry  W. 
Riehl,  St.  Louis;  Kenneth  M.  Hood, 
Portland ;  S.  T.  Learning.  Providence ; 
\V  alter  B.  R.  Wright,  Baltimore,  and 
(jeorge  Susser,  Kansas  City. 

Committee  on  Local  Ordinances  and 
l'3ws — ^George  S.  Langland,  Minneapolis; 
Elliott  M.  Epsteen,  San  Francisco,  and 
G.  Ferris  Olwin,  Indianapolis. 

District  Meeting  Organizers — H.  J. 
Kenner.  New  York.  District  No.  1  ;  Fred 
M.  Wilson,  Toledo,  No.  2;  G.  Ferris 
Olwin.  Indianapolis,  No.  3;  Hugo  Swan. 
Dallas.  No.  4.  and  Ferris  R.  Miller.  Los 
Angeles,  No.  5. 


Forest  Fires  in  New  Brunswick 

Septemlx-r  forest  fires  have  destroyed 
considerable  pulpwood  in  New  Bruns¬ 
wick.  One  not  only  devoured  standing 
wood,  but  burned  one  thousand  cords  of 
cut  wood,  and  a  saw  mill,  near  New¬ 
castle.  To  detect  forest  fires,  the  New 
Brunswick  Government  has  built  two  new 
towers  in  the  woods  of  the  northern  sec¬ 
tion  of  the  province.  However,  an  air 
patrol  is  sadly  needed. 


Quebec  Stumpage  Dues  Back 

-\n  order-in-council  has  been  adopted 
by  the  Quebec  cabinet,  re-establishing  the 
1920  tariff  of  stumpage  dues,  which  has 
been  suspended  for  the  past  two  seasons. 
Regions  affi-cted  by  forest  fires,  however, 
if  still  fit  for  exploitation,  will  benefit  by 
a  50  per  cent  reduction. 


Decatur  Papers  Not  Jointly  Owned 

In  announcing  simultaneous  increase 
in  foreign  advertising  rates  by  the  Her- 


15,138 

was  the  average  increase  in 
the  net  paid  daily  circula¬ 
tion  of  The  Baltimore  Sun 
(Morning  and  Evening)  for 
August,  1923,  over  August, 
1922. 


Everything  in  Baltimore 
Revolves  Around 


_  SUN 

Evening  Sunday 


aid  and  the  Review,  of  Decatur,  111., 
Editor  &  Pcbusher  stated  erroneously 
on  -August  27  that  these  papers  were 
under  the  same  management.  Statements 
of  ownership  furnished  by  each  paper  to 
the  post  office  last  -April  showed  them 
to  be  entirely  distinct  both  in  ownership 
and  in  management. 


BETTER  COPY  A  GOAL 


Suggested  for  Press  Association  at 
Their  Managers’  Conference 


-State  press  associations  may  greatly 
benefit  their  membership  by  starting  in¬ 
tensive  campaigns  for  better  copy.  Bet¬ 
ter  copy  means  more  business. 

This  advice  was  given  at  the  confer¬ 
ence  of  the  National  .Assixiation  of  State 
Press  -Asstxiation  Managers  at  Denver, 
September  8,  9,  10. 

It  was  decided  to  effect  a  permanent 
organization  and  to  hold  regular  yearly 
meetings. 

Ed  -A.  Bemis,  Colorado,  was  elected 
president  and  Ole  Buck,  Nebraska,  secre¬ 
tary  and  treasurer. 

Members  agreed  they  had  no  authority 
to  bind  their  respective  organizations  in 
any  w  ay,  any  action  they  might  take  being 
only  advisory. 

The  title  “field  secretary,”  it  was  de¬ 
cided,  was  not  sufficiently  descriptive,  and 
it  was  agreed  a  better  title  would  be 
“field  manager.”  These  managers,  dis¬ 
cussion  developed,  should  co-operate  in 
the  matter  of  collecting  and  exchanging 
information  about  advertising  agencies 
and  general  advertisers.  The  manager’s 
office  should  be  a  clearing  house  for  all 
information  regarding  newspapers  in  his 
State,  and  he  should  render  all  possible 


State  press  associations,  speaks,, 
sisti^,  should  promote  the  teacKfil; 
vertising  in  high  schools  and  cXJT 
\  arious  plans  were  agreed  toT^ 
exixrience  meeting”  including-  tw 
formation  of  ad  clubs  be  enc^ 
that  newspaper  contests  are  rarelv  ^ 
able  and  should  be  discouraged-  LST 
publishers  should,  stick  to 

jobbers  when  buying  supplies  ^  ^ 
Those  present  were  Fred  W 
\Vashington;  J.  S.  Hubbard,  mS' 
C.  C .  Little  Kansas ;  Ed.  .A.  Beitiis  Colo. 
Mdo;  J  Haskins,  Michigan;  Ole  ^ 

Nebraska;  Harry  Porte,  Salt  Lake  ^ 

Bids  Utilities  Be  Frank 

Public  service  corporations  must  adc 
a  ^licy  of  frankness  in  dealing  whhS 
public,  as  well  as  keeping  them  infom*, 
through  newspaper  advertising  of  ^ 
services  Samuel  E.  Hudson,  publbhr 
of  the  Woonsocket  (R.  I.)  Call  and i 
member  of  the  Rhode  Island  Public  L'ti 
ities  Commission,  told  the  convention# 
the  New  England  Division,  National  Ek 
trie  Light  Association,  at  Swampscce 
-Mass.,  September  5.  “Your  business’’), 
concluded,  “is  to  furnish  light— whv  k». 
the  public  in  the  dark?”  ^  ■ 


field  (O.)  Morning  Sun  and  the  Hai 
\  ullow  Cab  Companv  of  that  city  t\t 
patient  in  the  City  Hospital,  Hull  prin 
hospital,  and  th«  district  tuberenio 
hospital  receives  a  free  copy  of  the  S 
each  morning. 
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The  Detroit  News 

Greatest  Circulation  Daily  and  Sunday  in  Michigan 
1873— FIFTY  YEARS  OF  PUBLIC  SERVICE— 1923 


'FHE  serious  handicap  which  has 
confronted  The  Detroit  News 
for  the  last  three  years,  forcing  it 
to  lose  thousands  of  inches  of  ad¬ 
vertising,  offered,  will  gradually  be 
eliminated  by  a  new  battery  of 
multi  unit  presses  now  being  in¬ 
stalled. 

The  Detroit  News  feels  its  re¬ 
sponsibility  as  the  leading  medium 
of  the  Detroit  field  to  furnish  ad¬ 
vertisers  with  space  commensurate 
with  their  needs. 


A  supplementary  building  pro¬ 
gram  is  fast  being  completed  and 
the  printing  capacity  of  The  News’ 
plant  will  be  steadily  expanded, 
and  it  is  expected  the  close  of  the 
present  year  will  see  the  end  of 
^enforced  rejection  of  advertising. 


^  ■ 
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GAIN 


IN  FOREIGN  ADVERTISING 


The  Seattle  Star  has  made  that  remarkable  record 
for  the  first  half  of  this  year. 

This  increase  in  national  advertising  follows  natur¬ 
ally  the  substantial  growth  the  Star  has  made  in  circu¬ 
lation  and  local  advertising  during  the  past  nine  years. 

Today  the  Star  has  the  largest  circulation  of  any 
daily  iu  the  State  of  Washington. 

The  Seattle  Star 

The  Quality  and  Quantity  Newspaper  of  Seattle 


The  Seattle  Star 
The  Tacoma  Times 
The  Spokane  Press 
The  Portland  News 
The  Los  Angeles  Record 

are  under  the  same  ownership 
and  management.  They  have 
no  connection  or  affiliation 
with  the  Scripps-McRae  or 
the  Scripps-Howard  concerns. 


GILMAN, 

NICOLL  & 

RUTHMAN 

National  Representatives 

Canadian  Pacific  Building,  New  York 
Tribune  Building,  Chicago 
Tremont  Building,  Boston 
Monadnock  Building,  San  Francisco 
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OKLAHOMA  GOVERNOR  “BACKS  WATER’’ 
WHEN  PRESS  CENSORSHIP  FAILS 

Walton  Finds  Anti-Klan  Papers  in  East  Hostile  to  Over-riding 
of  Constitutional  Guarantees — Tulsa  Tribune 
Successfully  Defies  Blue  Pencil 

By  £.  K.  GAYLORD 

Editor  Oklahoma  City  Daily  Oklahoman 

{By  Telegraph  to  Editor  &  Publisher)  tie  against  mob  rule.  The  Governor 

Oklahoma  city,  Sept.  19.— Gov-  couldn’t  explain.  He  saw  his  river  of 
ernor  J.  C.  Walton  made  a  lot  of  Page  One  publicity  drying  up  like  ram 
threats  before  he  clamped  a  rigid  press  f.  Q^sert,  and  he  backed  water  im- 


censorship  on  any  newspaper.  mediatel>.  ,  -  ,  ,  -13  davs  for  the  murder  of  Mrs  \licc  p*’>zc*  $2^;  i 

Several  weeks  ago  he  tried  it  on  a  W  alton  s  stock  in  trade  on  the  stump  is  (voSndorf  '  23  prizes  $10  each,  next  63  prizes  $3  e 

small  newspaper  and  the  editor  submit-  kept  press.  Every  newspaper  that  Appreciating  the  power  of  publicity  in  The  contest  is  open  to  every  man.  , 
ted.  Then  the  Governor  tackled  the  does  not  support  him  and  agree  with  his  jhe  solution  of  a  ^ime.  Sute  offikls  girl,  except  employes  of 

Tulsa  Tribune,  put  the  blue  pencil  in  the  cycrchanging  whims  is  a  tool  ^  Wall  gn  metropolitan  dailies  of  Tribune  and  their  families.  It  ij 

hands  of  a  man  with  a  uniform  for  24  Street,  tainted  with  Standard^  0.1, or  bureau  and  "ece^ao;  to  ^ke  any  drawing,  s,: 


“The  newspapers  of  the  State  uphold  CASH  FOR  CARTOON  IDEii 

rigid  adherence  to  all  the  laws  and  they  _ 

are  united  in  demanding  that  constitu-  .  t  .,  , 

tional  rights  of  assembly,  free  press,  tribune  I.  Look*, 

civil  courts,  grand  juries  and  jury  trial  Something  New 

by  law  be  preserved  inviolate,”  the  state-  Xo  introduce  the  new  enlarpwi  ^ 
ment  ended.  page  comic  section  of  the  Chicago  v 

-  day  Tribune  and  to  si-cure  s^t^ 

CREDIT  FOR  SLAYING  ARREST  tor  it,  the  Chicago  Tribune  offers  $lS 

in  cash  prizes  for  cartoon  ideai  * 
thousand  dollars  in  cash  will  be  paid  r 
Boston  Reporters  Given  Credit  for  week  for  eight  weeks;  in  adtoim 
Work  on  Suitcase  Mystery  -  grand  prize  of  $2,000  will  be  paid  ► 

D  .  .  j  u  the  best  of  all  the  ideas  submitted  tC 

Boston  reporters  and  newsp^rs  have  5:1000  given  away  each  week  h 
been  given  credit  bv  State  officials  for  as  follows'  ‘S  aniy 

their  work  on  the  Merrimac  River  suit-  pirst  prize,  $250;  second  prize  ti* 
case  mystery,  leading  to  an  arrest  within  j^ird  prize,  $50;  fourth  prize  iS- 2 

w  ®  25  prizes  $10  each,  next  65  pr«* 

V\  olschendorf.  ki-  •,  •  The  contest  is  open  to  every  man  *  ra. 

Appreciating  the  power  publicity  in 

the  solution  of  a  crime.  State  officials  ( _ » 


CREDIT  FOR  SLAYING  ARREST 

Boston  Reporters  Given  Credit  foi 
Work  on  Suitcase  Mystery  > 


hands  of  a  man  with  a  uniform  for  24  Street,”  tainted  with  Standard  Oil,  “or 

hours  and  sirred  1^0  such  acre's  nett  ‘be  slimy  fangs  of  the  Money  Trust.”  ..no  a  muruer  press  oureau  anu  j  j- 

that  he  anoSt^^  ^  Recendy  a  newspaper  likened  Walton  worked  hand  in  hand  with  the  reporters  not  exceed  200  words  and 

gSl.  censorship  for  subservience  to  throughout  the  investigation. 

The  first  case  of  military  censorship  ‘b^  military  authorities  to  King  George 


UVIIVCIICU  au  IIIC  IllCU  upuiliail  uailicb  fr.  ,1...  •  • 

Boston  into  a  murder  press  bureau  and  submit  ideas  in  writing 

wnrlfpH  band  in  banri  witb  tbp  rpnoptprs  .  .  The  ideas  a 


in  Oklahoma  at  the  instigation  of  Gov-  lH.  quoting  froin  a  paragraph  of  the 


rougnom  me  invesugauon.  submit  as  many  as  she  or  he  desir^ 

-  All  the  ideas  are  being  mailed  to  a 

Moore  to  Aid  Tariff  Board 

Originality  of  the  ideas,  neatness,  a 
Frank  L.  Moore  of  Watertown,  N.  Y.,  clarity  of  expression  count  in  awari 


ernor  Walton  was  the  Free  Lance,  a  Declaration  of  Independence.  Referring  Originality  of  the  ideas,  neatness,! 

small  daily  newspaper  published  at  '"‘‘luark  in  a  speech  a  few  days  Frank  L.  Moore  of  Watertown,  N.  Y.,  clarity  of  expression  count  in  awarii 

Hpnrvptta  ^  rbirino-  Iidv  whpn  the  Fic-  “80,  Walton  declared  he  would  like  to  former  President  of  the  American  Paper  the  prizes,  the  newspaper  annonnew 

Se  was  ^nTucting'^his  fiT^^  have  the  power  of  George  HI  and  ob-  and  Pulp  Ass^iation  is  ^sisting  the  - - 

law  experiment  at  Okmulgee,  the  Free  served  that  the  first  use  of  his  i»vver  United  States  Tariff  Commission  in  an  m  •ui  i  j 

Lance  published  an  advertisement  of  a  would  be  on  some  of  the  editors  of  this  advisory  capacity  in  preparation  of  final  raper  Monthly  luued 

Baptist  Minister,  announcing  a  sermon  on  ,  t-,  .  ,  v  paper  rates  in  the  tariff  bill.  The  International  Paper  Compar.v 

“martial  law.”  This  nastor  was  some-  _.S''ice  the__Daily  Oklahoman  and  the  -  .1,  c  .  of  i. 


Baptist  Minister,  announcing  a  sermon  on  ,  ,  , 

“martial  law.”  This  pastor  was  some-  _  Smee  ‘he  Dady  Oklahoman  and  the 
thing  of  a  fire-eater,  and  the  general  Oklahoma  City  Times  are  the  largest  in 
impression  was  that  he  did  not  plan  to  ‘b^  have  consistently 


eulogize  the  occupation  of  Creek  County  •  ,  •  , ,  ,  .  - - - - - - - -  ...^  - -  -  » 

by  the  guardsmen.  ‘1°“’  bis  reckless  extravagance,  his  amaz-  International  Paper  Company’s  new  big  several  Canadian  newspapers,  is  ■ 

This,  published  inadvertently,  according  i^^  use  of  the  pardon  and  parole  power,  hydro-electric  plant  five  miles  southwest  editor.  He  is  the  publicity  manaw 
the  editor,  after  an  order  had  been  ‘bi^Y  ^‘?,,.b’s  ‘■I'st  “ud  daily  target  for  of  Glen  Falls,  on  the  upper  Hudson,  was  the  New  York  branch  of  tHe  Union  Hi 


fought  his  undermining  of  the  Constitu- 


visory  capacity  in  preparation  of  final  Paper  Monthly  luued 

pulp  and  paper  rates  in  the  tariff  bill.  The  International  Paper  Compare  a 

-  issued  the  first  number  of  the  irv 

p.p.r  HHro  Pl.n.  SnaTO^cirSK’ 

The  Sherman  Island  Development,  the  Sclater,  who  has  been  connected  r- 


issued  preventing  incendiary  assemblies,  cb^P  villification. 


caused  the  establishment  of  a  military 
censor  in  the  office  of  the  Free  Lance  for 
a  week. 


His  last  remark  today  was  that  he 
wished  he  could  lock  the  door  to  the 
building  occupied  by  the  Oklahoma  Pub- 


But  the  Henryetta  account  was  only  a  lishing  Company  (the  paper’s  corporate 
curtain  raiser.  The  climax  came  at  name)  and  throw  the  key  in  the  river. 


Tulsa  last  week  when  Governor  Walton, 
enraged  because  the  Tulsa  Tribune,  in  a 
city  under  absolute  martial  law,  dared  to 


Editors  Issue  Call 

“The  supreme  issue  in  Oklahoma  to- 


publish  “The  Stoily  of  W  alton”  parallel-  dav  is  constitutional  government  or  des 


ing  “The  Story  of  ’ Tulsa,”  a  penny  dread 
ful,  written  by  .-Mdrich  Blake,  the  Gov 


potism.”  declared  a  proclamation  issued 
September  19  “to  the  people  of  the 


ernor’s  executive  counsellor,  as  Walton’s  United  States”  by  a  group  of  Oklahoma 
own  story  of  Tulsa’s  Klan  outrages,  with  daily  newspaper  publishers,  following  an 
which  he  expected  to  bring  Tulsa  to  her  all-day  meeting  at  Tulsa, 
knees.  ^  Publishers  of  several  of  the  largest 

“The  Story  of  |  Walton”  reviewed  the  dailies  in  the  State  signed  the  statement. 
Executive’s  history  as  a  City  Commis-  “Governor  Walton,  by  his  own  acts, 
sioner  and  Mayor  of  Oklahoma  City,  and  has  attempted  to  nullify  rights  guaran- 
gave  choice  morsels  of  the  pardon  and  teed  under  our  Constitution  and  to  halt 
parole  history  of  Governor  Walton's  in-  the  lawfu'  processes  of  republican  gov- 


cumbenev'. 

The  Slajor,  selected  as  censor^  had 


ernment,”  the  publishers  asserted. 

A  second  declaration,  addressed  to 


hardly  sharpened  his  pencil  and  passed  “Memliers  of  the  Legislature.”  said: 


on  his  first  batch  of  proofs  when  things 
began  to  pop.  Richard  Lloyd  Jones,  pub¬ 
lisher,  immediately  announced  a  fight  in 
Federal  Court  to  break  Walton’s  in- 


“The  editors  of  Oklahoma  urge  that 
the  legislators  meet  immediately.” 

The  following  signed  the  address : 

E.  K.  Gaylord,  Dailv  Oklahoman  and 


fringement  upon  constitutional  rights,  Oklahoma  City  Times  ;  E.  S.  Bronson,  El 
and  the  first  word  of  the  Governor’s  in-  Reno  .^merican;  Richard  Lloyd  Jones, 
terfcrcnce  with  a  free  press  hit  the  trunk  Tulsa  Tribune;  F.  K.  Bixhy,  Muskogee 
wires.  Phoenix ;  C.  S.  Kennedy,  Mismi  District 

W  ithin  12  hours  many  big  Eastern  Daily  Xcvvs;  John  W.  Young,  Sapiilpa 
newspapers,  bitter  enemies  of  the  mask  Herald:  Leon  R.  Calonkey,  Mc.Mester 
and  the  whipping  squad,  realized  there  News  Capital,  and  A.  K.  Ross,  Sapulpa 
was  something  more  than  a  fight  against  Sun. 

the  Ku  Kliix  going  on  in  Oklahoma.  Telegraphic  authorization  to  sign  was 
Editors  who  liad  been  patting  Walton  on  received  from  Ned  Shepler,  the  Lawton 


completed  and  put  into  operation  Sept.  7.  of  Canada. 


SCORE  31 

STRAIGHT  VICTORIES 

For  the  thirty-first  consecutive  time  the  semi-annual  state¬ 
ments  of  Display  Advertising  carried  by  Cincinnati  news¬ 
papers  show  the  TIMES-STAR  leading  by  many  a  fur¬ 
long.  As  you  read  the  figures  remember  that  they  do  not 
register  a  sudden  spurt  of  speed,  but  the  consistent,  day- 
by-day  performance  of  a  great  newspaper  that  has  held 
the  dominant  position  in  its  field  for  fifteen  and  a  half 
years. 

Note  too,  that  the  supremacy  of  the  TIMES-STAR  is  in 
the  field  of  national  as  well  as  of  local  display,  and  that  it 
is  equally  decisive  over  the  evening  paper  which,  like  itself, 
appears  only  on  week  days,  and  over  the  morning  dailies 
with  their  3,234,063  lines  of  advertising  in  twenty-five 
Sunday  editions. 

Here  are  the  figures  that  register  the  preference  of  ad¬ 
vertisers 

FOR  THE  CINCINNATI  TIMES-STAR 

DISPLAY  ADVERTISING  PUBLISHED  BY 
CINCINNATI  NEWSPAPERS  DURING  THE 
FIRST  SIX  MONTHS  OF  1923 


the  back  demanded  to  know  what  censor¬ 
ship  of  the  press  had  to  do  with  his  bat- 


Constitution  and  lx“slie  G.  Niblack,  the 
Guthrie  leader. 


Qv,. 

V 

Cl  \  / 


■ —  CeAmosoVoiMG 

The  Dallas  News  is  the  news¬ 
paper  this  week. 

Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 


HERALD-SUN  SYNDICATE,  280  B*way,  New  York  City 


Itul  lints 

NilioMi  lips 

Itlll  liMS 

TIMES-STAR 

. ..  4,699,555 

1,299,704 

5,999,259 

POST  . 

. ..  2,755,249 

980,518 

3,735,767 

ENQUIRER 

Daily  _ 

. ..  1,843,898 

434,910 

Sunday  . . . 

. ..  2,065,210 

477,743 

3,909,108 

912,653 

4,821,761 

COMMERCIAL  TRIBUNE 

Daily  . 

...  1,147,300 

101,710 

Sunday  . 

. . .  673,708 

17,402 

1,821,008 

119,112 

1,940,120 

TIMES-STAR 

Lead 

over  ENQUIRER . 

.  1,177,498 

TIMES-STAR 

Lead 

over  POST. 

.  2,263,492 

TIMES-STAR 

Lead 

over  COM’L 

TRIB . 

.  4,059,139 

aNONNAU  HMES-SH 

CHARLBS  P.  TAPT,  PubUthtr  C.  H.  REMBOLD,  Mana^r 
Member  oi  Audit  Bureau  of  Circulations 


I  don*t  believe  in 

Newspaper  Advertising 

How  many  times  a  day  your  local  solicitors  have  to  listen  to  this  kind  of 
talk!  Yet  these  same  non-advertisers  could  increase  your  local  lineage  materi¬ 
ally  if  they  could  be  shown  the  benefits  of  local  newspaper  advertising.  They 
are  wholesalers,  jobbers,  manufacturers  and  others  who  would  find  such  adver¬ 
tising  profitable. 

BRIGGS’  WEEKLY  BUSINESS  REVIEW  PAGES 
SOLVE  THIS  PROBLEM 

Seventy  Briggs’  Weekly  Business  Review  Pages  are  now  appearing  weekly 
in  Fifty  Newspapers.  Most  of  these  pap>ers  are  metropolitan  dailies;  they  are  the 
leading  papers  in  the  important  trade  centers  of  the  United  States;  you  as  a 
publisher  are  personally  acquainted  with  many  of  them;  they  are  not  the  kind 
that  make  mistakes  in  the  choosing  of  features. 

One  Hundred  Thousand  Lines  of  Local 
Display  Added  Per  Year 

1  00,000  additional  lines  should  prove  interesting  to  you.  Some  of  our  clients 
have  been  doing  business  with  us  for  twenty  years,  many  for  five  to  ten  years. 
They  get  this  hundred  thousand  lines  or  more  and  stamp  approval  on  our  service 
by  renewing  with  us.  We  sell  the  advertising  idea  to  their  non-advertisers.  We 
make  the  contracts,  on  a  26-  to  52-week  basis;  we  renew  these  contracts  before 
they  expire;  we  educate  these  non-advertisers  and  we  make  the  Business 
Review  Page  a  permanent  weekly  producer  of  satisfied  customers  and  revenue 
for  your  paper. 

Write  or  wire  us.  A  representative  now  near  you  (we  operate  all  over 
United  States  and  Canada)  will  call.  No  obligations  will  be  incurred  by  you,  you 
are  welcome  to  his  advice  and  experience  whether  we  get  together  or  not. 


There  is  something  new  under  the  sun  in  local 
display  advertising  that  is  profitable,  desirable  and 
permanent,  and  we  want  the  opportunity  to  lay  the 
facts  before  you  and  let  you  judge  for  yourself. 

Thomas  W.  Briggs  Co. 

Home  Office  Memphis,  Teim. 


(P.  S. — Look  Us  Up  in  Dan  or  Bradstreet) 
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Editor  &  Publisher  for  September  22,  1923 


SWETLAND  URGES  A  CODE  OF  ETHICS 
FOR  PERIODICAL  PUBLISHERS 

President’s  Report  at  Fourth  Annual  Convention  of  N.  P.  A., 
Sept.  19,  Largely  Concerned  With  Plan  for  Gaining  Con¬ 
fidence — Prizes  Awarded  Winners  at  Golf  and  Tennis 


A  CODE  of  ethics  and  practice  for  pub- 
lishers  was  urged  by  H.  M.  Swetland, 
president  of  the  National  Publishers’  As¬ 
sociation,  when  he  made  his  annual  report 
before  the  fourth  annual  convention  of 
the  association  at  Briarcliff  Lodge,  Briar- 
cliff  Manor,  N.  Y.,  Sept.  18-19. 

About  100  members  attended  the  two- 
day  convention,  during  which  reports 
were  submitted  by  various  committee 
chairmen,  addresses  delivered  by  William 
A.  Durgin,  Bureau  of  Standards,  Wash¬ 
ington,  and  John  H.  Bartlett,  First 
Assistant  Postmaster  General,  and  prizes 
awarded  winners  of  golf  and  tennis  tour¬ 
naments.  The  meetings  closed  with  a 
dance  Wednesday  evening. 

“The  business  of  publishing  is  some¬ 
what  different  from  the  ordinary  produc¬ 
tion  and  distribution  of  commodities.  It 
is  a  business  that  molds  public  opinion, 
wields  a  paramount  influence  on  public 
morality,  and  thus  becomes  a  basic  factor 
of  civilization,  said  President  Swetland 
in  his  report. 

“We  should  set  forth  our  respect  for 
the  spirit  and  letter  of  contracts,  our 
maintenance  of  high  moral  and  ethical 
standards,  our  belief  in  the  principles  of 
arbitration,  our  desire  to  co-operate  with 
all  other  forms  of  advertising  for  the 
common  good,  our  rejection  of  advertis¬ 
ing  copy  which  offends  truth,  decency  or 
propriety,  our  determination  to  refrain 
from  disparaging  the  output  or  personnel 
of  a  competitor,  and,  above  all.  we  should 
make  clear  that  we  will  not  accept  ad¬ 
vertising  unless,  in  our  judgment,  such 
procedure  will  be  a  profitable  investment 
for  the  advertiser. 

“We  submit  for  the  careful  considera¬ 
tion  of  the  incoming  administration  the 
adoption  of  a  code  of  standards  of  prac¬ 
tice.  Such  procedure  will  stimulate  fur¬ 
ther  confidence  in  both  subscriber  and 
advertiser,  will  assist  the  elimination  of 
illegitimate  and  illogical  schemes  for 
robbing  the  advertiser,  and,  lastly  but  not 
least,  it  will  become  a  vital  stimulant  to 
a  closer  adherence  to  our  own  well  estab¬ 
lished  principle  of  operation,  and  eventu¬ 
ally  it  will  prove  a  guarantee  that  mem¬ 
bership  in  this  organization  means  more 
than  the  payment  of  dues  for  the  pro¬ 
motion  of  our  interests  individually  and 
collectively.” 

President  Swetland’s  report  was  made 
Wednesday.  Meetings  started  Tuesday 
morning  with  a  report  by  Frederic  W. 
Hume,  executive  secretary,  followed  by 
the  report  of  the  labor  committee  by  A. 
J.  Baldwin,  chairman. 

A  motion  was  made  and  uanimously 
passed  that  the  N.  P.  A.  apply  for  mem¬ 
bership  in  the  National  Advertising  Com¬ 
mission  of  the  .Associated  Advertising 
Gubs  of  the  World.  In  advocating  this 


move,  Herbert  S.  Houston,  publisher  of 
Our  World,  called  attention  to  the  fact 
that  London  sent  publishers  to  this  coun¬ 
try  for  the  advertising  convention,  and 
urged  that  the  N.  P.  A.  be  represented 
in  London  in  1924. 

The  relations  between  the  publisher 
and  advertising  agencies  were  outlined 
by  James  O’Shaughnessy,  executive  sec¬ 
retary  of  the  -Advertising  Agencies  As¬ 
sociation. 

“The  volume  of  advertising  today  is 
larger  than  ever  before,”  O’Shaughnessy 
declared.  “The  volume  for  1924  shows 
by  first  indications  an  increase  of  20  per 
cent  over  1923.  -And  it  is  all  built  up 
advertising;  advertising  laboriously  con¬ 
structed  and  soundly  erected.” 

Wednesday,  the  second  business  ses¬ 
sion,  was  important  to  the  publishers 
present  owing  to  the  reports  that  were 
made  on  the  transportation  of  magazines, 
as  embodied  in  the  report  of  B.  A.  Mc- 
Mackinnon  (Pictorial  Review  Company), 
chairman  of  the  transportation  commit¬ 
tee,  and  amended  by  a  talk  by  George  C. 
Lucas,  director  of  transportation  of  the 
National  Publishers’  Association.  Large 
savings  were  effected  with  the  present 
system  of  distributing  magazines  through 
private  means,  rather  than  through  the 
mail  service  as  heretofore. 

A.  C.  Pearson  (Dry  Goods  Econo¬ 
mist),  chairman  of  the  postal  committee, 
briefly  reviewed  the  legislative  efforts  of 
the  association  in  the  demand  for  a  re¬ 
duction  of  second-class  postage  rates  and 
.stated  that  a  continued  fight  was  neces¬ 
sary  as  a  “defensive  offensive”  owing  to 
the  outside  influences  that  were  continu¬ 
ously  distorting  facts  and  figures  relative 
to  this  much  discussed  problem.  The 
affiliated  organizations  in  the  .American 
Publishers’  Conference  were  all  actively 
working  along  the  general  lines  cover^ 
by  the  resolutions  adopted  by  these  vari¬ 
ous  organizations. 

The  nominating  committee,  of  which 
Henry  W.  Newhall  (Modern  Priscilla. 
Boston),  was  the  chairman,  reported  the 
names  of  officers  and  directors  for  the 
coming  year,  which  are  as  follows ; 

Preei^nt,  H.  M.  Swetland,  Unitrf 
Publishers’  Corporation;  first  vice-presi¬ 
dent,  ,R.  J.  Cuddihy,  Literary  Digest; 
second  vice-president,  P.  S.  Collins,  Cur¬ 
tis  Publishing  Company;  secretary, 
Frank  C.  Ho>’t.  Outlook  Company;  treas¬ 
urer,  Roger  W.  .Allen,  Allen  Business 
Papers,  Inc. 

Directors  for  one  year  :  S.  R.  lat- 
shaw,  Butterick  Publishing  Company ; 
B.  A.  Mackinnon,  Pictorial  Review ;  .A. 
D.  Mayo,  Crowell  Publishing  Company; 
Henry  W.  Newhall.  Modern  Priscilla. 

Directors  for  two  years :  Ernest  F. 
Eilert,  Musical  Courier;  .A.  C.  G.  Ham- 


mesfahr.  International  Magazine  Com¬ 
pany;  Charles  F.  Jenkins,  Farm  Journal; 
Gr^am  Patterson,  Christian  Herald. 

Directors  for  three  years :  Arthur  J. 
Baldwin,  McGraw-Hill  Company;  .A.  C. 
Pearson,  Dry  Goods  Economist ;  R.  C. 
Wilson,  McCall  Company;  Francis  L. 
Wurzburg,  Nast  Publications. 

The  afternoons  of  both  days  were 
given  over  to  golf  and  tennis.  The  win¬ 
ner  of  the  President’s  Cup  for  the  net, 
36  holes,  was  M.  C.  Robbins  of  -Adver¬ 
tising  Fortnightly  and  Gas  Age-Record, 
with  a  net  score  of  151  for  two  days’ 
play.  The  second  prize  was  won  by  W. 
J.  Dumser,  of  Lupton  Publishing  Com¬ 
pany,  with  a  net  score  of  152,  he  having 
played  two  rounds  in  84  gross  with  a 
handicap  of  8  each  day.  E.  C.  Johnston, 
of  the  -American  Exporter,  won  the  low 
net  prize  for  the  first  day,  with  72,  and 
-A.  J.  Baldwin,  McGraw-Hill  Company, 
won  the  low  net  prize  for  the  second 
day’s  play,  with  a  73. 

The  tennis  prize  was  contested  for  by 
twelve  members.  The  two  days  brought 
out  the  winners  as  follows :  Hunter 
Leaf,  of  Pictorial  Review,  singles;  and 
repeating  again  in  the  doubles  in  com¬ 
pany  with  W.  P.  -Ahnelt,  president  of 
Pictorial  Review  Company.  A  silver 
loving  cup,  presented  by  Chauncey  De¬ 
pew  Steele,  proprietor  of  Briarcliff 
Lodge,  was  the  prize  for  singles  and  two 
racquets  were  presented  in  the  doubles. 
The  following  were  present: 

Mrs.  H.  M.  Swetland;  H.  M.  Swetland, 
United  Publishers  Corn.;  R.  J.  Cuddihy,  Lit¬ 
erary  Digest;  Roger  \V.  Allen,  Allen  Business 
Papers,  Inc.;  Arthur  J.  Baldwin,  McGraw-Hill 
Co.;  Herbert  S.  H<Aiston.  Our  World;  John  A. 
Penton,  Penton  Publishing  Co.;  Truman  S. 
Morgan,  Dodge  Corp.;  A.  C.  Pearson,  Dry 
Goods  Economist;  Fritz  J.  Frank,  Iron  Age; 
S.  R.  Latshaw,  Butterick  Publishing  Co.;  A.  D. 
Mayo,  Crowell  Publishing  Co.;  Henry  W.  New¬ 
hall.  Modern  Priscilla;  Alan  H.  Reed,  Curtis 
Publishing  Co.;  F.  L.  Wurzburg.  Nast  Publica- 
tii.ns;  Elmer  P.  Grierson,  American  Boy. 

B.  A.  Mackinnon,  Pictorial  Review;;  William 


Labor  Report  and  Additioaal 
of  N.  P  A.  Convention  on 


Anhelt;  Charles  V\ .  -Nelson,  Pic^^f 
-\lexander  Graham,  Pictorial  Revie., 
ham,  Percy  Waxraan,  Pictorial 
W  axman,  Charles  Boyle  Pictorijj^’ 
Nigel  Cholmeley-Jones,  Pictorial  Rerie.^ 
Hathaway,  International  Magazine  (V ’r  o 
P.attersoei,  Christian  Herald; 
wald,  American  Printer;  Mrs.  Oswslit.  i  & 
Maxwell,  Crowell  Publishing  Co  ’ 
.\rthur  J  Crocket  Modem  Priscilla-  II  r 
Robbins,  Gas  Age-Record;  E  C  itfaL: 
.■\merican  Exporter;  H.  0.  Banie.'^ 
World:  Merle  Thorpe,  -Nation’s  Bi^^. 
Cuddihy,  Literary  Digest;  A.  H.  Meirm't  v 
Publications;  Guy  L.  Harrington,  Brew^s? 
hcations-  Paul  Block,  Paul  Block,  li^n 
Block;  Frederic  W.  Hume,  exeemive 
.N.iti(inal  Publishers  .-Xssociation;  Mrs^gJ^ 
.Marvin  Pierce,  McCall's  Magarine' 
Bowen,  The  Outlook  ;  Harry  Tipper, 
nal  Co.  “ 

D.  Peyton  Bevans,  Paul  Block  Inr  •  u-' 
B.  Warner,  McCall’s  Mag.irinc;  Eu^  t? 
.Musical  Courier;  11.  Stuart  AchesoT^ic 

'/‘"V.  'Xv  PoWiiia^ 

J.  M.  Moorehead,  Illustrated  Milliner- r- 
Glcnn,  Illustrated  Milliner;  J.  N.  Siaiu 
Periodical  Publishing  Co.;  Charles  D  sSh: 
Oil  Trade  Journal;  George  C.  Lucas,  SjS 
Publishers  -Association;  A.  S.  Walmslo^ 
tional  Publishers  -Association;  Wm. 
-American  Publishers  Conference;  Jaa 
A  ’  ^  Krinfusi, 
Pvblishers  Associaticn. 

George  A.  Heintsi^nU’  Dexter  FoWo  (k 
( iianef  -A.  Gordon,  Oxford  Paper  Co.;  L ' 
Wowlruff,  Seaman  Paper  Co.;  Mrs.  Wooti 
Wm.  .A.  Duigiii,  Department  of  Cmmr. 
W.  J.  B.  Gallear,  Seaman  Paper 
Jones.  Periodical  Publishers  Service’  Bam; 
Charles  B.  Marble,  Modern  Priscilla;  S. 
McA.i’sland.  Modem  Priscilla;  Miss  liinj 
Roberts,  .American  .fournal  of  Nursing;  R. 
Wilson.  McCall’s  Magazine;  Phillips  Wjao 
McCall’s  MaK.->.zine;  John  Sullivan.  AssociS 
of  National  Advertisers:  F.  J.  WUlock,  Pt 

Home  Journai;  P'  S.  Wilson,  Naticnd _ 

Review;  B  .A.  Grimes,  Primer’s  Ink;  1 1 
Houser,  .American  Photo  Engravers  Asiocii^ 
Robert  B.  Olsen,  Photo- Fingravers  Boird  - 
Trade;  W.  F.  Dumser,  Lupton  PuNishing C-| 
Hunter  Leaf,  Pictorial  Review;  Mrs.  Huti- 
Caswell,  Mr.  and  Mrs.  Bumhw. 
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The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  w.  babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE;  Babson  Park,  Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


StLoiw  is  covered 

THE  STAR 

And  the  vast  buying  power  of 
these  thousands  of  exclusive  Star 
readers  is  influenced  by  newspaper 
advertising  only  when  it  appears  in 

THE  ST.  LOUIS  STAR 


National  AdvertislEj;  Reprrarntatives 

STORY,  BROOKS  &  FINLEY 

Yori  Chicaso  P^iUad  Jphia  St 

Lios  Angeles  Sen  F’raiM'laco 
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THE  WORLD'S  LEADER  OF  THOUGHT 


H.GWELLS 

Will  write  an  Important  2000-Word 
Weekly  Article  for 

ONE  YEAR 

Exclusively  for  the  McClure  Syndicate,  on 
Matters  of  Universal  Interest.  Sometimes 
Political,  Sometimes  Philosophical,  Always 
Human,  Never  Propaganda. 

OFTEN  OF  IMMEDIATE  NEWS  VALUE 
AND  SENT  US  BY  CABLE 

Beginning  September  23 

THE  MOST  STUPENDOUS  FEATURE 
EVER  SYNDICATED 


H.  G.  WELLS 


Some  of  the  Newspapers  that  already  have  ordered 


Albany  Times  Union 
Atlanta  Georgian 
Baltimore  News 
Boston  Advertiser 
Buffalo  Times 
Chattanooga  News 
Chicago  Herald-Examiner 
Des  Moines  Register 
Detroit  Times 


Duluth  News  Tribune 
Fort  Worth  Record 
Indianapolis  Star 
Kansas  City  Star 
Los  Angeles  Examiner 
Manchester  Union  Leader 
New  Bedford  Standard 
New  Orleans  Item 
New  York  American 

And  Many  Others 


Omaha  Bee 

Rochester  Journal  and  American 
Seattle  Post  Intelligencer 
Springfield  Union 
Syracuse  American  ^ 

Utica  Daily  Press 
Washington  Times 
Wisconsin  News 
Wichita  Eagle 


Among  the  FOREIGN  and  CANADIAN  Papers  that  have  Contracted  Are 


LONDON  WESTMINSTER  GAZETTE 
AMSTERDAM  DE  DOG 
PARIS  QUOTIDIEN 
CARDIFF,  WALES,  WESTERN  MAIL 
MEXICO  CITY  EXCELSIOR 
SOUTH  AFRICAN  ARGUS 


SIDNEY,  AUSTRALIA,  TIMES 
TOKYO  ADVERTISER 
HALIFAX  HERALD 
MOOSE  JAW  TIMES 
WINNIPEG  FREE  PRESS 
VANCOUVER  PROVINCE 


TERRITORIES  CLOSING  DAILY 

Better  Wire  Your  ORDER  NOW! 


McClure  Newspaper  Syndicate 

373  Fourth  Avenue  New  York 


Western  Office:  Erie  Avenue,  Cincinnati,  Ohio 
London  Office:  47  Fleet  St.  E.  C.  4 
Australasian  Office :  228  Pitt  St.,  Sydney,  N.S.W. 
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BILLBOARD  CURB  BILL 
IN  HOUSE  OF  LORDS 


the  waste  spaces  in  the  city ;  but  they 
were  displayed  in  many  places  of  na¬ 
tural  beauty  distinctly  objectionahle. 
The  real  place  where  advertising 


JOURNALISM  DEGREES 
SESAME  TO  JOBS 


porter :  Thomas  H.  Revere,  Associated  st. 
Columbus;  Malvin  A.  'VTiiteleaScJ^ 
staff  East  Liverpool  Tribune;  Jean  D 
editor  Grandview  Community  News-  HsJj' 
Schellenger,  editorial  staff  Jackson  80*15 


Fight  for  Advertising  Regulation  Re¬ 
viewed  by  Newton,  Who  Makes 
Bitter  Attack  on  London 
Mail 


should  be  carried  on  was  in  the  columns  Practically  All  Graduates  at  Ohio  State  Journal :  N'd  C.  Brooks,  ^itorial  stag  Yi 


t 


of  the  press.  An  advertisement  worded 
in  sensible  language  would  appeal  to  him 
more  than  any  number  of  glaring  posters 
which  he  saw  when  he  went  out  (hear, 
hear).  To  show  how  far  displays  had 
gone  he  might  mention  that  in  Palestine 


University  Are  Placed  in  Edi¬ 
torial  Rooms  or 
Advertising 


town  Telegram;  Albert  V.  Dix, 
Wooster  Record;  John  G.  Green 


John  G.  Green,  editorial  u 

onitnr?  PmIwvs  r _ _  _  ^ 


East  Cleveland  Monitor;  Evelyn  Campbell  *2 
tc.rial  staff  Portsmouth  Times;  EIuahethin!j!|' 


limes;  tiuabeth 

editorial  staff  Welch  (W.  Va.)  Recorder**^ 


Of  the  seventeen  students  graduad 


dicates  where:  eleven  alieady  have  been  placed  aTfl 

.Albert  A.  Bowman,  advertising  department  lows ;  ** 

F.  &  R.  Lazarus  Company.  Columbus;  Frederick  rn.  i  an 


-  gone  he  might  mention  that  in  Palestine  Practically  all  the  graduates  in  jour- 

(Spedal  to  Editor  &  Purlisher  from  Us  High  Commissioner  had  lieeii  obliged  nalisni  of  Ohio  State  University  were  Of  the  seventeen  students  erartmu 
London  Editor)  lo  lorbid  all  unauthorized  advertise-  placed  in  positions  even  before  com-  last  Spring  from  the  Universitv^- 

TT’nR  Rpverat  vpars  efforts  have  been  F®"*®  >  Otherwise  there  would  be  board-  mencement  day.  The  following  list  in-  Washington  School  of  lonmir  ™ 

^Iac7  a  a  ,  ,  flieady  have  puS'St 

i.a,ut.  book,  a  law  giving  ^wars  to  lo-  ,o  .ha,  P 'a  « 

cal  authorities  tor  the  regulation  of  ad-  he  introducer  his  hilt  laft  vear  T.  Cubbage,  editorial  staff  East  Liverpool  Trib.  .  A.  Berst.  M.IIct  Freenua  p,l|i» 

vertisements.  But  always  they  have  ,  ^^  '^toduced  his  bill  last  year,  j  editorial  staff  Martin’s  Vi*"’’  -  01^ 

failed  because  the  promoters  of  the  bills  ^  expressed  the  opinion  Times;  John  P.  Dorsey,  Burroughs  Add-  Olympian;  Warren  E.  Knit,  bUJ 

have  taken  up  the  attitude  of  wholesale  '5  Jhese  advertisers  had  their' own  j^g  Machine  Company,  Milwaukee;  Frederick  f''rd-C^stantine  Advertising  Company, 

slaughterers  of  advertising  and  the  meas-  would  paint  the  rainbow.  That  c.  Hanks,  advertising  department  Columbus 

ures  have  either  been  whittled  down  to  statement  was  rweived  with  a  ceruin  Dispatch;  Harry  L.  Home,  editorial  staff  Ash-  ^„rchl  gh,  Itlkicf  > 

useless  proportions  and  dropped  or  have  T  t  ®  ^  .a*  ^  genc.r-  Uwrence  G  Sha^Wta 

Seen  lost  m  the  mazes  of  leeislative  ^ord  Buckmaster  made  that  s»aff  Chillicothe  Gazette;  Dorothy  M.  Kress,  *  ^  ahanklm,  Wen**, 

O^^edure  legislative  editorial  staff  Pigua  Call;  Norval  Neil  Luxon,  Su"  Rmh  S*a^  S«* 

pr^edure.  ^  _  an  astonished  world  with  smoke  adver-  f  Cu.zen;  Roscoe  L.  Woman, 


procedure. 


editorial  staff  Piqua  Call;  Norval  Neil  Luxon* 


Swanson, 


eiiitorial  staff  Columbus’  Citizen;  Roscoe  l!  Woman;  (fester  U.  '1‘ee-Garden,  Anockm 


in  the  sky.  (laughter).  _  We  Mrra'T"^ 


regulation  bill  has  been  introduced  in  the  suffered  Quite"  enoueh  'from'"t"h«>'  Dailv 

upon  Its  second  reading,  its  sponser,  Lord  ,t  Heaven  (laughter).  Samsel,  Manchester  Star-Republican;  James  W. 

Newton,  a^ltted  that  it  was  less  de-  prospect  of  shoutiniz  across  the  Schlemmer,  editorial  staff  Akron  Press;  Edna 

structive  than  its  predecessors,  saying  .  •  y.  '  r  “  ,7u  "  M.  Smith,  advertising  department  Ohio  Bell 

that  to  avoid  opposition  the  promoters  Telephone  Company.  Cleveland ;  Robert  B. 

Bad  loft  ainno  all  tnwnc  oxront  thrtco  S!?  tO  France,  _  _BuSinesS  aS  Usual,  or  Smith,  editorial  staff  Soringffeld  News:  Charles 


Mail  on  earth  without  having  to  suffer  editorial  staff  Middletown  Journal;  Jacob  A. 
It  m  Heaven  (laughter).  Samsel,  Manchester  Star-Republican;  James  W'. 


Press,  Spokane;  Harold  M.  Tumblad,  Am 
ciated  Press,  Spokane:  Marietta  Upton,  rtiom 
dep.arlment  Fraser-Patterson,  Seattle  deputiB 

•lore. 


Telephone  Company,  Cleveland;  Robert  B. 


Cupid’n  Diary  New  Magazine 

The  Dell  Publishing  Company,  Nn 


had  left  alone  all  towns  except  those  ’  vr  7  r  n  l?’’  S-^hh.  editorial  staff  Springffeld  News;  Charles  ru^  company,  x« 

wbiVVi  wi»r^  nf  oTMt  biQtrkrir  int#*r^Qt  DOnar  Law  Must  Go  Because  He  G.  Stewart,  editorial  staff  Norwalk  Reflector*  bringing  out  a  new  magubt 

^  .  L  T  j  XT  Won’t  Do  What  I  Want”  was  a  prospect  Herald;  Charles  H.  Vaughn,  editorial  staff  Ciipid’s  Diary,  which  will  appear  evoi 

In  thf*  rrhiirQ#»  rvf  hi«  erw^prn  1  ^rn  Npw-  ...u:^u _ _ i-_r _ _ u  *_i _ ..  * _  n-__  wr-.si _  * _  « .  . t'I*:. _ _  •** 


In  the  course  of  his  speech,  Lord  New-  which  no  reasonable  being  could  tolerate, 
ton  made  a  bitter  attack  upon  the  Lon-  Jt  ^^.35  ^  prospect  which  not  only  re- 
don  Daily  Mail  and  its  sk>'-writing  voltcd  people  like  himself  but  even  those 
advertisements,  inferentially  suggesting  v%ho  did  the  same  thing  (laughter), 
that  these  would  come  under  the  control  . 


that  the.^  would  come  under  the  control  When  the  bill  was  in  preparation  j 
of  the  bill.  (Major  Savage,  inventor  01  gentleman  who  represented  the  advertis 


s^-writing,  is,  by  the  way,  a  ^mber  jng  interests  came  to  the  promoters  of 
of  the  British  delegation  to  Atlantic  the  bill  and  said.  ‘‘For  heaven’s  sake. 


which  no  reasonable  being  could  tolerate.  Sandusky  Register;  Ray  C.  Wiikerson,  Asso-  two  weeks.  This  magazine  willustlo. 
It  was  a  prospect  which  not  only  re-  Press,  Louisville;  Henry  C.  Segal,  edi-  stories  of  a  romantic  and  melodrMBtt 

voltcd  people  like  himself  but  even  those  ****^  -Akron  Press.  type,  payment  on  acceptance.  Stories* 

who  did  the  same  thing  (laughter).  Several  students  are  engaged  in  news-  any  length  are  desir^,  from  three* 
When  the  bill  was  in  preparation  a  paper  work  for  the  Summer,  with  the  four  thousand  words  up  through  nore- 
gentleman  who  represented  the  advertis-  intention  of  returning  next  Fall.  Among  ettes  of  ten,  twelve  and  fifteen  thousik 
ing  interests  came  to_the  promoters  of  these  are ;  words,  to  serials  of  thirty  to  one  hos 


City.) 

Lord  Newton  said  that  lately  there  had 


stop  this  awful  Daily  Mail  stunt.  It  is 
very  expensive.  It  costs  millions,  and 


Joseph  W.  Ripley,  editorial  staff  Dover  Re-  dred  thousand  words. 


been  considerable  discussion  of  the  art  of  we  cannot  afford  it.  Put  an  end  to  it” 
the  boardings  and  there  was  a  tendency  (laughter). 


to  say  that  posters  were  much  better  The  Earl  of  Onslow  (Parliamentary 


than  they  really  were.  (This  is  appar-  Secretary  to  the  Ministry  of  Health) 
ently  an  oblique  reference  to  the  Prince  said  that  while  the  Government  did  not 


The  Ludlow 


of  Wales’  statement  a  few  days  before  oppose  the  bill  he  could  not  give  any 
to  the  Royal  .\cadcniy  that  modern  post-  undertaking  that  they  would  give  facili- 


ers  were  among  the  works  of  art.) 
While  he  admitted  that  there  had  been 
an  improvement,  there  were  a  great  num¬ 
ber  of  posters  which  were  not  only  ex¬ 
tremely  vulgar,  but  occasionally  border¬ 
ing  on  the  indecent. 


ties  for  its  pas.sagc  this  session. 


In  the  Bloomington  (Ind.)  World 


Sunday  Paper  for  Lancaster,  Pa. 


The  first  Sunday  newspaper  in  I^n- 
castcr  County.  Pa.,  in  many  years  was 


The  only  excuse  was  that  it  was  good  issued  Sept.  16.  and’ is  known  as  the  Sun- 
for  trade.  No  doubt  it  would  be  a  good  day  News.  It  is  lieing  managed  by  John 


thing  for  trade  if  the  whole  of  Hyde  p.' and  James  Hale  Steinman.  who 'also 
Park  were  handed  over  to  these  people,  publish  the  Intelligencer  and  the  News 


It  might  be  a  good  thing  for  trade  if  journal.  In  politics  the  Sunday  News  is 
Westminster  .XhlK-y  and  St.  Paul  s  were  indeiK-iident.  Subscribers  to  the  News 


turned  into  offices ;  but  the  answer  .was  journal  ainl  Intelligencer  receive"  the 
that  money  was  not  everything  and  Sunday  paper  at  no  extra  charge. 


there  were  certain  monuments  and  build¬ 
ings  which  we  would  not  part  with.  For 
all  the  gold  and  dollars  in  America  we 
would  not  part  with  Westminster  Abbey 
or  St.  Paul's. 


Book  on  Farm  and  Labor  Banki 


_  .\  newspaper  reporter's  account  of  the 
rise  and  development  of  banks  and  finan- 


Advertisement  was  something  they  cial  institutions  established  by  labor  or- 
could  not  do  without  and  so  long  as  it  ganizations  and  associations  of  farmers 


was  confined  to  a  statement  of  actual  has  been  piiblislied  recently  under  the 
facts  it  was  of  assistance  to  everybody,  title  of  ‘‘l-alx>r’s  Money.”  The  volume  is 


There  was  nothing  objectionable  about  the  work  of  Richard  Boechcl  of  Wash- 
posters  in  the  projicr  place,  that  was  to  iiigton.  formerly  of  the  International 


“CINCE  the  purchase  of  Ludlow 

^  equipment  eighteen  months  ago,” 
says  Mr.  Oscar  H.  Cravens,  Publisher, 
“we  have  been  able  to  enlarge  the  size  of 
our  paper  and  we  have  decreased  the  space 
necessary  for  our  ad  composition  rather 
than  increased  it.  This  is  all  due  to  the 
compactness  and  efficiency  of  the  Ludlow. 

“It  is  really  a  wonderful  feeling  to  have  all  the 
new  typefaces  we  want  without  the  bothersome  stor¬ 
age  system.  We  have  saved  valuable  hours  that 
were  formerly  spent  in  distributing  foundry  tyjie. 
W'e  are  glad  indeed  that  we  made  the  investment  in 
Ludlow  equipment.” 


in  railw.iy  stations,  tiilies,  and  on  News  Service. 


‘^THE  LATEST  FROM 
QUEEN  FASHION’S  COURT” 


Every  If  eekdny  in  One-Column  Mat 


.4  Imna  fide  fashion  news  service  sketched 
tlaily  in  Paris,  the  source  of  all  coming 
feminine  styles.  Carries  the  fashion  news 
your  women  readers  really  want,  not 
propaganda  that  some  commercial  in¬ 
terest  wants  them  to  read. 


For  Terms  and  Samples  wire 


LEDGER  SYNDICATE 


INDEPENDENCE  SQUARE 


PHILADELPHIA 


A  Forty-Font  Installation 


CompactnrM  U  a  characteristic 
of  the  Ludlow  outflt.  This  not 
only  «aves  valuable  floor  space. 
It  also  saves  walking  ah  over 
the  room.  With  sixteen  to 
twenty  fonts  in  each  cabinet. 


even  the  bijfsrest 
places  almost  within  an  arm 
reach  the  resources  of  the 
composing  room.  This  displace? 
type  cases  and  racks 
ing  great  areas  of  floor  space- 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 


Eastern  Office :  World  Building,  New  York  City 
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NATIONAL  PUBLISHERS*  ASSOCIATION  DELEGATES  LABOR  AND  SMILE 


SEES  NEW  WAGE  PEAK 
IN  N.  Y.  JOB  SCALES 


Pressure  of  High  Payrolls  Diminishing 
Surplus  of  Publishers,  Baldwin 
Tells  Periodical  Men,  with 
No  Relief  Available 


Outlining  the  general  labor  situation  in 
the  publishing  field  during  the  past  year, 
A.  J.  Baldwin,  chairman  of  the  labor 
committee,  told  members  of  the  National 
Publishers’  Association  at  their  fourth 
annual  meeting  at  Briarcliff  Manor,  N. 
Y.,  Sept.  18-19,  that  publishers  cannot  go 
on  increasing  wages. 

“Union  domination  has  become  unl)ear- 
able,’’  he  said. 

“The  pre.sent  prosperity  is  only  appar¬ 
ent.  War  peak  wages  and  large  volume 
of  business  has  continued,  to  l)e  sure. 
The  competition  for  business,  however, 
has  been  such  that  many  companies  are 
eating  into  their  surplus  and  struggling 
to  keep  out  of  red  ink. 

“Labor  seems  to  be  insatiate  in  their 
demands.  It  has  become  so  easy  for 
them  to  force  an  increase  in  wages.  The 
publishing  industry  has  made  known  the 
shortage  of  labor.  Articles  in  the  news¬ 
papers  have  shown  it  to  be  more  profit¬ 
able  to  drive  a  cart  than  to  be  a  profes¬ 
sor.  The  industry  now  is  about  to  reap 
the  whirlwind.” 

In  the  printing  trade.  Baklwin  declared, 
he  felt  he  must  predict  there  would  be  an 
increase  in  expense  this  coming  year. 

Baldwin’s  report  to  the  National  Pub¬ 
lishers’  .Xssociation.  summarizing  the 'la¬ 
bor  situation,  in  the  trade,  follows  : 

.At  this  time  last  year  the  New  ^■ork 
Employing  Printers'  .Association  was  ne¬ 
gotiating  with  Typographical  Union  No. 
6  for  readjustment  of  the  wage  scale  of 
$50.00  a  wtvk.  The  employers  demanded 
a  20  per  cent  reduction ;  the  union  asked 
a  $5.00  increase.  The  differences  were 
finally  submitted  to  arbitration.  Judge 
Talley  being  selected  as  arbitrator.  Vol¬ 
uminous  briefs  were  submitted  by  both 
sides.  On  December  21  Judge  Talley  de¬ 


cide-d  that  neither  side  had  submitte'd  evi¬ 
dence  which  we>uld  warrant  either  an  in¬ 
crease  or  a  decrease.  .As  the  other  unions 
had  taken  a  decrease  in  the  wage  scale, 
based  on  the  cost  of  living,  it  was  neces¬ 
sary  to  make  an  adjustment  with  them. 

Both  the  wage  scale  and  arbitration 
contracts  with  Typographical  Union  No. 

6  expire  Octol)er  1  of  this  year. 

Briefly,  the  labor  situation  in  the  book 
and  job  branch  of  the  printing  industry 
is  as  follows ; 

Negotiations  are  now  in  process  with 
five  printing  trade  unions,  namely : 

Typographical  No.  6  demands  $10  per 
week  increase — $50  to  $60. 

Cylinder  Pressmen  No.  51  desire  $1 
differential  over  whatever  Typographical 
No.  6  gets. 

Bindery  Women  No.  43  demands  $5 
|)er  week  increase — $26  to  $31. 

Mailers  No.  6  demands  $6  per  week 
increase— $37  to  ^3. 

Printed  Bookbinders  No.  1  demands  no 
specific  amount. 

Settlements  as  a  result  of  these  nego¬ 
tiations  will  depend  entirely  on  w'hat  is 
done  in  the  ca.se  of  Typographical  No.  6. 
The  attitiule  of  the  committees  of  the 
New  York  Employing  Printers  .Associa¬ 
tion  is  to  make  no  settlement  with  any 
of  the  other  unions  until  the  case  with 
Typographical  No.  6  is  settled. 

The  New  York  Employing  Printers 
.Association  has  held  three  meetings  with 
Typographical  No.  6.  Practically  the 
entire  time  of  the  two  committees  has 
U'cn  taken  in  getting  the  shop  practice 
issues  settled  before  taking  up  the  wage 
scales.  This  is  too  soon  to  make  any 
predictions  as  to  what  will  happen  on 
wages.  It  is  probable  that  a  settlement 
will  Ik-  reached  on  all  shop  practices. 

Directly  influencing  the  situation  here 
in  New  York  is  the  reported  settlement 
by  I-'ranklin  Ass(Kiation  of  Chicago  with 
the  Typographical  Union  at  a  scale  of 
$51.  an  increase  of  $2.60  per  week,  or 
from  .$48.40  to  $51.  The  effects  of  the 
Chicago  settlement  on  New  A’ork,  al¬ 
though  probably  toning  down  the  $10  per 
week  demand  of  No.  6,  will,  on  the  other 
hand,  stimulate  No.  6  to  press  their  case 
strongly  for  some  kind  of  an  increase. 


Fortunately,  there  has  been  more  of  an 
attitude  of  conciliation  in  the  conferences 
this  year  than  at  any  time  since  1918,  and 
it  is  the  hope  of  both  committees  to  get 
the  entire  matter  settled  and  the  contracts 
signed  on  or  tefore  October  1  without 
having  to  use  recourse  of  arbitration. 
The  issue  of  arbitration  has  not  been 
raised  in  conferences,  and  will  not  l)e 
raised  unless  there  is  a  deadlock  in  con¬ 
ciliation. 

Contracts  with  all  of  the  other  printing 
trades  unions  not  listed  above  run  to . 
Septeml)er  1.  1924,  with  an  arbitration 
agreement  to  January  1,  1925. 

The  present  wage  scale  of  the  Photo- 
Engravers’  Union  is  $50  a  week  (44 
hours)  for  day  work  and  $55  for  night 
work.  The  contract  between  the  Photo- 
Engravers’  Board  of  Trade  and  the  union 
provides  for  readjustment  of  the  wage 
scale  on  January  1.  subject  to  demand  by 
either  side  thirty  days  pre\ious  to  that 
time. 

The  contract  between  the  Employing 
Electrotypers  and  Stereotypers  .Associa¬ 
tion  and  the  lilectrotypers’  Union  expires 


t:,  - ‘ui  udy  wort 

l.lectrotypers  Union  No.  1  has  asked  for 
an  increase  to  $12  a  day.  which  would 
make  the  weekly  scale  $66.  Negotiations 
are  now  being  conducted  between  the 
employers  and  the  union.  There  was  j 
conciliation  agreement  in  the  contract  be- 
tween  the  employers  and  the  union,  but 
no  definite  arrangement  for  arbitratk*. 


Circulation  Structure 

Ask  the  Publisher  who 
has  taken  my  service, 

C.  M.  Morgan,  Business  Manager 

BURLINGTON  GAZETTE 

Burlington,  la. 


knows  and  will  tell 
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Income  Tax 


ACCOUNTANT  &  AUDITOR 
33  WEST  AZ^STBECT 
NEW  YORK  CITY 

System 


Anditinc 


New  York  Telegram  Plani  to  More 

The  New  York  Evening  Telegram  hai 
made  plans  to  move  this  week  to  tin 
New  York  Globe  Building,  Globe  ^uart 
Dey  street,  but  owing  to  the  newspaper 
strike  these  plans  were  not  carried  oa 
The  day  of  the  move  has  not  yet  bw 
determined. 


Trib  Building  IncorporalioB 

The  Chicago  Tribune  Building  Cor¬ 
poration  with  .sfl.OOO  shares  of  no  par 
value  stock,  organized  *0  erect  the  Tri- 
hime’s  new  building  at  431  North  Michi¬ 
gan  boulevard,  has  been  incorporated. 


Perpetual  Promotion 


There  are  a  good  many  kinds  of  classified 
promotion  services  on  the  market.  .\ml  a  pood 
many  kinds  of  orpanizations  are  ha<‘k  of  them. 


But  there’s  only  one  service  that  promotes 
and  builds  Classified  Advertisinp  from  eveiy 
anple — and  keeps  ripht  on  promotinp  and 
huilding  it  year  after  year! 

There's  only  one  National  Standard  of 
Classified  Advertisinp  Promotion — and  it’s  the 
one  out  of  many  that  accomplishes  more  than 
all  the  many  put  topether! 


Built  on  the  sound  basis  of  the  perfectly  catalogued 
medium,  it  includes,  among  scores  of  exclusive  features, 
five  forms  of  promotional  publicity,  lineage  developing 
plans  for  every  month  of  the  year,  and  the  thorough 
cooperation  of  the  best  staff  of  classified  advertising 
specialists  in  the  world. 


Watch  for  the  anmouncement  of  our  $pocial 
Chrintmat  Campaign  next  week.  It*$  the 
/irsi  of  tit  kind — anywhere.  Don*t  mi»$  it! 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 

Otis  Building  Philadelphia 
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The  Publisher  as  a  Manufacturer 

The  modern  publisher  is  a  manufacturer.  The  production  of  his  newspaper  is  a  manu¬ 
facturing  enterprise.  If  his  organization  is  as  good  and  his  machinery  as  ef&cient  as  his 
competitor’s — other  things  being  equal — he  need  not  fear  him;  if  they  are  better  he  may 
disregard  him. 

In  one  respect  he  differs  from  other  manufacturers;  time  is  an  element  essential  to  his 
success.  He  sells  news* — the  most  perishable  of  all  commodities.  The  most  abhorrent 
waste  in  his  operations  is  the  waste  of  time,  the  material  out  of  which  he  coins  money.  He 
can  coin  time  at  all  only  because  of  the  swiftness  of  his  machinery. 

As  an  inventor  of  newspaper  machinery  1  have  concentrated  my  attention  upon  time — 
the  prime  essential  of  news  publication — and  upon  operating  cost  and  space.  1  invariably 
work  under  a  formula  composed  of  three  factors.  It  runs  as  follows:  My  objective  must 
equal  the  greatest  output  obtainable  per  minute  of  time,  per  dollar  of  operating  cost,  per  cubic 
foot  of  working  space. 

The  swiftness  and  certainty  of  the  publisher’s  mechanical  equipment  must  be  made  to 
keep  pace  with  the  constantly  increasing  pressure  put  upon  him  by  the  extraordinary  growth 
of  the  public’s  interests.  And  its  cost  of  operation  and  working  space  must  be  continuously 
lessened  per  unit  of  product — whether  product  be  printing  plates  or  printed  papers. 

I  present  the  matter  thus  to  impress  the  publisher  with  three  things:  He  is  a  manufac¬ 
turer;  his  are  problems  of  quantity  production,  aggravated  by  the  necessity  of  working 
within  extremely  narrow  time  limits,  which  are  arbitrarily  set  for  him;  the  most  serviceable 
money  he  spends  is  that  which  makes  and  keeps  his  plant  abreast  the  times. 

These  remarks  are  intended  to  preface  the  following  statement: 

Having  finished  the  introduction  of  the  JUNIOR  AUTOPLATE  MACHINE  in  the 
field  of  the  metropolitan  newspaper — it  is  now  the  sole  dependence  of  the  metropolitan  press 
everywhere  in  the  world — 1  set  about  solving  the  stereotyping  problems  of  the  one  and  two 
press  office.  ' 

By  eliminating  the  non-essentials  of  platemaldng,  and  by  grouping  its  essential  elements 
in  a  single,  simple,  compact,  and  easily  worked  machine  exactly  suited  to  the  needs  of  the 
one  and  two  press  plant,  I  have  been  able  to  do  for  the  smaller  newspaper  what  1  had  previ¬ 
ously  done  for  the  larger. 

The  PONY  AUTOPLATE  MACHINE! — which  casts,  shapes,  shaves,  trims,  and  cools 
the  plate,  and  delivers  it  dry,  ready  for  press — may  therefore  be  accepted  by  the  trade  as  a 
boon  to  those  whose  needs  are  not  yet  sufficient  to  warrant  the  investment  involved  in  a 
JUNIOR  AUTOPLATE  installation. 

HENRY  A.  WISE  WOOD. 

New  York  City, 

September  20,  1923. 
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PICTURES  OF  PILOT  SMIT] 


Pilot  Wesley  Smith  handing  fight  pictures  to  Philip  J.  Sinnott  in  ClereW 


TABLE  SHOWS  HOW 
PHOTOS  sa 


New  York  to  Clevelaai 
New  York  to  ChicafO 
New  York  to  Omaha 
New  York  to  Cheyo® 
New  York  to  Salt  Laktl 
New  York  to  San  Frasl 


Thus,  on  landing  safely  in  Cleveleuid  through  a  lane  of  flares  on  the 
mail  field,  he  completed  one  of  the  most  daring  undertakings  in  the  his¬ 
tory  of  American  aviation  enterprise. 

At  Cleveland  he  turned  over  several  bundles  of  pictures  to  NEA  staff 
Then  he  rested  and  ate.  It  still  was  dark  when  he  climbed  into  the 


men. 


sky  once  more  and  started  for  Chicago. 

Smith  reached  the  Windy  City  at-'^:45-  A.  M.  Saturday  and  was 


NEA  si 


1200  W.  Thirds^ 


NEW  YORK 


SMiTHfcAT  NEW  YORK-OMAHA  FLIGHT 


met  by  George  Britt,  NEA  staff  man.  It  was  about 
the  time  other  planes  were  getting  into  Cleveland ! 

From  Chicago,  Smith  went  to  Omaha.  And 
exactly  nineteen  hours  and  fifteen  minutes  after 
the  KNOCKOUT,  he  landed  in  the  Nebraska  city, 
forty-five  minutes  after  which  the  Omaha  Daily 
News  issued  an  extra. 

N.  C.  Ferguson  the  NEA  man  was  in  charge  of 
arrangements  there. 

Smith’s  great  flight  was  over.  For  a  time,  now, 
we  leave  the  air  and  travel  by  rail. 

Ferguson  boarded  a  special  train  of  the  Union 
Pacific  railroad  with  pictures  and  what  the  engineer 
of  that  train  didn’t  do  to  records  isn’t  worth  men¬ 
tioning.  He  made  the  509  miles  in  532  minutes. 
And  in  this  time  are  included  three  stops. 

TTiat  special  train  ran  from  Omaha  to  Cheyenne, 
Wyo.,  reaching  the  latter  city  at  2:50  A.  M. 
Sunday. 

That  rail  run  was  the  only  one  in  the  schedule,  and  from 
Cheyenne  west  to  San  Francisco,  planes  bore  their  precious 
burdens. 

Twenty  minutes  ahead  of  schedule — 4:40  A.  M.  to  be 
exact — Pilot  Kenneth  Unger  took  to  the  air.  It  was  dark, 
and  all  he  had  to  guide  him  was  headlights  of  several 
automobiles. 

He  made  one  stop  between  Cheyenne  and  San  FrancisCo — 
that  at  Salt  Lake  City,  where  A,  L.  Fish,  publisher  of  The 
Telegram,  assumed  command  of  distribution.  Taking  off  at 
10:30  Sunday  morning — fifteen  minutes  after  eu’riving — 
Unger  left  Salt  Lake  City  and  landed  at  5:40  P.  M.  just  as  the 


AFTER  KNOCKOUT  NEA 
rcSTERN  CITIES 

R.  R.  Miles  Arrival  Time 
FromN.  Y,  After  Knockout 
615  7  hrs. 

978  12  hrs.  30  min. 

1466  19  hrs.  15  min. 

1975  32  hrs. 

!  2500  39  hrs.  15  min. 

'  5239  45  hrs.  30  min. 


Client  papers  testify  to 
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CLEVELAND 
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special  representative  of  Editor  &  Pub- 


YE  CHEMICAL  1 
EXPOSITION 

Grand  Central  Palace  j 

ALL  WEEK  ' 


r-  ^^lo^wspapers- 

HeiJcey^Iw/jeCner. 


H.  L.  Redman,  merchandising  manager 
of  Saks  &  Co.,  said  that  the  business  of 
his  establishment  had  not  suffered  at  all. 
“In  fact,”  said  Mr.  Redman,  “we  have 
used  newspapers  to  inform  the  public  as 
to  the  stock  we  have  for  sale.  We  do  not 
depend  upon  sales.  We  are  simply  tak¬ 
ing  the  situation  as  it  is,  and  are  not 
resorting  to  other  kinds  of  advertising. 
We  do  not  feel  that  it  is  necessary.  Of 
course  we  value  newspaper  advertising, 
otherwise  we  would  not  use  it,  but  our 
bsuiness  certainly  has  not  been  affected 
by  the  newspaper  strike.” 

Sheldon  R.  Coons,  advertising  director 
of  Gimble  Brothers,  Inc.,  reported  good 
business  both  Tuesday  and  Wednesday. 
“You  will  see  at  all  of  the  entrances  to 
our  store  full  page  copies  of  our  advertis¬ 
ing  as  it  would  have  run  in  the  daily 
newspapers,”  said  Mr.  Coons,  “and  we 
are  seeing  that  our  customers  get  these. 
You  will  also  notice  that  we  have  large 
signs  in  our  windows,  which  read  ‘Hun¬ 
dreds  of  special  offerings.  Due  to  the 
present  emergency,  we  are  unable  to  pre¬ 
sent  our  usual  newspaper  announcement.’  ” 

Miss  M.  P.  Speck,  advertising  manager 
of  Franklin  Simon  &  Co.,  did  not  seem 
disturbed  over  the  situation. 

“I  think,”  Miss  Speck  said,  “that  it 
would  be  the  poorest  commentary  pos¬ 
sible  on  newspaper  advertising  if  the 
omission  of  advertisements  for  one  day, 
or  for  that  matter  for  a  number  of  days, 
affected  our  business.  We  feel  that  news¬ 
paper  advertising  builds  a  steady,  con¬ 
tinuous  business.  If  our  business  suf¬ 
fered  because  we  were  left  out  of  the 
paper  one  day.  I  think  that  newspaper  ad¬ 
vertising  would  be  of  little  value.  Then, 
too,  there  is  another  phase  of  things. 
Franklin  Simon  &  Co.  is  not  a  store  that 
depends  on  special  sales.  Of  course,  we 
advertise,  but  in  a  different  way.  We 
have  built  up  a  big  business  and  our  cus¬ 
tomers  come,  whether  they  read  the 
newspapers  or  not.  No,  we  are  not  going 
to  seek  any  other  advertising  medium.” 

R.  S.  Jackson,  advertising  manager  of 
B.  .\ltman  &  Co.,  said:  “It  is  too  early 
to  tell  yet  how  the  newspaper  strike  will 
affect  our  business,  because,  after  all,  we 
are  getting  the  cumulative  effect  of  our 
advertising.  Of  course,  if  the  situation 
lasts  we  will  use  other  mediums  to  a 


seem  to  be  suffering.  Their  store  on 
Wednesday  was  crowded  with  customers. 
They  also  refused  to  give  out  informa¬ 
tion,  saying  it  was  against  their  rule. 
They  did  state,  however,  that  they  were 
having  printed  numbers  of  advertising 
bulletins  which  would  be  distributed  to 
their  customers  in  the  store.  Their  win¬ 
dows  carried  full  page  advertisements  of 
bargains  on  sale. 


PUBUSHERS’  STATEMENT 


The  following  statement  was  issued  by 
Bradford  Merrill,  for  the  New  York 
Publishers  Association : 


“The  pressmen  employed  on  all  the  morning 
and  evening  newspapers,  members  of  the  Pub¬ 
lishers  Association  of  New  York  started  an 
‘outlaw’  strike  soon  after  midnight  yesterday. 
The  strike  was  ordered,  according  to  a  state¬ 
ment  issued  later  in  the  day  by  George  L. 
Berry,  president  of  the  International  Printing 
Pressmen’s  and  Assistants’  Union,  at  a  meeting 
of  ‘less  than  400  members  of  the  union  out  of 
more  than  2,000.’ 

“President  Berry  officially  stated  further 
that  ‘the  action  of  the  New  York  union  is  in 
violation  of  international  law;  no  sanction  for 
such  action  was  requested  by  Web  Pressmen’s 
Union  No.  25  of  New  York  City  nor  given  by 
the  board  of  directors  of  the  international.  In 
addition,  the  strike  action  is  in  violation  of  a 
resolution  passed  by  New  York  Union  No.  25 
giving  the  ^ard  of  directors  of  the  international 
union  authority  to  determine  points  to  be  sub¬ 
mitted  to  arbitration.’ 

“The  negotiations  between  the  newspaper 
publishers  and  President  Berry  and  his  inter¬ 
national  board  of  directors  of  the  terms  of  a 
new  contract  were  progressing  favorably.  The 
union  and  the  publishers  agreed  only  last  week 
on  important  amendments  of  the  working  hours 
in  favor  of  the  men.  On  learning  of  this  ad¬ 
justment,  President  Berry  wrote  to  the  pub¬ 
lishers,  ^pt.  11: 

“  ‘I  am  delighted  to  learn  of  this  final  ad¬ 
justment,  which  is  a  compliment  to  both  the 
representatives  of  the  publishers  and  the  inter¬ 
national  union  and  an  indorsement  of  the  pro¬ 
cess  of  conciliation.’ 

“President  Berry  asked  for -another  meeting 


with  the  owners  of  the  New  York  newsnaicn 
to  take  up  other  details  of  the  contract  TV* 
owners  immediately  agreed  to  his  suggeatii* 
and  they  were  awaiting  Mr.  Berry’s  returato 
the  city  on  Monday  to  hold  the  conferentt 
when  on  that  night  the  local  union,  wiS^ 
further  notice  to  the  publishers  or  to  Preside 
Berry,  to  whom  they  had  committed  the  entire 
charge  of  their  negotiations,  struck.  ' 

“This  ‘outlaw’  strike  is  the  first  strike  of  anr 
of  the  printing  and  publishing  unions  employed 
by  the  newspapers  of  New  York  City  in  more 
than  30  years.  Contracts  have  always  been 
settled  amicably  by  negotiation  and  conciliation 
or  by  arbitration. 

“President  Berry  gave  official  notice  to  the 
local  union  yesterday  that  the  strike  of  the 
New  York  union  is  illegal,  because  taken  with, 
out  the  sanction  or  the  approval  of  the  board 
of  directors  of  the  International  Printing  Prejj. 
men’s  Union,  as  their  constitution  requires.  His 
notice  to  the  union  members  further  said: 

“  ‘The  International  Printing  Pressmen’s  and 
Assistants’  Union  proposes  to  make  every  effort 
humanly  possible  to  meet  this  illegal  strike  by 
publishing  the  newspapers  of  New  York  City 
and  all  newspaper  web  pressmen  are  invited 
to  assist  in  meeting  our  responsibilities  and 
obligations,  and  we  especially  call  upon  the 
membership  of  New  York  Union  No.  25  and 
direct  them  to  return  to  their  posts  of  duty  u 
speedily  as  possible  in  order  that  the  integrity 
and  honor  of  the  union  may  be  maintained  and 
the  principle  of  collective  bargaining  as  between 


employers’  and  employees’  organizations  be  nn. 
held.’ 


An  Old  Saying  and  True 


New  York,  the  20th  Century  Metropolis, 
turned  back  the  Pages  of  Progress  this 
week. 


HNISH  FIGHT  IS  EXPECTED  IN 
NEW  YORK  STRIKE 


{Continued  from  page  6) 


The  Times,  when  Editor  &  Publisher 
went  to  press,  expected  to  have  some 
Sunday  picture  sections  printed  to  be  used 
largely  for  city  circulation.  No  attempt 
was  to  be  made  this  week  to  print  the 
Sunday  magazine. 

The  strike  as  it  affected  the  large  de¬ 
partment  stores  was  investigated  by  a 


greater  extent  than  we  have  previously.” 

Joseph  H.  Appel,  advertising  manager 
of  Jolui  Wanamaker,  refused  to  distmss 
the  situation,  saying  that  it  was  against 
the  policy  of  the  store  to  give  out  any¬ 
thing  to  the  press  on  business  conditions. 
The  only  comment  that  Mr.  Appel  would 
make  was  to  say  that  special  sale  bulle¬ 
tins  were  being  mailed  out  to  regular  cus¬ 
tomers. 

R.  H.  Macy  &  Co.  adhere  to  the  same 
policy  and  refused  to  comment  in  any 
manner  on  the  strike  situation.  Their 
store  on  Wednesday,  as  observed  by 
Editor  &  Publisher’s  representative,  ap¬ 
peared  to  be  serving  the  usual  number 
of  customers. 

James  A.  Hearn  &  Son,  which  is  in  the 
midst  of  its  anniversary  sale,  did  not 


Straws  Show  Which 


W  ay  the  Wind  Is  Blowing 


The  St.  Regis  Paper  Company 


Hanna  Paper  Corporation 

NEWSPRINT 


Daily  Ci^Micity  425  Tons 


WE  SOLICIT  YOVR  INQUIRIES 


GENERAL  SALES  OFFICE 
30  East  42nd  St.,  New  York  City,  N.  Y. 

Cliic«fo  -  Pittibarglk 

S20-621  McCormick  BMg.  1117  Farmorg  Bank  Bldg. 


.^nd  it  is  also  true  that  the  volume  of  advertising  carried  by 
a  newspaper  year  after  year  in  any  particular  line  shows  the 
value  of  that  newspaper  for  that  class  of  advertising. 

The  Chicago  Evening  Post  carries  less  medical  advertising 
than  any  other  paper  in  Chicago,  and  the  total  receipts  from 
installment  furniture  advertising  would  not  pay  for  the  ink  to 
dot  the  “i’s”  in  a  single  issue. 

BUT  there  are  a  number  of  lines  of  high-grade  advertising 
from  which  The  Post  receives  more  advertising  than  any  other 
Chicago  paper — morning  or  evening.  And  there  are  several 
wry  high-grade  lines  from  which  The  Post  receives  more  ad¬ 
vertising  than  all  the  other  Chicago  papers  combined — morning, 
evening  and  Sunday. 

.■\s  an  example  of  one  of  the  latter  lines  we  quote  the  figures 
for  insurance  advertising  in  Chicago  for  the  year  1922 : 


POST  . 169,257  lines 


Tribune  . 

Herald-Examiner 

News  . 

American  . 

Journal  . 


It  Pays  to  Advertise  in  a  Newspaper  Read  by  the  Class 
of  People  FinanciaUy  Able  to  Become  Good  Customers 


These  figures  supplied  by  the  Advertising  Record  Compsny, 
an  Independent  Audit  Company 


iNnANAPOCTsjTO 
lonsviustlEBAis 
RooorMoumNHlkn 
DenvebUmh 
Hmcis  Star 
\  'IteRtlUtfrESniR 


THE  CHICAGO 
EVENING  POST 


The  Class  Newspaper  of  Chicago 


<■ 

/ ' 


I 


“Under  the  constitution  the  board  of  directon 
of  the  international  union  has  power  to  reroke 
the  charter  of  the  New  York  union  and  ’ontlzv’ 
all  of  its  members  for  violation  of  their  a(r(^ 
ment. 

“President  Berry  has  notified  David  Simoni, 
president  of  the  New  York  union,  that  be  would 
be  very  reluctant  to  take  such  action,  but  that 
unless  ‘the  membership  immediately  returns  ts 
work  it  would  be  necessary  to  cancel  the  charter 
of  New  York  Newspaper  Web  Pressmen’s  Unios 
No.  25.’ 

“The  illegal  strike  prevented  all  of  the  ooni- 
ing  or  evening  papers  from  issuing  regnlsr 
editions  yesterday.  They  are  printing  joint  » 
sues  this  morning  containing  condens^  nevi 
and  bearing  the  titles  heads  of  all  the  moraiii 
papers. 

"The  newspaper  owners  had  consented  Un 
week  to  shorter  hours  for  pressmen,  both  da; 
and  night.  They  are  now  paying — and  are  viB 
ing  to  continue  to  pay — the  ;ighest  wages  psid 
in  the  United  States  to  newspaper  pressmat” 


■L 


Editor  &  Publisher  for  September  22,  1923 


lietitti  Qnwmdoii 

of  the 

ABO 

(AUDIT  DUREAU  OF  CIRCULATIONS) 

"Ufill  be  held  at  the 

Hotel  La  sane 

ailcalio 

October  ^ 

NINETEEN  •  TWENTY  •  THR^EE 

DINNER 

oPsQiqHT  OF  0CT03CR,  17^ 


WILL  BE  HELD  IN 


HOTEL  LASALLE 


Editor  &  Publisher  for  September  22,  1  923 


NEWSPAPER  ADVERTISING  EXECUTIVES 
COMPLETE  LIST  OF  OFFICERS 


President  Carroll  Announces  Committee  Chairmen  and  State 
Vice-Presidents  for  Current  Year — Association  Plans 
Greater  Development  of  Newspaper  Advertising 


The  complete  list  of  officers,  Geo.  \V.  Preston,  advertising  manager, 
directors  and  committee  chairmen  Express.  ^ 

he  Association  of  Newspaper  Adver-  Committee  Chairman 

ig  Executives  has  been  announced  by  Agency  Relations 

nk  T.  Carroll,  president.  The  new  McK.  Barbour,  advertising  manager,  Min- 


of  the  Association  of  Newspaper  Adver-  Committee  Ci 

rising  Executives  has  been  announced  by  Agency  Rel, 

Frank  T.  Carroll,  president.  The  new  v\’  McK.  Barbour,  adven 
officers  will  serve  until  the  next  annual  neapolis  Tribune, 
convention  in  the  summer  of  1924.  The  Speakers’  Bi 

association  is  the  newspaper  departmental  j.  Donahue,  managi 

of  the  Associated  Advertising  Qubs  of  vertising,  Chicago  Tribune, 
the  World,  and  is  the  only  national  or- 
ganization  of  newspaper  advertising  ex-  ”  . 

ecutives  Rowe  Stewart,  business  manager,  Philadelphia 

“The  association.”  says  President  Car-  Vice-Presidents 

roll,  has  for  its  purpose  the  development 

of  more  newspaper  advertising  on  a  per-  ustralia 

manent  basis.  Recognizing  that  business  Hon.  H.  n.  McIntosh,  managing  director. 


Speakers’  Bureau  James  \ 

W.  E.  Donahue,  manager,  local  display  ad-  Omaha  Bee. 


Maryland 

J.  Thomas  Lyons,  national  advertising  man¬ 
ager,  Baltimore  Sun. 

Massachusetts 

\Vm.  F.  Rogers,  advertising  manager,  Boston 
Transcript. 

Michigan 

Otis  Morse,  advertising  manager,  Detroit  Free 
Press. 

Minnesota 

W.  F.  Johns,  advertising  manager,  Minne¬ 
apolis  Journal. 

Mississippi 

\V.  C,.  Johnson,  general  manager,  Jackson 
Daily  News. 

Missouri 

D.  B.  Houser,  advertising  manager,  St.  Louis 
(ilobe  Democrat. 

Nebraska 

James  A.  Austin,  advertising  manageC, 


Oregon 

\V.  J.  Hofm.inn,  advertising  nunun 
iiid  Oregonian.  ne 


Pennsylvania 

Rowe  Stewart,  business  manager  Pvuli.. 
Record.  ’ 


Rhode  Island 


A.  L.  Poorman,  advertising  mani,„  . 
dence  Journal-Bulletin.  ™ 


South  Carolina 

\Vm.  P.  Etchison,  advertising  non.^.,  f 
mbia  State.  ——in, 

South  Dakota 


DeWalt  Kieffer,  advertising  manatt,  ; 
Falls  Argus  Leader.  ’ 


C.  W.  Ritchie,  advertising  manager,  Mt- 
Commercial-Appeal. 


M.  M.  Stampfli,  advertising  manager,  Reno 
Gazette. 


Marcellus  E.  Foster,  publisher  Ho*, 
Chronicle.  ’ 


..  ...  p.  “  H.  F.  Robinson,  business  manager  Sail 

Eugene  \\ .  Farrell,  business  and  advertising  City  Tribune. 
manager,  Newark  News.  Vspoov-n. 


Stability  can  be  built  only  upon  a  basis  Sydney  Sunday  Times 


Hon.  H.  n.  McIntosh,  managing  director.  New  Mexico  ^”*'*1**^^»  advertising  manager.  BoiW 

dney  Sunday  Times.  Joseph  Tausck,  general  manager,  Albuquerque  Press. 

Journal.  ^  Virginia 

Canada  New  York  j  advertisin  m 

Geo.  11.  Cooper,  advertising  manager,  Edmon-  Hal  Fink,  advertising  manager.  New  York  I  ^arl^r  ’  tnanage 

England  North  Carolina  T  C  H  ff 

LTric  W.  Walmsley,  London  Daily  Sketch.  publisher,  Greensboro  Daily  Seattle  PosUlnTc'ligmicer'^**^'''^ 

Ireland  North  Dakota  West  Virginia 

Sir  Robt.  Baird.  Belfast  Telegram.  Henry  R.  Hill,  advertising  manager.  Fargo  £.  Grace,  advertising’ manage 

Alabama  loriini.  Gazette, 

w  w,  ...  Ohio 


that  is  fundamentally  sound,  the  organiza¬ 
tion  encourages  the  adoption  of  ethical  Geo.  B.  Coope 
business  practices,  the  elimination  of  de-  ton  Journal, 
structive  competition  between  newspapers, 
and  the  co-operation  of  all  branches  of  LTric  W.  Wi 
the  newspaper  advertising  department  to 
the  end  that  we  may  hasten  the  day  c-,  d  i,  n,- 
when  the  newspaper  will  be  acknowledged  ‘  '  ' 

as  not  only  the  supreme  medium  of  hu¬ 
man  intelligence,  but  also  as  the  adver-  J.  E.  Chapix 
tising  colossus  of  the  world.”  _  _  hat"  News. 

The  headquarters  of  the  Association 
will  be  in  the  Indianapolis  News  build-  Wesley  W.  K 
ing  during  the  present  administration.  Republican. 
There  is,  howeevr,  a  vice-president  in 
each  State  and  in  England,  Ireland.  Can- 
ada  and  .\ustralia.  The  names  and  ad-  Gazette, 

dresses  of  all  officers  are  listed  herewith.  .  .  •  „  „ 


Canada 

Geo.  P.  Cooper,  advertising  manager,  Edmon 


Virginia 

K.  J.  Hess,  advertising  manager,  R,- 


Ireland 

Sir  Roht.  Baird,  Belfast  Telegram. 


Alabama 

J.  E.  Chapiiel,  business  manager,  Birming* 
ham  News. 

Arizona 

Wesley  W.  Knorpp,  business  manager,  Phoe- 


H.  W.  Roberts,  advertising  manager,  Cleve* 
land  Plain  Dealer. 


West  Virginia 

H.  E.  Grace,  advertising  manager, 
(Jazette. 

Wisconsin 


Arkansas 

Fred  W.  Allsopp,  business  manager.  Little 


Oklahoma 

H.  E.  Dreier,  advertising  manager,  Oklahoma 
City  Oklahoman  &  Times. 


R.  A.  Turnquist,  advertising  manaitr  5 
waukee  Journal.  ' 


Wyoming 

John  C.  Fleming,  general  manager,  \V\ 
State  Tribune  Leader,  Cheyenne. 


Officers  Ang< 

President,  Frank  T.  Carroll,  advertising  man¬ 
ager,  Indianapolis  News.  F. 

Vice-president,  George  W.  Preston,  advertis-  Post 

ing  manager,  Buffalo  Express. 

Secretary,  Don  Bridge.  X. 

Assistant  secretary,  Tracey  W.  Ellis.  port 


California 

Irving  R.  Smith,  advertising  manager,  Los 
Angeles  Times. 

C  olorado 

F.  1.  Carruthers,  advertising  manager,  Denver 


Directors 

A.  L.  Shuman,  advertising  manager,  Fort  ^ 

Worth  Star-TeleKram.  "  ilmington  Jour, 

Harvey  R.  Young,  advertising  manager,  Dist 

Columbus  Dispatch.  Leroy  W 

Joseph  W^  Simpson,  national  advertising  Washington  Star, 
department,  Philadelphia  Bulletin. 

Battle  Clark,  advertising  manager,  Nashville 
Banner. 

C.  H.  Tobey,  publisher,  Boston  American.  Herald. 

Nathan  O.  Fullmer,  business  manager,  Deseret 
News  (Salt  Lake  City).  Chas.  D.  Atkin 

Frank  T.  Carroll,  advertising  manager.  In*  Journal, 
dianapolis  News. 

Geo.  W.  Preston,  advertising  manager,  Buffalo  g  I)onahu< 

Express.  tising,  Chicago  T 

Honorary  Directors 

VIric  B.  Walmsley,  London  Daily  Sketch. 

Sir  Robt.  Baird,  Belfast  Telegram.  W.  D.  Keenan 


Connecticut 

T.  A.  D.  Weaver,  advertising  manager,  Bridge¬ 
port  Post-Telegram. 

Delaware 

L.  M.  Wickersham,  advertising  m<Tnager, 
Wilmington  Journal. 

District  of  Columbia 

Col.  Leroy  W.  Herron,  advertising  manager, 


An  Unusual  Market 
For  Food  Products 


Florida 

Chas.  S.  Bates,  advertising  manager,  Miami 


Chas.  D.  Atkinson,  business  manager,  Atlanta 


Illinois 

W.  E.  Donahue,  manager  local  display  adver¬ 
tising,  Chicago  Tribune. 

Indiana 

W.  D.  Keenan,  advertising  manager,  Indian¬ 
apolis  Star. 

Iowa 

Harry  T.  Watts,  advertising  manager,  Des 


Mf.mbers  or  National  Commission  Iowa 

A.  A.  C.  of  W,  Harry  T.  Watts,  adven 

A.  L.  Shuman,  advertising  manager.  Fort  Moines  Register  &  Tribune 
Worth  Star -Telegram.  Kansas 

Frank  D.  Webb,  Newspaper  Service,  Balti-  _  i?  u  j  •  i  ' 


orth  Mar- leiegram.  Kansas 

Frank  D.  Webb,  Newspaper  Service,  Balti-  ^  r,  j  •  i  j  • 

tmery  E.  Hardwick,  advertising  manager. 

Geo.  M.  Burbach,  advertising  manager,  St.  '''>chita  Eagle. 


Rhode  Island,  with  a  population  of  over  604,000 
prosperous  people  concentrated  in  an  area  of  only 
1,000  square  miles,  offers  unusual  possibilities  to 
manufacturers  and  producers  of  food  products. 
97%  of  the  State’s  population  is  Urban  and  only 
3%  Rural,  so  that  practically  every  family  procures 
all  of  its  food  products  from  one  of  the  1,800  retail 
groceries  or  delicatessen  stores  in  the  State.  These 
stores  are  served  by  22  wholesale  grocers  and  25 
produce  dealers,  with  Providence  as  a  distributing 
centre. 

What  about  YOUR  brand?  How  does  it  rank  in 
this  field  and  what  are  you  doing  to  push  it? 
carefully  determined  merchandise  plan  together 
with  a  strong  consistent  advertising  campaign  in 
Rhode  Island’s  great  newspapers. 


Louis  Post-Dispatch. 


Kentucky 

M.  F.  Aronhime,  advertising  manager,  Louis¬ 
ville  Courier-Journal  &  Times. 

Louisiana 

John  F.  Tims,  Jr.,  advertising  manager.  New 


The  Providence  Journal 


Advisory  Council  villc  Courier-Journal  & 

E.  J.  Siemens,  business  manager.  Grand  Louisi 

Rapids  Press.  t  u  i?  'r-  t  j 

A.  J.  McFaul,  business  and  advertising  J«nn  F.  Tims,  Jr.,  adv 
manager.  St.  Paul  Pioneer  Press  &  Dispatch.  Times-Picayune. 

Carl  P.  Slane,  publisher,  Peoria  Journal-  Maii 

Transcript.  Harold  O’Kiefe,  advei 

.\.  G.  Newmeyer,  general  manager.  New  Or-  Press-Herald, 

leans  Item. 

W.  C.  Johnson,  general  manager,  Chattanooga 

News.  _ 

R.  A.  Turnquist,  advertising  manager.  Mil- 
waukee  Journal. 

O.  L.  Loomis,  advertising  manager,  Spokane  ^  Hit 

Spokesman-Review.  Lo«  Angdea,  Calif. 

W.  J.  Pattison,  general  manager,  Scranton  Gained  2>,S47  Daily  Average  Qrculation. 

Republican.  ftworn  Government  Statement.  Six  Months 

Geo.  M.  Burbach,  advertising  manager,  St.  Bndlng  Msrvti  31,  1923,  166.300  Dally.  Sis 
Louis  Post. Dispatch.  1922.  145.^ 

Frank  I.  Carruthers.  advertising  manager,  ^ 

Denver  Post.  ’  _ 

A.  L.  Shuman,  advertising  manager,  Fort  IT  C0VZS8  THE  FIl 

Worth  Star-Telegram.  - 

James  N.  Shryock,  advertising  manager,  KEPEEBEIT 

Chicago  Daily  News.  J-  'f-  604  Tli 

A.  Schaefer  advertising  manager.  Fort  Midi”.*!,  Aw. 

Wayne  Journal-Gazette.  Horris  Hill,  71 

Frank  T.  Carroll,  advertising  manager.  In-  Fnutciseo,  Calif, 
dianapolis  News. 


(Morning  and  Sunday) 
and 


Maine 

Harold  O’Kiefe,  advertising  manager.  Port- 


The  Evening  Bulletin 


n 


will  materially  increase  your  sales  in  this  territory.  The 
all-day  service  of  these  papers  at  one  rate  (21V*®  ^ 

line  flat)  offers  complete  coverage  of  this  entire  market  so  i 
necessary  for  the  success  of  any  national  advertising  ( 
campaign. 


Providence  Food  Show  October  29-November  3 


IT  COVERS  THE  FIELD  COMFLETELT 


EEPEESEVTATTVES : 

H.  W.  Moloney.  604  Timee  Bids:.,  New  York. 
0.  Lofan  Payne  Co.,  401  Tower  Bldf.,  6 
Vorth  MitAiran  Ave..  Chicago. 

A.  J.  Horria  Hill,  710  Hearat  Bldg.,  San 
Frandaco,  Calif. 


Providence  Journal  Compemy 

Prooid€nc€,  R.  /. 

.  .  National. Advertising  Representatives 

CHAS.  H.  EDDY  CO. 

BOSTON  NEW  YORK 

R.  J.  BIDWELL  CO. 

^  Pacific  Coast  Rcpres5i}tativc  San  Fraqciscp  .. 


CHICAGO 


I 


.PENNSYLVANIA/ 

CONTINUES  TO 

MAINTAIN  HER  PLACE  AS  KEYSTONE  STATE 

Pennsylvania  has  continued  to  maintain  her  place  as  the  keystone  of  the  country  and 
nothing  it  seems  can  move  her  from  that  position. 

\  Pennsylvania  stands  first  in  total  production  of  mineral  wealth,  and  first  in  coal,  i 
\  coke,  cement,  stone,  sand,  gravel  and  slate  and  second  in  natural  gas  and  clay  j 

\  Pennsylvania  is  largely  a  busy  urban  state  with  8,720,017  people,  of  j 
\  which  fifty-four  per  cent  live  in  cities  of  5,000  or  more.  j 

\  Pennsylvania  is  a  producer  of  wealth,  both  individual  and  / 

\  collective,  and  is  more  fertile  as  an  advertising  field  than  ever  j 
\  before.  Every  successful  National  Advertiser  uses  Pennsyl-  / 

\  vania  daily  newspapers  in  a  big  regular  way;  many  started  / 

\  years  ago.  j 

\  Persistent  newspaper  advertising  promotes  and  main-  j 
\  tains  supremacy.  Put  your  advertising  message  / 

\  into  the  daily  newspapers  listed  below,  inspire  j 

\  your  salesmen  to  stir  up  the  distributors  and  j 

\  your  reward  is  waiting  for  you.  j 


Circnla- 

2,500 

10,000 

Circnla* 

2,500 

tioa 

linaa 

linaa 

tion 

linaa 

fAlUatown  Call  . 

. . .  (M) 

29,273 

.09 

.09 

fScranton  Timaa  . 

....(E) 

37,748 

.12 

fAlkatown  Call  . 

, . . . (S) 

16,749 

.09 

.09 

'Sharon  Herald  . 

. . . (E) 

5,391 

.021 

fBloomsburg  Preu  . 

. . .  (M) 

6,750 

.029 

.029 

fSoahury  Daily  Item . 

. . . . (E) 

4,216 

.021 

*Cka«ter  Time*  &  Rapublican. 

(MdUE) 

14,824 

.05 

.05 

tCoataaTilla  Racord . 

. . . (E) 

5,369 

.0214 

.0214 

'Warren  limea-Mirrer . 

.(E&M) 

8,115 

.036 

tCaBneDarilla  Coariar . 

. . . (E) 

6,247 

.0179 

.0179 

'Waahington  Obaerrer  and 

fEaitoa  ExpraM . 

. . . (E) 

20,017 

.07 

.07 

Reporter  . 

.(MAE) 

16,378 

.06 

*Eastoa  Fraa  Praia . 

. . . (E) 

13,293 

.05 

.05 

f  Wait  Cheater  Local  Nawa . . 

....<E) 

11,297 

.03 

•Eria  Timaa . 

. . . (E) 

27,499 

.08 

.08 

*  WUkaa-Barre  Timaa*Laadar . 

. . . .  (E) 

22,877 

.08 

tHarriaburg  Tala  graph  .... 

. . . (E) 

39,685 

.095 

.095 

fYork  Diapatch  . 

....(E) 

17,364 

.05 

tJobaatowB  1  adgar . 

...(M) 

13,234 

.05 

.05 

fYork  Gasette  and  Daily. . . , 

, . . .  (M) 

17,006 

.05 

*Oil  City  Darrick . 

. . .  (M) 

6,296 

.035 

.035 

fPettavilla  Rapahlicaa  and  Morning 

*A.  B.  C.  Statamaat,  April  1,  1923. 

rapw . 

.  (E&M) 

14,114 

.07 

.06 

Scranton  Rnpubli^nn  ...... 

. . .  (M) 

32,180 

.12 

.10 

tGorammaat  Statement,  April  1, 

,  1923. 

firms.  A  letter  bearing  a  complete  street  ad* 
dress  can  be  Ujoced  or  distributed  to  the  point 
of  delivery  and  the  package  sent  directly  to  that 
|Kiint,  thereby  insuring  its  prompt  delivery.  If 
there  is  no  street  address  on  a  letter  it  can 
not  be  sent  direct  to  the  delivering  station; 
such  mail  is  tied  in  packages  and  sent  to  the 
lieneral  Post  Office,  where  it  must  be  turned 
over  to  the  expert  assorters.  These  experts 
dispose  of  as  much  of  the  mail  as  they  can, 
and  after  they  have  handled  it  there  are  about 
2U.OOO  pieces  the  addresses  for  which  must  be 
searched  for  in  the  directories,  and  of  that  num* 
i»er  as  many  as  10,000  remain  undelivered. 

The  importance  of  including  the  street  and 
number  in  addresses  for  mail  matter  is  in¬ 
creasing  every  day.  As  our  great  cities  grow, 
the  necesMty  for  specific  local  directions  be¬ 
comes  more  pressing. 

In  no  city  is  the  need  for  specific  addresses 
greater  than  in  New  York.  The  city  is  so 
lar..e.  its  growth  is  so  rapid  and  the  changes 
frequent,  that  it  is  physically  impossible  for 
jh  stal  employees  to  memorize  the  names  of  the 
thousands  of  hotels,  apartment  houses  and  office 
buddings  that  .abound,  to  say  nothing  about  the 
names  of  business  concerns. 

If  advertisers  do  not  include  in  their  adver¬ 
tisements  the  complete  address  that  will  assure 
<lelivery  of  mail  sent  as  the  result  of  such 
advertisements,  not  only  will  the  burden  ot 
disposing  of  this  mail  continue,  but  the  adver- 
ii>er  will  lose  the  business  which  he  is  seek¬ 
ing  by  reason  of  delay  or  nondelivery  of  the 
replies. 

I  am  sure  that  if  you  will  point  out  to 
the  advertisers  in  your  publication  the  benefit  to 
them  to  be  derived  from  the  use  of  a  complete 


ANCIENT  BOOK  CONTEST  sets  a  printed  standard  before  us  every 

¥».i  rr-r,  supplies  US  with  most  ot 

IN  DENVER  our  raw  material  of  thought,  .^s  a  na¬ 

tion,  we  are  more  exposed  to  his  style 
than  we  are  to  the  essay  of  the  compo- 
sitiim  teacher.” 


slrcet  and  number  address  in 
ments,  they  will  recognire  that  , 
their  interest  to  include  the  street  ladhill'’ 
nunilter  and  will  arrange  to  hare  this 
tion  shown  even  though  in  some  cata*"** 
require  an  extra  line  in  the  adveiti*^^ 

I  am,  therefore,  soliciting  your 
:n  the  campaign  for  complete  addre^/'’*'- 
in  view  of  the  advantages  which  wig 
your  advertisers  and  readers,  as  wrt** 
the  postal  service,  and  will  be  ,erj 
rtceive  any  reply  which  you  will  he  ' 

to  make,  for  which  purixise  an  official  ol? 
(which  requires  no  postage!  is  eneWa^ 
E,  M.  MORGAN. 

No  Agate  Type  in  England 

New  York,  Sept.  14  ijv 
To  Kditok  vV  l‘i'BusiiEa:  It  .jj] 
interest  some  of  your  readers  to  Icnov  tb 
England  there  is  no  such  type  as  "apte" 
that  English  newspaper  sp.ice  is  not  coTmj* 
"lines”  but  by  inches.  ‘ 

.•\gate  type  is  called  “ruby”  in  Englaidh 
is  seldom  used  in  British  newspaperE 
being  a  much  commoner  siee  and.  at  yo,  i*, 
slightly  smaller.  Pearl  runs  15  lines  u  .. 
inch  as  against  14  lines  of  agate. 

It  is,  of  course,  always  possible  to 
British  ncwsimiier  space  in  agate  lines, 
one  knows  ,  there  are  14  to  the  inch,  ha 
cause  this  type  is  not  used  acres,  the  «e 
necessary  that  all  orders  should  ml . 
inches.  ' 

II.VRRY  H.  FIELD, 
Business  Representatne. 

London  Daily  It 


Two  Newspapers  Try  to  Determine 
What  and  Where  Are  Oldest 
Books  in  West — Depart¬ 
ment  Store  Aids 


WHAT  OUR  READERS  SAY 


What  and  where  are  the  oldest  books 
in  the  West? 

To  answer  this  (juestion  the  Denver 
Rocky  Mountain  News  and  the  Denver 
Times  held  an  ancient  book  con¬ 
test  and,  in  conjunction  with  Lewis  & 
Son,  a  local  department  store,  an  exhibi¬ 
tion  of  ancient  books,  manuscripts  and 
author’s  effects  that  is  creating  much 
interest. 

Scores  of  very  rare  books  are  being 
sent  in  from  all  over  the  West  to  be 
judged  for  antiquity  and  authenticity.  A 
large  committee  of  prominent  Colorado¬ 
ans  served  as  judges.  Several  hun¬ 
dred  persons  visit^  the  ancient  book  ex¬ 
hibition  during  the  first  three  days  of  the 
contest  and  exhibition. 

The  collection,  assembled  by  Lewis  & 
Son  in  New  York,  Washington,  Phila¬ 
delphia,  New  Orleans  and  the  New  Eng¬ 
land  States  over  a  period  of  months,  is 
insured  for  $100,000,  which  is  claimed  to 
be  considerably  less  than  its  value.  Nine¬ 
teen  pages  of  the  manuscript  of  “Aso- 
lando”  in  Robert  Browning’s  handwrit¬ 
ing  are  valued  at  $10,000.  The_  most  an¬ 
cient  manuscript  in  the  exhibition  is  the 
illuminated  "Psaltorium  Oavidus,  cum 
Latiniis  Sanctorum”  done  on  vellum  in 
Gothic  characters  by  a  French  monk  of 
the  fourteenth  century.  Two  poems  in 
the  eccentric  handwriting  of  “R.  L.  S.,” 
the  drinking  cup  and  card  case  of  Charles 
Dickens,  rare  first  editions,  and  many 
exquisitely  bound  volumes  of  limited  edi¬ 
tions  are  exhibited.  As  the  rare_  vol¬ 
umes  from  Western  libraries  come  in,  in 
response  to  the  News-Times  contest,  they 
were  added  to  the  display. 

The  prizes  offered  by  the  News-Times 
were :  For  the  oldest  book,  a  very  rare 
first  edition  of  Charles  Lamb’s  “Some 
Inquiries  Into  the  Effect  of  Fermented 
Liquors,”  8vo.  Original  Boards,  London, 
1814;  and  for  the  second  oldest  book,  a 
presentation  copy  of  William  M.  Rosetti 
and  Algernon  G.  Swinburne’s  “Notes  on 
the  Royal  Academy  Exhibition,  1868,” 
signed  on  the  flyleaf  by  Rosetti,  newly 
bound  in  half  red  morocco  with  the  or¬ 
iginal  cover  bound  in. 


Another  Harding  Extra 

Rockford,  Ill.,  Sept.  12,  1923. 

To  Editor  &  Publisher:  I  notice  that  a 
Nebraska  editor  says  his  paper  did  wonderfully 
on  the  Harding  story.  I  would  like  to  arise  and 
^tate  that  the  Rockford  Morning  Star  had  a 
paper  on  the  streets  35  minutes  after  the  first 
.Xssociated  Press  flash.  If  any  member  of  this 
particular  press  service  can  boast  a  similar  ac¬ 
complishment,  I  would  like  to  know  about  it. 

r.EORGE  R.  BEEKER. 


Scoop  On  Destroyer  Tragedy 

Santa  Barbara,  Cal.,  Sept.  13,  1923. 

To  Editor  &  Publisher:  It  is  rare  indeed 
when  a  big  city  newspaper  scoops  the  world  on 
a  big  story;  and  for  a  small  city  newst>a(>er 
to  scoop  the  world,  it  has,  we  believe,  never 
been  done. 

The  Morning  Press  scooped  the  world  on  the 
destroyer  wreck  off  of  Point  Honda,  Sunday, 
Sept.  9. 

At  the  time  this  story  broke,  there  was  a  big 
forest  fire  raging  at  the  doors  of  Santa  Barbara 
and  the  Pacific  Mail  liner  Cuba  was  wrecked  on 
the  rocks  off  San  Miguel  Island.  We  had  two 
men  going  over  to  get  the  story  in  a  chartered 
tugboat. 

Just  after  that,  the  destroyer  story  broke, 
and  we  certainly  mopped  up  on  it. 

WILLIAM  R.  MATHEWS. 

Business  Manager, 
Santa  Barbara  Morning  Press. 


The  Single  Keyboard 
Model  14 


A  Pott  Office  Request 

New  York,  Sept.  18,  1923. 

To  Editor  &  Publisher:  In  about  50  per 
cent  of  the  advertisements  which  appear  in 
newspapers  and  magazines  the  advertiser's  name 
and  city  only  are  printed  at  the  bottom  of  the 
advertisement,  the  street  address  being  omitted. 
The  omission  of  the  street  address  from  mail 
sent  to  the  advertisers  not  only  imposes  a  con¬ 
stantly  increasing  burden  upon  the  post  office, 
but  seriously  interferes  with  the  prompt  dis¬ 
position  of  such  mail;  in  fact,  nondelivery  is 
often  the  result  of  the  failure  to  furnish  a 
complete  street  address. 

About  80,000  pieces  of  mail,  exclusive  of 
those  addressed  to  the  largest  and  best  known 
firms,  are  received  at  this  post  office  daily  with¬ 
out  street  address,  and  this  condition  is  true 
in  a  greater  or  less  degree  in  all  of  the  larger 
post  offices  in  the  country.  The  delivery  of  this 
incompletely  addressed  mail  is  delayed  from  8 
to  24  hours.  Much  of  the  mail  sent  in  re¬ 
sponse  to  advertisements  is  first  distributed 
in  railway  post  offices.  The  distributers  on  the 
trains  know  their  schemes  of  distribution  by 
street  and  number,  but  are  not  familiar  with 
Teacher  of  English  Says  They  Are  ‘he  street  address  of  even  some  of  the  largest 

Greatest  Teachers 

H.  W.  Davis,  of  the  Department  of 
Journalism  and  English  at  K.  S.  A.  C, 
in  a  recent  broadcast  from  the  Kansas 
City  Star  station,  declared  that  the  jour¬ 
nalist  “bosses”  our  language.  He  said ; 

“No  matter  what  our  correctly-named 
English  teachers  may  hope  and  strive 
for,  the  well-edited  magazine,  and  the 
well-edited  newspaper  —  especially  the 
latter — will  set  the  standards  of  the 
American  language  tomorrow,  and  revise 
them  perhaps,  for  the  day  following. 

Very  few  .American  homes  nowadays  are 
not  visited  by  newspapers.  Father  and 
mother  and  the  daily  have  our  lusty 
young  language  pretty  largely  in  their 
hands. 

“And  let  us  give  the  American  daily — 
the  good  daily — the  credit  it  deserves.  It 
is  not  a  poor  teacher.  It  preaches  and 
practices  a  more  correct,  a  more  sensible, 
and  a  more  succinct  style  of  language 
than  is  found  in  most  school  and  college 
classrooms.  It  spells  correctly,  punctu¬ 
ates  much  better  than  college  professors 
or  stenographers,  and  produces  a  sentence 
noted  for  its  directness  and  clearness, 
two  qualities  sadly  missed  in  colloquial 
and  academic  American.  It  may  be  too 
hurried,  too  slapdash  in  organization, 
after  the  head  and  the  lead,  and  too  in¬ 
tolerant  of  individual  style,  but  it  is  far 
enough  ahead  of  the  average  American 
to  serve  as  his  goal. 

“Whether  the  teacher  likes  it  or  no, 
the  journalist  will  boss  our  language.  He 
has  by  far  the  best  chance  at  us.  He 


LINOTYPE 


TRADE 


NEWSPAPERS  MAKE  LANGUAGE 


SERVICE 


WE  RENDER  SERV¬ 
ICE  that  helps  news¬ 
papers  to  render  service. 

Coordination  of  effort  by 
newspaper  and  representa¬ 
tive  is  essential  to  produce 
the  ultimate  in  national  line¬ 
age. 

We  are  peculiarly  equip¬ 
ped  to  help  newspapers  that 
have  never  been  helped. 


Three  main  magazines  and  a  34-channel  auxiliary  all 
operated  from  one  power-driven  keyboard.  Any  maga¬ 
zine  can  be  changed  without  disturbing  the  other  maga¬ 
zines  or  the  auxiliary. 


Newspaours  Advertising 
Reprsaentativas 

2  W.  46th  St.  900  Mallera  Bidg 
New  York  Chicaro 

401  Van  Nuys  Bidg. 

Los  Angaiaa 


Mergenthaler  Linotype  Company 

2p  Ryetson  Street,  Brooklyn,  N.  Y. 


Compoted  entirely  on  the  LINOTYPE 


“OHIO 

has  1,414,068  families  averaging  4.2  persons  to  the  family. 

Thev  have  on  deposit  in  the  State  and  Savings  Banks  of  over 
$1,5()0,000,()00. 

Ohio  wage  earners  numbering  730,000  receive  annually  $944,- 

000,000. 

Ohio  farm  properties  are  valued  at  over  $3,095,000,000. 

Her  farming  implements  are  worth  $146,575,000. 

She  raises  annually  60,000,000  bushels  of  wheat  valued  at  $125,- 

000,000. 

She  harvests  every  twelve  months  about  50,000,000  bushels  of  oats 
valued  at  $40,000,000. 

Her  corn  belt  last  year  yielded  150,000,000  bushels  of  corn  val¬ 
ued  at  over  $200,000,006. 

Her  wool  clips  amount  to  14,000,000  lbs.  valued  at  nearly  $10,- 

000,000. 

Coal  is  mined  in  thirty  of  Ohio’s  eighty-eight  counties.  The  out¬ 
put  of  her  mines  amounts  to  over  45,000,000  tons  of  bituminous 
coal.  Ohio  stands  fourth  among  the  States  of  the  Union  in  quan¬ 
tity  of  coal  mined. 

Ohio  is  one  of  the  greatest  producing  States  in  the  Union  and  one  of  the  biggest 
buying  states.  It  is  a  state  of  preferred  buyers,  keen  in  their  analyses  of  fundamen¬ 
tals,  ready  and  willing  and  able  to  buy  with  cash  at  a  moment’s  notice.  These  , 
dailies  reach  all  Ohio’s  worth-while  buyers. 


FIRST” 


Circula* 

2,500 

10,000 

Circula- 

2,500 

10,000 
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line. 

lines 

tion 

lines 

lines 

*  Akron  Beacon  Journal .... 

...(E) 

37,155 

.10 

.10 

*Lima  Republican-Gazette  .  .  .  . 

(EAS) 

10,610 

.05 

.05 

*Akron  Time*  . 

...(E) 

22,782 

.06 

.06 

Middletown  Journal . 

..(E) 

5,117 

.025 

.025 

*  Akron  Sunday  Times . 

. . . (S) 

21,773 

.07 

.07 

f Newark  American-Tribune  . 

..(E) 

6,980 

.025 

.025 

tBellelontaine  Examiner  .  .  . 

...(E) 

4,642 

.02 

.02 

Piqua  Call  and  Press  Dispatch 

..(E) 

6,073 

.03 

.03 

fCincinnati  Enquirer  . 

(MAS) 

73,098 

.17..35 

.17-.35 

tPortsmouth  Sun  and  Times.  . 

MAE) 

17,545 

.06 

.06 

fColumbus  Dispatch  . 

...(E) 

86,427 

.17 

.16 

fPortsmottth  Sun-Times  .... 

..(S) 

11,923 

.04 

.04 

fColnmbus  Dispatch . 

. . .  (S) 

87,448 

.17 

.16 

fSteubenyille  Gazette  . 

..(E) 

8,581 

.03 

.03 

Columbus,  Ohio  Stalo  Journal.  (M) 

50,124 

.12 

.13 

*Toledo  Blade  . 

..(E) 

102,875 

.27 

.28 

Columbus,  Ohio  State  Journal.  (S) 

29,206 

.12 

.13 

f Toronto  Tribune  . 

..(E) 

1,108 

.015 

.018 

tConneaut  Nows  Herald.... 

. . . (E) 

3,040 

.0225 

.0225 

*Youncstown  Vindicator  .  .  .  . 

..(E) 

26,744 

.07 

.07 

fDoTer  Daily  Keporter . 

...<E) 

4,683 

.02 

.02 

*  Youngstown  Vindicator  .  .  . . 

..(S) 

26,020 

.07 

.07 

fironton  Irontonism . 

...(M) 

3,310 

.0179 

.0179 

K.nton  Democrat . 

. . . (E) 

2,400 

.014 

.014 

*A.  B.  C.  Statement,  April  1,  1923. 

tLima  News  and  Times-Dem. 

.(EAS) 

16,928 

.07 

.05 

fGoeemment  Statement, 

April  1 

.  1923. 
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Editor  &  Publisher  for  September  22,  1  923 


V  '■ 


VETERAN  IN  POLITICS 
DIES  SUDDENLY 


Joe  D.  Salkeld,  of  Chicago  Journal, 
Believed  on  Road  to  Re¬ 
covery  When  End 
Comes 


Joe  D.  Salkeld,  political  editor  of  the 
Chicago  Journal,  and  one  of  the  best 
known  writers  on  public  affairs  in  the 
West,  died  on  Monday  of  this  week  at 
the  Chicago  Memorial  Hospital,  Chicago, 
after  an  illness  of  about  ten  weeks.  For 
the  last  week  he  was  believed  to  be  on 
the  way  to  recovery.  He  had  been  ill 
with  heart  di.sease. 

Mr.  Salkeld  on  Sunday  had  discussed 
with  members  of  his  family  the  prospect 
of  leaving  the  hospital  and  returning  to 
his  home.  4557  South  Michigan  avenue, 
for  a  period  of  convalescence.  “I’m  anx¬ 
ious  to  get  back  to  work  and  see  the  boys 
and  girls  at  the  office,’’  he  said.  Sunday 
night,  however,  an  unexpected  complica¬ 
tion  brought  on  an  embolism  of  the  brain 
which  caused  him  to  lose  consciousness. 
He  failed  to  respond  to  treatment. 

Joe  had  many  friends  among  politi¬ 
cians.  Men  high  and  low  on  the  politi¬ 
cal  ladder  trusted  him  with  their  confi¬ 
dences.  He  had  an  exclusive  story  in 
predicting  the  indictment  of  Gov.  I..en 
Small  of  Illinois.  .\t  the  end  of  the 
Governor’s  trial,  which  resulted  in  ac¬ 
quittal,  he  wrote  Joe  complimenting  him 
tor  his  fair  treatment  of  the  entire  case 
in  the  press.  Salkeld  was  well  known  at 
the  national  political  conventions. 

Mr.  Salkeld  was  associated  with  the 
Journal  for  ten  years.  He  was  51  years 
old.  He  had  been  in  newspaper  work  for 
thirty  years.  Mr.  Salkeld  was  Ijorn  in 
West  Liberty,  Ohio,  and  moved  with  a 
sister  to  Mattoon,  Ill.  His  first  news¬ 
paper  work  was  on  the  Springfield  (111.) 
Register.  Later  he  was  a  reporter  on  the 
St.  Louis  Pcst-Disp;itch  and  the  St.  Louis 
Republic.  He  moved  to  Washington  and 
became  city  editor  of  the  W'ashington 
Post. 

On  the  (xrcasion  of  a  birthday  the  staff 
of  the  Washington  Post  gave  him  a  testi¬ 
monial  in  which  some  of  his  outstanding 
characteristics  are  outlined.  One  para¬ 
graph  read :  “You  are  a  liold  giver,  but 
a  bashful  receiver.’’  .■\fter  leaving  Wash¬ 
ington  he  became  associated  with  the 
Xew  York  Herald,  and  later  with  the 
(.'hicago  Tribune.  He  went  to  the  Ciii- 
cago  Journal  as  a  copyreader.  He  be¬ 
came  in  turn  assistant  city  editor  and 
city  editor.  His  love  for  politics,  how¬ 
ever,  brought  alxjut  an  as.signment  to 
.Springfield,  the  State  capital.  .\nd  »hus 
♦he  became  known  in  later  years  to  ixili- 
ticians  through  the  West.  Eight  months 
ago  he  was  honored  with  an  appointment 
as  a  member  of  the  Cook  (Zounty  Civil 
Service  Commission. 


FRANK  A.  TIERNEY  DIES 


came  executive  representative  of  the  sales 
department  of  the  Fox  organization  sev¬ 
eral  years  ago  and  took  up  his  residence 
in  New  York.  He  possessed  much  orig¬ 
inality  and  his  humorous  writings,  poems 
and  songs  had  literary  merit.  As  an 
entertainer,  he  was  much  sought  after, 
and  was  heard  frequently  at  dinners  and 
public  meetings  in  original  songs  and 
monologues.  He  is  survived  by  his 
widow,  two  sisters  and  a  brother. 


Versatile  Albany  Newspaper  Man 
Began  As  Argus  Copy  Boy 


PRINTER-PUBUSHER  DIES 


Robert  M,  Donaldson,  75,  was  Veteran 
of  tbe  Civil  War 


Robert  Montgomery  Donaldson,  aged 
75,  printer,  publisher,  and  financier,  died 
suddenly  at  Haines  Falls,  N.  Y.,  Sept.  15. 

Born  in  Edinburgh,  he  was  brought  to 
this  country  at  the  age  of  five.  During 
the  Civil  War  he  served  with  the  First 
New  Y'ork  Mounted  Rifles.  After  the 
war,  with  his  three  brothers,  he  founded 
the  firm  of  Donaldson  Bros.,  printers  and 
lithographers,  later  merged  into  Amer¬ 
ican  Lithographic  Company.  Of  the  lat¬ 
ter  firm,  he  was  president  20  years. 

He  was  also  secretary-treasurer  and 
director  of  the  American  Magazine,  the 
Woman’s  Home  Companion,  and  Farm 
and  Fireside,  all  owned  by  the  Crowell 
Publishing  Company.  In  1917  he  be¬ 
came  associated  with  the  Passaic  Cotton 
Mills  and  its  subsidiary  companies,  play¬ 
ing  an  imimrtant  part  in  the  final  con¬ 
solidation  of  these  companies  into  the 
.American  Cotton  Fabric  Corporation,  of 
which  he  was  vice-president. 

He  is  survived  by  his  widow  and  six 
children. 


Veteran  Printer  Ends  Life 


(.By  Telegraph  to  Kditor  &  Publisher) 

San  Antonio,  Sept.  17. — William 
Potshisuky,  aged  66,  son  of  the  first  Sur¬ 
veyor  of  the  Republic  of  Texas  and  em¬ 
ployed  for  44  years  as  a  printer  by  the 
Express  Publishing  Company,  shot  him¬ 
self  to  death  while  seated  in  a  park  today. 
He  lately  had  complained  of  being  lone¬ 
some.  He  was  unmarried.  He  had  been 
pensioned  both  by  his  former  employers 
and  the  Typographical  Union. 


Cf^bituari) 


UARRY  WILBERT  COOPER,  editor 
of  the  Price  (Utah)  Xews-Advo- 


E'rank  A.  Tierney,  aged  44,  one  of  the 
most  versatile  newspajier  men  developed 
in  .•Mbany,  died  suddenly  Sept.  17  at  the 
.\lbany  Club.  He  was  born  in  .■Mbany 
and  began  as  a  copy  boy  on  the  .\rgus. 
.After  graduating  to  reporter,  he  joined 
the  staff  of  the  Times-Union  where  for 
many  years  he  was  political  man.  When 
Martin  H.  Glynn,  editor  of  the  Times- 
Lmion  became  Governor,  Tierne>-  was 
appointed  his  private  secretary.  On  re¬ 
tiring  from  that  office  he  returned  to 
newspaper  work  and  was  Albany  corres¬ 
pondent  for  the  New  York  Sun. 

Tiernev'  served  a.s  secretary  to  the 
State  Factory  Investigating  Commission 
in  1911  and  was  secretary  and  president 
of  the  Legislative  Correspondents  Asso¬ 
ciation.  His  success  as  a  speaker  and 
campaigner  for  war  activities  made  him 
secretary  of  the  New  York  State  Mobil¬ 
ization  Resources  Bureau,  and  he  is  said 
to  have  sold  personally  $15,000,000  in 
Liberty  bonds  at  public  meetings. 

He  attracted  the  attention  of  William 
Fox.  motion  picture  producer,  and  he  be- 


Dr.  F.  R.  Bailey,  aged  52,  one  of  the 
best  known  physicians  of  Elizabeth, 
N.  J.,  died.  He  was  the  author  of  text 
books  on  histology  and  embryology. 

Robert  Patterson,  aged  (A,  father  of 
J.  E.  Patterson  of  the  Western  News¬ 
paper  Union  at  Omaha,  died  at  Albion, 
Neb.,  Sept.  11. 

Prof.  J.  W.  Mahan,  Sr.,  aged  77, 
father  of  J.  W.  Mahan,  Jr.,  managing 
editor  of  the  Dallas  Morning  News,  died 
at  Austin.  He  was  one  of  the  best  known 
early  day  educators  in  Texas. 

George  Perryman,  aged  73,  editor  of 
the  Greenville  (Ill.)  Item,  was  struck 
and  killed  by  an  automobile  Sept.  10. 

Marvin  Finern,  aged  7,  son  of  Henry 
Finern,  editor  of  the  Dennison  (la.) 
Bulletin,  died  Sept.  7  from  a  fracture  of 
the  skull  sustained  when  he  fell  from  a 
tricycle. 

Robert  Clarke,  aged  84,  pioneer  pub¬ 
lisher  of  Texas,  died  in  Chicago.  A 
native  of  Dublin,  he  came  to  America 
with  his  parents  while  quite  young.  The 
family  settled  in  Galveston,  where  Mr. 
Clarke  entered  the  printing  business.  He 
printed  the  first  issues  of  the  Galveston 
News  for  A.  H.  Belo  &  Co.,  and  later  at 
Galveston  he  founded  the  firm  of  Clarke 
&  Cxiurts,  stationers.  In  1890  he  sold 
this  business  and  moved  to  San  .Antonio 
and  founded  the  Maverick-Qarke  Litho 
Company.  .After  several  years  he  severed 
his  connection  with  this  firm  and  founded 
the  Garke  Printing  Company. 

J.  JuDsoN  WoRRALL,  aged  53,  part 
owner  of  the  Staten  Islander,  semi¬ 
weekly,  published  at  Tompkinsville,  S.  L, 
is  dead.  He  was  formerly  connected 
with  the  old  Commercial-.Advertiser  and 
New  York  City  dailies.  He  was  born  in 
Matawan,  N.  J.,  and  began  work  on  the 
Journal  there  35  years  ago.  He  served 
in  Cuba  during  the  Spanish-American 
War.  His  widow  and  son,  John,  Jr.,  of 
the  New  York  Evening  Telegram,  sur- 


WEEK  FOR  STATE  AUTHORS 


Nebraska  Goyernor  Takes  Onulu 
Idea  for  Honoring  Penmen 


Governor  (Diaries  W.  Br>an  of  \ 
braska  has  issued  a  proclamation 
aside  the  week  of  Oct.  22-29,  intl^ 
as  “Nebraska  -Authors’  Week.”  He^ 
quests  that  the  week  be  set  aside  b»  ^ 
newspapers,  schools,  churches,  Hb^ 
and  clubs  as  a  period  in  which  to  sh^ 
the  “gratitude  and  loyalty”  of  the  peo«k 
to  Nebraska  authors.  The  proclaimtSi 
was  issued  at  the  request  of  the  Onala 
Daily  News,  which  has  been  sponsorku 
the  idea.  ^ 

The  proclamation  follows: 


“To  the  people  of  Nebraska:  The  ml- 
ture  of  a  people  is  expressed  by  its  jj. 
thors  who,  by  the  magic  of  the  writto 
word,  record  their  aspirations  sn| 
achievements  and  inspire  humanity  tt 
greater  spiritual  growth  and  develop, 
ment.  ^ 

“The  State  of  Nebraska,  as  well  as  d* 
nation,  owes  a  debt  of  gratitude  to  is 
writers  who  immortalize  the  characte 
moulding  of  mankind. 

“Therefore,  I,  Charles  W.  Bryan,  (rit. 
ernor  of  Nebraska,  wishing  to  give  oc 
schools,  our  press,  our  diurchw,  oc 
libraries  and  our  cultural  clubs  an  op¬ 
portunity  to  show  our  gratitude  ^ 
loyalty  to  our  older  writers  of  intera- 
tional  renown  and  to  encourage  on 
younger  writers  to  greater  literary  exed 
lence,  do  designate  and  set  aside  tlie  iw 
of  Oct.  22  to  29  to  be  known  as  Nebrash 
Authors’  Week. 

“I  express  hope  that  an  organized  ef¬ 
fort  will  be  made  throughout  the  St» 
to  give  our  homefolk  encouragement «( 
inspiration  drawn  from  the  work  tf 
Nebraska  authors  and  to  give  to  the  c- 
thors  the  recognition  and  honor  longd* 
them. 


Rev.  John  B.  Noyes  of  St.  Louis,  for 
many  years  editor  and  publisher  of 
Hicks’  Almanac,  died  in  West  Bend, 
Wis. 


“Witness  my  hand  and  great  seal  of tk 
State  of  Nebraska  this  27th  day  of  Af 
gust,  -A.  D.,  1923. 

“Charles  W.  Bryan,  Governor.’ 


cate,  died. 

Joseph  E.  Cox,  Jr.,  prominent  grain 
dealer  of  Richmond,  Va.,  and  father  of 
Virginia  Lee  (Tox,  feature  writer  on  the 
Dispatch  papers,  died  Sept.  15. 

Roland  E.  Spence,  editor  of  the  .Ar¬ 
thur  (Neb.)  Enterprise,  died  .Aug.  22. 

Ch.arles  E.  Gaddis,  aged  64,  father  of 
Ivan  Gaddis,  assistant  city  editor  of  the 
Omaha  New'S.  and  Vaughn  Gaddis  of 
the  Omaha  World-Herald,  died  at  Lin¬ 
coln.  He  was  a  direct  descendant  of  CoL 
Thomas  L.  Gaddis,  who  served  in  the 
Revolutionary  War.  He  was  an  uncle 
of  the  late  Earl  Gaddis  of  the  Omaha 
World-Herald. 

Dr.  Charles  Frederick  Millspaugh. 
aged  69,  curator  of  the  department  of 
botany  at  the  Field  Museum,  Giicago. 
since  1893,  and  writer  of  a  numlier  of 
liooks  on  his  studies,  died  in  the  Presby¬ 
terian  Hospital.  Chicago,  after  several 
weeks’  illness  of  pneumonia.  He  was  a 
son  of  John  Hill  Millspaugh,  famous 
etcher,  and  nephew  of  Ezra  Cornell, 
founder  of  Cornell  University.  Dr.  Mills¬ 
paugh  was  bom  in  Ithaca,  N.  A’. 

Fred  J.  Wharton,  veteran  printer  of 
Bay  City,  Mich.,  is  dead  following  a 
stroke  of  apoplexy.  For  the  jiast  42 
years  he  had  been  employed  as  a  com¬ 
positor  on  Bay  City  papers,  35  years  be¬ 
ing  spent  with  the  Bay  City  Times- 
Tribune. 

Mrs.  Mary  McDonald,  for  more  than 
45  years  a  resident  of  Chicago,  and 
mother  of  Thomas  F.  McDonald,  a 
newspaper  man  of  Butte,  Mont.,  died  in 
CThicago. 

Mrs.  D.  W.  Van  Deusen,  aunt  of  Don 
C.  Van  Deusen.  editor  of  the  Blair 
(Neb.)  Pilot,  died  at  Kemiard,  Neb., 
Sept.  7. 


To  Newspaper  Owners 
and  Publishers 


I  have  resigned  from  the  General  Management 
of  the  Hearst  Publications  to  devote  my  personal 
attention  to  the  appraisal  and  development  of 
newspaper  properties. 

I  have  associates  desirous  of  purchasing  any 
newspaper  large  or  small  that  is  now  profitable, 
or  that  could  be  made  profitable  by  proper  finan¬ 
cial  backing  and  development. 

This  is  a  genuine  effort  to  purchase  a  few 
newspaper  properties  that  are  susceptible  of 
development.  If  you  have  a  publication  answer¬ 
ing  above  description  please  communicate  with 
me  at  once. 


All  negotiations  will  be  handled  by  me  per¬ 
sonally,  and  will  be  treated  strictly  confidential. 


HUGH  E.  MURRAY 


25  WEST  43rd  STREET 
NEW  YORK 


/  '/  V' 


Editor  &  Publisher  for  September  22,  1  923 


OUR  OWN  WORLD  OF  LETTERS 

Edited  by  JAMES  MELVIN  LEE 

Director  Department  of  Journalism,  New  York  University 


ni\G  PONG  practice  in  testing  ad-  gated,  I  have  found  that  the  reporter  had 
I  vertising  copy  is  always  interest-  learned  from  other  sources  the  items 
inj,  Daniel  Starch,  who  is  well  known  which  he  was  asked  to  keep  out  of  his 
^  his  experimental  work  in  application  paper.  ♦  •  • 

nf  nsvcholog>-  to  business  practice,  con- 

tribSes  to  the  current  issue  of  the  Har-  A  RECENT  ISSUE  of  the  Library 
yard  Business  Review,  an  article  en-  Journal  published  in  New  York 
titled  “Testing  the  Effectiveness  of  Ad-  City  printed  a  tentative  list  of  references 
vertisements.”  In  his  opinion,  an  ad-  in  an  article  entitled,  “Newspaper  Ref- 
vertisement  to  be  successful:  erence  Libraries.” 

(1)  Must  be  seen.  ♦  *  * 

(2)  Must  be  read.  COME  TIME  IN  OCTOBER.  "Re- 

(3)  Must  be  believed.  k_?  membered  Yesterdays”  by  Robert 

(4)  Must  be  remembered.  Underwood  Johnson  will  be  published 

(5)  Must  be  acted  upon.  ^ 

In  other  words,  the  shot  should  hit  the  Johnson  was  intimately  connected  with 

yi’s  eye.  the  Century  Magazine  in  an  editorial 

What  powder  to  use,  how  to  load  the  capacity  for  40  years.  His  reminiscences, 
gun,  when  to  fire — these  are  questions  therefore,  ought  to  be  good  copy, 

on  which  information  is  particularly  de-  •  •  * 

sired.  But  when  it  comes  to  a  descrip-  *  DRAMATIC  NARR.\TIVE  of  un- 
tkm  of  methods,  Mr.  Starch  says:  usual  strength  is  “Feet  of  Clay” 

“I  shall  not  describe  in  detail  the  technii|ue  (Little.  Brown  &  Co.),  by  Margaretta 
of  these  methods,  as  it  would  require  too  much  Muhlenberg  Tuttle. 

space  here  to  do  so  in  an  adequate  manner.”  Mrs.  Tuttle’s  father  was  for  20  years 
The  mantle  of  space,  like  that  of  char-  prior  to  his  death,  managing  editor  of 
ih-  can  certainly  cover  a  multitude  of  ‘he  Cincinnati  Enquirer;  and  she  re¬ 
al’s  in  the  advertising  game.  «ived  her  training  as  a  writer  under  h^ 

The  trouble  with  much  of  the  work  hand  During  the  war,  she  was  attach^ 
done  in  the  so-called  advertising  labora-  ‘o  ‘he  Publicity  Department  of  the 
tory  is  the  introduction  of  artificial  con-  American  Red  Cross  in  Pans, 
ditkms.  Advertisements  of  breakfast  ^  The  theme  dramati^d  in  Feet  of 

foods  are  tested  on  a  group  of  college  Clay  is  the  gospel  of  WORK.  Both  in 
girUwho  have  never  bought  a  package  subject  matter  and  in  its  mode  of 
of  breakfast  food  in  their  lives.  College  treatment,  this  novel  will  appeal  to  news¬ 
boys  arrange  advertisements  in  their  or-  paper  people.  ^  ^ 

dff  of  interest  while  the  instructor  looks 

on  in  blissful  ignorance  that  he  is  fore-  A  MERIC.'KN  .ADVERTISERS  seek¬ 
ing  people  to  read  copy.  In  real  life,  an  ing  European  markets  should  not 
idi'ertisement  would  be  skipped  if  it  did  overlook  the  Hulton  News.  This  pub- 
not  attract  attention  on  its  own  merit.  licatkm  is  a  magazine  about  the  British 
But  one  should  not  be  too  critical  of  market  in  general  and  the  Hulton  group 
Mr.  Starch.  He  avoids  many  of  the  pit-  of  newspapers  in  particular.  The  cur- 
falls  of  his  predecessors  in  the  advertis-  rent  issue  is  devoted  to  telling  the  reader 
ing  laboratory.  Success  in  testing  copy  how  to  advertise  to  the  women  of  the 
will  doubtless  come  with  the  improve-  British  Isles  in  an  effective  way.  It 
mart  of  methods.  But  before  one  can  prints  a  personal  invitation  from  Sir  E<1- 
accept  statements  as  logical  deductions,  ward  Hulton,  in  which  he  invites  Amer- 
one  must  know  somewhat  in  detail  the  ican  advertisers  attending  the  next  con- 
methods  that  have  been  follow’ed.  vention  of  the  -Associated  Advertising 

Possibly  the  most  practical  part  of  the  Clubs  of  the  W’orld  in  London,  to  visit 
article  by  Mr.  Starch  is  where  he  dis-  his  newspaper  plants  not  only  in  London 
cusses  the  attention  value  of  headlines,  but  also  in  Manchester. 

Every  advertising  man  will  doubtless  O.  *  *  * 

K.  the  concluding  paragraph:  A  T.MA  SIOUX  SCARBERRY  is  the 

■"nins,  scientific  methods,  applied  to  the  author  of  “Playing  Around  in  the 


K.  the  concluding  paragraph:  A  T.MA  SIOUX  SCARBERRY  is  the 

■"nins,  scientific  methods,  applied  to  the  author  of  “Playing  Around  in  the 
numerous  problems  of  advertisinR,  promise  to  Fourth  Estate” — a  series  of  articles  in 
nukf  advertising  more  effective  and  to  put  it  fhe  Magazine  Section  of  the  Brooklyn 
«  a  more  economical  level.  When  the  rclia-  Sun^av  Eagle.  In  these  sketches  the 
oilitjr  of  these  methods  becomes  more  gciier-  .......  f  u  j  _ ^ 

,11.  _  1  1.1  r  .  .  j  .•  author  recounts  some  of  her  adventures 

ally  known,  probably  few  important  advertis-  ,  .i  -n  i  •  i  i  •  , 

in*  programs  will  be  carried  without  fir>t  an<l  thrills  which  she,  as  a  girl  reporter, 
making  a  careful  testing  of  the  copy  and  experienced  in  chasing  the  ever  elusive 
Ike  material  to  be  used.”  news.  She  believes  that  everybody  likes 

«  «  «  to  be  interviewed,  and  insists  that  when 

CEVERAL  WEEKS  AGO,  I  printed  says  that  it  annoys  him  to  be 

^  a  brief  comment  about  “Adven- 

tares  in  Human  Nature”  published  in  '‘P*^  hg.  #  w  * 

srper  s  ^nd  written  bv  sn  ^  \  i  t  ’CTr^T'Tox’  *  i  ,j  't'i,  wt  i 

taonymous  author  who  recalled  some  of  F  'P' 
her  experiences  in  interviewing  the  great  „  / 

and  the  near-great  for  the  dailv  press.  “  *’>:  Johnson,  who  is  on 

So  many  slurs  have  been,  in  mv  opinion. 
mjnstly  thrown  at  reporters  for  break-  ” 

tag  faith  with  those  interviewed  that  I  ^^me  author, 

want  to  quote  this  paragraph  from  a  let-  *  * 


-W  written  by  Judge  Buffington  of  the  CIR  .ARTHUR  CON.AN  DOA’LE, 
Lmted  ^  States  Court,  to  the  editor  of  in  his  latest  book,  "Our  American 
Harper's  Magazine :  .Adventure,”  thus  relates  some  of  his  ex- 


I  “During  30  years  on  the  bench.  I  have  had  P^icnces  with  the  ship  news  reporters 
;  »T  share  of  dealing  with  newspaper  men.  I  landed  in  New  York: 

T,  been  deceived  by  one  of  them.  “And  the  next  moment  they  were  at  close 

"  Mmr  respected  a  wish  or  con-  grips  with  me.  A  doxen  rather  unkempt,  keen- 

I  Mt  isT  U  t'’'™-  't»"y  Hmes  when  faced,  alert  young  or  middle-aged  men,  slough- 

not  h,  ^  desired  to  know  should  hatted,  overcoated,  rough  and  ready,  had 

*hat  tK  '*  j’  ^  bave  frankly  told  them  boarded  our  ship  at  Narrows  as  soon  as  quar- 

»hr  if  .1.*^?”  to  know  and  then  told  them  antine  was  granted.  They  pinned  me  in  a 

-  have  alwaJ!!"  j  made  public,  and  they  corner  and  were  showering  questions  upon  me. 

hear  witTir  "*PrWed  my  confidence.  Then  I  These  eager  men  are  no  intruders.  A  private 

>nd  mv  ot^  •“  ‘h®  accuracy  of  their  reports  individual  may  resent  their  presence,  but  a  man 

tl>o*T«v^!!7*f  t*’®,*'®®*  reports  were  on  public  business  has  no  right  to  do  so. 

rom  memory.  They  are  not  there  for  their  own  pleasure.” 

testi-  Later,  Sir  Arthur  adds  this  pithy  com- 
[  can  ret^rt^c  Amen-  ment  about  the  way  to  treat  reporters: 

^  per  ma^rMirc  ,  "If  you  are  perfectly  frank,  you  are  «ife: 

‘  case*  «»U*  u  T  ?  but  in  most  but  they  are  not  men  whom  I  would  care  to 

wnich  I  have  personally  investi-  bambooile.” 


CHAMPIONS 
of  GOOD  WILL 

The  Good  Will  Elections,  conducted  under 
the  auspices  of  the  American  Committee  for 
Devastated  France,  have  ended. 

Three  hundred  business  and  professional 
women,  representing  fifty-six  cities,  have  vis¬ 
ited  France  and  have  inspected  the  work 
that  the  Committee  has  done  there. 

These  women  have  been  more  than  inspec¬ 
tors — they  have  been  ambassadors  of  Good 
Will.  Their  visit  has  served  as  a  reaffirma¬ 
tion  of  the  friendship  between  the  American 
and  French  Republics,  that  has  now  endured 
for  more  than  a  century.  Their  visit,  also, 
has  been  an  added  evidence  of  the  basic 
friendship  existing  between  the  French  and 
American  peoples. 

Grateful  acknowledgment  is  made  to  the 
press  of  America  for  its  generous  coopera¬ 
tion,  which  made  the  elections  possible,  and 
more  particularly  to  the  papers — champions 
of  Good  Will — under  the  auspices  of  which 
elections  were  successfully  conducted. 

COOPERATING  NEWSPAPERS 


Fall  River  Globe 
Dayton  Evening  Herald 
Louisville  Herald 
Troy  Times 

Schenectady  Union  Star 
Newark  Star  Eagle 
Springfield  Union 
Paterson  Press-Guardian 
Dallas  Times-Herald 
St.  Paul  News 
Omaha  Bee 
Binghamton  Press 


Buffalo  Evening  News 
Buffalo  Evening  Times 
Buffalo  Commercial 
Buffalo  Enquirer 
Buffalo  Telegram 
Detroit  News 
Grand  Rapids  Press 
Peoria  Star 
Bridgeport  Times 
Milwaukee  Sentinel 
Kenosha  Evening  News 
Wisronsin  State  Journal 


Worcester  Telegram  &  Gazette  Atlanta  Journal 


Elmira  Star-Gazette  Cincinnati  Enquirer 

South  Bend  News-Times  New  Orleans  Item  ' 

Altoona  Tribune  Baltimore  News 

Williamsport  Gazette  &  Bnlletin  Boston  Herald 

Nashville  Tennessean-American  Richmond  News-Leader 


Erie  Dispatrh-Herald 
Wirhita  Beacon 
.Atlantic  City  Press-Union 
Chicago  Daily  News 
Philadelphia  Bulletin 
Cleveland  News 
Kansas  City  Journal 
Duluth  News-Tribune 
San  Franeisro  Bulletin 
Fort  Wayne  Journal-Gazette 
Topeka  Capital 
Buffalo  Express 
Buffalo  Courier 


Wilmington  Evening  Journal 
Indianapolis  News 
New  York  Sun  and  Globe 
Brooklyn  Daily  Eagle 
St.  Louis  Globe-Democrat 
New  Haven  Journal-Courier 
Denver  Post 
Toledo  Blade 

Pittsburgh  Chronirle-Telegraph 
Minneapolis  Tribune 
Hartford  Times 
Harrisburg  Telegraph 
Reading  Herald-Telegram 


The  success  of  the  elections  is  a  testimonial  to  the 
phwer  of  the  papers  listed,  just  as  it  is  evidence  of 
their  willingness  to  render  a  continued  service  in 
the  cause  of  international  Good  Will.  The  work 
they  have  done  in  helping  to  rebuild  war-torn  areas 
will  never  be  forgotten.  The  memory  of  the  sup¬ 
port  accorded  it  by  the  Good  Will  Election  papers 
will  always  remain  the  most  cherished  possession  of — 

AMERICAN  COMMITTEE 
FOR  DEVASTATED  FRANCE 
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National  Advertisers 

WHO  THINK 

IOWA  FARMERS 

ARE  BROKE 

ARE  ALL  WRONG 


The  National  Advertisers  who  are  staying  out 
of  the  State  of  Iowa  because  of  the  talk 
about  the  low  price  of  wheat,  are  certainly  not  in 
touch  with  conditions  as  they  really  exist. 


Iowa  is  not  seriously  affected  by  the  wheat  crop 
as  that  is  only  a  very  small  piercentage  of  the  pro¬ 
duction  of  the  state’s  farming  industry. 


Corn,  cattle  and  hogs  continue  as  the  principal 
productions  of  Iowa’s  immense  farms,  and  as  prices 
on  these  commodities  are  good  at  the  present  time, 
Iowa  farmers  are  prosperous  and  have  plenty  of 
money  with  which  to  buy  all  necessities  and  many 
luxuries. 


The  larger  stores  in  the  cities  have  been  watching 
conditions  and  placed  large  orders  for  the  fall  trade. 
All  other  industries  are  also  in  a  very  prospierous 
condition,  making  Iowa  one  of  the  best  markets 
for  the  National  Advertiser. 


Use  the  Following  Newspapers  and  Cover 
Iowa,  a  Buying  State  with  Money  to  Spend 


*BuriinKton  Hawk-Eye . 

. . .  (M) 

Circulation 

10J98 

RbIb  for 
S,MS  lines 

.04 

*  Burlington  Hawk-Eye  . 

...<S) 

14,751 

.04 

*Ce4lar  Rapids  Gaaette . 

...(E) 

20,636 

.06 

f Council  Bluffa  Nonpareil . . 

.(EJkS) 

16,055 

.05 

*  Davenport  Democrat  dk  Leader. 

...(E) 

15,033 

.06 

'Davenport  Democrat  Jk  Leader. 

. . . (S) 

18,132 

.06 

'Davenport  Timea . 

. . . (E) 

24,856 

.07 

'Des  Moines  Capital . 

. . . (E) 

62,780 

.14 

'Des  Moines  Sunday  Capital.  .  .  . 

. . . (S) 

28,769 

.14 

'Iowa  City  Preas-Citisen  . 

. . . (E) 

6,320 

.035 

tMason  City  Globe  Gasette . 

, . . . (E) 

12,019 

.04 

'Moscatine  Journal  . 

. . . (E) 

8,022 

.035 

'Ottumwa  Courier  . 

. . . (E) 

13,186 

.05 

'Waterloo  Evening  Courier . 

. . .  (E) 

15,900 

.05 

*A.  B.  C.  Stetemcnt,  April  1,  1923. 
fCoTammuit  StatMiMt,  AprO  1,  1923. 


I  BOTH  SIDES  CRITICIZED  per  cent  for  the  Examiner  and  aditni 
IN  SAN  FRANCISCO  WSfr  cent  for  the  Bulletii?  ***'  ^ 


Publishers  and  Printers  Lack  Perspect¬ 
ive  and  Statistical  Information, 
Says  Labor  Arbitrator — 
Increase  Granted 


NEWSPAPER  CLUB  CAMPAIGN 


Special 


Service  Number  of 
Reporter  Is  Feature 


cu 


The  Newspaper  Club  began  hj  fji 


I^k  of  a  perspective  of  labor  problems  season  with  a  service  camwiimTS 
and  deficiency  m  specific  information  and  will  continue  until  Thanksrivme  ^ 
knowledge  of  statistics  on  the  part  of  feature  is  a  special  service  nWrnf  tl! 
both  publishers  and  printers,  character-  dub’s  official  publication  the  Clnh  B 
ized  the  arbitration  proceedings  by  which  porter.  It  is  a  six-page  illustrated 
the  labor  difficulties  in  the  San  Francisco  with  service  articles  by  Bozeman 
newspaper  industr>-  were  adjusted.  Jack  Binns,  Stephen  Rathbun.  Omw 

That  IS  the  conclusion  of  David  Weiss,  Somerville,  Gene  h'owler  CharleTf 
special  investigator  for  the  Department  Hambridge,  and  others  ’  The  ^ 
of  Labor,  whose  report  of  the  arbitration  campaign  is  outlined  as  foiled 
has  been  made  public.  The  final  award  Augustin  McNally  of  the  special  tun; 
w'as  an  increase  of  $6.50  a  week  for  both  bership  committee : 
day  and  night  workers  in  San  Francisco  -The  Newspaper  Club  is  now  in  iu 
composing  rooms,  bringing  the  San  Fran-  year,  looking  ahead  to  a  not  far  dUal 
cisco  typographical  scale  up  to  $48.50  to  when  it  will  lay  the  cornerstone  of  iu  ^ 
$51.50  a  week  for  45  hours.  structure  or  enter  one  already  built  Suck  a 

“The  union  spokesmen,”  said  Mr.  •"  ****  history  of  journalism  in  a  Un,, 

W'eiss,  “overlooked,  or  greatly  under-  Vork  can  only  be  ddayHii 

estimated,  the  significance  and  the  value  Jt,*  ^rofessfon  ?he  laril'^nV ' 

e  .1  Y  .  •  I  f  •  I  tnc  protcssion,  the  Isck  of  thst  sort  of  ti> fa 

?T  •  International  Typographical  wardness  which  authors,  actors,  theatricil  tm 

L  nion  s  teneticial  features,  such  as  old  agents,  and  other  collective  bodies  closth " 
age  pensions,  mortuary  fund.  Printers’  lated  to  journalism  have  exhibited. 

Home,  etc.,  for  which  all  compositors  “The  Newspaper  Club  has  had  a  rcaunn 
are  taxed.  From  both  a  social  and  eco-  "ifasure  of  success  up  to  the  present  hs 
nomic  standpoint  these  are  of  inestimable  "ot  by  leaps  and  bounds  but  vitkik 

value  lotah  printer  and  ,»pl.ycr  And  "SSSj.  ShT'SSJ'SpSt 
most  printers  are  of  the  opinion  that  the  initiative,  must  attain  the  goal,  a 
employer,  in  the  form  of  increased  wages,  home  for  journalists,  within  a  period  •(,  K. 
sliould  help  pay  these  benefits  which  re-  five  years.  Because  it  has  made  the  pnfroii 
dound  equally  <o  him  and  society,  and  are  being  able  to  stand  on  its  own  two  fen, 
indispensable  to  the  printing  industry.  hopeful  things  were  forecast  if  mt  vsIb 

“The  publishers’  committee,  on  the  **•  '*  decided  to  let  out  the  sails  ik 
otlier  hand,  being  on  the  ‘defensive,’  spent 
most  of  its  time  refuting  the  arguments 
of  the  union.  It  t<x),  like  the  printers’ 
committee,  lacked  expert  information,  re¬ 
liable  statistics,  and  a  broad,  social  view¬ 
point,  seeking  more  to  discredit  the 
union’s  testimony  than  to  ascertain  the 
real  facts.  True,  the  committee  was  in 


The  officers  of  the  club  are:  Presiik 
Charles  '  G.  Hambridge.  New  Yott 
Times ;  first  vice-president,  Gene  F» 
ler.  New  York  American;  second  m 
president,  Philip  D.  Hoyt,  New  Yai 
Times;  treasurer,  John  R.  Binns, 
York  Tribune;  recording  secretair,  A 
fred  V\'.  Pierce,  Sun  and  Globe;  «• 
responding  secretary,  Ben  Mellon,  Ewii 
&  PUBUSHER. 


form  newspaper  men  in  New  Jeriej  _ 
Northern  New  York  concerning  the  cl^  ai 
its  reason  for  existence.  It’s  the  busineaiii 
Newspaper  Club  to  let  newspaper  mn  bw 
that  it  is  a  going  concern.  A  club  such  n  . 
club  should  have  a  non-resident  meiibcnk 
list  that  would  Tuake  it  a  national  meeting  ghe 
for  publishers,  editors  eporters.  Any  ta-r 
of  Editok  hi  PcBLisiien  who  is  interolifi 

_  .  j-o-  ...  ...  The  Newspaper  Club  will  be  mailed  a  cssts 

a  most  difficult  position  in  attempting  to  Service  numlH-r  of  the  Club  Repo^n 
prove  that  the  newspaper  business  of  San  r.,quest.’’ 

Francisco  could  not  pay  the  increase  in 
wages  asked  for  by  the  printers.  But  to 
prove  this  it  would  have  been  necessary 
to  opCT  the  books  of  the  members  of  the 
association,  a  request  which  both  the  pub¬ 
lishers’  committee  and  the  union  knew 
well  would  be  refused.  Because  of  this 
failure,  the  chairman  of  the  arbitration 
committee  ruled  that  until  the  publishers 
produced  their  txioks,  he  could  not  enter¬ 
tain  the  publishers’  plea  that  they  could 
not  afford  to  pay  the  increase  in  wages.” 

The  demand  of  the  union  was  for  an 
increase  of  $11. .50  a  week  for  journeymen 
employed  on  afternoon  papers  and  $11 
for  the  journeymen  on  morning  news¬ 
papers.  The  arbitration  committee  was 
composed  of  Paul  Sinsheimer,  chosen  by 

the  publishers’  and  union  representatives  _ 

J-  SreffOTsrNew‘'YoXTimIsrRicl>a<<fi 

for  the  Merrifield,  New  York  Sunday 
miblishers  and  Louis  Borkheim,  Don  Chamlx-rs.  New  York  S«  1 

Stauffer  and  Harry  Johnstone,  for  San  Globe  •  T  M  Nichols  Ir  New  Y'«k 
Francisco  Typographical  Union  No.  21.  Herald;'  E  "  C.  Tavlor.'  publicity  dqr 
Roth  sides  made  the  cost  of  living  their  Veterans  Mo'untain  Camp;  and  C 

principal  point,  the  printers  maintaining  l.  Mosher.  Brooklyn  Daily  Eagle.  ^ 
that  the  existing  scale  of  $42  and  $45  was  purpose  of  the  visit  was  t'o  aid  a  Saki 
insufficient  for  the  support  of  the  average  ^rive  for  the  endowment  fundts*' 

family  in  San  Francisco,  the  publishers  maintenance  of  the  camp. 

basing  their  argument  on  the  award  _ 

handed  down  in  the  Carmen’s  Union  in 
San  Francisco  in  which  a  typical  family 
budget  was  set  up  as  the  tasis  for  the 
award  in  that  case. 


Visit  to  Legion  Mountain  Caap 


A  party  of  prominent  newspaper  k  j 
recently  made  an  inspection  of  ill 
American  Legion  Veterans  MooHr!- 
Camp  at  Tiipper  Lake.  The  compaarit' 
eluded  Col.  D.  T.  Stuart,  associated  rt 
the  Western  Newspajxr  Union;  dark, 


Macfaddena  Pay  on  AceepUaee 

The  True  Story  Magazine  annoow 
a  change  in  the  rate  of  paym^  * 
stories.  The  minimum  rate  is  no*  •• 


M  _  In  summarizing  the  printers’  arguments  _  _ _ _ 

M  regarding  the  increased  earning  power  of  cents  and  the  maximum  rate  ten  ert 
g  the  San  Francisco  papers.  Mr.  Weiss  word.  Fulton  Ousler,  supervising  ed« 
m  said :  of  the  Macfadden  Publicat^s,  ^ 

5  “It  was  further  asserted  that  the  charge  that  decisions  on  MSS  are  given  ^ 
g  for  advertising  as  shown  by  the  printed  two  weeks,  and  payment  is  on 
S  rate  cards  was  80  per  cent  higher  for  a  This  is  true  also  of  Physical  , 
g  Sunday  insertion  than  for  the  same  space  Metropolitan,  True  Story,_  Ijne 
a  on  weekdays.  Moreover  the  San  Fran- 
g  cisco  papers  had  practically  no  competi- 
g  tion  and  they  circulated  over  the  entire 
g  Pacific  Coast.  Subscription  rates,  the 
g  union  said,  had  been  advanccd_  83’4  per 
g  cent  by  the  Call  and  the  Bulletin,  and  20 
1  per  cent  by  the  Chronicle  and  Examiner 


tail,  1  rue  JWIJ, 
mances.  Beautiful  Womanhood,  nn- 
Power  and  Movie  Weekly  Magan* 


Detroit  Sunday  Paper  Uad** 

The  editor  and  printer  of 
Sunday  Star  have  been 


nmimmi 


■  per  cent  bv  the  Chronicle  and  Kxamincr.  sunaay  »iar  nave  neeu  ^ 

■  Evidence  was  presented  to  show  that  the  appear  at  the  District  .^tt«M!^^ 
i  ‘increase  of  advertising  over  reading  mat-  for  interrogation  regarding  the 

I  ter’  from  Mav.  1914  to  Mav.  1920.  ranged  matter  published,  following  a  « 
from  46  per  "cent  for  the  Chronicle  to  65  by  the  Detroit  Council  of  Church 
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TIPS  FOR  AD  MANAGERS 


lauMT*  Comrany,  1‘inr  at  JlM  »trcrl.  .St.  R.  A.  Mathews  Company,  110  South  Dear- 
"**Rri)<'rtcJ  iWaciiig  orders  (or  the  H.  C.  l>om  street,  Chicago.  III.  Handling  a  number 
ilSNlilUng  Company.  "Omega”  and  "White  of  cities  oo  an  initial  campaign  for  Strong’s 
.  nour  Chester.  Illinois.  I.ahoratory,  Chicago.  Ill. 

a  W  Ayer  *  Son.  .««  Chestnut  street,  McJunldn  Advertisinf  Company,  S  South 
•sajllobia  Placing  orders  for  Schnefel  Wabash  avenue,  Chicago,  HI.  Reported  they 
Manicure  and  Implements  will  not  prepare  new  list  on  National  Toilet 
Newark,  New  Jersey.  Sending  out  Company,  Paris.  Tenn.,  until  after  January  1, 
^^bMluIrs  for  Columbia  Grajiho^one  11  -t. 

M  Robert  M.  McMullen.  522  5th  avenue.  New 

5,000- line  contracts  for 


^alrM.  Durstine  A  Osborn,  3W  Madison  Xifh 
New  York.  Making  5,000-line  ctm- 
(or  the  .\merican  Radiator  Company. 

Uant  Batten  Company,  385  Madison  avenue. 

Yorlt  Now  placing  the  following  ac- 
iaoti:  American  Piano  Company,  New  York 

A  Sample,  58  East  Washington 
itntt,  Chicago.  Placing  orders  for  the  Bas 
ick  Manufacturing  Company,  “Alamite,” 

*^y*f»n-Fraokel  Agency, 


Making 

Hrvker’s  Flour. 

MitcheUw>Fau»t  Advertising  Company*  7 
S)uth  I>earbom  street,  (Tiicago*  lU.  Issuing 
l.OOline  contracts  to  Southern  papers  on 

_ _  _  Friedman  Manufacturing  Company  (Blitter- 

”"l!°A'^BoTie  Company  “Old  English  Wax.”  me). 

ad  A  S..  Koyie  v-omi  y  k  I  otts-TumbuU  Cbmpany,  Gates  Bldg..  Kan¬ 

sas  City,  Mo.  Using  540  lines  twice  for  the 
I'oitland  Cement  Association. 

Frank  Preshrey  Company,  247  Park  av-mue, 
■New  York.  Making  l.WO  iine  yearly  contracts 

_ _ _ 786  6th  avenue,  for  the  Aluminum  Co.jK'ing  Utensil  Compaiiy. 

VnTlVk.'  Sending^ out 'me  time  orders  for  .'gliding  out  ten  time  orders  for  W.  A  J. 
^netaber  number  of  Hearst’s  International,  _  .  _ 

laMtMCidui  Cbmpmiy,  «)5  North  Michigan  WUliam  R.  Robmson  A  Convany,  175  Fifth 
Chicago.  Sending  out  three  time  avenue.  New  Y'ork.  Placing  orders  with  news- 
id^’  with  a  total  of  2.258  lines  for  the  pajiers  m  selected  sections  for  Listerated  Gum 
Tribune.  t  <jiit.any._  New  York. 


CkKafo  Tribune.  _  ,  .  _  . 

CooMWiy.  22S  East  Erie  street,  Chi 


Seal  Advertiahif  Agencjrp  1J9  North  Clark 


taking  contracts  for  the  Remington  •‘treet,  Chicago.  111.  Issuing  orders  and  con- 
Ttpewriter  Ownpany,  New  York.  tracts  in  western  states  oo  D.  B.  Scully  Syrup 

tfirir  Inc^  hIOi)  North  Michigan  ave- 
IK.  Chicago,  Ill.  Orders  and  contracts  going 
Ht’oo  Marine  Eye  Remedy  Co.  Preparing  a 
{it  on  John  F.  Jelke  Company  (Jelke  Bui 

J.  H.  Cross  Company,  15*X)  Locust  street. 
fUa^phia.  Making  contnacts  with  some 
pidfic  coost  newrapers  for  Munyon*s  Home¬ 
opathic  Remedy  Company,  Scranton.  Making 
5.(D0-Iine  contracts  for  Tomson  &  Company. 

D^Arcy  Advortising  Company,  International 
lik  Building,  St.  I>Miis.  Reporte<l  to  be 


Company. 

Street  A  Finney,  171  Madison  avenue.  New 
N'ork.  Now  handling  account  of  C^vega 
(  nuipany.  Sporting  Goods,  New  York. 

J.  Walter  Thompeon  Company,  14  l^st  Jack- 
M>n  Bvmlevard.  Cliicago.  Issuing  fall  schedules 
0-1  Hart,  SchafTner  A  Marx.  Issuing  15,000- 
line  contracts  to  Metropolitan  papers  (no 
small  towns  on  this  schedule)  on  Maid 

Raisin  Growers,  Fresno,  Calif. 

United  State*  Advertking  Corporation,  Sec¬ 
ond  Nat.  Bank  Bldg.,  Toledo,  (3hio.  Making 


i^inK  Ac  account  of  the  Gardner  Motor  5,rtWMine  contracts  for  Auburn  Motors. 


Company,  St  I»uis 

tfrt  H.  CMppy,  Dcnckla  Bldg.,  Phila<b‘l 


Walea  Advertising  Company,  141  West  36th 
street.  New  York.  Placing  contracts  with 


nha  P».  Making  i,8i)01ine  yearly  contracts  Pacific  coast  newspapers  for  the  Holo 

•  -  •"  •  t>hane  (ompany.  Auto  Lens,  etc.,  New  York. 


fer  George  D.  Wetherill  A  Co. 

Enrk.  Wasey  A  CompMiy,  58  East  Wash- 
inftoD  street,  Oicago.  Renewing  newspa|>er 
contracts  for  the  Reserve  Remedy  Company. 
Cirvel^  Orders  and  contracts  issuing  in 
fowral  on  Reserve  Remedy  Company,  (ieve- 
Usd.  0..  and  in  western  towns  on  Western 
Gnxer  (Company,  Marshalltown,  la.  Making 
S.flDMine  contracts  for  the  Reserve  Remeily 
Ccmpgnr. 

FiAnl^  Advertising  Agency,  6  F.ast  .^h 
sirert,  N*ew  York.  Making  17.d0lMine  con¬ 
tracts  with  New  Y«irk  City  newspapers  for 
Bambr  Bread. 

G«ir|t  W.  Ford  Company,  Hurt  Bldg..  .\t 
Uata.  Ga.  Placing  account  for  the  Enter - 
pn«<  Ihlieel  and  Car  Corporation,  Bristol. 

I  tna.-Ya 


43,000  AT  SUN  PAPERS’  PARTY 


Cuip 

jpaper  a 
m  of  i 
Moots  ^ 
orapan* 
iciatedrt 
)n;  Ctel* 
RichirfF 
Werif 


Ww.  in  .elected  scctiiin,  for  the  Scaly 
Compony.  Suftarbml.  Texa.. 
wo^Berriai,  Inc.,  19  West  44th  street. 

Ywk.  IMai-injt  page  copy  with  news- 
K "  '  ^  sections  for  the  Crowell 

•  '  M  ^ **^^**men’s  Home  Com- 
P--  -  ”  New  York. 

~'i  *  Wnmn.  350  Madison  avr- 

T  vJ^- **  orders 

v„  '""-1  Oiilean  Nitrate  Committee. 

.™nff-M*tefer,  Inc.,  95  Sladison  avenue. 


New  Yort 

citv  (lep*7-  15  Madison  avenue, 

mn'-  aidC'  if  -  *  Di  yearly  contracts  for  the 

Tvi  L  W  te:  Corporation. 

Eagle.  I*  h  ^  W.  Helhn,  CompMiy.  599  Madison  ave 
aid  aStak York.  Making  5.000-line  contract 
t  fund  to  " 
e  can?.  1 


EASTMENT  QUITS  M’CLURE’S 


ceptaac 

^  anfivwA^  I 

Mvnient  i* 
is  no«t« 

!  ten  ce**' 


General  Manager  of  Newapaper  Syndi¬ 
cate  Reaigna  Poaition 

P.  C.  Eastment  has  resigned  as  vice- 
president  and  general  manager  of  the  Nfc- 
Be^nning  Clure  Newspaper  Syndicate. 

TTe  has  not  yet  made  known  his  plans 
for  the  future. 


New  Baltimore  Stadium  Packed  at 
City  Service  Gamea 

One  of  the  greatest  successes  in  news¬ 
paper-promoted  athletic  events  was  put 
over  in  Baltimore  Saturday  afternoon, 
Sept.  IS.  Forty-three  thousand  went  to 
Baltimore’s  new  Stadium  to  see  the 
Police,  Fire  and  Postal  games  started  by 
Ahwt  Frank  A  Co.,  .552  South  LaSalle  the  Sun  and  Evening  Sun.  Three  hun- 

itw  CWcago,  HI.  iMacing  account  for  the  dred  and  thirty-nine  members  of  the 

.  three  services  participateed.  The  crowd 

lhaw  Frey  Comfiwiy,  104  S.  Michinan  ave  "35  perhitps  the  largest  ever  assembled 
•«.  fhicaya  H.millinft  S.OOO-line  contracts  at  One  point  in  the  historv  of  the  city, 
"(ww  •  Fvcrv  seat  was  free. 

Caarin  H.  Fuller  Company,  625  South  V\a-  -ru  c  .  .  j  t  »  i 

ish  armuc,  New  York.  Makini?  yearly  con  the  Sun  papers  Started  plans  Aug.  1 
«*i5  for  Fuller’s  Mail  Order  Customers,  for  the  meet,  which  will  he  an  annual 
H"  *  r.wnpany,  affair.  The  News  and  the  American, 

Hearst  papers  in  Baltimore,  and  the 
^pyy,  Jf'Hct.  III.  Post,  Senpps- Howard  tabloid,  each  gave 

G*r*m-Gl«  B^k  CompMty,  1627  luxnist  handsomc  cups.  The  Sun  papers  gave 

a  bronze  figure  of 
Victory  about  two  feet  high  mounted 
on  a  dark  wood  base.  It  is  by  Evelyn 
B.  I.ongman.  A  duplicate  of  it  is  in  the 
Metropolitan  Art  Mu.seum  in  New  York. 


’  T’ il^*®'- CoB»P««y.  14  East 
I"  Bcfrinnitig 
”  r.  rri,.k  -f-’  advertising  of 

Jji  '4™*t.C^omp«ny.  Chicago. 

"  «  CW.l!»Ia*  ^’'wm-in-Stern 

account  for 
Wooster.  Ohio 
220  South  State 
-  -  ‘o  handle  mail 

■M-,  ^3’'*ybsing  of  Oliver  Typewriter  Com- 
.  ten  and  Chicago,  publicity  end  the  World  is  backing  the  Sons  of  the 

Yfjs®?  ‘^"lary.  165  ^”"'4*  Revolution.  New  York  Chapter,  and  the 

*  Austin,  550  Madi^n‘'“fvenue  ''’’‘^erans  of  Foreign  Wars  in  a  plan  for 
some  New  erection  of  a  national  memorial  to  Ben- 
Port-O-Pbone  Cor-  jamm  Franklin  in  Washington.  It  is 

‘ buTdmg?'^ic.ago.  fi®®: 


Vwk 

n  accepo*^  F 
ial  Calf  I 
,  True 
iho^. 
dagaiii*- 


Back  Franklin  Memorial 

The  Associated  .Advertising  Clubs  of 
the  World  is  backing  the  Sons  of  the 


,  .  *'‘t'  newspaper  Tn  various  oatriotic  celebration  in  observance  of  the 

”  Inn  Company,  birth  of  Benjamin  Franklin. 


JnJsf  f"" 

f  the^^ 
lUmnwiw, 


r  miJr"  F-dT’’  Chrcago"'"'J“?i: 

\VMk«Aj  ’u®"**  Wallace  IIop- 

■ '  f  J' 1  J-  Making  lo.ono  line 

^  r  Company. 


Religious  Paper  110  Years  Old 

_  - -  - - The  Christian  Observer  of  Louisville, 

'  Ease  ’  Hancock  ave  on  Sept.  5  celebrated  its  110th  year  of 

iumiiiv—.  fc. "  ‘  5f"tr.  in  ‘^'nR  contracts  with  continuous  publication.  This  Presbyter- 

oriRy’f  Compand ^velMd  6mily  journal  claims  to  be  the  oldest 

•v  qauiy.'jf  Advert!*!,  Omiiw,,  45  st  54th  religious  newspaper  in  the  world.  For 
a  I  uIieTT^^'  out  schedules  for  ^  vears  it  has  been  in  the  inverse  3 

Company.  family.  Dr.  David  M.  Sweets  is  editor,  t 


INDIANA 

Is  the  Heart*' 
of  the  Nation's  Population 

This  state  is  practically  the  center  of  popula¬ 
tion  of  the  United  States.  That  means  that 
your  advertising  campaign  will  have  far  reach¬ 
ing  influence  in  all  directions — in  adjoining 
territory  rich  in  results. 

The  position  of  Indiana,  the  location  of  its 
cities  and  its  interchange  of  business  with  neigh¬ 
boring  states  have  been  responsible  for  the 
expansion  of  a  highly  developed  network  of 
railroads.  This  means  that  the  advertisers’ 
goods  will  reach  every  corner  of  a  vast  territory 
anxious  to  know  about  the  best  of  everything  for 
sale  by  big  department  store  or  corner  grocer. 

Such  location — such  railroad  facilities  and 
such  desires  have  created  a  newspaper  reading 
public,  a  public  which  is  satisfied  only  by  the 
best. 

And  the  best  in  newspapers  is  the  aim  and 
accomplishment  of  Indiana  publishers. 

Fine  examples  of  modern  messengers  of  world 
news  and  industrial  development  are  listed  be¬ 
low. 

Always  anxious  to  be  of  service  to  their  adver¬ 
tisers,  these  newspapers  maintain  service  depart¬ 
ments  and  go  to  great  expense  to  cooperate  with 
national  advertisers  who  use  their  columns. 


*A.  B.  C.  StatMBMt,  AprO  1,  1923. 
fCowniiiient  StetMiMiit,  April  1,  1923. 


Qrmlsrtaa 

MM&ms 

'f’Dscatur  Democrat . 

e  •  e  .  • 

- (E) 

3,144 

.028 

*ETaB,ville  Courier  . 

...  (M) 

26,328 

.06  I 

*Eraiuvil]e  Courier . 

.  •  •  .  . 

. (S) 

23,804 

.06  1 

*Fort  Wayne  Joumal-Gaaette 

. . . .  (M) 

26,279 

.07 

*Fort  Wayne  Joumal-Gaaette 

•  •  .  . 

. (S) 

31,008 

.07 

*Fort  Wayne  News-Sentinel  . 

. (E) 

38,328 

.09 

*Gary  Evening  Poat-Tribune.  . 

. (E) 

10,409 

.08 

*  Indianapolis  News  . 

(M) 

(E) 

. (E) 

127,381 

.23 

’Lafayette  Journal  dk  Courier 

7,0761 

12,208  S 

19,284 

.08 

fLa  Porte  Herald  . 

. (E) 

4,108 

.028 

fNewcastle  Courier  . 

. (E) 

4,338 

.025 

-f-South  Bend  News-Time# .... 

(M) 

•(E) 

10,342  1 
11,283  ) 

21,608 

.04 

*Soutb  Bend  News-Times.  .  .  , 

. (S) 

20,174 

.04 

'I’Sonth  Bend  Tribune. ..  (S) 

18,909. .  .(E) 

19,388 

.088 

’Terre  Haute  Tribune . 

. .  (EAS) 

24,442 

.04 
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)rn6  Diutaim 


‘A  Xational 
Campaign  in 
Itself.” 


The  Names 
you  see  in 

JOHN  BULL 

VJ^EEK  by  week  protni- 
nent  public  men  and 
women  contribute  to  the 
columns  of  “JOHN  BULL” 
articles  on  subjects  of 
National  or  world-wide  im¬ 
portance.  Following  are  the 
names  (familiar  on  both 
sides  of  the  Atlantic)  of 
those  who  during  the  past 
six  months  have  thus  used 
this  great  medium  as  a 
means  of  reaching  and  in¬ 
fluencing  the  British  Public — 
H.  H.  Asquith 
Arnold  Bennett 
Lord  Birkenhead 
Rev.  Dr.  Campbell 
Clemence  Dane 
Sir  L.  Worthington  Evans  ! 
A.  G.  Gardiner 
Sir  John  Foster  Fraser 
“Gentleman  with  a 
Duster” 

D.  W.  Griffiths 
Earl  Haig 

Sir  Gilbert  Parker,  Bt. 
Philip  Snowdon,  M.P. 

J.  St.  Loe  Strachey 
etc.,  etc. 

Publicists  use  the  pages  of 
“JOHN  HULL”  to  reach  the 
thinking  people  of  all  classes  in 
(Ircat  Britain,  because  they 
know  there  is  not  another  paper 
rn  the  country  that  is  so  closely 
read  by  the  “worth-while”  pub¬ 
lic.  For  precisely  the  self-same 
reason  Advertisers  appealing  to 
all  classes  use  “JOHN  BULL.” 
It  covers  the  whole  country — 
and  it  covers  it  effectively. 

jOHNRULL 

BRITAINS  DOMINANT  WEEKLY 


NOTE^**John  Bull’s'*  great 
circulation  *  is  due  to  editorial 
,  merit  alone.  This  paper  runs 
no  free  competitions.  Coupon 
Schemes,  or  other  fake  circula¬ 
tion-boosting  campaigns. 

*iVrt  Sales  exceed  800,000. 

Rate  based  on  600,000. 

For  Rate  Card,  Specimen  Copy 
and  /all  particulare  write: — 

PHILIP  EMANUEL,  AdTcrtiwacBl  MMecer, 

ODHAMS  PRESS  LTD. 

57*S9,  LoBf  Acre,  Loadoa,  W.C.2.  Ea(. 


Some  items  from  London,  England,  that  wilt  show  how  the  Advertising  and  Publishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

(London  Editor.  Editoi  &  Publishu) 


Church  Advertising  Interests  Britain 
— Frederick  E.  Potter,  of  the  great  ad¬ 
vertising  agency  bearing  that  name,  tells 
me  that  he  has  been  delighted  at  the 
interesting  letters  received  from  Ameri¬ 
can  friends  since  his  return  from  the 
Atlantic  Citj-  convention,  all  of  them,  he 
says,  breathing  the  spirit  of  good-will 
that  was  such  a  characteristic  of  that 
time.  Mr.  Potter  adds  that  the  subject 
of  “Church  and  Publicity” — on  which 
he  read  a  paper — has  brought  several 
into  touch  with  him,  the  hope  being  ex¬ 
pressed  that  this  section  of  publicity 
should  receive  due  and  full  attention  at 
our  1924  convention. 

Australian  Delegate  in  London — 
Hugh  Paton,  who,  with  Mrs.  Paton. 
traveled  from  Melbourne  to  join  the 
British  delegation  at  -Atlantic  City,  has 
just  reached  London.  Mr.  Paton,  who 
is  the  principal  of  one  of  the  best-known 
advertising  agencies  in  Australia,  was 
the  only  delegate  from  that  corner  of 
the  globe  at  the  A.  A.  C.  of  W.  gather¬ 
ing,  and  timed  his  tour  of  the  world  so 
that  he  could  be  present  to  enjoy  com¬ 
munion  with  his  British  and  American 
friends.  He  has  been  looking  up  old 
associates  in  Britain,  it  having  been  some 
30  years  since  he  left  a  Paisley,  Scot¬ 
land,  newspaper  to  pursue  the  advertising 
profession  in  .Australia. 

Britain  1924  —  and  Possibilities  — 
Every  day  sees  some  little  new  evidence 
of  the  widening  appreciation  of  the  sig¬ 
nificance  of  the  convention  here  in 
Britain  next  year.  Capt.  E.  M.  I.  Bux¬ 
ton,  associated  with  the  Paul  E.  Derrick 

BAKUS-BROOKS  IS  HOST 
OF  PUBLISHERS 

Many  from  United  States  and  Canada 
Spend  Week-end  at  Big 
Northern  Newsprint 
Plant 


An  insix'ction  of  the  development  work 
at  and  near  Kenora,  Out.,  of  the  Bakus- 
B  rooks  Company  was  made  by  a  large 
party  of  United  States  and  Canadian 
publishers  over  the  week-end  of  Sep- 
temlx-r  9.  The  C.  P.  K.  bungalow  camp 
at  Devil's  Gap  was  headciuarter.s. 

The  Backus  interests  are  undertaking 
the  construction  of  what  they  hope  to 
make  eventually  the  largest  newsprint 
mill  in  the  world.  They  have  already 
spent  alx)ut  $4.(100.000  on  the  project  and 
expect  to  spend  $.30.(XK),(K)0  before  the 
scheme  is  completed. 

A  site  of  2WI  acres  has  Ix'cn  acquired 
and  on  this  a  pulp  mill  of  80  tons  cai)acity 
has  been  completed,  while  a  paper  mill 
with  capacity  of  1(X)  tons  a  day  nears 
completion.  It  is  proixjsed  to  add  KX) 
ton  units  yearly  until  a  ma.ximum  of  1,000 
tons  a  day  is  obtained. 

Power  is  at  present  derived  from  the 
Kenora  municipal  power  plant,  which  Mr. 
Backus  purchased  from  the  town  and 
which  he  has  remodeled  and  enlarged. 
It  is  also  proposed  to  develop  18,0(X) 
horsepower  at  the  Norman  Dam,  two 
miles  from  Kenora.  The  combined  power 
of  the  two  plants  will  be  sufficient  to  op¬ 
erate  pulp  and  paper  mills  with  capacity 
up  to  300  or  4(K)  tons  a  day.  W'hen  these 
powers  are  employed  to  capacity,  the 
White  Dog  Rapids  can  be  developed. 

The  whole  development  is  based  on  the 
lease  of  the  English  River  timber  limits, 
4,700  square  miles  in  extent,  which  Mr. 
Backus  recently  secured  from  the  (Jov- 
ernment  of  Ontario.  railway,  80  miles 
in  length,  to  tap  these  limits,  is  part  of 


-Advertising  Agency  here,  is  one  who 
points  out  in  the  Chamber’s  monthly  bul¬ 
letin  that  all  who  have  the  .Anglo- 
.\merican  entente  at  heart  look  forward 
to  an  ever-increasing  flow  of  business 
between  the  two  nations. 

Personal  Paragraphs — Philip  Eman¬ 
uel  of  Odhams.  Ltd.,  has  recovered  from 
the  illness  which  laid  him  low  on  his 
convention  trip  and  has  received  a  gen¬ 
eral  welcome  on  his  return  to  his  friends 
in  Long  Acre  and  Fleet  street. 

The  other  casualty  of  the  British  dele¬ 
gation,  Lionel  D.  Falk,  of  D.  J.  Keymer 
&  Co.,  Ltd.,  who  injured  his  eye  in  a 
game  of  deck  tennis  on  the  voyage  over, 
is  in  active  harness  again. 

The  four  brothers  Brinkenmeyer,  who 
accompanied  the  British  delegation,  are 
the  principals  of  a  large  store  devoted 
to  women’s  wear,  known  as  C.  &  A. 
Modes.  Ltd.,  in  Oxford  street.  I  hear 
that  they  propose  following  this  suc¬ 
cess  by  the  establishment  of  branch 
stores  in  the  large  provincial  towns. 

The  .Aldwych  Club,  now  reopened  af¬ 
ter  its  summer  cleaning,  is  beginning  to 
resume  its  normal  appearance  and  a 
constant  topic  of  conversation  among  re¬ 
turned  holiday-makers  is  the  program 
for  next  year’s  convention. 

Thomas  McDougall,  who  is  associated 
with  the  London  &  North  Eastern  Rail¬ 
way  publicity,  is  one  of  the  most  en¬ 
thusiastic  of  all  the  British  delegates. 
He  tells  me  that  the  high  standard  of 
the  .American  arrangements  have  set  us 
a  high  ideal  for  everything  we  under¬ 
take. 


140,000 

Circulatioi 


The  Capital  of  the 
nation's  largest  news-  i 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 

Over  50%  more  cir¬ 
culation  than  any 
other  Washington 
Sunday  paper. 


Sunday  Times- 


G.  Logan  Payna 

PakUaktr  aad  0*n*ral  lUufw 
Vatlaaal  Advertltinc 

O.  LOGAS  PATirS  OOMBIIT 
Chl«ac».  Gatnit,  8t.  Ltolf,  Jm  Utdn  | 


the  general  project  under  development. 

.After  viewimr  the  ix>wcr  plant  and  con¬ 
struction  work,  the  visiting  publishers 
were  entertained  at  dinner  at  Bungalow 
Camp  by  Mr.  Backus.  Speeches  lauding 
their  host  and  declaring  that  their  busi¬ 
ness  relations  with  him  had  always  been 
of  the  pleasantest  were  delivered  by  sev¬ 
eral  of  the  visitors.  Peter  Heenan,  mem¬ 
ber  of  the  Ontario  legislature  for  Ke¬ 
nora;  George  .A.  Toole,  Mayor  of  the 
town,  and  former  Congressman  C.  F. 
Scott  were  also  speakers. 

Publishers  with  the  party  were  L.  S. 
\\  hitcoinb.  .Albert  lea  Publishing  Com- 
l>any ;  Qiarles  Spencer.  .Arkansas  City- 
News:  Leon  Shaw.  Billings  Gazette; 
Frank  D.  Throop.  Davenport  Democrat ; 
E.  P.  .Adler,  Davenport  Daily  Times; 
E.  H  Macklin.  Manitoba  Free  Press; 
M.  E.  Nichols,  Winipeg  Tribune;  Wesley 
McCurdy,  Manitoba  Free  Press;  Burford 
H(K>kc.  Regina  leader;  I.  P.  Earngey, 
Kenora  Miner ;  J.  C.  Denions,  Dodge 
City  (jlobe ;  Dante  M.  Pierce,  Des 
Moines  Homestead;  W.  E.  Hughes,  Em¬ 
poria  Gazette;  M.  T.  Sexsmith,  Enid 
Eagle:  Jerry  D.  Bacon,  Grand  Forks 
Herald;  Charles  F.  Scott.  Tola  Daily- 
Register;  Harry  E.  Montgomry,  Junction 
City  Union ;  R.  S.  Kinsley.  Kenosha 
News  Publishing  Company;  Frank  H. 
Burgess,  I.a  Crosse  Tribune  and  Leader; 
Fred  G.  Cowles,  Mc.Alester  News-Capi¬ 
tal  ;  C.  R.  Butler,  Mankato  Free  Press ; 
Linwood  T.  Noyes,  Martinette  Eagle 
Printing  Company;  D.  M.  Conroy,  Ma¬ 
son  City-  Daily-  Globe;  Gene  Husse,  Nor¬ 
folk  Daily  New-s ;  Charles  S.  Walling, 
Oskaloosa  Daily  Herald:  F.  J.  Heaton. 
Racine  Times  Call ;  Roy-  F.  Bailey,  Salina 
Evening  Journal ;  Eugene  Kelly,  Sioux 
City-  Tribune;  B.  C.  Dow,  Sioux  Falls 
.Argus:  Eugene  Lorton,  F.  O.  Lorton. 
Tulsa  Daily  World;  E.  P.  Greer,  Win¬ 
field  Courier ;  Marcellus  Murdock,  Wich¬ 
ita  Elagle;  Edam  Breede,  Hastings  Daily 
Tribune;  Col.  Edw-ard  Watson,  Columbia 
Tribune;  (ieorge  Erickson,  Spooner 
News. 


7a7>*.  B>ru  A  Smitk 
Vtw  Tark  aii4  iMtM 


NEW  YORK 
EVENING 
TOURNAL 

P  has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


Pittsburgh  Press 

A  Scripp»-Howard  New»pmper 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

Foreign  .\rtvertistnc  Bepn-XBUtiw! 

I.  A.  KLEIN 

50  Eait  42ii4  St..  Nw  Yin 
76  Bwirw  SI.,  OKU*.  . 

A.  J.  NORRIS  HILL,  Htarsl  RI4|.. S“ 


“The  African  tforM* 

AND 

“Cape-to-Cairofxiif® 


Published  every  Setur*y  '• 
London. 
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When  an  American 
salesman  plans  to  create  a 
demand  in  Britain  his 
first  step  is  to  reserve 
space  in  the 

LONDON 


Bally  iHatl 

This  newspaper  is  the  paramount,  and  therefore  the  recognized 
medium  for  National  Advertising  in  England,  Scotland,  Wales  and 
Ireland.  Advertising  in  these  countries  is  not  done  by  zone. 

THE  DAILY  MAIL  has  a  guaranteed  net  sale  larger  than 
that  of  any  other  daily  newspaper  in  the  world.  Printed  simultane¬ 
ously  in  London  and  Manchester,  the  chief  business  centre  of  the 
north — whence  it  radiates  to  the  most  remote  parts  of  the  British 
Isles — it  is  delivered  on  the  breakfast  table  each  morning  in  prac¬ 
tically  every  city,  town  and  village. 


Here  is  an  abbreviated  list  of  famous  American  firms  who  have 


made — and  are  still  making — good  in  the  old  country  with  the  aid  of 
steady  publicity  in  THE  DAILY  MAIL: 


.Aeolian  Co.,  Ltd. 

Colgate’s  Shaving  Soap 
Congoleum  Co. 

O’Cedar  Mop 
Dodge  Cars 
Ford  Motors 
Grape  Nuts 

Heinz,  H.  J.  &  Co.,  Ltd.  . 

Hoover  Suction  Sweeper  Co.,  Ltd. 
Kodak 


Oneida  Community  Plate 
Paige  Motors 
Palmolive  Soap 
Pepsodent  Co. 

Quaker  Oats 
Royal  Worcester  Corsets 
Shredded  Wheat 
Sun  Maid  Raisins 
Waterman  Fountain  Pens 
Williams  Shaving  Soap 


The  full  list  would  occupy  many  pages  of  this  journal.  It  is 
only  intended  here  to  show  that  if  you  want  a  national  sale  in  Britain 
you  must  use  Britain’s  national  newspaper — THE  DAILY  MAIL. 

There  is  not  a  particle  of  waste  circulation.  People  who  read 
THE  DAILY  MAIL  have  to  buy  it.  That  is  why,  with  its  world’s 
record  net  daily  sale  it  is  easily 

THE  MOST  INFLUENTIAL  NEWSPAPER 


IN  THE  UNITED  KINGDOM 


American  advertisers  may  obtain  full  particulars  of  standard 
rates,  etc.,  from  the  New  York  representative  of  the 

DAILY  MAIL 

at  the 

DAILY  MAIL  OFFICES 

Telephone;  Worth  7270  280  Broadway,  New  York 
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BERRY  MUST  MAKE  GOOD 

Newspaper  owners  everywhere  will  approve 
the  decision  ot  the  New  York  proprietors  that 
they  will  deal  no  longer  with  their  pressmen 
through  the  local  union  that  has  made  their  life 
miserable  for  the  past  three  years.  This  week’s  out¬ 
law  strike,  called  when  differences  seemed  almost  at 
the  iKiint  of  solution,  caps  an  extended  period  of 
minor  outrages  which  are  unparalleled  in  the  news- 
l>aper  history  of  any  city  in  the  land. 

Starting  almost  three  years  ago,  when  the  1920  con¬ 
tract  expired,  the  local  union  has  displayed  no  wil¬ 
lingness  to  co-operate  with  the  employers,  despite  the 
fact  that  its  members  arc  receiving  the  highest  wages 
paid  to  pressmen  anywhere  and  have  received  no  in¬ 
timation  of  a  reduction.  They  delayed  negotiations 
for  a  contract  to  succeed  the  1920  agreement  for  over 
a  year  and  agreed  to  abide  by  the  result  of  arbitra¬ 
tion  only  when  the  proprietors  threatened  to  suspend 
relations  with  the  union. 

Their  agreement  to  abide  by  the  arbitrator’s  award 
was  worthless.  They  signalized  its  adoption  by  ab¬ 
sence  from  their  posts  for  a  whole  night,  spent  in 
discussing  whether  to  strike  in  protest.  The  award 
maintained  their  wages,  but  removed  opportunity  for 
overtime  that  had  no  parallel  in  any  other  craft,  and 
placed  control  of  the  pressrooms  squarely  in  the  hands 
of  the  foremen  rather  than  the  chapel  chairmen.  Their 
conduct  during  the  eighteen  months  ended  September 
1,  when  this  award  expired,  has  been  a  disgrace  to 
trade  unionism  and  directly  at  odds  with  the  public 
pledges  of  their  international  union.  Their  sole  aim 
has  been  to  prove  the  award  unworkable,  to  secure 
the  restoration  of  the  overmanned  presses  and  un¬ 
warranted  overtime  that  they  formerly  enjoyed. 

Threats  to  use  the  strike  weapon  to  secure  these 
privileges,  held  by  no  other  newspaper  craft,  were  met 
by  warnings  from  their  international  president,  George 
L  Berry,  that  no  strike  would  be  sanctioned  and 
that  the  charter  of  the  union  would  be  forfeited  by 
such  action. 

The  warning  was  unheeded.  The  pressmen  left 
their  posts  without  notice  to  their  employers  or  to 
their  international  officers.  Their  strike  has  not  been 
effective.  Every  newspaper  office  in  the  city  is  oper¬ 
ating  and  gaining  production  with  every  day  that 
passes.  Skilled  mechanics  are  being  recruited  grad¬ 
ually  and  are  assisted  by  volunteers  whose  wages  and 
working  conditions  are  not  made  more  pleasant  by 
union  aid. 

As  it  stands,  the  newspaper  publishers  have  won. 
They  have  nothing  to  gain  by  further  traffic  with 
men  whose  word  is  proven  worthless  and  whose  mo¬ 
tives  are  decidedly  variegated.  They  cannot  with 
comfort  to  themselves  or  safety  to  their  invested  capi¬ 
tal  trust  the  operation  of  their  factories  to  the  local 
pressmen  under  their  present  leadership. 

That  is  the  net  of  the  present  situation.  The  pub¬ 
lishers  cannot  control  their  workmen  under  the  in¬ 
flammatory  direction  of  President  David  Simons  and 
his  associates.  Neither  can  the  international  union 
officers,  to  whom  Simons  and  his  clique  are  implaca¬ 
bly  hostile.  Mr.  Berry  hold  Mr.  Simons  that  certain 
acts  would  call  forth  certain  punishment.  Mr.  Simons 
twiddled  his  thumb  to  nose  and  held  his  course.  Mr. 
Berry  has  not  yet  inflicted  the  promised  punishment. 

So,  as  that  phase  stands,  Mr.  Simons  seems  to  have 
the  advantage.  He  is  an  experienced,  wily  labor  poli¬ 
tician  and  can  be  trusted  to  use  that  advantage  while 
it  remains  his.  The  publishers  won’t  deal  with  him 
or  his  administration,  but  it  seems  inevitable  that  the 
newspapers  will  eventually  have  to  restore  most  of 
his  striking  followers  to  their  places.  No  weakness 
now  appears  in  newspaper  ranks,  none  is  expected, 
but  Mr.  Simons  is  sitting  tight  waiting  for  signs  of 
a  breach.  If  one  appears,  victory  is  his,  not  only  over 
the  newspapers,  which  might  expect  another  siege  of 
Simenized  Hades,  but  over  President  Berry,  who  could 
look  for  unpleasant  consequences  in  other  large  cities. 

Mr.  Simons  has  played  out  his  string.  His  con¬ 
tinued  presence  as  head  of  the  New  York  local  means 
continued  deceit  and  anarchy.  President  Berry  can 
solve  the  entire  problem  by  carrying  out  his  promise 
of  forming  a  new  union  officered  by  men  who  can 
and  will  regard  a  contract  as  mutually  binding  in 
letter  and  spirit.  It  is  distinctly  up  to  Mr.  Berry  to 
make  good. 


DEFINITE  ANSWERS  TO  DEFINITE 
PR.AYERS. 

Section  16. — Matthew  7:7-12. 

7  I* Ask,  and  it  shall  be  given  yon;  seek,  and 
ye  shall  find;  knock,  and  it  shall  be  opened 
unto  you: 

8  For  every  one  that  asketh  receiveth;  and 
he  that  seeketh  findeth;  and  to  him  that 
knocketh  it  shall  be  opened. 

9  Or  what  man  is  there  of  you,  whom  if  his 
son  ask  bread,  will  he  give  him  a  stone? 

10  Or  if  be  ask  a  fish,  will  he  give  him  a 
serpent? 

11  If  ye  then,  being  evil,  know  how  to  give 
good  gifts  unto  yonr  children,  bow  much  more 
shall  your  Father  which  is  in  heaven  give  good 
things  to  them  that  ask  him? 

12  Therefore  all  things  whatsoever  ye  would 
that  men  should  do  to  you,  do  ye  even  so  to 
them;  for  this  is  the  law  and  the  prophets. 


CONS’nTUTION  WEEK 

This  is  the  most  important  anniversary  in  the 
history  of  modern  civilization.  It  is  not  a  holi¬ 
day  under  the  accepted  standards  of  celebration 
but  nevertheless  it  was  only  one  hundred  and  sixty- 
six  years  ago  that  men  came  from  thirteen  frontier 
colonies  and  signed  their  names  to  the  Gmstitution 
of  the  United  States.  In  this  they  established  a  new 
nation  of  liberty  in  which  the  individual  had  equal 
right  wifh  all  other  men,  regardless  of  birth,  to 
achieve  the  greatest  gifts  and  the  highest  honors. 

The  Constitution  of  the  United  States  is  the 
greatest  document  so  far  conceived  by  man.  It  is  so 
good  that  we  hope  every  one  found  time  to  read  it 
this  week.  Under  this  pledge  of  faith  in  the  rights 
of  man  the  belief  of  the  fathers  of  this  Nation  blazes 
forth  as  a  beacon-light  to  all  the  peoples  of  the  world. 

However,  it  seems  to  mean  more  to  others  than  it 
does  to  us. 

This  is  Constitution  Week.  In  Oklahoma,  never¬ 
theless,  newspaper  editors  felt  forced  to  hold  a  meet¬ 
ing  and  formulate  a  call  to  the  newspapers  of  the 
nation  for  support  in  their  efforts  to  operate  a  free 
press  that  contained  news  and  opinion. 

In  Huntington,  West  Virginia,  a  judicial  represen¬ 
tative  of  the  Federal  Government  in  a  position 
established  und.er  the  Constitution  attempted  to  nullify 
the  guarantees  of  the  First  Amendment. 

It  is  true,  in  the  ca.«e  of  the  first,  political  partisan¬ 
ship  played  a  part,  while  in  the  second  it  was  only 
photographic  reproduction  by  the  Huntington  Adver¬ 
tiser  of  something  that  really  happened  in  one  of  the 
thirteen  units  represented  by  the  Fathers  which 
seemed  a  condemption  of  the  freedom  of  thought  and 
expression  that  is  the  heritage  of  the  American  press. 

There  is  one  motto  that  we  believe  should  have  a 
place  in  every  new.spaper  office  and  should  be  the 
basis  of  a  pledge  to  public  service  by  every  journalist. 
It  is  old,  but  it  still  rings  true  and  we  recommend  it 
to  every  person  who  cherishes  and  believes  in  the 
fundamentals  that  make  true  Americanism : 

“Congress  shall  make  no  law  respecting  an  estab¬ 
lishment  of  religion  or  prohibiting  the  free  exercise 
thereof,  or  abridging  the  freedom  of  speech  of  the 
press,  or  of  the  right  of  the  people  peaceably  to 
assemble  and  to  petition  the  government  for  a  redress 
of  grievances.” 

Here  is  liberty  and  the  rights  of  free  government. 
It  will  live  even  after  the  Waltons  and  McGintics. 
True  journalism  will  live  with  it. 


I  A  L 


THE  RIGHT  TO  INSPIRE 

Till-:  right  to  liiri  i.s  the  right  to  fire-  th, 
version.  '  ^ 

The  right  to  hire  is  the  right  to  inspir,-  a. 
new.  ■  '* 

Professor  James  Melvin  Lee.  of  New  York  U 
versity,  made  this  nice  distinction,  when  he  siok 
September  11,  before  the  New  Jersey  NewspiJr 
stitute  at  Rutgers  College,  New  Brunswick,  X  j 
He  was  particularly  harsh 'with  city  editors 
we  believe,  are  apt  to  be  “cussed  at’’  quite  as  ^ 
as  they  “cuss.” 

It  is  true,  however,  the  majority  of  city  editor 
arc  a  grouchy,  uninspiring  lot.  ’They  utilize  tlte 
right  to  fire  more  often,  perhaps,  than  their  ridit. 
inspire.  ^  ’ 

One  hint  given  by  Professor  Lee  hits  the  mark 
City  editors,  he  advises,  should  prepare  to  prji* 
Too  frequently  the  reporter  or  correspondent  (ke 
not  hear  a  word  from  the  boss  until  he  does  son 
thing  wrong.  The  something  wrong  should,  of  coeri 
be  reprimanded.  The  something  right  should  not  k 
entirely  forgotten. 

Professor  Lee  urges  city  editors  to  aid  their  nie 
ories  with  a  diary.  In  this  diary,  he  tells  then  t 
write  down  the  really  good  stories  turned  in  k  » 
porters  and  correspondents.  Once  a  month  the  m 
editor,  referring  to  his  notes,  should  write  a  bre 
letter  of  praise  to  his  employes,  mentioning  by  uk 
the  worthy  manuscripts. 

Prof.  Lee  might  w  ell  have  added  that  the  riglr 
inspire  carries  w  ith  it  the  opportunity  to  give  ns 
the  right  to  live  as  they  should.  The  city  editor  d 
old,  whose  reputation  was  built  upon  his  ability  t 
curse  and  save,  has  passed.  The  one  who  oiii; 
tomorrow  must  inspire  and  pay.  The  day  of  the  is 
porter  who  measures  his  career  by  the  number « 
times  that  he  has  been  fired  has  already  passed  at 
with  him  has  gone  the  wage  of  the  man  wMa 
inspiration  and  responsibility. 

The  constructive  and  instructive  are  so  much  not 
beautiful  than  the  destructive.  That  sounds  ait 
But  it  is  not  so  trite  that  it  is  not  persisteab 
forgotten. 

-And  the  results  of  regular  use  of  the  right  to  it 
spire  will  show  on  the  front  page,  every  page,  and: 
the  counting  room,  downstairs. 


THEATRE  RATE  SHOULD  APPLY 

HE  latest  “Paramount  Week”  copy  in  N’ewYcd 
City  newspapers  occupied  about  two  thousaic 
lines.  It  contained  some  60  thumbnail— icc 
square — etchings  of  the  likenesses  of  “Paramw ., 
Artists”  with  good  display  amusement  advertis«(^ 
boxes  for  such  centrally  located  houses  as  Risk  '. 
Rivoli,  Criterion  and  Loew’s,  as  well  as  the  naae  1 
of  several  hundred  motion  picture  theatres  situarit 
in  Manhattan,  Brooklyn  and  nearby  towns.  No  dod*  ^ 
similar  copy  appeared  in  newspajiers  throughout  tke ' 
country  in  towns  where  “Paramount  Pictures"  hw 
good  retail  outlets,  as  the  national  commercial  ad¬ 
vertiser  would  phrase  it. 

This  copy  was  in  every  sense  out  and  out  amase 
ment  advertising  and  yet  some  of  the  most  successfs 
New  York  and  Brooklyn  papers  granted  the  regnla 
run  of  paper  commercial  rate  to  the  Hanff-Metijc 
-Agency,  who  placed  the  business  for  ParamooS 
pictures. 

*rhe  New  York  World  declined  the  business  on  tb* 
basis,  taking  the  position  that  the  copy  was  in 
sense  amusement  copy,  for  which  regular  amuseoC 
rate  should  be  charged.  The  matter  was  final’ 
brought  to  the  attention  of  the  Publishers’  .Associatw 
of  Greater  New  York,  we  are  informed,  but  no  ap#- 
ment  has  been  reached  regarding  it. 

It  would  seem  to  be  relatively  easy  to  formula*' 
rule  to  govern  all  such  cs-operative  copy  of  an  ann^ 
ment  character,  but,  apparently,  the  appetite 
volume  outruns  all  other  considerations. 

The  principle  controlling  in  the 
rate  for  amusement  advertising,  just  a  little^^ 
than  the  local  rate — is  a  perfectly  sound  pnnol* 
one  that  should  be  maintained,  it  seems  to  Enm* 
Publisher,  even  at  the  sacrifice  of  volume. 
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2IR  RODERICK  JONES,  head  of  the 
J  aeenev.  was  a  visitor 


for  the  Dallas  Semi-Weekly  Farm  News, 
has  become  managing  editor  of  the  Bryan 
(Tex.)  Daily  ^gle,  filling  a  position 
held  by  the  late  Lee  J.  Rountree. 

Charles  T.  Lambert,  telegraph  edi¬ 
tor  of  the  Peoria  (Ill.)  Star,  and 
dean  of  Peoria  newspaper  men,  danced 
into  his  office  September  11.  chinned  him- 


-  Reuter  agency,  . 

vinntreal  on  his  way  to  the  Far  East.  - 

Ridenour,  publisher  of  the  Flush-  self  23  times  ansi  announced  that  his  74th 
i'/V  Y  )  Journal,  has  returned  home,  birthday  was  the  happiest  in  his  life, 
a  visit  with  relatives  in  Urbana,  "r.c-nt.H  t,.™  o 

Ohio. 


The  staff  presented  him  with  a  pipe  and 
a  humidor.  They  say  Charley  is  writ- 
'wwiii  E  Slosson,  editor  of  Science  '"g  his  memoirs  for  the  Stai^  Centennial 
Washington,  D.  C,  and  author  be  published  in  1997. 

b*rtice,  _  W.  D.  Hornaday,  publicity  director  for 


books,  will  assist  in  the  course  Hornaday,  publicity  director  for  and  Salesman- 

!  ^rtures  in  Problems  of  Contemporary  *he  I  nivcrsity  of  Texas,  for  whose  safety  ship,  has  resigned 
flSt  to  be  given  at  the  Medill  School  tears  had  been  expressed,  as  he  was  1»-  to  become  adver- 


EARLE  WILLIAMSON,  of  New 
York  City,  for  the  past  three 
years  in  charge  of  the  advertising  de¬ 
partment  of  the 
United  Y.  M.  C. 

A.  Schools  and 
hrad  of  that  in¬ 
stitution’s  Schools 
o  f  .Advertising 


S’wMlism,  Chicago,  this  fall 

J  F.  Burke,  publisher  of  the  Elyria 
(0  )  (ihronicle-Telegram  and  the  Bucy- 
hB  (0.)  Telegraph-Forum,  has  an¬ 
nounced  his  candidacy  for  Republican 
nomination  for  Governor. 

Claries  B.  Hollinger,  formerly  manag¬ 
ing  editor  of  the  Lancaster  (Pa.)  New 
Era,  has  taken  a  similar  post  on  the  War¬ 
ren  (Pa.)  Tribune,  evening.  In  June  Mr. 
Hollinger  was  appointed  editor  in  the 
State  Division  of  Publications,  a  position 
thkh  he  now  has  resigned.  The  Tribune 
is  a  new  Republican  paper. 

Sir  Campbell  Stuart,  director  of  the 
London  Times,  was  a  recent  caller  at  the 
White  House. 

0.  L  Barbour,  formerly  editorial  writer 
on  the  St.  John  (N.  B.)  Daily  Telegraph, 
who  resigned  when  the  Telegraph  and  the 
Joor^.  the  only  other  morning  paper, 
were  purchased  by  the  New  Brunswick 
Polishing  Company  and  amalgamated, 
has  become  editor-in-chief  of  the  Monc¬ 
ton  (N.  B.)  Transcript. 

F.  J.  Clark,  of  the  Koshkonong  (Mo.) 
Thnes-Leader,  has  been  appointed  to  an 
ofke  position  in  the  administration  of  the 
Missouri  penitentiary.  The  paper  will  be 
bsed  to  someone  else. 

Howard  M.  Mills,  editor  of  the  Mound 
(j^  (Mo.)  News-Jeffersonian,  has  been 
appointed  postmaster  at  Mound  City. 

James  J.  Wallis,  who  has  been  manager 
and  editor  of  the  Digby  (N.  S.)  Courier 
for  five  years,  has  resigned  to  become 
manager  and  secretary  of  Printers,  Ltd., 
a  new  company. 

John  H.  Fahey,  publisher  of  the  New 
York  Evening  Post,  will  address  the  Na- 
fimal  Bank  Division,  American  Bankers 
.Association,  at  Atlantic  City  next  week 
on  “Is  World  Business  of  Any  Real  In¬ 
terest  to  American  Bankers?” 

H.  C.  -Adler,  publisher  of  the  Chatta¬ 
nooga  Times,  returned  to  New  York 
September  18  on  the  Majestic  from  a 
trip  abroad. 


lieved  to  have  been  in  Japan  during  the 
recent  earthquake  disaster,  is  safe  on  the 
High  Seas.  .A  message  received  in  Dal¬ 
las  by  his  son.  member  of  the  staff  of  the 
Dallas  Journal,  advises  that  the  elder 
Hornaday  had  departed  for  Honolulu  be¬ 
fore  the  quake. 

Wallace  Davis,  son  of  a  West  Texas 
ranchman,  who  went  to  the  Orient  with 
W.  D.  Hornaday  and  went  to  work  for 
the  Japan  Daily  .Advertiser,  passed 
through  the  earthquake  unhurt,  accord¬ 
ing  to  messages  received  by  his  parents 
in  Texas. 

Edward  Smith,  son  of  Mr.  and  Mrs. 
R.  .A.  Smith,  Red  Oak,  la.,  member  of 
the  Japanese  .Advertiser  staff,  escaped  the 
earthquake  unharmed,  according  to  word 
received  by  his  parents.  Mr.  and  Mrs. 
J.  H.  Johnson,  Cedar  Rapids,  la.,  were 
notified  through  the  St.  Paul  Pioneer 
Press  that  their  son,  Hamilton  Johnson, 
managing  editor  of  the  Advertiser,  had 
escaped.  Johnson  was  formerly  a  Cedar 
Rapids  newspaper  man. 

Earl  Potter,  formerly  assistant  tele¬ 
graph  editor  of  the  Kansas  City  Times, 
has  bwn  appointed  publicity  man  for  the 
athletic  department  of  the  University  of 
Kansas.  He  was  at  one  time  an  in¬ 
structor  in  journalism  at  K.  U.,  but  re¬ 
signed  to  study  law. 

Col.  Earnest  Hofer,  member  of  a  fam¬ 
ily  prominent  in  the  early  annals  of 
Iowa,  is  the  publisher  of  The  Lariat,  a 
Western  literary  monthly,  at  Salem,  Ore. 
Col.  Hofer  was  associated  with  his 


R.  Kaiile  \Viu.iamso.s- 


1 1  s  I  n  g  manager 
for  the  Ludlow 
Typograph  Co.. 

Chicago. 

When  a  lad  of 
nine  he  was  in¬ 
troduced  to  print¬ 
ing  in  the  office 
of  the  James¬ 
town  (N.  Y.)  Journal,  as  a  carrier  boy, 
and  later  served  an  apprenticeship  in  a 
nearby  job  printing  office. 

He  spent  seven  years  with  the  Inter¬ 
national  Corresi»ndence  Schools  of 
Scranton  in  printing  and  advertising  in¬ 
struction  work.  Eventually  he  joined  the 
Mergenthaler  Linotype  Co.,  arid  became 
a  member  of  its  publicity  department. 
For  five  years  he  remained  with  that 
company. 

In  October,  1920,  he  became  extremely 
interested  in  the  rehabilitation  work  of 
the  United  Y.  M.  C.  -A.  Schools  for 
World  War  veterans,  and  at  that  time 
took  up  the  work  he  has  just  resigned. 

offices  of  the  supply  department  of  the 
Western  Electric  Company  to  the  Persh¬ 
ing  Square  building,  42nd  street.  New 
York,  is  announced.  Herbert  Metz  is 
appointed  advertising  manager  and  P.  L. 
Thomson  continues  as  publicity  director. 


cign  representative.  This  journal  is  pub¬ 
lisher  for  F.  R.  Wadleigh,  Federal  Fuel 
Distributor. 

.A.  C.  Bailey,  lately  a  real  estate  sales¬ 
man  has  been  appointed  publicity  direc¬ 
tor  for  the  Dallas  Trust  &  Savings  Bank 
anrl  the  Dallas  Title  &  Guaranty  Co.  He 
was  formerly  manager  of  classified  ad¬ 
vertising  on  the  Dallas  Daily  Times- 
Herald. 

George  M.  Crnites,  formerly  of  the 
London  (Ont. )  .Advertiser  and  the  King¬ 
ston  Whig,  is  now  on  the  advertising 
staff  of  the  Border  Cities  Star,  Windsor, 
Ont. 

J.  U.  Eldredge,  Jr.,  general  manager  of 
the  Ogden,  (Utah)  Standard-Examiner, 
is  in  California  on  a  business  trip. 


L. 


IN  THE  BUSINESS  OFRCE 

E.  WINCHELL  has  been  made 
advertising  director  on  the  Mobile 


IN  THE  AGENCY  FIELD 

VRIC  TATEM,  until  recently  in  charge 
of  promotion,  research,  and  mail  so¬ 
licitation  on  the  Southern  .Agricultimist, 
has  joined  the  staff  of  the  Wilson 
•Agency,  Nashville,  as  copy  chief.  He  is 
president  of  the  .Advertising  Club  of 
Nashville. 

LeRoy  W.  (Thandler,  advertising  writer 
of  Dallas,  has  joined  the  service  depart¬ 
ment  of  the  Johnston  Printing  &  Adver¬ 
tising  Co.  Before  going  to  Texas  in 
1917,  he  was  in  charge  of  the  advertising 
service  department  of  the  F.  W.  Dodge 
Co.,  publishers  of  the  Architectural  Rec¬ 
ord  and  other  trade  journals. 

F.  M.  Cockrell  h^  joined  the  Camp- 
bell-Ewald  Co.,  New  York,  as  manager 
of  industrial  advertising.  He  was  for¬ 
merly  promotion  manager  of  the  Mc¬ 
Graw-Hill  Co. 

John  W.  Grayhurst,  for  years  active  in 
special  advertising  work,  and  William  P. 
Scott,  agency  executive,  have  formed  a 
partnership  to  conduct  a  general  agency 
ui^er  the  name  of  Grayhurst  &  Scott, 
with  offices  at  16  West  4Sth  street.  New 
York. 

Victor  LeNoir  has  quit  the  advertising 
staff  of  the  Omaha  World-Herald  to 
join  the  Erwin  Wasey  &  Co.,  Chicago. 

Jarvis  A.  Wood,  oldest  member  of  the 
firm  of  N.  W.  Ayer  &  Son,  PhiladeliMiia, 


father  in  the  McGregor  (la.)  News,  but  Register  to  succeed  M.  R.  Harward,  who  honored  Sept.  19  with  a  testimonial 


IN  THE  EDITORIAL  ROOMS 


for  23  years  has  been  editor  of  the  Daily 
Capital  Journal  in  Salem,  and  is  now 
publishing  a  trade  journal,  the  Manufac¬ 
turer. 

McCready  Houston,  of  the  Soirth  Bend 
(Ind.)  Daily  Tribune,  has  a  story  sched¬ 
uled  for  publication  in  the  November 
Scribner’s.  One  of  his  stories,  “The 
Owl,”  is  to  appear  in  “The  Best  Stories 
of  1923.” 

Roy  L.  McCardell,  newspaper  man 
and  scenario  writer,  was  the  second  prize 


was  transferred  to  the  Birmingham  Age- 
Herald  in  that  capacity.  Winchell  went 
from  the  Atlanta  Constitution.  Jack  A. 
Dair,  who  was  formerly  with  the  Reg¬ 
ister  as  head  of  the  advertising  depart¬ 
ment,  is  now  with  the  Selma  (Ala.) 
Times-Joumal. 

T.  C.  Corbett  of  the  business  sur¬ 
vey  department,  Qiicago  Tribune,  is  in 
the  hospital  seriously  iU. 

The  National  Coal  Mining  News, 


RER^ 


dinner  at  the  Philadelphia  Manufacturers 
Club. 

He  recently  completed  his  3Sth  year 
with  the  company. 

_  Harry  D.  Kline,  for  three  years  adver¬ 
tising  manager  of  the  Corduroy  Tire  Co., 
Grand  Rapids,  has  resigned  to  become 
associated  with  the  Brearley-Hamilton 
Co.,  Grand  Rapids.  He  will  be  account 
executive. 

Jean  W.  Johnson,  merchandising  and 
Charleston,  W.  Va.,  has  appointed  advertising  counselor,  formerly  witli 
winner  in  the  Keith,  Proctor  and  Moss  Herman  Lowenstein,  formerly  with  the  Critchfield  &  Co.,  Chicago,  has  purchased 
YARD  BERTMAN,  former  real  theatres’  traffic  problem  contest  conducted  National  Coal  Association,  as  advertis-  an  interest  in  the  Woodall  &  Amesbury 
estate  editor  and  reporter  on  the  in  New  York.  He  has  won  many  news-  ing  manager,  with  .Arthur  F.  Bird,  at  22  Agency,  which  firm  w?ill  now  be  known 
Camden  (N.  J.)  Daily  Courier,  entered  paper  prizes,  including  the  $10,()00  mo-  Bedford  street.  Strand,  London,  as  for-  as  Woodall- Amesbury- Johnson,  Inc.,  with 
upon  his  duties  as  City  Prosecutor  of  the  ‘ion  picture  serial  contest  conducted  by 

Chicago  Tribune  and  New  York 
Globe  in  1915.  He  is  the  creator  of  the 
“Jarr  Family.”' 

“Dutch”  Herrigg,  night  police  reporter 
for  the  Sioux  City  Journal,  has  resigned. 

Ray  Kennaston,  night  commercial  re- 

_ _  porter  for  the  Sioux  City  Journal,  has 

Burlington  (Vt.)  Frw  Press  "throughout  resigned  and  will  return  to  his  studies  at 
the  Spring  and  Summer,  has  resigned  to  the  University  of  South  Dakota  at  Ver- 
work  for  the  Century  Company,  New  million. 

Gifford  DePuy,  editor  of  the  North¬ 
western  Banker  at  Des  Moines,  is  taking 
a  year’s  leave  of  absence  to  attend  Har¬ 
vard.  _ 


Heas  of  Camden,  September  17.  He  has 
served  on  the  staffs  of  several  Philadel¬ 
phia  and  Camden  dailies.  The  post  was 
recently  created  by  the  City  Commission¬ 
's  of  Camdea 

Frederick  S.  Pease,  Jr.,  who  has  been 
OTployed  on  the  reportorial  staff  of  the 


WITH  THE  AD  FOLKS 


York. 

Raymond  E.  Bassett,  who  has  been 
w  the  city  staff  of  the  Barre  (Vt.) 

Tunes  during  the  vacation  period,  has  re¬ 
sumed  his  studies  at  the  University  of 
Vermont. 

P  D.  Abernethy,  editor  of  the  J.  McCONNELL  of  Chicago  has 

w^sboro  (N.  C.)  Record,  has  resigned  ^  ’  been  appointed  advertising  man- 
0  b^omc  Corporation  _Qerk  in  the  office  ager  of  the  Favorite  Stove  &  Range  Co., 
Stat  Carolina  Secretary  of  Piqua,  O.,  succeeding  Charles  J.  Durbin, 

/*•.  „  who  has  gone  on  the  road  as  a  special 

Louis  B.  Wright,  city  editor  of  the  salesman. 

Sar^^rv  Index,  and  Miss  Harold  R.  Lister  has  been  elected  presi- 

uairp  woman’s  dent  of  the  Blackstone  Institute.  For  the 

take  °  same  paper,  have  resigned  to  last  18  months  he  has  been  advertising 
work^at  ^he^^Uni-  manager  of  the  International  .Accountants 

,  .  .  Society,  Inc.,  of  Chicago,  and  prior  to 

that  time  secretary  and  advertising  man¬ 
ager  of  the  Black.stone  Institute.  He 
takes  geenral  charge  of  all  sales  and  ad¬ 
vertising.  The  Institute  plans  an  exten¬ 
sive  campaign.  The  Chicago  office  of 
Albert  Frank  &  Co.  has  the  account. 
Removal  October  1  of  the  general  sales 


wrsity  of  North  Carolina,  E.  P.  Wide 
ana '  becomes  city  editor, 

the 

woman  s  page. 

tJl'  m  editor  of  the  Ken- 

of  a  Kn’  Republican,  is  the  father 

Ota  boy  bom  September  12. 

“*tm  E.  Burges,  formerly  a  field  man 


Editor  &  Publisher  for  September  2  2,  1923 


offices  at  713-718  Phoenix  building.  He  Stoddard  was  for  four  years  State  editor  Philadelphia  lost  a  team  match  to  the  who  recently  arrived  in  Oregon  for 

will  have  charge  of  the  merchandising  of  the  Watertown  Times.  Wildwood  Golf  Club  linksmen,  Sept.  16  with  relatives  and  friends,  that 

and  plan  department.  Lewis  T.  McCleneghan,  of  the  edito-  at  Wildwood.  The  newspaper  team  was  native  State  and  he  being  a  sc^- 

rial  staff  of  the  Rockford  (Ill.)  Morning  handicapped  by  the  absence  of  three  well-known  pioneer  family  thertof^L 

Star,  to  Miss  Irma  Jane  McDougall  at  stars,  Charles  Sykes,  Tom  Daly  and  1503  Mr.  Powell  was  transferr^^  ® 

VISITORS  TO  NEW  YORK  Rockford.  Sept.  15.  Roger  Newcomb.  respondent  for  the  .\ss<xiate<l  Pres?w 

Stanley  R.  Clague,  sou  of  Stanley  The  Texas  Daily  Press  League,  the  Portland  to  San  Francisco,  and  thm 

_  Clague  of  the  .\udit  Bureau  of  Circula-  membership  of  which  comprises  the  Chicago.  For  the  past  three 

tions,  today.  Sept.  22,  will  marry  Miss  smaller  dailies,  will  hold  its  annual  meet-  has  been  in  charge  of  the  A.  P  (,1* 

Edgar  Foster,  Nashville  Banner.  Lucile  Cfarinda  Wanzer,  Chicago.  ing  in  Sherman,  and  Denison,  Oct.  16-17.  in  Manila.  He  was  on  a  vacat'  ***• 

Uasiivi-  I  o /Po  \  Kvprptt  P  VnrlnnHj'T  nf  Pl-iirtio-rt  KT  W  Hrwbnpr.  pHitnr  nf  thp  miprman  U^A  _  .  W 


Edgar  Foster,  Xashville  Banner.  I.ucile  Clarinda  Wanzer,  Chicago.  ing  in  Sherman,  and  Denison,  Oct.  16-17,  in  Manila.  He  was  on  a  vacat' 

llenrv  C.  Carpenter,  Lancaster  (Pa.)  Everett  C.  Norlander,  of  the  Chicago  K.  K.  Hooper,  editor  of  the  Sherman  three  months.  He  had  crossed*^ 

Intelligencer.  Daily  Journal  staff,  to  Miss  Anna  Hall,  Democrat,  is  president.  passed  through  the  Suez  CanaL^ 

H.  E.  Holt,  Grafton  (W.  Va.)  Sen-  L'hicago,  Sept  12  The  Michigan  Authors’  Association  looked  over  Europe.  He  arn\«i ** 

tj„ei  James  H.  Burke,  sporting  editor  of  has  elected  the  following  officers:  Pred-  Oregon  Sept.  6  with  the  intention  {  * 

_  the  Brockton  l  Mass. )  Enterprise,  to  eric  Zeigen,  president ;  Ward  Macauley,  maining  three  weeks.  On  Sept  7  ^  ^ 

HOI  niNr  NFW  POSTS  Miss  Margaret  A.  Burns.  vice-president  ;  Marjorie  Cooley,  secre-  ceived  orders  to  take  the  first  Wt 

HOLDING  NEW  POSTS  Robert  Gordon,  Inter-Lake  Tribune,  tary ;  Peter  Grant,  treasurer.  Directors  Philippines.  He  sailed  Sept  11 

VIISS  L.AUR.A  KILBORN,  society  Browns  Valley,  Minn.,  to  Miss  Olive  include:  James  Oliver  Curwood,  Edgar  tc,.  -  i  I 

editor  Kingston  (Out.)  Whig,  sue-  1-dman.  The  bridegroom  is  the  son  of  A.  Guest  (Detroit  Free  Press  poet),  the  Lancaster  fp’a  1  NeJ  Fr,™*  " I 

cecding  Miss  Doris  Brown.  Samuel  Y  Gordon,  State  Printer.  Woodbridge  N.  Ferris,  M.  LeRoy  Bur-  vacation  in  BedlorH  W  ‘ 

Ray  Pearson,  Chicago  Herald  &  Ex-  Robert  Grant  Utley,  editor  of  the  Cass  ton,  William  \\ .  Cook,  Rev.  \\  illiam  ®  “  Springs,  P. 

aminer  for  ’O  vears  on  Chicaco  Tribune  (Minn.)  Times,  to  Miss  Thelma  Stidger,  C.  L.  -Arnold,  Mrs.  .Archibald  W.  O.  Jones,  managing  editor  of  4 

Sel  B  M^  Oklahoma  City  Margaret  Olson.  Jones.  Winfield  L.  Scott.  Florence  Ruth-  Lincoln  (Neb.)  State  Journal,  no*  *. 

Daily  Oklahoman,  from  night  city  editor  Frank  R.  Ford,  city  hall  reporter  of  ven,  Robert  Wenley  and  Mrs.  Wads-  tour  of  England,  is  writing  articles  b 

Sioux  City  Journal.  Ohio  State  Journal,  Columbus,  to  worth  Warren.  Plans  are  being  made  his  old  home  town  paper,  the  Genr,, 

Walter  Homstein.  rewrite  Chicago  Miss  Bernice  Brown  of  Marietta,  O.  for  txrmanent  headquarters.  Signal.  ‘| 

Dailv  Journal,  from  Citv  News  Bureau.  inkling  his  co-workers  had  of  New  officers  of  the  Kansas  City,  Mo.,  Paul  Flagg,  a  reporter  for  theKaii»l 

■Arthur  C.  Garvin,  spo'rts  Kansas  City  the  marriage  was  when  the  Marietta  cor-  .Advertising  Club  have  been  installed  as  City  Journal-Post,  is  spending  his^ 

Journal-Post,  from  St.  Joseph  (Mo.)  respondent  “filed’  on  it  follows :  H.  P.  Comstock,  president ;  W.  tion  in  Lawrence,  Kan.,  visitini?  k 

Gazette.  llelen  Brotherton  Beeler,  for  some  W.  Wachtel,  vice-president;  Mrs.  Fran-  mother.  j 


D.  D.  Richard,  copyreader  Chicago  time  society-  editor  of  the  H^son  (N.  ces  M.  ConneUy,  vice-presidmt ;  W.  R.  C.  Watt  Brandon  editor  of  lU 

evening  Post,  from  citv  editor  Missoula  )  •)  Harold  Ten  Eyck  Snixlgrass,  treasurer;  W.  G.  Randall,  ex-  ^  (Wyo)  Dailv  Post  and  Mrs 

Mont.)  Dailv  Missoulian.  Brocksbank,  secretary  of  the  Steward  ecutive  secretary,  and  George  M.  Husser,  S  are  visiting  relSes^^^^^ 

Maurice  Howe.  Ogden  (Utah)  Stand-  gavit  and  Equipment  Corporation,  of  seerrtary.  .  .  .  ^  Iowa  They  will  vi  t  M 

rd-Examiner,  from  relief  man.  Hudson,  Sept.  1  ^  ^  Advertising  Oub  of  New  ^  GeorgetoiL 

Rav  SinofT  reporter  Sioux  Citv  Jour-  Edward  J.  Breen,  Jr.,  Fort  Dodge  Aork  has  launched  a  membership  cam-  ^  *  wn.  nis 

,al  '  '  (la.)  Messenger  and  Chronicle,  to  Miss  paign.  It  contributed  $50  to  Japanese  .  J-  managing  editor  of  f 


Ray  Sinoff,  reporter  Sioux  Citv  Jour-  c-dward  J.  breen,  Jr.,  tort  Dodge  Aork 
„al  (la.)  Messenger  and  Chronicle,  to  Miss  paign 

Robert  Renard.  Sioux  City  Journal,  Elizabeth  Loomis.  Aug.  30.  Mr  and  relief, 
from  assistant  city  editor  Nebraska  'ys.  Breen  are  motoring  to  California, 

State  Journal,  Lincoln.  Breen  will  join  the  staff  of  a 


Bruce  \V’.  Dennis,  editor  Rockford  Angeles  newspaper. 


(111.)  High  School  Owl,  from  Rockford 
(Ill.)  Morning  Star. 


James  W’alsh  Kennedy,  Miami  (Fla.) 


It  contributed  $50  to  Japanese  ,  Murray,  managing  editor  of  f 

_  I^wrence  (Kan.)  Journal-World. has ^ 

circiiur'  Tuc  ii/r»oi  r,  '"^cation  ts 

SEEING  THE  WORLD  hi,s  parents  at  Hope,  Kan. 

T^HE  JAPANESE  DISASTER  cur-  Clarence  Eyster,  secretary  -  treasor 
^  tailed  the  vacation  of  E.  L.  Powell,  of  the  International  Circulation  Me- 


Irma*  Van  Der  Beck,  reporter  Daily  Greider,  Decatur,  111.  Ceremony  to  take 
mini,  from  editor  "Peggy  Roe”  column  pl^e  Sept.  -6. 

Rockford  Morning  Star  Robert  Curtis  Harper,  sports  editor 

.Alfred  Ahlstrand,  news  editor  Daily  R^^mond  ( Va  )  Times  Dispatch,  to 
mini,  from  associate  sports  editor  Rock-  \  ^ Asheville, 

ford  Register-Gazette.  G.,  Sept.  K.  This  was  the  culmina- 

Margaret  Lauritzen.  Rockford  college  t'""  f 
correspondent  Register-fiazette,  from  so-  R^mnion  held  m  Richmond  in  June,  1922. 

lAirrU  i  M»ss  Donnahoe  having  been  in  attend- 


Hcrald,  is  engaged  to  Miss  Lucille  Associated  Press  correspondent  at  Manila,  agers’ Association,  who  with  his  wife  ail 


ciety  editor  Rockford  High  School  Owl 


R'udolph  Trank,  siv.rts  editor  Daily  ^aid  of  honor  for  the  North 

ini.  from  reo-^rter  Rockford  Register-  Carolina  Sons  of  Confederate  Veterans^ 


mini,  from  reporte 
( iazette. 


Ralph  Graves,  of  the  editorial  staff  of 


'Enoch  Johnson,  h.cal  staff  Chicago  ‘^e  National  (geographic  Magazine,  is 
Daily  News,  from  Chicago  Daily  Journal.  ^("^Sed  to  Miss  Elizabeth  Evans  of 
^  Washington.  The  marriage  will  taxe 


place  Oct.  4.  Mr.  Graves  for  years  was 
WITH  THE  SPECIALS  dramatic  editor  of  the  Washington  Post. 

WR.  BOREN,  formerly  assistant  ,  Broadus  Mitchell,  associate  pro- 
•  Fr:.nHin  RpH  in  rbarffP  of  fessor  of  political  economy  at  JohnsHop- 


to  Franklin  Bell,  in  charge  of  '-?^m  ui  po..uca.  economy  . 
^vorticincr  H.n.rtmPnt  of  tbp  .Son-  >^'"5  Cniversity.  formerly 


the  advertising  department  of  the  Sun- 
Maid  ^isin  Growers,  is  now  with 
Everett  A.  Holman,  newspaper  repre¬ 
sentative,  Monadnock  building,  San  Fran- 


kins  Lniversity,  formerly  a  newspaper 
reiKirter  of  Richmond.  Va.,  to  Miss  Ade¬ 
laide  Hammond,  daughter  of  Mrs.  Anne 
Hammond  of  Buffalo. 

Kenneth  C.  Beaton.  “K.  C.  B.,”  of  the 
Hearst  papers,  to  Mrs.  Florence  Wood 
Clark  at  Los  .Angeles,  Sept.  12. 


CIRCULATION  NEWS  AND  VIEWS  _ _ : _ 

A  FOUR-P.AGE  COLOR  COMIC  ASSOCIATIONS  AND  CLUBS 
^  issued  daily  as  part  of  the  regular  rpHE  S.AN  FRANCISCO  PRESS 
edition  is  being  used  by  the  Boston  A  CLUB  has  elected  the  following 
.American.  The  innovation  is  reported  to  officers :  President.  Leon  J.  Pinkson ; 
have  brought  a  substantial  increase  in  vice-president,  Gilbert  Parker ;  treasurer, 
circulation.  Frank  B.  Connolly ;  secretary,  William  F. 

■A  social  for  “Lonely  Hearts.”  readers  Kilcline ;  librarian,  Thomas  J.  Rellew ; 
of  one  of  its  departments,  was  held  at  directors,  long  term,  W.  H.  B.  Fowler, 
Crescent  Gardens.  Revere,  a  nearby  re-  Ed.  R.  Hughes.  Joseph  L.  Cauthorn. 
sort,  by  the  Boston  .Advertiser.  Holdover  directors  are  .Abe  Kemp,  Ralph 

W.  K.  H.  Shafto,  circulation  manager  h.  Cromwell  and  Harry  Roberts.  The 
for  the  Southern  Planter,  Richmond,  Va.,  entire  board  was  re-elected  without  op- 


for  three  years,  has  resigned  to  take  a  position 

similar  job  with  the  Fruit  and  Packing  The  Newspaper  Representatives  .As- 
House  News  of  Tampa,  Fla.  sociation  of  Chicago  will  meet  on  the  sec- 

- -  ond  Monday  of  each  month. 

MARRIED  -Advertisers  Club  of  Cincinnati  re¬ 

sumed  its  weekly  Wednesday  luncheons 
ULLSWORTH  CHATTERLY  and  Sept.  19. 

^  Miss  Margaret  E.  R.  Arnold  will  The  Baltimore  Press  Club  held  a  me- 
lie  married  today.  Sept.  22,  in  .Albany,  morial  .service  at  the  Century  Theatre, 
Miss  .Arnold  is  a  daughter  of  the  late  Sent.  23.  for  the  late  President  Harding. 
Judge  Lynn  J.  .Arnold,  publisher  of  the  The  New  Aork  Employing  Printers 
Knickerbocker  Press,  and  a  sister  of  Association  will  meet  .Sept.  24  at  6:30 
Lynn  J.  Arnold.  Jr.,  president  of  the  P.  M.  for  dinner  at  the  Hotel  Astor. 
Press  Company  and  of  Roliert  R.  Arnold  The  Canadian  Women’s  Press  Gub 

of  the  editorial  staff  of  the  Press.  She  holds  its  annual  meeting  in  Vancouver 
has  been  connected  with  the  advertising  starting  Sept.  24. 

department  of  the  Press  several  years.  The  Oregon  State  Women’s  Press  Gub 
Chatterlv  is  assistant  advertising  manager  held  its  first  meeting  of  the  season  Sept, 
of  the  Knickerbocker  Press  and  Evening  5.  Mrs.  Donald  Allison,  the  new  pres- 
News.  _  ident.  addressed  the  club  on  “What  Are 

Walter  B.  Stoddard,  news  editor  Mas-  We  Doing?”  Discussion  was  led  by  Mrs. 
sena  (N.  A'.)  Observer,  to  Miss  Muriel  E.  Horner.  .A  literary  market  report 
Lynn  of  Watertown.  N.  A’’..  Sept.  8.  was  made  by  Mrs.  Helen  De  Ness. 

Prior  to  going  to  Massena  last  Spring  The  Newspaper  Golf  .Association  of 


Proofs  of  Copy 
Being  Printed 


Series  No.  4  of  church  promo¬ 
tional  copy  issued  by  the  Church 
Advertising  Department  will  be 
ready  very  soon. 

This  new  series  will  contain  26 
ads  of  about  200  words  each  and 
will  be  available  in  the  form  of  copy 
only.  The  ads  are  arranged  for 
local  references  which  makes  the 
use  of  mats  impracticable. 

The  date  at  which  this  series  will 
be  available  will  be  announced  soon. 
Proofs  will  be  sent  first  to  those 
papers  which  have  been  using 
Series  3. 

Office  of  Copy  Committee,  Room  518, 
Witherspoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


& 
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Editor 


i  s  her 


k  Special  Opportunity 
Te  Buy  a  Stereotype  Press 

Dae  to  the  consolidation  of  The 
Ereniiig  Standard  and  The  I)aily  Sur 
f,  Xew  Rochelle,  N-  ‘h®  *>"<*"• 

'ipied,  the  owners  of  the  Standard- 
Star  have  for  sale, 

A  »-PAGE  HOE  PRESS 

Which  is  surplus  equipment  and  will 
be  disposed  of  as  soon  as  possible.  This 
is  a  dO-page  Hoe  Rotary  Press,  a  su¬ 
perior  machine  in  many  ways  and  cap- 
able  of  turning  out  a  fine  product.  It 
is  in  running  operation  daily  and  may 
be  inspected  by  prospective  purchasers 
at  any  time. 

It  has  a  capacity  of  4.  6,  R,  10.  12, 
16  and  20  pages  of  8  columns.  12  ems. 
It  will  print  2I).(X)0  per  hour  of  4,  6.  8. 
or  10  pages  inset,  or  10,(»10  per  hour 
of  12,  16  or  21)  pages  collect.  With  the 
press  is  also  a  stereotype  equipment. 

The  equipment  will  lie  offered  at  an 
advantageous  price  to  the  purchaser. 
For  further  particulars  call  or  address 

WESTCHESTER  NEWSPAPERS,  he. 

T.  Maruld  Forbea 


New  Rochelle 


THE  BOSTON 
AMERICAN 

has  the  largest  evening 
sale  in  New  England. 

It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 

B 


"In  Boston  IPs  the  Post” 


Circulation  Averages 
for  1922 


BOSTON  DAILY  POST 

396,902 

Copies  Per  Day 


BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday 

Fir.iE  in  Local,  General  and 
Total  Display  Advertising 


FIRST  ly  PIBLIC  SERyiCE 


The  World  and  the  Kve- 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
650,000  for  $1.20  per  agate 
line  grosft.  subject  to  con¬ 
tract  discounts.  Tbey  carry 
more  high  class  dry  goods 
advertising:  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
niore  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

in  Newspapers 
by  the  Year 

New  Yorif 

Malle^  Building.  FonI  BuUdiiig, 

Detroit 


Chicaco 


ilauRhltT  is  touring  Colorado,  on  a  vaca¬ 
tion  from  his  duties  at  the  Peoria  (Ill.) 
Star,  addressed  the  Midwest  Circulation 
Manager.s'  .\ssociation  in  Pueblo,  Col., 
and  al.so  the  Ad  Club.  His  auto  tour  will 
cover  4.0(X)  miles. 

Michael  Strauss,  assistant  city  editor 
Chicago  evening  Post,  is  spending  sev¬ 
eral  weeks  in  W'yoming,  combining  vaca¬ 
tion  with  business  interests. 

Several  Swiss  newspaper  men  have  ar¬ 
rived  in  Montreal  as  the  guests  of  E.  E. 
Beatty,  president  of  the  C.  P.  R.,  to  view 
the  Dominion  of  Canada  and  see  its  ad¬ 
vantages  to  colonists.  These  included 
Ernest  Schurch,  the  Bund  ;  Dr.  Schnop, 
Basler  Xachrichten ;  E.  Reitmann.  \euc 
Zurichcr  /eitung;  M.  G.  Ragassil.  Ga¬ 
zette  de  Lausanne,  and  Dr.  R.  .\chwabe, 
Xational  Zeitung.  Pierre  Briquet,  .\meri- 
can  representative  of  the  Journal  de 
Geneve,  is  expected  to  join  the  party. 

Lewcllyn  Jones,  literary  critic  Chicago 
Evening  Post,  is  in  the  Eiast  on  an  ex¬ 
tended  business  trip. 


NEWS  SERVICES  AND  SYNDICATES 

lyriLES  VV.  VAUGHN,  just  returned 
from  a  three-years’  stay  in  South 
.\merica  as  a  correspondent  for  the 
United  Press,  spent  a  couple  of  days  in 
I.awrcncc,  Kan.,  recently.  He  was 
graduated  from  the  University  of  Kan¬ 
sas  at  l.awrcnce  in  1915. 

The  Montreal  Star  has  opened  the  Star 
News  Bureau,  in  charge  of  N.  Moore, 
former  New  York  correspondent. 

Clinton  Coffin  of  the  W'a.shington  Bu¬ 
reau  of  .\sscKiatcd  Press,  who  covered 
the  anthracite  coal  conferences  at  Har¬ 
risburg,  and  Paul  F.  Haupert  of  the 
.Associated  Press  night  desk  in  Washing¬ 
ton.  have  gone  in  Coffin’s  car  for  a  vaca¬ 
tion  in  Canada. 

Frank  Caudill,  .\ssiKiatcd  Press  op¬ 
erator  at  Omaha,  i^  enjoying  a  vacation 
before  being  traiisferr^  to  Iowa  City, 
la.,  permanently. 

Among  the  vacationists  of  the  Wash¬ 
ington  staff  of  the  International  News 
Service  to  get  back  on  the  job  are 
George  R.  Holmes,  bureau  chief ;  W.  H. 
■Atkins,  and  Harry  Ward. 

Lawrence  Martin,  head  of  the  Unitixl 
Press  Bureau  in  Washington ;  Raymond 
Clapper,  of  the  United  News ;  Leo  Sacks, 
of  the  Scripps-Howard  ncwsiiapcr  in 
Ohio,  and  William  Losh,  of  the  United 
Press,  are  back  in  the  capital  from  their 
vacations.  Fraser  h'dwards,  of  the  United 
Press  in  Washington  is  speiKling  his  va¬ 
cation  on  a  farm  near  Sandy  Springs, 
Maryland. 

Clayton  Cassidy,  of  the  Rockford 
fill.)  Republic  staff,  will  work  for  the 
International  News  Service  at  the  Uni¬ 
versity  of  Wisconsin  this  school  term. 

The  Hugo  (Okla.)  News  has  been 
elected  to  membership  in  the  .Associated 
Press. 

U.  U  McCall,  superintendent  of  the 
•Atlanta  office  of  fhe  AssiKiated  Press,  is 
absent  from  his  post  on  vacation. 

The  San  Jose  (Costa  Rica)  Diario  dc 
Costa  Rica  has  been  elected  to  memlier- 
ship  in  the  Associated  Press. 

F.  Douglas  Williams  sailed  September 
18  from  Southampton  for  New  York,  to 
resume  his  duties  as  general  manager  for 
North  America  of  Reuter,  Limited,  of 
London,  with  offices  in  New  York.  For 
the  pa.st  year,  Mr.  Williams  has  been  in 
charge  of  Reuter’s  editorial  staff  through¬ 
out  the  world,  acting  as  chief  aid  to  Sir 
Roderick  Jones,  managing  director,  in 
the  latter’s  direction  of  news.  During 
Mr.  Williams’  absence.  Isroy  M.  Norr 
was  acting  general  manager. 

Frederick  Roy  Martin,  general  man¬ 
ager  of  the  Associated  Press,  accom¬ 
panied  by  Mrs.  Martin,  arrived  home 
Scptemlier  20  on  the  steamship  “Giulio 
Cesare.”  which  sailed  from  Naples. 

Sears  Taylor,  formerly  of  the  staff  of 
the  New  York  Evening  World  and  the 
Atlanta  Georgian,  has  joined  the  Wash¬ 
ington  Bureau  of  the  International  News 
Service. 

Cieorge  Britt,  Chicago  manager  of  the 
NE.A,  Cleveland,  has  returned  from  a 
visit  to  his  parents  in  southern  Illinois. 

Terry  Champion,  London  correspond¬ 
ent  of  the  Canadian  Press,  Lid.,  accom¬ 


panied  by  Mrs.  t'hampion,  has  reached 
Montreal  on  a  visit  to  Canada. 

Walter  C.  Whiffen,  corrcsiiondent  at 
Peking,  and  C.  J.  Laval,  correspondent 
at  Shanghai  for  the  .AssiKiated  Press, 
have  been  sent  to  Japan  for  emergency 
service. 


DAYS  OF  SPORT 

■jVEWSBOYS  OF  CHICAGO  held 
their  picnic  in  Brands’  Park  on 
Sunday.  There  was  a  barlKCue,  field 
sports,  twenty  vaudeville  acts,  wrestling 
between  Johnny  Myers  of  Chicago  and  a 
"Masked  Unknown,’’  and  two  concerts 
by  the  Chicago  News  Band.  “Fats"  in 
abundance  were  furnished.  Daniel  .A. 
Serritella,  president ;  James  Bagnolia, 
secretary;  James  Flanagan,  treasurer,  and 
John  AlcXlahon,  manager,  with  a  com¬ 
mittee  of  forty  members,  were  in 
charge. 

The  annual  picnic  by  the  Chicago  Jour¬ 
nal  of  Commerce  was  attended  by  alxnit 
150  employees.  The  time  was  spent  in 
dancing,  athletic  sports,  and  in  contests. 
This  was  held  at  Foss  Park,  North  Chi¬ 
cago,  Saturday  afternixin  and  evening. 


NEW  PUBLICA-nONS 

IV/TENDON  (MO.)  CONSTITU- 
iYA  XI ON,  revived  by  Miss  M.  F. 
Stewart,  Postmistress. 

Blackwell  (Tex.)  Times,  weekly,  by 
R.  U  Hall,  formerly  with  the  Robert  I-ec 
Observer,  Marfa  New  Era  and  other 
West  Texas  papers. 

Lileville  (N.  C.)  Courier,  weekly. 


NEWSPAPER  SALES 

pEKlN  (ILL.)  DAILY  TIMES,  by 
Hcrget  interests  to  stock  company 
with  following  officers :  President,  O.  W. 
Frcderich ;  vice-president,  Silas  Strick- 
faden ;  secretary-treasurer,  E.  A.  Mess- 
mcr. 

Kadoka  (S.  D.)  Press,  to  George  Z. 
Zimmer,  former  editor  Camp  Point  (Ill.) 
Journal. 

Milford  (Ill.)  News,  by  Paul  F.  Rose 
to  his  uncle,  Harry  C.  Rose. 

Haigler  (Neb.)  News  by  Z.  H.  Bax¬ 
ter  to  Charles  W.  Hahn  of  Denver. 

Mechanieshurg  (O.)  News-Item,  week¬ 
ly,  by  Ora  Shaw  to  E.  J.  Newell  of 
Jackson,  Ohio. 

White  (S.  D.)  Leader,  leased  by  Seth 
Thornton  to  G.  H.  Stevens  of  Slayton, 
Minn. 

Pawnee  Rock  (Kan.)  Herald,  by  John 
Shcaley  to  L.  C.  Hixon  of  Independence, 
third  owner  in  three  years. 

Yerha  Linda  (Cal.)  Star,  to  Frank 
Rospaw,  former  Kansas  newspaper  man. 

I-ancaster  (S.  C.)  Citizen,  by  G.  L. 
Nisbet,  now  editor  Hamlet  (N.  C.) 
News,  to  W.  P.  Davis. 

SPECIAL  EDITIONS 

'T'HE  250th  ANNIVERSARY  of  the 
founding  of  the  City  of  Kingston, 
Ontario,  by  Count  de  Frontenac  in  1673, 
was  recently  celebrated  with  special  edi¬ 
tions  by  the  local  dailies. 

The  Sioux  City  Tribune  and  the  Sioux 
City  Journal  issued  special  fair  editions 
the  week  before  the  Interstate  Fair  at 
Sioux  City,  S^tember  16. 

The  Sioux  (Jity  Tribune  issued  a  Bet¬ 
ter  Homes  Week  edition  September  10. 

The  Bethany  (Mo.)  Clipper  issued  a 
32-page  Fair  edition  Aug.  2Z.  The  paper 
was  made  up  of  four  sections,  each  on 
different  colored  stock. 

The  Jewish  Herald  of  Houston,  issued 
a  4^page  special  edition  celebrating  the 
Jewish  New  Year  holiday  season.  It  was 
printed  on  magazine  paper,  typographi¬ 
cally  well  set  up.  Articles  from  Jewish 
leaders  throughout  the  country  were  fea¬ 
tured. 

The  Omaha  Daily  Tribune,  a  German 
language  paper,  has  issued  a  68-page 
magazine  .section  entitled.  “The  Tree  of 
Progress.’’  This  is  an  illustrated  record 
of  interstate  progress  from  the  root 
to  the  fruit  of  achievement.  It  con¬ 
tains  :  History  of  and  in  Nebraska ; 
History  of  Transportation  as  Inter¬ 
woven  in  the  History  of  Nebraska; 
History  of  the  University  of  N^raska 
and  Its  Relation  to  the  Forward  March 


Business  Is  Fine 
In  Baltimore 

I  II*-  .\  iitimiiiliilt-  I  mil  mi!,--i<  ner 
rt  piirt.s  the  'Hlr  of 

Al'TOS  EVERY 
WEEK 

You  Cant  Cover 
Baltimore  Without 
The  Baltimore  News 

and 

(Ttif 

Hhiltimorf  ^nuricnn 

Ask  for  presenl-da>  fart'  o.t 
the  Baltimore,  sitiiatirn. 


New  Records 


From  nothing  to  200,000  in 
seven  months  on  Sunday — 
From  25,000  to  200,000  in 
eleven  months  Evenings. 
Watch  for  the  next  chapter. 


DETROIT 

Evening  and  Sunday 

TIMES 


pojsit 

A  newspaper  of  eharac~ 
tOTf  integrity  and  antmr- 
prum  which  haa  earned 
the  confidence  of  the  peo¬ 
ple  of  the  worltPa  greateet 
indwutrial  dutrict. 

DAILY  SUNDAY 


Knu  Hlau^n 
jRegiater 

is  Nsw  Hstm’s 
Domiiumt  Papmr 

Circulation  over  35,600  Avaraga 
Bought  every  night  by  ICoca  New 
Haven  people  than  buy  any  ether 
TWO  New  Haven  papers  CX>MBINKD. 

Ntuf  liauen  iU^iaiur 

Tht  JuUus  Mttkrm  SPreW  Amtmej 
Bottom  — Ntu  York  —  DotroB  CiSemeo 


PORTSMOUTH,  OHIO 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUNmiMES 

Tkay  covar  South  Cantral  Ohio 
Complately. 

FeralgB  KspiwswUatlrs 
ROBEltT  E.  WARD,  INC 
•  So.  Wabash  Ava.  m  FMh  Avu. 
Chfcago  Nsw  Yaeti 
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Septembe 


Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Albert  Payson  Terhune 
Chas.  Hanson  Towne 
H.  J.  Tuthill 
John  V.  A.  Weaver 
and  others 

The  McNanghl  Syndicale,  Idc. 

Times  Buildina,  New  York 


VICENTE 

VILLAMIN 

writes  spot  news  on  • 

WORLD 

TRADE 

Look  for  it  each  week  in  the 

Chicago  Daily  News 

BOND’S  NEWS  SERVICE 

15  William  Street,  N.  Y. 


“Most  Distinctive 
Journalistic  Work” 

Mfivin  Tilroftor  of 

tho  l)<‘partm(>nt  of  .Toiirnnlisni. 

Now  York  T'nivorsity,  in  ’'His- 
lor>  (if  AtiM'ricaii  .loiirnaliMir’ : 

111  rfporlinc  the  Wttrld  War.  TIio  Now 
V(*rk  Times*  oariioil  an  onvialdo  plnoo. 
It  piirsiioti  a  foaricsa.  agproHnivc  and 
coiistruotivo  ('atnpai);ii  from  tho  vory  U*- 
;:iiininv  of  liostilitioa.  It  oxlu!)lto<i  tin* 
jrrojUo>t  inironnity  in  poonrinc  otHoial 
tUNMinifiits.  H  p  i  n  i  (s  n  a.  intorviows. 
*(I»ooo!ios  of  Kiiropt'an  statosinon  wl'icli 
woro  of  vital  import  to  tlio  m‘ws  of  tlio 
day  found  thoir  way  into  llio  Tiiiios 
witlioiit  delay,  and  without  ocdtsr  or  fal»- 
ri(*ation.  It  mnintaiiiod  nn  oxo(*ption:ilIy 
aMo  oorpK  of  niithorition  and  oisrrospim- 
donts  at  tho  front  to  siipptoinont  tho 
sorvioo  of  the  AssooiatosI  Pros**.  Tin* 
Now  York  Timos,  in  inuiiy  ways,  did  tho 
most  distinotivo  journalistio  work  of  tho 
war. 


The 

Syracuse  Herald 

SYRACUSE.  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  RaprMVUmtivM 

PRUDDEN,  KING&PRliDDENJac. 

ZM  FVth  Av*.  Stacar  BUg. 

H.  Y.  atr  CUcaea,  lU. 

GIoIm  Mf. 

Boatan,  Maaa. 


Editor  &  Publisher  for 


of  the  State;  History  of  Xebraska  Fi¬ 
nance  ;  History  of  Xebraska  Bench  and 
Bar ;  History  of  a  Few  of  the  Larger 
Cities;  History  of  the  Omaha  and 
Creighton  L'niversities ;  Biographical 
Sketches  of  a  Few  Men  \\  ho  Serve  the 
City,  the  County,  the  State  and  the  In¬ 
terests  of  the  Public.  .Advertising  take.s 
up  a  fair  i)art  of  the  magazine. 


SCHOOLS  OF  JOURNALISM 

A  DVERTisi  XG.  xi:wsp.apf:r 
^  PRODUCTIOX  .AXl)  XliWS- 
P.APER  PROMOTIOX  are  three  new 
courses  that  have  been  added  to  the 
Sch(K>l  of  Journalism  University  of 
Oklahoma.  These  additions,  which  in¬ 
crease  the  numlKT  of  courses  to  twelve, 
place  this  school  in  the  fr^mt  rank  of 
the  schools  of  journalism,  and  em¬ 
phasize  the  business  side  of  the  newspaper 
publishing  as  well  as  the  editorial  end. 
The  course  in  pnxluctioii  has  to  do  with 
the  equipment,  operation  and  management 
of  a  ncwspajx'r  plant,  particularly  in  the 
mechanical  side.  The  promotion  course 
deals  with  ways  of  developing  and  en¬ 
larging  business  and  revenues  of  the  pub¬ 
lisher.  It  precedes  a  course  already  es¬ 
tablished,  which  takes  up  the  problems  of 
new.spaper  business  management. 

The  scope  and  work  of  the  Department 
of  Journalism.  L'niversity  of  South 
Dakota  at  X'crmillion  will  he  doubled 
this  fall.  Twelve  courses,  including  six 
new  ones,  will  lie  offered  and  students 
will  he  enabled  to  take  their  major  work 
in  the  department.  Prof.  J.  .\.  Wright, 
head  of  the  department,  will  he  assisted 
hy  an  assist.ant.  Gregory  M.  Mazer, 
formerly  head  of  the  Department  of  Jour¬ 
nalism.  Drake  University.  Dcs  Moines. 

Trinity  L’niversity  of  Waxahachie, 
Tex.,  announces  that  it  will  offer  courses 
of  instruction  in  journalism  this  fall. 
Floyd  Caselxilt,  graduate  of  the  School  of 
Journalism,  l’niversity  of  Missouri,  will 
he  director.  He  has  Ixen  city  editor  of 
the  Waxahachie  Daily  Light  for  some 
time. 

Russell  Blankenship,  until  recently  an 
instructor  in  the  Walla  M'alla,  Wash., 
High  School,  will  be  an  instructor  in 
English  at  Whitman  College  the  coming 
year.  He  will  specialize  in  journalism 
and  short  story  writing. 

Buford  O.  Brown,  for  nearly  two  years 
editor  of  the  F'lectra  (Texas)  Xews.  has 
gone  to  California  where  he  liecomcs  pro¬ 
fessor  of  journalism  in  Lcland  Stanford 
University.  He  was  for  four  years  on 
the  journalism  faculty  of  the  L’niversity 
of  Texas. 

One  c.f  the  latest  colleges  of  the  Middle 
West  to  open  a  spi'cial  department  of  jour¬ 
nalism  is  Coe  University.  Cedar  Rapids, 
la.  Miss  F'thel  Outland  of  the  Flnglish 
department  will  he  in  charge.  .She  is  a 
pioneer  woman  journalism  teacher  of  the 
I’nitcd  States,  (iraduating  from  Coe  in 
1909.  she  liegan  her  teaching  work  in 
1912.  and  has  hoen  an  assistant  jirofcssor 
of  Coe  since  1913.  I’ndcr  the  new  de¬ 
partment.  replacing  former  journalism 
instruction.  10  hours  study  a  week  in 
journalism  is  required. 

Ten  192.3  graduates  of  the  L''nivcrsitv 
of  Oregon  School  of  Journalism  have 
m.ade  connections  in  editorial,  advertising 
and  puWicity  fields  as  follows : 

John  \V.  AnHcrson,  editorial  staff.  Coos  Bay 
Times.  Marshfield.  <^re. :  I.eith  F.  Abbott,  pub¬ 
licity  staff,  I>*ng-Bell  Fumber  Co..  LonRvic’A', 
Wash.;  Kenneth  YoutI,  editorial  staff,  Albany 
(Ore.),  Democrat;  Ernest  J.  Haycox,  reporter, 
P(*rtland  Oreponian;  Edwin  P.  Hoyt,  telegraph 
editor.  Pendleton  (Ore.),  East  Oregonian; 
Marparet  Scott,  newspaper  work,  San  Luis 
Obispo,  Cal.:  Jessie  Thompson,  information 
department,  Portland  Oregonian;  Fred  Michel* 
son,  editorial  staff,  Albany  (Ore.)  Herald; 
Earle  Vcorhies,  telegrapti  editor.  Eupene  (Ore,) 
Guard;  Randolph  Kuhn.  Botsford-Constantine 
Co.,  advertising,  Portland. 

George  Turnbull,  professor  of  jour¬ 
nalism  at  the  University  of  Oregon,  spent 
liis  vacation  in  San  F'rancisco  and  Seat¬ 
tle.  Robert  C.  Hall,  professor  in  the 
same  .school,  visitetl  Seattle  and  his 
mother's  home  in  Potlatch,  Idaho. 

.Students  of  the  Garfield  High  School 
here  are  editing  the  Garfield  (Kan.)  Re¬ 
flector,  a  weekly  paper,  following  its  dis¬ 
continuance  by  the  former  publisher. 
Margaret  Xelson  is  editor  and  Lena 
Peterson  assistant.  Donald  Mitchell  is 


business  manager,  Albert  James,  advertis¬ 
ing  manager,  and  Prof.  A.  L.  Hartman 
and  Miss  Lydia  Haven,  of  the  High 
School  faculty,  are  the  faculty  advisors. 

The  first  edition  of  the  Boston  Uni¬ 
versity  Xews  has  appeared  in  the  form 
of  a  college  or  business  administration 
extra.  The  paper  is  edited  by  Theodore 
Southack,  Jr.,  of  Dorchester,  and  Prof. 
Harry  B.  Center.  C.  Xelson  Bishop  ot 
I^ston  is  in  charge  of  the  Camp  Devens 
Xews  and  Joseph  French  of  Chelmsford 
and  Albert  EL  Dauphinais  of  the  news 
from  the  Ellsworth  section.  Eight  thou- 
.sand  copies  were  sent  to  the  present  stu¬ 
dent  body  of  the  College  of  Business 
.\dministration,  graduates  and  future 
students. 

Miss  Elizabeth  White,  for  the  past  two 
years  in  charge  of  the  journalism  depart¬ 
ment  of  the  Sioux  Falls,  S.  1).,  lligh 
School,  is  now  in  charge  of  that  depart¬ 
ment  of  the  Omaha  Central  High  School. 

The  Department  of  Journalism  of  the 
University  of  Michigan  has  adopted  the 
Detroit  News  for  the  u.sq  of  the  classes. 
Professor  John  R.  Brumm  says  he  con¬ 
siders  it  the  best  example  of  the  interpre¬ 
tive  style  of  news  writing  to  be  found 
in  the  Middle  West.  The  advertisements 
appearing  in  the  News  are  the  subject  of 
study  by  approximately  a  hundred  stu¬ 
dents  who  are  taking  the  course  in  ad 
writing. 

Miss  Georgia  Lingafclt,  recently  as¬ 
sociate  editor  of  the  Continent,  Oiicago 
religious  publication,  has  assumed  charge 
of  the  new  department  of  journalism  at 
Antioch  College,  Yellow  Springs,  O. 

H.  _M.  Patterson  is  now  head  of  the 
publicity  and  journalism  department  of 
the  Kansas  State  Teachers’  College,  Em¬ 
poria,  succeeding  L.  R.  Hangan. 

Paul  Conway,  instructor  in  journalism 
at  Cumberland  University,  Lebanon, 
Tenn.,  spent  the  summer  on  the  local 
staff  of  the  Birmingham  .Xge-Hcrald, 
doing  special  assignments  and  news. 


ON  THE  MECHANICAL  SIDE 

TA  B.  DONNELLY,  newspaper  con- 

*  suiting  engineer,  formerly  with  the 
Oeveland  News-Leader  and  Pittsburgh 
Post  and  Sun,  has  been  made  mechanical 
superintendent  of  the  St.  Paul  Dispatch- 
Pioneer  Press  plant,  with  full  charge  of 
the  mechanical  end  of  these  papers.  C.  .\. 
Davis  has  resigned  as  superintendent  of 
the  pressroom,  being  succeeded  hy  A.  J. 
Schultz. 

J.  R.  Hickman,  formerly  assistant 
works  manager  of  the  Intertype  Corpora¬ 
tion.  has  been  appointed  assistant  to  the 
vice-president  in  charge  of  pnxluction. 

Roht.  Fulton  &  Co.,  of  Yokohama,  has 
been  appointed  exclusive  agent  for  the 
Intertypc  in  Japan. 

James  M.  Lynch,  formerly  president 
of  the  International  Typographical  Union 
and  also  former  New  York  State  Indus¬ 
trial  Commissioner,  is  writing  a  scries 
of  15  articles  dealing  with  phases  of  the 
latior  problem  for  the  New  York  Sundav 
World.  The  first  of  the  series  appearecl 
Sept.  9. 

William  11.  Morris,  foreman  of  the 
Springfield  (O.)  Daily  News  composing 
room,  spent  several  days  recently  in 
Zanesville,  O..  his  former  home. 

Barnhardt  Bros.  &  Spindler  have  pur¬ 
chased  the  Laclede  Type  Foundry,  of 
St.  Louis,  including  the  Kansas  City 
branch,  it  was  announced  by  C.  FI. 
Schokmiller,  principal  owner.  Mr. 
Schokmiller  is  to  go  to  Chicago  as  gen¬ 
eral  superintendent  of  the  foundry.  The 
equipment  is  to  be  moved  to  (Thicago. 
Many  employes  also  will  go  with  the  new 
owners. 

David  L.  Wiley,  connected  with  the 
Cedar  Rapids  (la.)  Gazette  25  years,  has 
gone  to  the  Des  Moines  Register  and 
Tribune,  where  he  will  be  employed  in 
the  stereotyping  department.  He  began 
as  a  carrier  for  the  Gazette.  In  recent 
years  he  has  been  in  charge  of  the  stereo¬ 
typing  department. 

Edwin  Richmond,  a  former  newspaper 
man  of  Beatrice  and  Mindcn.  Neb.,  is 
now  a  linotype  operator  on  the  Clay  Cen¬ 
ter  (Neb.)  Sun. 

C.  C.  Doty,  Missoula,  Mont.,  printer, 
has  lieen  renewing  old  acquaintance  in 
and  about  Portland,  Ore. 
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with  the  idea  of  helping  to  accom- 
*"***“  pjish  four  things: 

convert  to  newspaper  advertising  the 
‘taal  mev'hant  and  manufacturer  who  do 
not  now  use  it. 

niTrinake  better  and  stronger  advertisers 
®  of  those  who  are  already  in. 
mr”  further  educate  the  reading  public  in 
the  reliability,  truthfulness  and  economic 
nnlue  of  advertising  and  the  advantage 
of  buying  advertised  merchandise. 

41  Ih  insitre  from  national  advertisers  the 
anoideration  newspajiers  should  have  in 
oomparison  with  all  other  media. 

Complete  information  on  request. 

CHARLES  AUSTIN  BATES 
J3  W.  42b€1  Street  New  York 
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LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

Des  Moines 
Capital 


Location — 

A  Cost  Factor 

Locatidii  of  your  ne\v.spapcr 
building  affects  production 
costs.  .An  impiirtial  survey 
by  a  disinterested  newspaper 
building  expert  may  give  you 
a  different  viewpoint  on  the 
location  problem.  We  have 
demonstrated  this  before — 
we  can  do  it  again  for  you. 

S.  P.  W  E  S  T  O  N 

NewspMpcr  BmUincs 
PUnt  Layouts 
Production  Operation 

120  West  42nd  St.  New  York 


Never  Poor  Business 

In  Decatur,  Ill. 

its  resources  are 
*nea  and  fundamental. 

h  i*  locat^  in  and  distributes  to  as 
country  as  the  sun 

Wftf^****/i*^  National  Starch 

Sf"  dry  starch  plant  in 

( offin.  Soda 
rtt  Car  Shoijs*. 

4^  necessities  which  are  used 
aether  times  are  good  or  bad. 

f^e^tative  newspaper  which 

"*t«ul  Till"- 

Decatur  Review 

Huuton  A  Woodman.  Inc. 
Nowapnper  Repreaentativea 


pOtLA^ 

Advertisings  and  circulation  managers  are  alviays  on  Ike  lookout  for  nen 
tdeas  that  will  increase  advertising  recrifts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  la  your  manager, 
but  it  may  be  fust  the  thing  that  some  other  manager  wants.  Editok  &  PuB- 
LisKEK  tMI  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  «b  your  city  does  not  bar  it  from  the  deparlmcnl. 
Address  your  communication  to  the  Dollab  Pulleb  Editob.  tk’hen  they 
appmr  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


CINCE  golf  is  one  of  the  ruling  pas- 
sions  of  the  age  it  would  be  an 
excellent  idea  for  a  newspaper  to  run  a 
golf  course  of  its  own  with  special  priv¬ 
ileges  for  subscribers  to  its  circulation. 
For  instance,  the  membership  fees  could 
be  reduced  to  regular  buyers  of  the  paper 
and  siK’cial  trophies  could  be  offered.  The 
members  of  such  a  club  would  have  a 
sjiecial  interest  in  the  paper  and  could 
offer  some  interesting  advice  as  to  meth¬ 
ods  for  pushing  sales  and  drawing  in 
more  ads. — David  Sutherland.  11  Buc- 
cleucli  street,  Glasgow,  Scotland. 


town  in  which  the  two  dailies  published 
by  the  company  circulate.  In  order  to 
qualify  for  the  clubs,  the  family  submit¬ 
ting  the  names  of  boys  and  girls  must 
contain  at  least  one  subscriber  to  one  or 
both  of  the  newspapers.  The  boys  aixl 
girls  boni  in  the  different  months  are  as¬ 
signed  to  different  chapters,  and  outings 
are  tendered  them  at  the  expense  of  the 
publishing  company.  Increased  subscrip¬ 
tions  have  been  reported  since  the  execu¬ 
tion  of  the  birthday  club  idea. — \V.  Mc¬ 
Nulty,  St.  John,  X.  B.,  Canada. 


rsCIROIlATION  GROWTH-i 

DURING  1923 

will  be  an  important  factor  in 
obtaining  advertising  for  1924. 

The  Hollister  plan  will  bring 
you  the  same  amazing  in¬ 
creases  in  circulation  as  it  has 
lately  brought  to  such  papers 
as  The  Memphis  Commercial 
.-Appeal,  The  .-Atlanta  journal. 
The  Dallas  Morning  News, 
The  Indianapolis  News,  The 
AA'ashington  Post.  Favorable 
dates  are  available  for  imme¬ 
diate  campaigns. 


Recently  a  ga.soline  tax  of  two  cents 
IH*r  gallon  went  into  effect  in  Indiana. 
Several  days  before  the  set  date,  we  car¬ 
ried  28-line  blind  ads  in  our  columns, 
each  urging  the  motorist  to  “Dodge  the 
Gas  Tax.”  Then,  the  day  before  the  new 
law  went  into  effect,  a  local  automobile 
agency  used  nearly  a  full  page  with  a 
heading  to  this  effect :  “Dodge  the  Gas 
Ta.x — Drive  a  So-and-So  Car,  the  Most 
Kconomical  on  the  Market ;  it  gets  you 
More  Mileage  per  gallon  and  Reduces 
your  Gas  Bill  Instep  of  Increasing  it.” 
This  will  work  well  in  States  where  the 
gas  tax  is  about  to  go  into  effect,  and  it’s 
only  a  question  of  time  until  every  State 
has  it. — Ed.  G.  Brouillette,  Star,  Muncie, 
Ind. 


The  Galveston  (Texas)  Daily  News, 
to  boost  its  classified  advertising,  inaugu¬ 
rated  a  “SW.AP-FREE  WEEK.”  A 
blank  form  was  published  daily  in  the 
Galveston  News,  and  for  one  week  all 
classitietl  ads  offering  any  article  in  trade 
for  some  other  article  was  published 
without  charge. — John  E.  King,  311  N. 
Edgetield  avenue,  Dallas,  Texas. 


For  the  past  six  months  our  Classified 
Manager,  LeRoy  H.  Snyder,  has  been 
sending  out  clippings  pasted  on  solicita¬ 
tion  cards  to  advertisers  in  other  papers. 
The  clippings  are  secured  from  the  coun¬ 
try  weeklies  and  dailies  in  nearby  cities. 
Beside  the  circulation  figures  and  a  gen¬ 
eral  advertisement  concerning  the  Ex¬ 
press,  the  one,  three  and  six  time  rate 
is  given.  The  response  has  lieen  splen¬ 
did.  New  advertisers  have  been  received 
from  remote  sections,  the  Express  has 
received  a  great  amount  of  publicity,  and 
many  advertisers  have  written  expressing 
their  delight  in  having  our  newspaper 
called  to  their  attention.  On  several  oc¬ 
casions  cards  have  been  returned  after 
having  been  sent  out  two  or  three  months 
previous.  AVe  feel  that  there  is  no  better 
way  in  reaching  suburban  advertisers 
than  this.  Of  the  many  plans  that  we 
have  tried  this  one  has  proven  the  best. 
— Margaret  E.  Holland.  Express.  Easton, 
Pa. 


Disastrous  fires  in  your  community 
may  lead  to  an  additional  source  of  rev¬ 
enue  for  your  paper.  Through  extensive 
advertising,  practically  every  vehicle  now 
carries  a  small  hand  e.xtinguisher.  But 
the  average  dwelling  or  house  is  without 
any  means  of  protection  of  that  sort. 
Considering  the  fact  that  practically  % 
per  cent  of  all  fires  originate  from  within, 
some  protection  would  be  afforded  by 
several  hand  extinguishers  at  vulnerable 
jioints.  -Accordingly  after  every  fire,  it 
might  be  well  for  yon  to  get  up  a  display 
advertisement  emphasizing  the  point  that 
“big  fires  start  small ;  a  fire  extinguisher 
in  your  home  will  prevent  small  fires 
from  getting  larger.”  Then  get  your 
hardware  stores  or  department  stores  to 
co-operate  in  paying  for  this  advertise¬ 
ment,  allowing  them  space  to  mention 
briefly  the  type  of  extinguishers  they 
have  in  stock.  Since  people  are  in  the 
habit  of  “locking  the  stable  after  the 
horse  is  stolen,”  you’ll  find  that  many 
Iieople  after  a  disastrous  fire  will  thinx 
very  seriously  of  their  own  protection, 
and  that’s  your  chance  of  increasing  rev¬ 
enue. — G.  Harris  Danzberger,  llartsdale. 
N.  Y. 


.\  huge  national  advertising  campaign, 
featuring  the  value  of  all-leather  shoes 
and  the  all-around  importance  of  leather, 
suggests  that  in  many  localities  local 
campaigns  could  be  staged.  Get  shoe 
dealers  and  shoe  repair  men  to  advertise 
o:i  a  special  page  proposition,  tying  up 
with  this  idea. — James  M.  Mosely,  306 
Bay  State  Road.  Boston,  Mass. 


.An  orchardist  sent  his  local  newspaper 
an  ad  by  mail.  .\d  was  written  on  ordi¬ 
nary-  tablet  paper,  and  encloserl  in  a  plain 
envelope  without  business  card  in  corner, 
and  thus  the  publisher  sensed  that  the 
customer  was  without  business  stationery. 
When  customer  called  at  newsjwper  of¬ 
fice  in  a  few  days  to  pay  for  the  adver¬ 
tising.  the  publisher  showed  him  samples 
of  printed  stationery  suitable  for  his  busi¬ 
ness,  and  thereby  obtained  a  nice  order 
for  printing. — Miss  Eunice  Haskins, 
Stella,  Nebr. 


Some  of  the  best  stories  that  never  get 
in  the  newspapers  are  stories  that  have 
a  little  classified-  advertisement  as  their 
cornerstone.  Success  stories  based  on 
use  of  classified  ad  columns  would  make 
interesting  reading  and  would  boost  ad¬ 
vertising  as  well.  Why  not  offer  prizes 
for  best  letters  on  some  subject  such  as 
“VA’hat  a  AV'ant  .Ad  Did  for  Me.”  Pub¬ 
lish  one  or  more  of  the  letters  daily  in 
connection  with  a  classified  advertising 
campaign. — J.  H.  K.,  223 .  East  Oak 
street.  Norristown,  Pa. 
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A  im  Ikt  limits 

300  Momrrr  Dlp«„  Loo  Am««lcs,Cal. 


.-An  eastern  publishing  concern  is  stimu¬ 
lating  circulation  by  means  of  the  young 
people  of  both  sexes.  Birthday  clubs  are 
iieing  organized  under  the  sponsorship  of 
the  publishing  company  in  every  city  and 


Can  Your  Mail  List 
Costs  Be  Cut? 

T^XtOM  $'Jr>0  to  $500  a  jear  can  be  saved 
by  publlcationa  with  daily  mail  Usta  of 
as  low  as  2.(H)0  subscribers  by  eliminating 
the  ‘‘unnecessary  costs’*  of  handllnf  the 
mall  list  and  addressing  publications. 

Have  you  any  ‘‘unnecessary  costs*'?  What 
are  they?  How  mnch  do  they  amount  to? 
Our  Mall  IJst  Coat  Sheet  will  enable  yon  to 
answer  those  questions.  Send  for  it  today. 
It’s  FREE. 

jSpeed^unafic 

Campant/ 

THE  MULTW^ll^  SYSTEM 

•17-SZS  WASHINeTON  BLVOU 

CHICAGO 


KNICKERtOCKER  PRESS 

(Maniac  nd  Sndor) 

ALBANY  EvTnING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 

NATIONAL  REPRESENTATIVE 

John  M.  Branham  Co. 


The  I.afayctte  (Ind.)  Journal  and 
Courier  during  .August  published  a  double 
truck  with  this  caption,  “.All  Motorists 
Cast  Your  Eyes  Down !  Here  They 
■Are.”  .\  cut  of  a  hand  pointed  down  to 
an  article  signed  by  “.Any  I.afayette  Deal¬ 
ers.”  The  article,  “These  Lafayette 
Dealers  of  .Automobiles  and  .Accessories 
are  showing  all  that’s  new.  They  are 
provided  with  a  display  of  your  chief 
means  of  jiersonal  transportation.  Y'ou 
need  not  go  out  of  the  city  to  purchase 
anything  in  the  automobile  line.  Their 
display  is  so  complete  and  so  magnifi¬ 
cently  set  forth  that  all  who  visit  them 
will  see  the  latest  accomplishments  in 
motor  car  building  and  accessories.  Come 
in  today.”  Eleven  ads  from  auto,  tire 
and  accessory  dealers  occupied  the  re¬ 
mainder  of  the  space. — J.  B.  Miller, 
Chronicle,  Marion,  Ind. 


KANSAS  IS  A  RICH.  RISPOHSIYE 
nELD^-TOPSKA.  ITS  CAPITAL 
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TUESDAY  SHOPPING  DAY 
IN  NEW  ORLEANS 

Experiment  Launched  by  States  to 
Distribute  Business  Over  the 
Week  Makes  Hit  With 
Department  Stores 

In  New  Orleans,  as  in  other  cities, 
Tuesday  has  invariably  been  a  bad  busi¬ 
ness  day  for  the  retail  stores.  The  New 
Orleans  States  set  out  to  remedy  this 
condition,  with  the  idea,  as  expressed  in 
its  own  advertising,  that ; 

"If  business  were  distributed  through¬ 
out  the  week,  prices  would  naturally  be 
lower,  because  scientifically  it  is  more 
economical.” 

The  experiment  has  been  successful. 
Special  Tuesday  shopping  days  have 
greatly  increased  the  volume  in  the  de¬ 
partment  stores  and  other  retail  estab¬ 
lishments,  and  nearly  doubled  the  amount 
of  advertising  in  the  Monday  evening 
issues  of  the  States. 

The  Tuesday  shopping  days  arc  in¬ 
tended  primarily  for  out-of-town  con¬ 
sumers,  who  are  unable  to  get  to  the 
big  city  the  first  day  of  the  week.  The 
stores  are  continuing  to  run  Monday 
shopping  days  for  residents  of  New 
Orleans. 

The  department  stores  are  very  well 
pleased  with  the  results,  even  though  the 
extra  sales  day  requires  considerably 
more  work  and  planning.  However,  the 
rush  is  distributed  over  two  days.  The 
States  claims  this  is  the  first  stunt  of  the 
kind  in  the  South. 

WISE  IS  WISEST  GOLFER 

Cbicxgo  Tribune  Man  Leads  Field  in 
Press  Club  Tournament 

W.  C.  Wise,  of  the  Chicago  Tribune, 
led  a  field  of  40  in  the  Press  Golf  Club 
championship  tournament  at  Westmore¬ 
land  with  a  gross  of  89.  A.  T.  Packanl. 
Chicago  Evening  Post,  was  second  with 
93,  and  Carroll  Shaffer,  Post,  third  with 
97. 

The  16  who  qualified  for  the  cljampion- 
ship  and  the  Chatfield-Taylor  cup  were; 
Wise,  Tribune,  89;  Packard,  Post.  93: 
Shaffer,  Post,  97 ;  H.  G.  Weagant,  Ex¬ 
aminer,  98;  E.  Heitcamp,  American,  100; 
Jack  Palmer,  Examiner,  101 ;  B.  G.  Wy- 
rick.  Associated  Press,  102 ;  1C  H.  Ful¬ 


lerton.  Tribune,  103;  Ti,  Mejinney,  Trib¬ 
une.  103 ;  .\.  Baenziiiger,  .\merican,  103 ; 
O.  G.  LiiiidlRTg.  Tribune,  104;  Lloyd 
(jeorge.  Post,  110;  Fred  Donaghey, 
Tribune,  111;  J.  .A.  Slenaugh,  Post,  112; 
Segner,  Post,  113;  H.  F.  Alunzel,  Ex¬ 
aminer,  114. 

Lloyd  George,  of  the  Post,  had  low  net 
score  of  75,  while  Wise  was  second  with 
79.  Don  C'hamberlain,  Tribune,  had  84 
net. 

Fenn  In  Double  Golf  Victory 

Playing  in  the  Metropolitan  .Advertis¬ 
ing  (iolf  .\ssociation  tournament  Septem- 
Iht  13.  H.  B.  F'enn  scored  a  double  vic¬ 
tory,  turning  in  low  gross  scores  in  lioth 
the  morning  and  afternoon  rounds  of  78 
and  80.  The  one-day  tournament  was 
held  at  the  Westchester  Biltmore  Coun¬ 
try  Club.  -More  than  150  entered.  G.  S. 
Maurer  took  98  in  the  morning.  Iteing 
low  net  winner,  while  Cort  Smith,  with 
a  card  of  87,  16-71,  was  winner  of  the 
low  net  competition  in  the  afternoon. 

Connecticut  “Printers*  Day,’’  Sept.  26 

Wednesday,  .Septemlier  26.  is  to  lie 
printers'  day  for  the  Master  Printers 
of  Connecticut.  They  will  meet  at  the 
Race  Brook  Country  Club,  New  Haven, 
for  an  all  day  outing,  closing  with  a  din¬ 
ner  in  the  evening.  Speakers  will  talk  on 
"Printers'  Problems  and  How  to  Solve 
Them." 

CHICAGO  TYPOS  VOTE  TO  STRIKE 

Job  Printers  Reject  Three  Year  Con¬ 
tract  Offer 

Nearly  six  thousand  job  printers  met  in 
Chicago  within  the  past  week  ami  voted 
to  reject  the  wage  scales  for  day  and 
night  work  proposed  by  the  Franklin  As¬ 
sociation,  composed  of  employers.  The 
assiKiation  offered  $51  a  week  for  day¬ 
work  and  $55  a  week  for  night  work. 

The  employes  met  in  Carmen's  Hall 
and  voted  almost  unanimously  to  reject 
the  association's  ciHitract,  which  is  for 
a  three-year  jieriod.  They  went  on  record 
as  opposed  to  long  contracts  of  this  na¬ 
ture.  The  hall  was  packed  with  the 
union  men. 

The  printers  are  members  of  Chicago 
Tyixigraphical  Union  No.  16.  Their  ac¬ 
tion  in  no  way  affects  printers  in  news¬ 
paper  offices.  Four  thousand  of  the  men 


Directory  of  Leading  Features 

FOR  DAILY,  BTODAY  AHD  WEEKLY  NEWSPAPERS. 


Cartoons 

Portrtit  drawinftB  of  your  leading  local  lightn 
with  four  bobbi<'f4.  iliuatrated.  Complete  with 
two  column  ent  for  the  amaaiug  price  of  $4.00. 
Independent  ZncTaver.  258  W.  28th  8t..  N.  Y. 

Children’s  Features 

HOME-XADE  MOVIES 
A  great  Btiint  for  the  kiddicft. 

Ten  2>i'(dnmn  InHlallmentB.  Aak  for  proofa. 
Cobh  Shinn,  207  Fair  Bldg.,  Indianapolis. 


Comic  Strips 


FAMOUS  FANS  -in  3  col.,  great  atufT. 
KIDDIE  KAPERS~in  2  col.,  real  kids. 
Columbia  New’tpaper  Serrice,  799  B'way,  N.  T. 

PERCY  AND  FERDIE 
rt  Cfduiiin  yean*  old. 

17iere's  a  Keaiom. 

The  Herald-Bun  Syndicate.  280  Broadway.  N.  Y. 

Daily  Golf  Service 

KEEP  Yoirs  EYE  OH  THE  RtlLES 
Copy  by  Dnacu  Cameron,  lUuetmtioni  by 
O'MoiU 

Tbo  Intometlonal  Syndicate.  Baltimore,  Md. 

Exploit  and  Adventure 

Our  fast  moving  .\dventure  Artl<’le«  ocrupy. 
with  tbe  eye-catching  illiistratiuna.  a  full  page, 
nnd  are  worth  it. 

Metropolitan  Newspaper  Serrice,  New  York. 


work  in  various  job  printing  shops  and  London  Mail  I„ua.  n_  ■■ 

L.5(ll)  or  more  arc  employed  by  memlicrs 

of  the  association.  The  l.onilon  Daily  Mail  ha,  • 

It  was  decided  to  refer  the  vote  to  the  booklet  with  a  caption  "Crtaiite**!* 
executive  cimimittee  of  the  international  mand,"  containing  letters  froinLlr 
union.  This  liody  will  decide  what  fur-  ers  in  their  newspaiier,  showiiwj^ 
ther  action,  if  any,  is  to  follow.  obtained.  ^ 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Fiction 

STORIES 

Lewis  Wilson  Appleton.  Jr. 

1922  East  Pacific  St..  Phila.,  Fa. 

WORLD'S  FAMOUS  AUTHORS 
Unexcelled  nelections.  xerialM,  iiovelt*ttee.  MhtirtK. 
Service  for  Authors,  88  W.  42d  St.,  New  York. 

'‘For  Children  and  Grown  Ups” 

“TALES  OF  PRIMITIVE  FOLKS,” 
by  Jobn  Ravi-n 

Daily,  illoatrated  itorlea  of  the  savage  tribes  by 
an  Explorer 

Franklin  Spier,  1080  Knickerbocker  Bldg..  M.  Y. 


For  Sale: 

Hoe  Right  Angle  Quad  presa,  pages  23  9/16 
in.  long,  rebuilt  by  its  makers  and  boxed  for 
shipment  (to  Russia).  Running  speed  48,000 
per  hour  ^  4-6-8  pages;  34,000  of  10-12-14-16 
l>agcs;  12,000  of  20-24-28-32  pages.  With  very 
complete  stereo,  outfit,  brand  new,  and  sup¬ 
ply  of  tools,  dry  mats  and  other  material — 
all  equipped  with  motors  (new).  Low  price 
to  eliminate  further  storage  charges.  In 
wiring  or  writing  refer  to  our  No.  101.  Baker 
Sales  Company,  200  Fifth  Avenue,  New  York 
City. 


Scott,  Hoe  and  Goss 

USED 

Newspaper  Web  Presses 

ready  for  delivery 

Double  Supplement  Presses  printing  up 
to  24  pages;  Quadruple  Presses  print¬ 
ing  up  to  32  pages;  Sextuple  Presses, 
printing  up  to  48  pages;  Double  Sex¬ 
tuple  Presses  printing  up  to  64  pages. 

WHAT  SIZE  DO  YOU  REQUIRE? 

Walter  Scott  &  Company 

Plainfield,  New  Jeraey 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


We  c«n  increase  your  businesa— you 
want  it  increased. 

You  have  thought  of  press  cKpfitngs 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business>builder 
for  you. 

BURRELLE 

145  Ul.ytlte  St.  N.  Y.  City 

Established  a  (Quarter  of  a  Century 


R.  HOE  &  CO. 


Humor 

COMIC  VERSE 
Lewis  Wilson  Appleton,  Jr. 

1922  East  Pacifle  8t.,  Philadelphia,  Pa. 

STEPHEN  LEACOCK'S  WEEKLY  ARTICLE 
Illustrated  hy  Kesitler 
is  a  Newspaiter  Camety 
Metropolitan  Newspaper  Service,  New  York. 

Photo  News  Service 

SEND  DS  YOUR  NEWS  AND  FEATURES 
plt-tureM.  We  pay  $;{  anil  $5  for  each  ai-t-eptetl. 
Kadel  A  Herbert. 

153  East  42d  St.,  New  York  (»ty. 


Press  Wanted 

I  am  in  the  market  for  first  clan  Gta,  (V. 
IVess.  Must  be  in  perfect  shape  and  ab» 
Evening  News,  Benton,  Ill. 


Printen’  Outfittora 

Printing  Plants  and  business  hembi  » 
sold.  American  Typefounders’  pfoda^aT 
era’  and  bookbindera’  machinen  of  tml 
scription.  (^ner,  Fendler  &  Ca  X  '  * 
St..  New  York  dity.  •"■aim 


CUne-Westinghouse  Double-Motor  Dria 
with  full  at  tomatic  push-buttoa  caAd 

'Pile  ( )tta\va.  ( )iU.,  Jourml 
has  just  purchased  four 
Cliue  Westinj^luiuse  Autfr 
luatic  Equipments  for  m 
Hoc  Double  Octuple  prea 

You  find  them  everywhere 


For  One  Hundred  Year*  the  Leading 
Deeigners  and  Manufacturers  of  News¬ 
paper  Presses  and  Printing  Machinery 
of  AU  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  press 
and  Stereo- njom  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  (>aper»  importetl 
and  donjestic  tissue,  brushes,  chem¬ 
icals.  counters,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Iloe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 


X/cliwenSa 

J/EUCTiacV 

'WntIO.CON 

CMiCAOa 


No.  7  Water  Street 
Boston,  Mass. 


Tribune  Bialding 
Chicago,  Illinois 


MAIN  nrPKY  EASTEIN  OTTKl 

Fisher  Bulldlnc  MirbrUit  li^ 

343  8.  Dearborn  St.  Broadway  tt  SItkRa 
CHICAGO  NEW  TOM 


REBUILT  LlNOnPES 
AND  INTERHPES 
FOR  SALE 

Write  us  for  informatkt 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  The* 
are  machines  traded  in  a 
new  and  more  versatik 
Linographs  and  are  soK 
with  our  guarantee.  Be  sm 
to  state  model  wanted  who  ! 
writing. 

THE  LINOGRAPH  COlPinj 

5  DtlENI’ORT.  10111.11.11  : 


GOSS 

"COMET” 

The  ideal  press  for 
small  daily  and  local 
weekly  newspapers. 

A  flat-bed  press  that 
prints  from  roll-paper 
and  folds  as  it  prints— 
3,500  per  Hour— 
4,6  or  8  Pages 

A  5  hp.  motor  drives 
it,anda  12x12ft.  floor 
space  accommodates  it. 

Send  for  Catalog 


S^eCDSS  PRINTING  PRUi> 

ISIS  S  PAULINA  ST  CHKACC^  . 


Editor  &  Publisher  for  September  22,  1923 
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Intnxluctioii  to  Emi^yer  and  Emfdoyee 


SITUATIONS  WANTED 

.  wCMU>  tor  «dvtrtiMiiient»  under  this 

3c  ■  CmH  with  order.  For 

■  -  Jimiliir"*  0“  ineertion  (sdv.  not  to 
ZZi  »  words)  FREE. _ _ 


■  I  Hsjrssentsrive. 

.ewiBsper  solicitor.  Has  sold  trade 

IST^local  ^1. 

rr^fmoer  space.  Well  recommended. 

or  work  anywhere.  Will 
:!^»«„I^i.”e1y.  Write.  Bo,  8-875.  care 
yjfgr  A  Pnblisher. 


Orcuiotkin  Msnsfer 

Ik  noerience  as  mailmom  foreman,  con- 
ScU  campaign.,  etc 

irtirliable  daily.  CM.  Editor  and  Pub- 
bsker. _ 


i-irtsBt  Publisher.  Analyst.  Credit  Manager. 

metropolitan  experien^  in  the  big- 
LTsUtkiot  o<  their  kmd.  Desire  change. 
nil.'Mtor  A  Publisher. 


totsmM. 

Teelre  years’  experience  with  Kansas  Gty 
%ir  asd  Post  pcerious  to  the  war.  lately  dis- 
^rrel  ftom  IT.  S.  Naval  Hospital.  Great 
uis,  m  Graduate  Missouri  University 
Srkni  of  Journalism  1915.  Anxious  lor  an- 
•iter  start.  Address  Box  B'9W.  Editor  & 
Ptbbslier. 


C^iMs  Csnaral  Manager 

a  Publisher  immediately  available,  with  over 
twenty  years'  successful  experience  as  bosi- 
at«  esecntive  in  Metropolitan  and  provincial 
itlds.  Excellent  record  and  references.  In- 
finict  treated  strictly  confidential.  B-837, 
Kditor  A  Publisher. 


QreiihttBi  Manager 

Aft  Di  at  present  Aiidoyed  by  a  Western 
aonisf  daily  in  city  of  75,000.  wishes  change 
where  hard  work  and  knowledge  of  game  will 
he  renrded  according  to  results  obtained. 
Uerea  years'  experience.  Available  on  short 
aolict  Address  C-529.  Editor  &  Publisher. 


X.N  orrxi 
mrHUhi 
stSiihha 
RTOB 


nPEs 

fPES 


CimdttiaB  Mmsfer 

with  15  years*  experience  wants  a  ^rmanent 
cowMctioa  with  an  Eastern  publication  desir* 
Ilf  renl  circulat -on.  Have  had  wide  experi- 
cQce  in  managinx  subscription  salesmen, 
haadfaf  subscriptitm  lists  runtvng  well  over 
[fj  the  half  million  mark,  and  in  securing  stih- 
xrifitions  by  mail,  ('annot  consi<ler  a  tern- 
{onry  position  and  pieler  a  connectnm  which 
wil  tnew,  cither  now  or  later,  an  interest  in 
the  bssmns.  H  interested,  please  arrange  for 
:  n  iMerview  at  your  convenience  and  at  my 
;  apatc.  Address  Box  (*-569,  &litor  &  Pub- 


Drmatioe 
ilt  Lino- 
I.  Thoe 
d  in  a 
versatik 
ire  sok 
Be  sun 
:ed  whs 


Gty  Editor 

.\heT  12  years  New  York  and  small  city  ex- 
penence  desires  place  on  daily  in  town  «>f 
^  twCTty  to  forty  thousand.  Address  C-572, 
I  Editir  a  Publij^er. 


I  CIhmM  Advertising  Man 
I  every  detail  of  that  defKirtment 

^  iraa  Msiness  routine  to  soliciting,  desires  c<»n 
It'  AS  manager.  Age 

j.  Energetic,  ambitious,  and  original.  Write 
^  im  C  565.  Editor  &  fNiWisher. 


i"  has  done 

■  wbiirh  wpchanical  work  on  live  weekly 
^  *^orresp<mdence  d 

Jhr  ^  wants  change  to 

SSen  vi.  or  com- 

IttMr  ^ork  preferred.  CTiancc 

•«  **’•’*"  ’Tarting  salary. 

Editor  A  Ibiblishcr. 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Managing  Editor 

Write  editorials,  snap  up  paper,  produce  fea* 
tures.  build  circulatum.  Wants  to  leave  New 
Y»rk  for  city  of  15.000  to  ,10,001).  Address 
(*•574.  Editor  &  iNihlisher. 


Managing  Editor. 

SncceMfol  managing  editor  of  large  Pacific 
Coast  paper  wishes  to  go  to  Southern  Cali* 
fomia.  Smith  or  Midwest.  In  present  con* 
nectinn  he  has  increased  circulation  10.000  in 
one  year.  Guarantees  to  reduce  ooeti  in 
editorial,  composing  and  engraving  rooms. 
Salary  requirements  reasonable,  but  position 
must  offer  unlimited  opportunity  for  advance* 
ment.  C-543,  Editor  &  Publisher. 


Succcasful  Weekly  Newspaper  Manager 

('anadian.  age  thirty-four,  married,  trained  as 
printer,  reporter,  editor,  business  manager, 
sales  corresp<mdent,  advertising  and  specialty 
salesman,  available  January  1st.  I>«>king  for 
f  f^ing  where  hard  and  conscientious  work 
will  be  fittingly  rewarded.  Address  Box  C-.57R, 
care  Editor  &  Publisher. 


Telegraph  Editor. 

C-apable,  expc^enced  newspaperman  seeks 
desk  opening  in  South.  Address  Box  B-943, 
Editor  A  Publisher, 


Wanted 

Job  as  funny  writer  on  newspaper.  Address 
Box  C-!»7^,  Editor  &  Publisher. 


Managing  Editor 

With  unbroken  record  of  success  now  holding 
im|x>rtant  fiosition  with  large  daily,  desires 
to  return  to  managing  editnr*s  desk  in  city 
of  from  2l).n0O  to  50.001).  Kncbws  news  and  men 
and  how  to  handle  both.  (lood  organiser,  edi¬ 
torial  writer  and  can  get  maximum  from  staff, 
('ollegc  man.  earnest  worker,  with  no  had 
habits,  i'onnection  must  be  permanent.  W'ill- 
ing  to  start  at  reasonable  salary  if  assured  of 
increases  as  merit  warrants.  Detailed  infor¬ 
mation  and  references  gladly  supplied.  Ad* 
dress  Box  C-580,  Editor  A  Publisher. 


Wanted. 

Position  as  advertising  manager  aouthera 
daily.  Young  man  with  12  years*  experience. 
'Hiorough  knowledge  of  advertising  and  han* 
dltng  salesmen.  Address  C*548,  Editor  A 
Publisher. 


Hmkk  Your  Classihcd. 

)  >wtbod  for  doubling  y«)ur  business,  all 

^  uunncations,  with  a  iwolit  at  the  same 
tm.  No  M^called  system,  only  after  JO  years' 
experience  just  know  how  to  get  it  Make 
■■  of  green  solicitors;  train  most 

I'  ePciCTt  to  continue  the  work.  Not  a  com- 
|!  proposition.  Make  stated  charge  for 

wtw  nine.  Increased  business  «me  paper  JO) 
!  F  ***  ^  weeks;  New  Jersey  daily  trebled 
JJ  ^  weeks;  Ohio  daily  increase<l 
^  weeks.  Pull  particu* 
tto  and  references  on  request.  Send  copies 
2J?  PA|»ers.  Only  at  liberty  Oc- 

^  IKipers  this 

ratr-  RiUiam  H.  Yalr,  185  Church  St.. 
Havre,  Conn. 


HELP  WANTED 


classification.  Cash  with  order. 


Managing,  News  or  Oty  Editor 
Metropolitan  and  small  town  training,  looking 
for  place  to  accomplish  things.  .-Xddress  C-573, 
Editor  A  Publisher. 


Classified  Manager 

A  <laily  newspaper  of  over  30,000  circulation 
located  in  Eastern  Pennsylvania  approximately 
loo  miles  from  New  York  City  is  in  need  of 
a  man  who  is  capable  of  promoting  and  keep¬ 
ing  the  (lassifie<l  section  up  to  the  minute. 
Please  state  experience  and  give  references  in 
addressing  Box  C-570,  care  of  Editor  A  Pub¬ 
lisher. 


Mr.  Newspaper  Owner 
and  Publisher: 

What  wcHild  it  be  worth  to  you  to  have  at 
the  head  of  y<iur  composing  mom  force  a  man 
with  sixteen  years*  experience,  eight  years  of 
which  were  servetl  in  cotmtry  print  shops. 
I’tuler  men  with  wide  reputation  for  thorough 
business  methods,  and  where  the  training  was 
ovnplete  in  every  part  of  the  shop.  (How 
many  foremen  in  the  big  city  shops  can  you 
recall  who  are  not  country  bred  printers?) 
5'inre  my  return  from  the  World  War,  I  have 
held  fxksitions  of  responsibility  on  two  differ- 
(nt  newspapers. 

My  exjieriencc  has  been  supplemented  with 
two  years  of  successful  study  in  a  Western 
I’niversity.  There  I  acquired  the  book 
knowledge  and  training  of  some  of  the  best 
instructors  in  business  efficiency  and  methods, 
which  taught  me  the  why  and  how*  of  co- 
ofieratinn  to  bring  maximum  success. 

F*or  the  past  fifteen  months  I  have  been  a 
free  lance,  traveling  in  some  of  the  larger 
cities  of  the  South  and  Southwest,  comparing 
tnethofls  and  broadening  my  knowletlge  and 
exi'erience.  I*lay  time  is  over;  I  w.int  to  g«> 
back  to  work,  to  apply  the  fruits  of  my  study 
and  skill  to  serve  the  mutual  interests  of  em- 
I  loyer  and  employe. 

I  .*im  .16  years  of  age,  a  (liristian  gentleman 
<  f  likeable  personality,  of  goo<l  character  and 
high  ideals,  unmarried,  a  meml>er  of  the  I.  T. 

Further  details  of  my  experience  and 
I  ersonal  life  can  be  sent  by  letter. 

T  will  not  accept  a  situation  as  foreman  where 
1  am  not  absolutely  in  charge  of  the  com- 
(osing  room;  I  will  not  be  harasse<l  by  other 
defiartment  heads  who  mean  well,  hut  really 
are  a  handicap. 

By  birth  and  environment  1  am  of  the  Middle 
West,  but  I  will  go  anywhere.  There  must  be 
opportunity  for  advancement;  if  your  town 
and  office  has  attained  full  growth,  that  lets 
me  out;  I  am  going  ahead. 

You  fix  the  salary,  and  1  will  earn  every 
penny  of  it.  If  I  aocefH  yo«r  offer,  and  the 
pay  is  inadequate.  I  will  rely  on  your  sense 
of  fairness  to  make  it  right.  Re  explicit  in 
every  detail  in  your  first  letter. 

This  ad  is  costing  me  real  money  and  I  ex- 
)>ect  to  get  real  results.  I  can  get  work 
aplenty  without  advertising,  but  I  want  some¬ 
thing  worth  while.  I  am  not  a  genius,  even 
though  I  have  had  unusual  success  as  a  fore¬ 
man,  nor  am  I  a  crank.  I  have  good  reasons 
for  wanting  the  ^rt  of  a  place  I  seek.  I  am 
ambitious.  I  believe  in  myself  and  can  make 
good.  Box  C-581,  Editor  A  Publisher. 


Leading  Florida  Daily 

requires  services  experiencetl  advertising  solici¬ 
tor  with  cony  writing  ability.  Permanent 
I»osition.  Address  C-SJC.  care  Editor  A  Pub¬ 
lisher. 


Leadkif  Florida  Dmfly 

wants  young  college  man  under  30,  writh  desk 
experience,  for  copy  reader.  Promotion  for 
the  man  who  will  work  diligently  and  intelli¬ 
gently.  Education  counts  more  than  a  list  of 
newspapers  ycm*ve  got  by  on.  State  salary 
and  be  prepared  to  give  references.  Address 
C-560,  Editor  A  Publisher. 


Society  Editor 

Daily  paper  in  city  of  wants  experienced, 

energetic  society  editor  of  go<xl  education  and 
appearance  who  will  make  friends  and  prfriuce 
go^  copy.  Write  complete  details.  Address 
Box  C-577,  F-ditor  A  Publisher. 


Wanted, 

the  best  available  salesman  knowing  circula¬ 
tion  and  advertising  to  call  on  newspapers. 
Must  finance  self.  Big  income.  Strictest  ref 
crcnces  first  letter.  C*.5Jt4.  E4litor  A  Publisher. 


BUSINESS  OPPORTUNITIES 

0^  A  WORD  for  advertisementa  under  tkss 


claasification.  Cash  with  order. 


For  Sole 

Complete  modem  newsiuiper  eqntrm*rf  '  •' 
12-page  daily,  installed  one  year  ago.  Was 
only  morning  pa|>er  in  city  of  W'.flOO.  Cash 
payment  of  $5,000:  balance  about  $300  a  month 
will  purchase,  with  equity  in  building.  Plant 
can  be  moved  to  another  city  if  desired.  Par¬ 
ticulars  with  inventory  from  Peckham  Ma¬ 
chinery  Co.  Newspaper  Plant  Sale  Specialists, 
l,t28  Broadway,  New  York  City. 


For  Sole. 

Two  good,  live  newspapers,  one  independent 
and  one  Republican,  printed  at  one  plant,  can 
be  purchased  for  $5,000  cash  if  bought  at  once. 
T.ocated  in  good  agricultural  section  of  the 
East.  One  paper  started  in  February,  tRe 
other  over  60  years  old.  Both  papers  have 
reputation  of  Mng  the  best  in  their  loca¬ 
tions.  Job  department  with  gocri  patronage 
connect^  with  plant,  equipment  in  good  con¬ 
dition.  Model  $  linotype.  Address  0*542. 
Editor  A  Publisher. 


Writer. 

KWc,tio^  "[Tittr  on  (  anadian  and  American 
>«rS  i«  open  (or  p<;!tition.  Is  well 

•«  looie  S *  maKaaine  of  his  own 
accent  erfi.  aod  forceful  writer. 

"Portorial  nr  advertising 
-  C-5«3.  Editor  &  Publisher. 


PVBLIC  SALE  OF  NEWSPAPER  PLANT. 

On  Haturday.  October  (t.  1921.  there  will  be 
offered  at  public  sale  at  the  Court  House  in  the 
rity  of  .Marietta.  Ohio,  the  entire  newa|>a|)er  and 
Job  printing  plant,  with  gotMl  will,  name,  etc., 
known  as  the  Marietta  ReKtster-I,aeader.  with 
long  established  business.  County  seat  of  six¬ 
teen  thousand  population.  One  other  news- 
IHI|»er. 

R.  B.  BCTNAM,  Assignee. 

First  National  Bank  Building. 

Marietta.  Ohio. 


“^Writer’ 

"'**  executive 
*^r<l  and  rricre^^^  *  ol  taking  full  charge. 
A<klirts  C-5'’l  qualifications. 

—  ^  Publisher. 


News  £<litor 

Man  with  valuable  training  under  famous 
editor  wants  to  pull  publication  out  of  hole. 
Small  city.  Address  C*575,  Editor  A  Pub¬ 
lisher. 


FEATURE  ARTICLES 


A  WORD  lor  idrwtlwwfite  tmihr 
cbMifleatiaa.  CaMi  wMi  orSar. 


Librarian, 

JwMMd,  all  lin»  7ears  on  hig  daily  and  un- 
---^w-k.  Address 


Situation  Wanted 

Advertising  or  business  manager,  .k)  years  of 
age;  10  years*  experience;  large  and  small 
dailies.  Want  permanent  position  and  can  han¬ 
dle  it  to  your  satisfaction.  Desirous  of  locating 
in  good  medium -sized  town  and  where  ability 
and  hard  work  are  appreciated.  Best  of  ref¬ 
erences.  Would  lease  small  daily.  Address 
“Advertising,**  3000  P.  St.,  Lincoln,  Nebr. 


Sales- 


Appraisals 


Palmer,  DeWiit 


&  Pauier 


Cmm  Ufmmmmttm 
M.  C.  MOORE  »U 

B,v«ly  HU.,  CMM. 


Unusual  Opportunities 


Daily  &  Weekly 
NEWSPAPERS 


TRADE  PAPERS 


HARWELL  &  CANNON 


Newspaper  and  Magazine 
Properties 


Times  Building,  New  York 

Established  1910 


iWE CONNECT  THE  WIRES! 


$8,800  ouh,  88,800  dtfwrgd,  hay, 
N,w  EmUbO  WMkly  aad  Jab 
priDtlag  plant  1b  ptobpmbbi  Mnaty 
BBBt.  ClBTBr  Bdllar  bn,  aud, 
paper  popBlnr;  paid  oireaUttoB 
and  Job  work  itoadily  incroaoiBg, 
bat  nnokillod  numagomoat  foroaa 
iaunadiata  laorUoa,  Phyaioal  la- 
vontory  ovor  810,000,  iaolndiac 
now  Intortypo.  Our  No,  18,880, 


Fernald’s  Exchange.Inc 

Tmibo  NatT  bxo%.,  Spbinooiilo,  Mass. 


RtAUCKSBA.'RSka 

NEW  vAPcx  AMimmii  RsiiaDnKnvis 

New  York . 154  Nassau  St. 

Chicago . 605  N.  Michigan  Ave. 

Atlanta  . Candler  Annex  - 

Los  Angeles . Security  Building 


ENGLISH  music'  CRITICS 


New  York  Timas  Announcea  Innova- 
tion  in  Rewiewing  Circles 

Music  lovers  of  America  are  to  know 
how  the  musical  performances  in  New 
York  appeal  to  British  ears.  For  three 
months,  b^inninft  Oct.  1,  H.  C.  Colies, 
musical  critic  for  the  London  Times,  will 
review  the  most  important  events  of  the 
Xew  York  musical  season  for  the  New 
York  Times.  Richard  Aldrich,  musical 
critic  of  the  New  York  Times  for  21 
years,  will  remain  in  responsible  charge 
of  the  musical  department,  making  con¬ 
tributions  from  time  to  time. 

Mr.  Colies  is  recognized  as  one  of  the 
most  accomplished  musical  critics  of  Eu¬ 
rope.  .Another  English  critic  of  distinc¬ 
tion  will  succeed  Mr.  Colles. 


New  York  Lettar 

Short  news-featurr  paragraphs;  theater  and 
boF»k  reviews;  sports  and  fashions  comment; 
ouaint  restaurants  and  places  of  interest;  “like 
living  in  New  York*’;  exclusive  weekly  mail 
service.  m  columns,  $5;  sample  “Letter** 
free.  J.  (Tcott  Cummings,  3440  Broadway, 
New  York. 


Venue  Change  in  $100,000  Suit 
Supreme  Court  Justice  Smith  at 
Watertown,  N.  Y.,  has  granted  a  change 
of  venue  from  Oneida  to  Jefferson 
County  in  the  case  of  Frank  E.  McGray, 
Utica  stock  broker,  against  the  Brock¬ 
way  Company,  publishers  of  the  Water- 
town  Daily  Times,  the  Watertown  Na¬ 
tional  Corporation,  and  EXonald  N.  Gil¬ 
bert.  former  manager  of  the  Watertown 
National  Corporation.  The  action  was 
brought  to  recover  $100,000  from  each  of 
the  defendants  on  a  charge  of  (wnspir- 
acy,  gfrowing  out  of  a  news  story  pub¬ 
lished  in  The  Times  and  an  aifvertise- 
ment  of  the  Watertown  National  Cor¬ 
poration. 


FICTION 

“The  Metropolitan  for 
Fiction — ” 


Thomas  F.  Ford,  editor  of 
the  Sunday  Magazine  of  the 
I^s  Angeles  Times,  writes 
relative  to  our  weekly  short 
stories: 

*‘I  find  the  fiction  service  of 
the  Metropolitan  Newspaper 
Service  excellent.  The  ma* 
terial  is  well  prepared  and  the 
art  first  class.  As  yet  I  have 
had  nothing  in  the  form  of 
a  story  that  was  not  top 
notch.  .  .** 

Mr.  Ford’s  comment  is  typi¬ 
cal.  We  are  maintaining  top- 
notch  fiction  service  for  news¬ 
papers  throughout  the  United 
States  and  Canada. 


METROPOLITAN 
NEWSPAPER  SERVICE 

.l/a.rimiVtan  Elser,  Jr.,  General  Manager 
150  Nassau  St..  NEW  YORK  CITY 


Million 

Dollar 

Hearst 

Features 


Tk«  Wm-M**  GrMtMt  CireidaliMi 


International 
Feature  Serrice.  Inc. 
N«fw  Y*rk 


LLOYD 

GEORGE 


the 


A  New  York  Corporation 
Norris  A.  Huse.  Gen.  Mgr. 
Worid  Bldg.  New  York 


Si  B  KIM.  ** 

s. ; 

S  S  &  KB.  • 

9  as  II  MS  ••  !■  mie  'on^. 

•••'  •■Ye  .  ^e 


is  diffeirent 


The  News  rejects  annually 
nearly  a  half  million  lines  of 
copy  it  considers  objectionable, 
which  is  considered  acceptable 
by  other  Indianapolis  papers. 


TKe  Indianapolis 


NEWS 
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HUNCHES 


these,  days  rtf^yTsHOtoTTl 
“  fviiiral  Tt  arn  twice  as 

VyDICdl  ft S  HE  AM  WORTH  TOUT  n 

P  »  HALF  'NOUGH ^ 
j3ID  to  live  r— '  ^ 


Managing  editors  and  city  editors  are  always  on  the  lookont  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publishcr  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contri^tions  to  the  Hunch  Editor.  When  they  appear,  clif  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  oe  returned. 


"iSi&it 


Jl'  public  utility  corporations  or  other 
concerns  in  your  city  are  publishing  and 
circulating  house  organs  designed  to  “put 
across"  the  propaganda  which  they  con¬ 
tain,  don’t  “pan"  them — but  sell  them  on 
the  idea  that  they  can  do  this  most  ef¬ 
fectively  by  publishing  the  copy  in  your 
columns.  The  Ottawa  newspapers  recent¬ 
ly  did  this  in  the  case  of  the  Ottawa 
.street  railway,  which  for  some  time  has 
published  a  miniature  sheet  and  distrib¬ 
uted  it  on  the  cars.  The  successful  argu¬ 
ment  was  that  many  non-users  of  the  cars 
(motorists  and  others)  were  an  important 
factor  when  it  came  to  a  vote  on  munici¬ 
pal  street  railway  issues,  and  that  these 
were  not  being  reached  by  the  former 
system  of  circulation,  whereas  the  entire 
community  could  be  reached  through  the 
newspapers  at  a  lesser  cost. — From  V.  M. 
Kerr,  ^  Rosedale  avenue,  Ottawa,  Ont. 


keep  clippings  as  a  matter  of  reference. 
The  plan  has  been  worked  very  sutxcss- 
fully  in  a  western  Pennsylvania  daily. — 
Robert  W.  Stevenson,  Easton  Express, 
Easton,  Pa. 


"Shine  ’em  up  for  Sunday,’’  runs  a 
one-inch,  two-column  advertisement  ap¬ 
pearing  every  Saturday  in  an  Indiana 
morning  paper.  'The  space  is  paid  for  by 
a  group  of  shining  parlors.  It  isn’t  much, 
hut  it  all  helps  out  on  the  year’s  gross. — 
Bert  .\.  Teeters,  Lock  Box  295,  Spring- 
field.  Ohio. 


Our  question  and  answer  department  is 
a  never-ending  source  of  interesting  feat¬ 
ures.  A  few  weeks  ago  a  man  wrote  in 
and  in  all  seriousness  asked  what  could 
be  done  to  cure  a  sleep  and  movie-crazed 
wife.  We  put  the  question  up  to  our 
readers.  The  feature  ran  several  weeks. 
A  few  days  ago  a  mother  of  eight  child¬ 
ren  wrote  in  and  asked  what  she  could  use 
to  make  her  hair  gray.  A  daughter  in 
high  school  said  her  companions  would 
not  believe  the  woman  was  her  mother, 
she  looked  so  young.  This  unusual  re¬ 
quest,  played  up  in  a  feature  has  brought 
forth  scores  of  entertaining  comments. — 
(Charles  A.  Grimes,  The  Worcester  Post, 
Worcester,  Mass. 


C-V  I 
Newspaper 
Service  Inc. 


2S9  Madison 
Avenue. 
New  York  City 


The  Galveston  (Texas)  Daily  News 
has  inaugurated  a  weekly  business  re¬ 
view.  which  is  published  each  Monday 
morning.  This  review  covers  the  trade 
and  business  developments  of  the  last 
week  and  forecasts  developments  for  the 
coming  week,  as  disclosed  in  interviews 
with  the  leading  business  men  of  the  city. 
This  business  article  is  made  the  feature 
of  a  siiecial  page  on  which  are  grouped 
business  cards  and  small  display  adver¬ 
tisements  from  Galveston  business  houses, 
professional  men,  etc.  The  weekly  busi¬ 
ness  letter  gives  advertising  salesmen  a 
talking  point  that  enables  them  to  solicit 
advertising,  and  the  (Jalveston  News  has 
iK'cn  able  to  increase  its  advertising  reve¬ 
nue  during  the  summer  dulness. — J.  E. 
King,  311  N.  Edgefield  avenue,  Dallas, 
Texas. 


A  reporter  familiar  with  the  traffic 
rules  of  the  city  can  work  out  a  weekly 
feature  on  the  abuse  of  the  traffic  rules 
of  the  city.  By  using  a  different  inter¬ 
section  every  week  he  can  work  up  a 
humorous  yarn  and  at  the  same  time  show 
some  of  the  poor  drivers  where  they  are 
making  their  mistakes.  Stories  of  this 
kind  should  give  the  name  of  car  and 
license  such  as:  Pierce-. \rrow _  car_  1- 
30428,  coming  east  on  17th  turning  into 
Farnam,  did  not  see  the  zone  safety 
warts,  so  the  car  pla>Td  auto  polo  in  mak¬ 
ing  the  turn.  Driver  of  Ford,  29-107. 
from  out  of  the  county  decided  he  did  not 
like  to  drive  in  the  traffic  of  the  city  and 
stopped  in  the  center  of  the  busiest  inter¬ 
section  of  the  city  to  change  places  with 
his  14  year  old  son.  A  feature  of  this 
kind  would  be  interesting  as  well  as  edu¬ 
cational. — A.  R.  Davison,  433  Y.  M.  C. 
Bldg.,  Omaha,  Nebr. 


The  Philadelphia  Bulletin  has  created 
new  interest  in  the  Inquiring  Reporter 
who  daily  asks  five  persons  picked  at  ran¬ 
dom  a  ([uestion  by  letting  the  readers 
suggest  the  queries.  Small  cash  prizes  for 
the  best  answers  might  add  further  inter¬ 
est  to  this  department. — John  H.  A.  Kelly, 
223  East  (3ak  street,  Norristown,  Pa. 


From  your  files  select  the  names  and 
the  addresses  of  a  few  of  your  oldest  sub¬ 
scribers.  Then  write  little  interesting 
notes  about  each  one  of  these  old  sub¬ 
scribers.  Obtain  quotations  from  these 
old  subscribers  in  regards  to  why  they 
have  been  such  loyal  supporters  of  your 
paper,  and  publish  them  at  the  foot  of 
these  notes.  This  stunt  should  make 
interesting  news  for  the  readers  of  your 
paper  and  do  a  little  honest  advertising 
for  the  paper  besides. — B.  F.  Clark,  101 
West  15th  St.,  Hutchinson,  Kan. 


UiKlcr  the  standing  head  “My  Most  In¬ 
teresting  Case”  the  Indianapolis  Times  is 
featuring  a  series  of  absorbingly  interest¬ 
ing  stories  by  Indianapolis  attorneys. 
I-awyers  of  long  experience  have  some 
mighty  good  yarns  to  tell  and  such  a 
feature  is  interest  compelling.  Your 
court  house  or  police  court  man  can 
gather  a  week’s  run  of  such  stories  in 
an  afternoon’s  time.  The  stories  in  the 
Times  are  given  the  attorney’s  “by-line.” 
— Robert  L.  Beard,  News-Sentinel,  Fort 
Wayne.  Ind. 


There  are  few  cities  in  this  country 
which  do  not  have  a  number  of  more  or 
less  historic  sjwts.  .\n  excellent  plan  in 
which  these  interesting  places  can  be 
brought  to  light  is  to  run  a  column  either 
on  the  first  or  second  page  of  the  paper 
entitled  “Historic  Spots  in  Otir  City.” 
Have  a  reporter  handle  the  column  and 
each  day  write  an  article  dealing  with 
each  interesting  locality,  giving  its  his¬ 
tory,  and  if  so  desired,  the  changes 
brought  alxTut  by  the  passing  of  time  and 
the  advancement  of  civilization.  Schools, 
clubs,  societies,  and  many  civic  organ¬ 
izations  will  be  glad  to  receive  this  infor¬ 
mation  daily  and  undoubtedly  some  will 


Readers  of  one  newspaper  get  free 
parking  space  under  arrangements  made 
by  the  newspaper  with  those  in  charge  of 
the  parking  stand.  The  only  restriction  is 
a  time  limit  of  six  hours,  this  being  five 
hours  longer  than  is  permitted  in  the  out¬ 
side  city  parking  spaces.  The  motorist 
simply  gives  his  name  and  address  at  the 
desk  when  “checking  in,”  and  if  his  name 
appears  O.  K.  on  the  subscription  books, 
his  check  is  stamped  “free”  when  he 
checks  out.  Should  he  remain  longer 
than  the  six  hours,  then  the  regular  charge 
becomes  effective  for  the  period  in  excess 
of  the  free  time. — Bert  A.  Teeters,  Lock 
Box  295,  Springfield,  Ohio. 


How  many  persons  know  what  governs 
the  value  of  property  in  buying  a  home? 
What  things  should  be  look^  for  in 
inspecting  a  possible  purchase?  Who 
pays  the  current  taxes,  the  buyer  or 
seller?  How  can  one  be  assured  that  his 
title  is  clear?  These  and  numerous  other 
questions  that  confront  every  homebuyer 
formed  the  basis  for  a  series  of  articles 
in  an  Ohio  newspaper,  the  basic  facts 
being  supplied  by  local  realtors. — Bert  A. 
■Teeters,  Lock  Box  295,  Springfield.  Ohio. 


RICHARD 
LE  GALLIENNE’S 


Books  A  La  Girte 
of  Greater  Value 
Than  thej^urpose 
It  Serves 


Hol'Nord  Feature  Senict 


500  Fifth  Avenue,  New  York  Cl; 


faternalMial  N«wt  Servioi  i 

a  IsraBB  M.  He*  YiB 


40  Winning  Plays  in 


FOOTBALL 


placed  with  New  York 
Mail,  Philadelphia  Public 
Ledger,  Providence  Jour¬ 
nal  and  many  other*. 


THE  INTERNATIONAL  SYNDial* 
ZIS  GuUford  Ave.,  BdtlmoiR  »«• 


America’s  Beit 
Magazine  Pagu 

Daily  and  Svidkt 


I1twspip(r  feitiiR  Sflii* 

S41  WIST  Mni  ^ 


Hmw  YmA  Ctt/ 
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HASSACHTISZTTB— PopnUUon,  I.SPl.Ua 

Clren* 

9,600 

10,000  ; 

lation 

Unas 

Unaa 

•Attleboro  Bun  . 

...(E) 

6,139 

.0976 

.0176 

tBoeton  Bandej  AdTortUer. 

...(8) 

131,099 

.70 

.70 

*Bo«ton  01ob«  . 

(MAE) 

330.606 

.46 

.46  •  1 

*Bostoa  Globe  . 

...(8) 

393,611 

.66 

.66  1 

Boston  Telecmm  . 

...(E) 

146,113 

.90 

.90  i 

tBoston  Trenecrlpt  . 

...(E) 

33.936 

.90 

.90 

•Fall  RlTor  Herald  . 

...(E) 

14.906 

.046 

.046 

•Fitcbburp  Sentinel  . 

...(E) 

10,739 

.066 

.046 

1  tOreenleld  Becorder  . 

...(E) 

3,360 

.0176 

.0176 

*HaTerMU  Oasette  . 

...(E) 

16,916 

.066 

.04 

•Ljnn  Item  . 

...(E) 

16,643 

.06 

.04 

Lynn  Telerram  Newt.... 

.(EA8) 

16,336 

.06 

.06 

Lowell  Courier>Cltiien  and 

Ereninr  Leader  . 

(MAE) 

91,343 

.06 

.06 

*New  Bedford  Standard-Mercury 

(MAE) 

39,349 

.06 

.09 

•Kew  Bedford  Sunday  Standard  (8) 

96,037 

.06 

.03 

tNortb  Adami  Transcript. 

...(E) 

9,334 

.0376 

.03 

•Balem  Newe  . 

...(E) 

90,646 

.09 

.07 

Tannton  Oaxette  . 

...(E) 

3,963 

.04 

.03 

1  *Woroeater  Telerram-Oatette 

(MAE) 

73,069 

.94 

.91 

1  'Worceater  Sunday  Telegram. . (P) 

44,470 

.19 

.16 

MAINE— Population,  7<l,014 

1 

tBanfor  Daily  Commercial 

...(E) 

16,030 

.06 

.04 

•Portland  Presa  Herald... 

(MAS) 

97,993 

.07 

.07 

1  ePortland  Express  . 

...(E) 

97,639 

.10 

.07 

•Portland  Telefram  . 

...(B) 

93,069 

.10 

.07  1 

'  fWaterrille  Sentinel  . 

...(M) 

6,991 

.036 

.096 

1  NEW  HAXP8HIBE— PopuUtloa, 

143.633 

1  tKeene  Sentinel . 

...(E) 

3,334 

.03 

.094  ! 

|l  .  RHODE  ISLAND— PopnUtlon.  604,397 

!  tNewport  Daily  News  . . . . 

....(E) 

6,196 

.0336 

.0993 

j  tPawtncket  Times  . 

....(E) 

94,413 

.07 

.04  1 

tProvldence  Bulletin  . 

....(E) 

61,233 

.16 

.16 

tProrldence  Journal  . 

....(M) 

39,036 

.09 

.99 

1  tProTidenoe  Journal  • . . . 

....(8) 

67,436 

.14 

.14 

''  tProTidence  Tribune  . 

....(E) 

99.313 

.10 

.00 

•Westerly  Bun  . 

..(EAS) 

4.306 

.096 

.096  1 

•Woonsocket  Call  . 

....(E) 

13,306 

.04 

.04  1 

VEBMSINT 

—Population,  369,423 

•Barre  Timet  . 

....(E) 

6.619 

.03 

.096 

1  tBennington  Banner 

....(E) 

3.037 

.0U6 

.OIU 

Burlington  Daily  News  . 

....(E) 

7,133 

.04 

.04 

•Burlington  Free  Preat.... 

....(M) 

11,970 

.06 

.06  ; 

'Rutland  Herald  . 

....(M) 

10,131 

.04 

.04  1 

1  tSt.  Johnabury  Caledonian*Reoord 

(E) 

3,673 

.0914 

.016  1 

1  CONNECTICDT— PopuUtion,  1,380,631 

1 

tBridgeport  Poet-Telegram 

(EAM) 

46.901 

.14 

.14  1 

tBridgeport  Post  . 

. (8) 

19,996 

.09 

.00  1 

1  Hartford  Courant  . 

. (D) 

99,730 

.03 

.or 

Hartford  Courant  . 

. (8) 

43,600 

.10 

.00 

tHartford  Times  . 

. (E) 

46.639 

.19 

.19 

^  •Meriden  Record  . 

. (M) 

7,160 

.046 

.096 

fMiddletown  Press  . 

. (E) 

7,737 

.03 

.006 

^  tNew  Haven  Register.,. 

..(EA8) 

36,614 

.10 

.00 

I  •New  London  Day . 

. (E) 

10,310 

.06 

.046 

tNorwlck  Bulletin  . 

. (M) 

11,393 

.07 

.06  ] 

Norwalk  Hour  . 

. (E) 

4,963 

.03 

.09  ' 

•Stamford  Advoeate  . 

. (E) 

3,603 

.0376 

.03 

1  *A,  B.  C.  Stntemont, 

AprU  1, 

1993. 

1  tOoTommont  Stntoment.  April  1,  IMS. 

! 

People  who  Save,  have 
Money  to  Invest,  and 
to  Invest,  One  Must 
have  Money! 

BY  THAT  TOKEN 

mmm 

is,  and  has  been  proven  to  be,  the 
best  field  for  advertising  good  in¬ 
vestments  and  properties.  For 
New  England  has  40%  of  the 
Nation's  Savings  Deposits, 

This  fact,  combined  with  the  fact 
that  nearly  85%  is  urban  popula¬ 
tion,  makes  New  England  territory 
the  greatest  market  and  greatest 
field  for  intensive  advertising  by 
daily  newspapers. 

These  two  facts  alone  would  make 
a  market  that  National  Adver¬ 
tisers  could  hardly  overlook. 

Get  the  significance  of  the 
supremacy  of  New  England  Sav¬ 
ings  Deposits  and  the  concentra¬ 
tion  of  purchasing  power  when 
Publicity  by  daily  newspapers  can 
be  used  most  intensively. 


This  is  the  Territory  Where 
a  Salesman  Can  Take  the 
Most  Orders  in  a  Day! 
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Editor  &  Publisher  for  September  22,  1923 


Leads  in  Foreig 
Advertising 

The  Evening  Mail  was  one  of  only  TWO  evening  newspapers  in 
Greater  New  York  (including  Brooklyn)  which  showed  ;a  foreign 
advertising  gain  for  August.  Its  foreign  gain  of  65  columns  more 
than  tripled  that  of  the  other  paper.  The  Evening  Mail  was  also 

First  in  Net  Total  Advertising  Gain 
First  in  Dry  Goods  Advertising  Gain 
First  in  Volume  of  Food  Advertising 

Successful  advertising  in  such  classifications  as  local  Dry  Goods  and 
Food  must  be  carried  to  a  purchasing,  home  public.  Such  advertis¬ 
ers  depend  heavily  upon  an  active  advertising  response. 

Continuous  gains  in  such  advertising  are  an  infallible  index  of  a 
strong  and  responsive  circulation. 

The  developing  power  of  this  newspaper  since  the  elimination  of 
The  Globe  on  June  first,  last,  has  been  the  outstanding  factor  in  the 
New  York  newspaper  situation  in  recent  years. 

IheEVening 

NEW  YORK,  N.  Y, 


Foreign  Representative  : 
PAUL  BLOCK,  Inc.,  N.  Y. 


S'/.//' 


